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The  Undergraduate. 


Our  movie  critic,  Clifford  Terry, 
just  got  sent  back  to  school. 

And  we’re  delighted. 

You  see,  Terry  was  one  of  twelve 
selected  to  spend  the  next  academic  year, 
studying  at  Harvard,  on  a  Nieman  Fellow¬ 
ship.  A  new  program  which  provides  an 
opportunity  for  senior  journalists  to  study 
and  engage  in  research. 

“. . .  he  is  the  first  critic  in  the 
cultural  news  area  we’ve  ever  had,”  said 
a  Nieman  selection  committee  official. 

“Terry  is  a  very  impressive  guy  and 
we’re  glad  to  have  him.” 

So  are  we. 


Chicago  It’ibune 


Baltimore  best  seller. 
Again. 

News  American  daily  circulation  for  the  six-month  period  ended  March  31 , 

1969,  averaged  223,194.  The  highest  in  years.  And  still  the  highest  of  all 
Baltimore  daily  newspapers.  The  News  American  reaches  42.3  percent  of 
all  households  in  the  City  Zone,  the  most  compact  of  the  top  dozen 
markets  across  the  country.  Baltimore’s  best  seller  is  your  best  buy. 

The  News  American 

Get  the  most  for  your  money. 

Source:  Publisher's  statement  to  ABC,  March  1969.  The  News  American  is  represented  nationally  by  Key  Markel  Advertising  Representatives,  Inc. 
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Color  is  a  vital,  vibrant  thing  in  ■ 
newspapers  today.  Especially  at 
Knight  Newspapers.  We’ve  been 
leading  the  colorful  way  for  years 
now  ...  so  we’ve  got  to  work  hard 
to  stay  first  with  the  best. 

The  shades  of  Knight  run  the 
full  spectrum  . . .  from  spot  and 
full  color  to  HiFi  to  glorious 
SpectaColor ...  in  all  eight 
Knight  daily  newspapers. 

And  we’re  leaders.  In  1968,  our 
Miami  Herald  led  the  nation  in 
ROP  color  advertising  for  the 
seventh  straight  year.  In  editorial 
SpectaColor,  the  Detroit  Free 
Press  has  ranked  No.  1  for 
several  years  now. 


What’s  more,  our  Akron  Beacon 
Journal  last  year  jumped  from 
20th  to  16th  in  the  nation  in  total 
ROP  color  advertising,  and  the 
Charlotte  Observer  joined  the 
exclusive  Top  50  group  for  the 
first  time. 

Meanwhile,  our  two  new  papers 
in  Macon,  Georgia— the 
Telegraph  and  the  News— 
currently  are  installing  new, 
rnodern  color  presses.  The  new 
equipment  will  enable  them  to 
run  16  or  more  color  pages  in  an 
80-page  issue. 


The  future  Jooks  bright,  indeed. 
All  the  Knight  papers  will  be 
there,  trying  to  outshade  the 
competition  . . .  because  we  feel 
color  makes  good  sense.  It’s  a 
benefit  to  our  readers,  and  to  our 
advertisers,  too.  We’re  proud  to 
be  able  to  serve  them  both— with 
the  best. 


Knight  Newspapers,  Inc. 

Akron  Beacon  Journal— Charlotte  News— Charlotte  Observer— Detroit  Free  Press 
Macon  News— Macon  Telegraph— Miami  Herald— Tallahassee  Democrat 
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LAFAYETTE,  INDIANA 

for  complete  coverage  in  the  gap  that  separates  Indianapolis 
and  Chicago.  Only  with  the  Journal  and  Courier  can  you  tap 
the  Lafayette  Metro  Area  and  its  $11,436  Effective  Buying 
I  ncome  per  Household  plus  reaching  240,300  people  in  North¬ 
western  Indiana  in  72,800  households  with  $703,562,000  to 
spend.  SEE  YOUR  KATZ  MAN. 


*0NE  OF  THE  FAMILY... 


iO-Wf$T  TO  Ml  WIST 


THE  STATE  JOURNAl  •  THE  IDAHO  STATESMAN 
THE  JOURNAl  •»  COURIER  •  THE  ENQUIRER  xo  NEWS  •  THE  CHRONICLE  TRIBUNE 
THE  DAILY  OLYMPIAN  •  THE  BELLINGHAM  HERALD 
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FOUR  INDIANAPOLIS  NEWS  REPORTERS  were  given  an 
unusual  assignment  recently — stealing  cars.  In  an  attempt  to  test 
parking  lot  security,  the  four  drove  their  vehicles  into  parking  lots 
in  the  morning,  and  in  each  case  they  were  instructed  to  leave 
their  keys  in  the  car.  That  same  afternoon,  each  reporter  went  to  a 
different  parking  lot  and  drove  another  reporter's  car  out.  They 
nabbed  the  cars  in  broad  daylight  and  found  it  embarrassingly  easy 
to  “steal”  each  other’s  autos  despite  the  fact  they  changed  their 
clothing  beforehand.  Perhaps  the  easiest  “caper,”  reports  the 
News,  was  that  of  the  reporter  who  drove  out — unchallenged  —in  a 
fire-engine  red  sedan  bristling  with  police-radio  antennae  and  press 
markings.  “Buddy,”  boasted  a  parking  lot  attendant  to  one  of  the 
law-breaking  reporters,  “I’ve  got  113  cars  on  this  lot,  and  1  ain’t 
had  one  stole  yet.”  (How's  that  for  famous  last  words?)  .  .  .  The 
San  Francisco  Examiner  points  out  that  what  might  well  be  the 
oldest  classified  ad  for  a  marriage  partner  in  any  newspaper  ap¬ 
peared  over  300  years  ago  in  the  (Frankfurt)  Fragund  Anzeige- 
Narchrichten.  It  read:  “An  honest  maid,  unmarried  and  in  good 
health,  is  looking  for  her  happiness.”  j 

PAINFUL  .SHORT  TAKES 

Long-Winded  writers  I  abhor, 
and  glib,  prolific  chatters; 

Give  me  the  ones  who  tear  and  gnaw 
their  hair  and  pens  to  tatters: 

Who  find  their  writing  such  a  chore 
they  only  write  what  matters. 

— Piet  Hein 

FORMER  NEW  YORK  JOURNAL  AMERICAN  reporter  Jeanne 
Toomey,  now  flacking  for  the  Girl  Scouts,  quotes  Marion  Clyde 
McCarroll,  retired  King  Features  Syndicate  women’s  editor,  in  de¬ 
scribing  what  our  profession  is:  “Journalism,”  said  Marion,  “ha* 
been  described  by  one  great  editor  as  a  refuge  for  people  who  never 
grew  up.”  “Therefore,”  post  scripts  Jeanne,  “most  reporters  like 
things  short  and  snappy.  Because  their  attention  spans  are  so  short 
the  best  stories  they  write  are  the  shortest  and  ones  with  some  kind 
of  real  impact.”  .  .  .  WHEN  NEW  MEXICO  VOTERS  picked  dele 
gates  for  a  State  Constitutional  Convention — the  first  since  state¬ 
hood  in  1912 — they  elected  doctors,  lawyers  and  even  one  Indian 
chief  .  .  .  but  they  slighted  four  newspapermen.  The  four  editors 
and/or  publishers  garnered  many  votes  from  their  communities,  but 
were  nosed-out  by  teachers  and  ranchers  who  dominated  the  elec¬ 
tion.  The  lone  Fourth  Estate  winner  was  Mrs.  Agnes  Castner  Head, 
publisher  of  the  weekly  Hobbs  Flare. 

THE  WISER  VISOR 

Who  ran  so  wildly  undo  you 
'  But  the  senior  newsroom  guru? 

— Rill  Copeland 

THE  GOLF  COLUMN  in  the  Cody  (Wyo.)  Enterprise  is  headed 
“Teed  Off.”  .  .  .  THE  SEATTLE  POST  INTELLIGENCER'S  Mike 
Mailway  reports  that  the  word  “millionaire”  was  first  coined  by  a 
newspaperman  in  an  obit  of  Pierre  Lorillard,  the  tobacco  king  .  .  • 
THE  SAME  PAPER  ran  these  two  HEADY  HEADS:  “Deviates 
Defoliate/Prancing  Park  Pruned;  Play  Periled,”  and  (we  love  this 
one)  “Man  Kicked  By  Horse  Is  Flown  Here”  .  .  .  the  Washington 
Daily  News  also  ran  a  pair  of  beauts:  “It  Was  One  Hail  of  a 
Storm,”  (about  you  know  what),  and  from  the  sports  page:  “When 
It  Pours,  Casper  Reigns,”  (about  Billy  Casper,  allergic  golfer). 
IT  .SOUND.S  as  if  these  two  heads  were  written  after  a  pair  of  head 
writers  spent  too  much  time  in  milkbars:  “Poor  Dairy  Month  Ex¬ 
posure  Udderly  Upsets  Bossanova,”  St.  Paul  (Minn.)  Dispatch, 
and  “Hay  Silage  is  Cow  of  An-udder  Color,”  Manchester  (N.H.) 
Union-Leader. 
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Nice,  new  numbers. 


The  Post  ran  up  some  fine 
totals  for  the  first  6  months 
of  ’69.  Won  40  more  journalistic 
awards.  Added  8  extra  daily 
news  columns.  Introduced  the 
new  section  Style.  Opened 
Atlanta  and  Beirut  news 
bureaus.  And,  with  the  March 
ABC  statements,  saw  its 
circulation  reach  487,829  copies 
daily  and  641,790  Sundays 
-now  56%  and  79%  iriore, 
respectively,  than  any  other 
Washington  newspaper. 


Washington.  What  a  place  to  be  first. 

THE  WASHINGTON  POST 

Fimt  in  eirculation  .  .  .  firft  in  advertising  .  .  .  first  in  awards 
A  member  of  Newspaper  1 


fltprt«tnttd  by:  Cbubral— S*wytr.  f«rgu%on.  Wailiar  ^ifiaiMial—Grant  Wtbb 
&  Co  Hottit  &  Rtaarta—Matropoiitan  Pubii«har«  Rapra«antativa«,  Inc..  Lou 
Robbint  (NY.  and  N.j  )  CORiic*— Puck  Rotocravyrf — Mttropohtan  Sunday 
NawspapO'^  Inlarnattonal  -miarnationai  Nara'd  Tribune.  Paria  Tbo  Untied 
Kingdom.  Europe  and  India;  Antonio  Sambrotta.  Rome  Italy;  Media  Repretenta 
ttvea  Inc  .  Manila.  Tokyo  The  Far  East:  Epoch  Publicity  Agency.  Taipei  Taiwan 
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24- 26— North  Carolina  Press  Association.  Grove  Parle  Inn,  Asheville. 

25- 26— National  Newspaper  Association/Suburban  Newspaper  Sec*: 
Workshop.  Travelodge-at-the- Wharf,  San  Francisco. 

27-Aug.  I — ANPA-INPA  Newspaper  Research  Workshop.  Ohio  Unlvers;*y 
Columbus,  O. 

30-Aug.  3 — SNPA  Foundation  Seminar:  Music  Makers  and  Music  Critc 
Daytona  Beach,  Fla. 


1- 3 — Newspaper  Advertising  Executives  Association  of  the  Carolina!.  Octt 

Forest  Hotel.  Myrtle  Beach,  S.  C. 

2- 8 — International  Typographical  Union.  Seattle,  Wash. 

3- 5 — SNPA  ( Eastern]  Mechanical  Conference.  Roanoke  Hotel,  Roanoke, Vi 
6-9 — Canadian  Weekly  Newspapers.  Nova  Scotian.  Halifax,  N.S. 

8- 9 — West  Texas  Press  Association. 

9- 10 — Oklahoma  Press  Association  Webb  Offset  Seminar.  McAlester 

14—  Montana  Associated  Press.  Northern  Hotel,  Billings. 

15- 17— UPl  Editors  of  Oklahoma.  Fountainhead  Lodge,  near  Checotah. 
17-19 — Alabama  Press  Association.  Grand  Hotel.  Point  Clear,  Ala. 
17-19 — Texas  Daily  Newspaper  Association.  Sheraton-Marina  Inn,  Corp. 

Christi. 

17-22 — Newspaper  Association  Managers.  Williamsburg,  Va. 

24-26— North  Carolina  Press  Association.  Grove  Park  Inn,  Asheville. 
24-26— Theta  Sigma  Phi.  Hilton  Hotel,  Pittsburgh. 

26-29 — New  England  Association  of  Circulation  Managers.  Wentworth-b- 
the-Sea.  Portsmouth.  N.H. 


miCRO  PHOTO  Division 


WOOSTER,  OHIO  44691 


BellbHoujell 


give... SO  more  will  liv^ 

HEART  FUND 


4- 6 — New  York  Press  Association.  Saratoga  Springs. 

5- 7 — Pacific  Newspaper  Mechanical  Conference.  Jack  Tar  Hotel,  Ss 

Francisco. 

5-7 — West  Virginia  Press  Association.  Greenbrier  Hotel,  White  Sulpb 
Springs. 

8-11— SNPA  Foundation  Seminar:  Air  and  Water  Polluution.  Vander: 
University,  Nashville. 

8-12 — International  Storeotypers'  Union.  Detroit. 

11-13— PNPA  Classified  Clinic.  Penn  Harris  Motor  Inn,  Harrisburg. 
M-13 — Wyoming  Press  Association.  Trees  for  Tomorrow,  Eagle  River. 
11-13 — New  England  Associate  Press  News  Executives  Association.  V  I- 
Hotel,  Newport,  R.  I. 

11- 14 — West  Virginia  Press  Association.  Greenbrier,  White  Sulprj 
Springs. 

12- 13 — Hoosier  State  Press  Association  Advertising  Conference.  Stou'i 
Inn,  Indianapolis. 

12- 14 — Maryland-Delaware  Press  Association.  Hotel  Dennis,  Atlantic  C>i 
NJ. 

13 —  Hoosier  State  Press  Association  Advertising  Conference.  Stouffe 
Indianapolis. 

13-14 — Illinois  Daily  Newspaper  Markets  retail  and  classified  Lemir:' 
Holiday  Inn,  East  Springfield,  III. 

13- 14 — Illinois  Associated  Press  Editors  Association.  Wagon  Wheel  Lod;i 
Rockton,  III. 

14- 19— PNPA  Newspaper  Institute — Reporters*  Week.'  Penn  Harris  Ho*J 
Harrisburg,  Pa. 

I8r20 — Hawaii  Newspaper  Publishers  Association.  Mahaka  Country  Cl:: 
19-20 — Indiana  Classified  Advertising  Managers  Association.  Leland  Me*: 
Inn,  Richmond,  Indiana. 

19- 20 — New  England  Press  Association.  Viking  Hotel,  Newport,  R.l. 

20- 22 — Southern  Circulation  Manager  Association.  Sheraton-Peab" 

Hotell,  Memphis,  Tenn. 

21- 23 — New  York  State  Publishers  Association.  Otesaga,  Cooperstown. 

21- 24— NPRA-AN  PA  Personnel  Workshop.  Chicago. 

20-24— International  Newspaper  Promotion  Association.  Southern  Reg":  : 
Conference.  Thunderbird  Motor  Hotel.  Jacksonville,  Fla. 

26 -  E&P  Color  Awards  luncheon.  Waldorf  Astoria  Hotel,  New  York. 

27- 28 — Advertising  Executives  of  Ohio  Daily  Newspapers.  Fall  Meetd; 
Neil  House,  Columbus,  Ohio. 

22- Oct.  4 — API  Seminar  for  foreign  editors  of  European  and  North  A' 

erican  newspapers.  Columbia  University,  New  York  City. 

28- Oct.  I — International  Newspaper  Promotion  Association  Central  Reg'; 

Sheraton-Allis  Hotel,  Wichita,  Kans. 

30-Oct.  3 — Associated  Press  Managing  Editors  Association.  Hilton  Hof: 
Hartford,  Conn. 
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Cimbels,  Wanamakers  find  Harrisburg's 
retail  climate  inviting! 

Gimbels— Philadelphia  and  John  Wanamaker,  two  famous  names 
in  retailing,  will  open  department  stores  in  the  new,  climate-con- 
trolled  Harrisburg  East  Mall  this  October.  When  it  opens.  East  Mall 
will  be  the  largest  center  between  Philadelphia  and  Pittsburgh  and 
one  of  the  largest  in  the  nation. 

The  two  giants  are  going  to  find  an  attractive  retail  climate  in 
the  Harrisburg  metro  market. 

Sales  Management's  just  released  Survey  of  Buying  Power  for 
1 969  ranks  the  Keystone  Capital  Market  in  the  1 1  th  spot  nation¬ 
ally  in  Per  Household  Retail  Sales.  Harrisburg  is  number  one,  in  the 
entire  1 1  -state  Northeast  for  metro  areas  over  1 00,000,  in  sales 
per  household. 

Robert  D.  Harrison,  president  of  John  Wanamaker,  reveals  his 
confidence  in  the  area,  with  his  statement  at  a  recent  press  confer¬ 
ence,  "We  firmly  believe  that  this  part  of  the  state  (the  Harrisburg 
SMS  A)  is  rapidly  developing  into  one  of  the  most  thriving  and  pro¬ 
gressive  areas  in  the  nation  and  we  are  proud  to  be  port  of  this 
advancement." 

From  1 5fh  to  1 1  th  in  sales  per  household  in  1 968* 

*  Sales  AAanagement's  '69  Survey  of  Buying  Power 
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Editor  &  Publisher 

•  THE  FOURTH  ESTATE 

lUhtrt  U.  Irown  J«m«t  Wright  Brown 

PabIfalMr  and  Editor  Publithor,  Chairman  of  tha  Board,  I9I2>I959 


Charter  Member,  Audit 
Bureau  of  Circulations 
Member,  American 
Business  Press  Inc. 


6  Mo.  average  net  paid  December  31,  1968-  2S,7|t 
Renewal  Rate  75.91% 


End  of  a  dream 

Twentieth  century  technology  has  made  it  |K)ssible  for  the  United 
States  to  place  in  orbit  numerous  communications  satellites  with  the 
promise  that  they  would  shrink  the  world  and  bring  news  and  infor¬ 
mation  to  formerly  inaccessible  countries.  International  control  has 
lieen  established  so  that  no  country  could  manipulate  transmissions. 

Almost  two  years  ago  the  front  page  of  the  London  Daily  Express 
was  transmitted  via  satellite  to  a  meeting  of  the  Inter  American  Press 
Associaion  in  San  Juan,  Puerto  Rico,  as  a  demonstration  ol  what  is  to 
come.  It  was  stated  then  that  earth  stations  would  soon  be  available 
in  “Colombia,  Venezuela,  Peru,  Brazil,  Chile,  Uruguay  and  .Argentina 
.  .  .  When  this  time  comes,  Latin  American  information  patterns  will 
have  lieen  revolutionized.  The  news  will  (low  freely  between  these 
countries  and  between  Eurojie  and  North  .Amerita  as  it  now  Hows 
between  New  York,  London  and  Paris.”  The  public  information 
officer  of  CJOMSAT  said  “today’s  demonstration  is  an  illustration  of 
how  world  news  handling  will  l>e  fundamentally  changed  by  the 
expanding  communications  revolution." 

Alas,  it  has  all  been  a  dream.  The  exchange  of  information  via 
satellites  will  be  no  dilferent  than  now  existing  via  conventional 
methods.  Censorship  and  suppression  of  news  will  probably  continue 
at  international  boundaries.  The  only  thing  to  change  will  be  the 
method  of  transmission  of  the  censored  material. 

Peru  has  just  dedicated  and  put  into  service  its  .S3.8  million  satellite 
communications  station  near  Lima.  Peruvians  witnessed  television 
relays  of  the  AjxjIIo  moon  landing.  Other  information  programs  from 
the  U..S.  and  other  countries  became  available.  But,  the  Peruvian 
minister  of  communications  told  the  guests  at  the  dedication  that 
“international  communications  should  be  under  strict  control  of  the 
state  and  subject  to  its  domain.”  The  minister  of  economics  was 
quoted  about  that  time  as  saying  many  news  stories  from  Peru  are 
“incomplete  and  deformetl”  and  that  “it  is  impossible  to  exercise  con¬ 
trol  over  information  sent  abroad  but  this  will  be  eliminated  with  the 
nationalization  of  the  communications  systems.”  < 

Government  control  under  nationalizetl  communications  with  the 
implied  and  very  real  threat  of  (ensorship,  will  tlestroy  all  promise 
for  the  free  exchange  of  information  around  the  world  that  has  been 
implicit  in  the  internationalization  of  the  satellite  system  In  t(K>  many 
Latin  American  countries  “the  free  exchange  of  information”  is  a 
noble  phrase  to  be  honored  everywhere  but  at  honte. 

Irresponsibility 

A  study  conducted  by  the  AP  Managing  Editors  disclosed  that  “al¬ 
most  without  exception  photographers  and  picture  editors  (omplained 
that  there  simply  wasn’t  adequate  communication  between  the  man¬ 
aging  editor  and  them." 

In  California  a  |x>lice  official  charges  his  men  caught  a  press  photog¬ 
rapher  paying  a  Berkeley  demonstrator  to  throw  a  brick  through  a 
window  so  he  could  get  a  picture.  If  the  charge  is  true  then  the 
photographer  ought  to  Ire  fired  and  if  a  lack  of  communications  with 
the  managing  editor  is  to  blame  then  the  same  thing  should  hapfren  to 
him. 
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THAT  OIL  CAN 

We  don’t  claim  to  be  first  to  use  an  oil 
can  a-  a  rubber-cement  dispenser  but  we 
cerlaiidy  pre-date  tbe  San  Bernardino  Sun- 
Telegram. 

Our  former  advertising  manager,  Jef! 
McCrcw,  started  us  on  that  system  in  1963. 
Where  he  got  the  idea  or  whether  he  was 
Brst  1  don’t  know.  He  has  since  left  our 
employ  (about  1965). 

R.  Peter  Ingram 

Publi^■ller, 

Grass  Valley  (Calif.)  Union 

VARIETY  OF  COLORS 

We  note  with  interest,  and  a  touch  of 
dismay,  that  your  July  5  issue  carries  a 
somewhat  incomplete  story  about  the  novel 
Braniff  International  advertising  splurge  in 
Detroit  June  19. 

To  set  the  record  straight,  the  Braniff 
schedule  of  12  individual  color  ads  was  not 
limited  to  a  single  Detroit  newspaper  but 
ran  first  in  the  Detroit  Free  Press.  While 
the  ads  in  both  papers  were  similar  in 
format,  the  Free  Press  was  able  to  em¬ 
phasize  the  Braniff  tagline,  “in  9  glorious 
living  colors”  by  printing  the  series  of 
twelve  ads  in  a  variety  of  colors  (five  to 
be  exact)  in  contrast  to  the  single  color 
used  by  the  other  paper. 

A  small  point,  perhaps,  but  we  wouldn’t 
want  your  readers  to  infer  that  a  smart 
advertiser  like  Braniff  would  bypass  the 
Free  Press  in  placing  its  exciting  an¬ 
nouncement  ads  in  Detroit. 

David  E.  Henes 

Promotion  Director, 

Detroit  Free  Press, 

Detroit,  Mich. 

SNAKE  IN  AN  INCH 

There  comes  a  time  in  the  life  of  every 
editor  when  he  feels  that  the  advertising 
department  of  his  newspaper  is  sabotaging 
him. 

The  constant  daily  battle  of  the  long  or 
short  legal  notices,  the  long  or  short  classi¬ 
fied  section,  the  late  ads  that  need  inser¬ 
tion  after  the  page  is  dummied,  and  the 
scheduled  ads  which  are  withdrawn  at  the 
last  moment  tend  to  create  this  impression. 

But  the  most  devious  of  all  the  con¬ 
niving  tricks  of  which  the  advertising  de¬ 
partment  is  guilty  is  the  “almost-full-page 
id.” 

You’ve  all  seen  them.  They  are  a  page 
wide  and  20  inches  deep — and  your  page 
i>  21  inches  deep.  Or  2OV2.  and  the  page 
is  21  Vi  inches  deep.  Choose  whatever 
measurement  suits  your  worst,  and  you 
know  the  situation. 

Filling  a  hole  of  this  nature  is  an  edi¬ 
tor’s  nightmare. 

Placing  an  appropriate  head  or  heads 
It  the  top  of  a  page  of  this  type  is  im¬ 
possible. 

An  eight-column  36  point  head  leaves 
room  for  about  two  lines  of  type  across 
the  l>age.  Several  two  and  three  column 
■nail  heads  look  equally  ridiculous,  and 


eight  fillers  looks  even  worse. 

But  take  heart,  editors  of  the  nation! 
A  solution  has  been  found. 

After  waiting  for  several  months  for 
snake  season  to  arrive  in  southern  Cali¬ 
fornia,  and  for  an  appropriate  snake  to 
rise  to  the  occasion,  we  struck  back. 

Tbe  city’s  humane  society  ofiBcer  pro¬ 
vided  the  proper  snake  when  he  appeared 
at  the  door  of  the  Blade-Tribune  with  a 
six-foot  gopher  snake  which  had  been  dis¬ 
patched  by  an  over-eager  Oceanside  resi¬ 
dent. 

The  snake  was  carefully  draped  on 
white  paper,  and  staff  photographer  Bill 
Carman  mounted  a  step-ladder  over  the 
snake  for  a  full-length  profile  portrait  of 
the  reptile. 

Then  it  was  a  waiting  game  for  the 
newspaper’s  advertising  department  to 
provide  an  opportunity  for  this  editorial 
coup. 

The  day  arrived  in  mid-June  when  a 
full-page  hy  20  inch  ad  was  submitted. 

Instead  of  struggling  to  fill  the  unfillable 
eight  column  by  iV^s-inch  hole,  the  snake 
portrait,  accompanied  hy  a  one-line  cap¬ 
tion,  was  spread  gracefully  across  the 
narrow  strip. 

The  advertising  staff  was  visibly  shaken 
when  they  discovered  the  snake  in  the 
June  12  edition. 

“Oh,  God,  what’s  the  advertiser  going 
to  say?”  moaned  one  of  the  more  un¬ 
flappable  members  of  the  advertising  crew. 

“He’ll  never  run  again,”  groaned  an¬ 
other. 

But,  remarkably,  there  was  no  complaint 
from  the  advertiser. 

“Everybody  stopped  to  look  at  the 
snake,”  said  one  of  the  ad  men  later,  “and 
then  noticed  the  ad.” 

But  now  that  age-old  problem  of  what 
to  do  with  the  almost-full-page  ad  is  haunt¬ 
ing  the  Blade-Tribune  news  staff  again. 

For  the  eight-column  snake  picture  can’t 
be  run  again,  and  no  new  snakes  have 
appeared  for  portraits. 

Bill  Missett 

Editor, 

Blade-Tribune, 

Oceanside,  Calif. 

SOCIAL  NEEDS 

Congratulations  on  your  editorial  “It 
Pays  to  Advertise”  (July  5).  Yes,  it  does 
pay  to  advertise  and  I’m  pleased  to  tell  you 
that  TvB  for  the  past  year  has  presented  to 
over  1,000  advertisers  the  need  to  adver¬ 
tise  the  social  need  of  this  nation.  200 
corporate  leaders  at  the  National  Indus¬ 
trial  Conference  Board  spent  a  day  on 
“Crime  and  the  Corporation”.  The  Asso¬ 
ciation  of  National  Advertisers  gave 
over  most  of  its  agenda  in  October 

It  was  TvB’s  privilege  to  participate 
on  both  of  these  agenda  and  show  ex¬ 
amples  of  G.  E.,  H.  J.  Heinz,  Polaroid, 
Royal  Globe,  Avfo,  and  a  host  of  others 
using  advertising  to  alert  the  mass  public 
to  their  involvement  in  vital  crisis  issues. 
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We  hope  it  will  make  more  advertisers 
“Give  a  Damn.” 

I  do  not  care  what  medium  is  u.sed.  We 
know  that  of  the  $300  million  of  free  time 
and  space  given  to  the  Ad  Council  in  I%7, 
that  television  contributed  over  $200  mil¬ 
lion.  Despite  these  impressive  figures,  how¬ 
ever,  it  is  not  enough. 

Norman  E.  Cash 

New  York 

(Mr.  Cash  is  president  of  the  Television 
Bureau  of  Advertising.) 

ETERNITY  IN  REVERSE 

Naturally,  I  read  with  interest  your  ar¬ 
ticle  (July  12)  on  the  Rev.  Lester  Kinsolv¬ 
ing. 

In  view  of  the  caption  you  put  on  the 
picture  of  him,  “WE  COVER  ETER¬ 
NITY,”  I  found  it  singularly  appropriate 
that,  as  you  state,  “he  has  been  syndicated 
since  June,  1988.”  (sic.) 

Charles  M.  Kinsolving,  Jr. 

New  York 

fMr.  Kinsolving — “«  mortal  cousin  of 
The  Reverend” — is  vicepresident,  market¬ 
ing  planning,  at  the  Bureau  of  Advertising, 
ANPA.)  • 


Short  Takes 

HEADLINE:  Easter  Seal  Group 
Tanks  Contributors — Garrett  (lod.) 
Clipper. 

•  «  • 

J.P.D.  married  his  fourth  wife  Sun¬ 
day.  He  is  109  years  old  and  his  pride 
49 — Porterville  (Calif.)  Evening  Re¬ 
corder. 

*  *  * 

Col.  A.W.  is  a  Wet  Pointer  from  El 
Paso — Seattle  (Wash.)  Times. 

*  *  * 

T.M.  quit  sports  for  the  Peach  Corps 
— Blytheville  (Ark.)  Courier  News. 

«  «  * 

It  was  learned  that  O.  plans  to  build 
a  four-story  unit  with  parking  facilities 
for  800  cans — Women’s  Wear  Daily. 

*  *  * 

(E&P  pays  each  for  amusing  typo¬ 
graphical  errors  found  in  newspapers 
and  reprinted  here.) 
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^  Every  filth  American  vacationing  overseas  is 


a  fxle.v  York  Times  reader. 


Among  weekday  readers  of  The  New  York 


FIVE  GOOD 
REASONS  WHY 


I  imes,  one  in  five  lives  in  a  family  spending  jk  1^^ 

^S55  or  miore  each  week  for  food  and  groceries.  /aI  J\/^K  | 


2  35%  of  all  corporation  executives  in  the  U.S. 


'read  i  he  Times 


4 Almost  half  of  all  Times  readers  live  in 
famh  es  owning  two  or  more  cars. 

5 Half  tne  readers  of  The  Times  have  family 
•noomes  over  $1 3,300 -a  median  income 
79%  higher  than  the  national  figure. 


UNAGE  IN  THE  TIMES 
SETA  RRST-HALF 
RECORD: 

44771,123  LINES 
UP  950,346  UNES 
OVERU^ 
JANUARY-JUNE 

THE  NEW  YORKTIMES 


SHOULDN  T  YOU  BE  SELLING  ITS 
ACTIVE.  AFFLUENT  AUDIENCE.  TOO? 


Sources  Chilion  Study.  Media  Records 
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IlN  AE:  Call  for  rate  equality; 
retailer  sees  tv  use  limited 

By  Gerald  B.  Healey 


B 


Pittsburgh 

Outdated  advertising  rate 
Structures  have  put  many  news¬ 
papers  in  the  dangerous  posi¬ 
tion  of  being  closely  scrutinized 
by  governmental  regulatory 
agencies  and  the  Republican 
Administration  may  be  tougher 
in  these  respects  than  were 
Democratic  administrations. 

That  was  the  warning  of  Eu- 
rene  A.  Simon,  publisher  of  the 
Urentnm  (Pa.)  Valley  Daily 
Stws,  who  told  the  International 
Vewpptiper  Advertising  Execu¬ 
tives  sales  conference  here  this 
reek  there  is  too  great  a  spread 
jetwecn  the  high  and  low  rates 
Df  newspapers.  He  said  the 
•pread  is  “gprossly  unfair.” 

Greater  emphasis  should  be 
placed  on  advertising  frequency, 
rhich  could  result  in  greater 
'fvenue  and  space  volume, 
?imon  said. 

Pn.blishers  are  also  vulnerable 
)n  their  spread  between  national 
ind  local  rates,  Simon  said.  He 
idvocated  a  more  complete  look 
it  the  single  rate  concept. 


Lillie  guy  is  oul 

“Too  many  newspapers,”  he 
rontinued,  “are  pricing  them- 
lelves  out  of  the  little  guy’s 
narket.  Remember,  the  ad  count 
^  as  important  as  linage  and 
iollar  volume.  There  are  a  lot 
jf  potential  smaller  advertisers 
»ho  will  respond  to  imaginative 
dea.s  projected  by  ad  salesmen. 
The  latter’s  efforts  can  give  the 
Mom  and  Pop’  stores  new  im¬ 
pact  opportunities. 

“Work  up  pages  of  small 
space  ads  that  will  give  the  little 
idvertiser  the  feeling  of  full- 
page  impact  and  you  may  dis¬ 
cover  something  you  didn’t  re- 
ilize  could  happen.” 

Basically,  he  continued,  the 
idea  is  to  get  the  “C  and  E” 
idvertiser  into  the  paper  more 
'ften.  Those  advertisers  who 
^uy  space  only  at  Christmas 
>nd  Easter  can  be  sold  on 
s  larger  program  by  added  con- 
entration  on  the  part  of  the 
>d  salesman. 

Simon  sees  value  and  savings 
0  the  six-column  format  over 
die  conventional  eight  columns. 
He  termed  the  latter  a  “need¬ 


less  expenditure  of  money.” 
Six-column  makeup  with  hori¬ 
zontal  style  can  save  money  in 
the  composing  room,  especially 
in  overtime,  he  said.  If  national 
advertising  comes  in  designed 
for  use  in  an  eight-column  news¬ 
paper,  “don’t  let  it  bother  you,” 
Simon  said.  “Float  it  over  six 
columns.” 

Simon  estimated  that  the  time 
savings  in  putting  together  six- 
column  pages  can  be  to  3 
hours  a  day  and  that  what 
really  is  being  done  is  con¬ 
verting  the  composing  room 
manpower. 

Simon  urged  that  ad  salesmen 
get  to  know  what  is  news  and 
he  advocated  getting  more  of 
a  news  “pitch”  into  special  ad¬ 
vertising  pages  and  sections. 

“It  is  part  of  the  ad  execu¬ 
tive’s  job,”  he  declared,  “to  help 
the  editor  get  his  paper  across 
to  the  people.  It  is  your  job  to 
motivate  people,  through  adver¬ 
tising,  to  buy  merchandise.  For¬ 
get  you’re  an  ad  man  and  think 
of  yourself  as  a  people’s  man.” 

Pallem  of  ihe  fulure? 

William  R.  Golding,  president 
of  Parish  Associates,  took  his 
usual  hard  look  at  the  advertis¬ 
ing  business,  documented  by 
some  startling  figures,  to  which 
he  appended: 

“This  can’t  be  the  pattern  of 
our  future,  can  it?” 

He  said  that  last  year,  local 
television  dollar  volume  was  up 
12%%  and  ad  count  up  26%; 
local  radio  was  up  11%,  local 
outdoor  10%,  local  newspaper 
display  6.4%  and  classified 
10.8%. 

Newspapers,  be  showed,  are 
growing  in  lines  and  revenue, 
but  losing  in  percent  of  total 
advertising — from  32.7  of  all 
U.  S.  advertising  in  1966  to 
29.2  in  1968.  The  3.6  loss  cost 
all  newspapers  more  than  $627.6 
million  last  year. 

While  newspaper  ad  revenue 
last  year  went  up  $2.7  billion 
the  national  share  went  from 
8%  down  to  6.6% — $992  mil¬ 
lion. 

Golding  said  that  advertising, 
with  a  few  exceptions,  is  moving 
closer  to  the  point  of  sale  and 


the  competition  understands 
this.  Other  media  are  going 
after  local  ads  in  a  way  already 
felt  by  newspapers  and  they’ve 
only  begun,  he  warned. 

(iolding  related  some  “cock¬ 
tail  party  talk”  which  indicates 
the  trend.  Soon  after  the  Wash¬ 
ington  Post  bought  an  ABC  sta¬ 
tion  in  Florida,  a  tv  executive 
said  Sears  was  going  to  spend 
$1  million  on  tv  in  south  Florida 
in  1971.  “Their  local  last  year 
there  wouldn’t  have  paid  a  sec¬ 
retary’s  salary,”  Golding  com¬ 
mented. 

Magazine  sales  gimmick 

A  grocery  chain  in  the  Miami 
area  in  a  recent  month  put  more 
into  local  tv  than  it  did  in  the 
Miami  Herald  and  News.  They 
did  this  without  talking  it  over 
with  advertising  executives  of 
the  newspapers. 

The  regional  edition  for 
Florida  of  Time  magazine  re¬ 
cently  had  10  pages  in  it  from 
that  area. 

“It’s  a  package  of  Time,  U.  S. 
News  and  World  Report,  and 
Sports  Illustrated  —  one  im¬ 
pression  per  month  in  each.  No 
place  in  their  presentation  does 
it  say  that  circulation  in  greater 
Miami  is  6,687  copies  and  the 
Herald  alone  sells  over  300,000 
daily  in  the  same  area,”  Gold¬ 
ing  noted. 

Any  newspaper  ad  salesman 
could  pull  this  deal  apart  in 
minutes,  Golding  exclaimed,  be¬ 
cause  the  advertiser  bought 
prestige  and  a  complicated  and 
contrived  formula  that  shows 
they  reach  72%  of  households 
with  over  $10,000  incomes. 

“Do  you  know  it  assumes 
seven-day  readership  of  these 
magazines?  You  know  that’s  not 
so.  We  had  all  the  defensive  sell¬ 
ing  answers,  but  they  didn’t  ask 
us.  And  they  never  will.” 

Golding  urged  more  concen¬ 
tration  on  department  store 
advertising  since  newspapers  got 
18.6%  of  total  linage  from  them 
last  year  and  something  around 
$950  million,  but  in  1955  the 
percentage  was  20.3%  of  total 
ad  dollars.  When  retail  is 
lumped  with  department  stores, 
it  furnished  67.6%  of  news- 


July  19,  1969 

Every  Saturday  Since  1884 

papers’  total  last  year,  which 
proves  newspapers  are  doing 
better  with  the  little  guy,  Gold¬ 
ing  said. 

Golding  spoke  of  newspapers 
getting  60  to  70%  of  classified 
advertising  linage  by  telephone 
and  said: 

“By  expanding  an  already 
organized  and  operational  sales 
force  and  capitalizing  on  the 
phone  savvy  they  have ,  how 
much  more  retail  could  you  sell? 

“Classified  got  big  by  repeat¬ 
ing  ads.  How  many  retail  ads 
do  you  repeat?  Why  don’t  re¬ 
tailers  do  it  and  now?  Because 
we  haven’t  sold  them  a  sound 
idea.  Let’s  start!” 

TalenI  exposure 

J.  C.  Erickson,  general  man¬ 
ager,  Alcoa  Wrap  Division  of 
the  Aluminum  Company  of 
America,  said  he  wondered  if 
the  newspapers’  story  is  getting 
across.  He  said  Alcoa  has  initi¬ 
ated  a  program  of  seeing  that 
its  salesmen  have  more  knowl¬ 
edge  of  their  business  and  he 
thought  this  would  be  a  good 
idea  for  newspapers  to  see  that 
key  potential  advertisers  and 
agencies  get  a  better  look  at  the 
newspaper  in  action. 

He  said  they  should  meet 
sports  and  feature  writers,  edi¬ 
tors  and  publishers. 

“Whomever  the  person  in¬ 
volved  is,  he  might  get  turned 
on  by  this  approach,”  Erickson 
said.  “By  seeing  a  newspaper 
and  newspaper  people  at  work  it 
might  bring  the  advertiser  into 
closer  relationship  with  the 
medium  he  is  using  or  about  to 
use.” 

Obsession  with  the  youth 
market  is  working  a  disservice 
on  many  products  and  services 
and  on  many  of  the  companies 
that  promote  •them,  Charles  F. 
Adams,  president  of  MacManus, 
John  &  Adams,  Detroit  advertis¬ 
ing  agency,  told  the  newspaper 
ad  executives. 

There’s  no  denying  the  25 
billion  dollars  in  purchasing 
power  of  America’s  young,  with 
new  buying  habits  being  cre¬ 
ated,  new  life  styles  emerging 
and  new  products  and  services 
being  demanded,  Adams  said, 
but  while  youth  is  flexing  its 
muscles  and  making  itself  no¬ 
ticeable,  little  is  heard  of  mid¬ 
dle-aged  America. 

Older  America  in  Charge 

“Older  America  just  quietly 
goes  on  running  the  machines,” 
he  said,  “driving  the  trucks,  op- 

(Continued  on  page  47) 
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INAE’s  ‘Hotv  to  SELL’ 


New  ad  sales  course 


tested,  ready  to  go 


Pittsburgh 

After  nearly  three  years  of 
planning  and  developing  cri¬ 
teria,  and  several  pilot  study 
sessions,  the  International 
Newspaper  Advertising  Execu¬ 
tives  sales  training  course, 
“How  To  SELL  Newspaper  Ad¬ 
vertising,”  is  in  the  final  stage 
of  preparation. 

W.  A.  Jaehn,  chairman  of  the 
INAE  Sales  Training  Com¬ 
mittee,  said  the  course,  under¬ 
written  by  200  newspapers 
which  employ  5,000  salesmen, 
has  been  set  for  delivery  in 
August.  Jaehn  is  advertising 
sales  manager  of  the  Spokane 
(Wash.)  Spokeaman-Riview  and 
Chronicle. 

The  architect  of  the  custom- 
designed,  modern  marketing 
plan  for  newspaper  advertising 
salesmen  is  the  firm  of  Markoa 
Corporation,  based  in  Chicago. 
The  creative  sales  course  spe- 


GWEN  QUISENBERRY  of  the 
Rockford  Star  and  Register- 
Rapublic. 


cialists  are  headed  by  Van  L. 
Phillips,  whose  sales  know-how 
provided  the  major  guidance 
for  INAE’s  1955  sales  course, 
“Operation  Step-Up.”  Since 
1949,  when  he  developed  the 
sales  organization  that  even¬ 
tually  became  Markoa,  Phillips 
has  counseled  clients  in  a  wide 
variety  of  business  selling  with 
outstanding  success. 

The  comprehensive  sales/skill¬ 
building  “SELL”  course  calls 
for  in-depth,  individual  partici¬ 
pation  over  a  period  of  40 
weeks,  Jaehn  pointed  out. 

“SELL  is  the  brain  child  of 
the  INAE  Sales  Training  Com¬ 
mittee,  said  INAE  president 
Victor  A.  Modeer,  business  man¬ 
ager  of  the  St.  Joseph  (Mo.) 
Newa-Preaa  &  Gazette. 

“Several  years  ago,”  he  said 
at  INAE’s  conference  here  this 
week,  “the  committee  recognized 
the  changing  methods  of  sales¬ 
manship,  especially  in  the  field 
of  communications,  and  it  set 
about  to  meet  the  challenge. 
Their  efforts  will  benefit  the 
entire  newspaper  community.” 


JAMES  A.  MC  COMB  JR.,  re¬ 
tail  advertising  manager  of  the 
Rockford  (III.)  Newspapers. 


CHUCK  KNIGHT  and  IRENE  CALABRESE  of  the  Atlanta  News¬ 
papers'  advertising  sales  force  hear  about  new  training  materials. 


RALPH  MANCUSI  and  JEFF  DAVIDSON  attended  a  try-out  for 
the  new  selling  program  at  the  Kenosha  (Wis.)  News. 


JERRY  JEROME  of  the  Kenosha  (Wis.)  News. 
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DON  BREVITZ,  Ktnotha  News. 


ONE  BIG  CLASS  at  the  Rockford  (III.  |  Newspapers  hears  the  whole  story  from  Van 
president  of  the  Markoa  Corporation,  which  custom-designed  the  course  for  newspaper 


TIM  BOYLE,  Kenosha  News. 

1 


DON  ORTH,  Kenosha  News 


SALESMEN  for  the  Atlanta  Constitution  and  the  Atlanta  Journal:  from  left  to  right — Dan  Hutchens, 
June  Morda,  Forbes  McKay  and  Danis  Berry. 

editor  ac  PUBLISHER  for  July  19.  1969 


MODERN  MARKETING  PLAN  for  newspaper  advertising  salesmen — a  project  of  the  International 
Newspaper  Advertising  Executives — is  explained  in  a  pilot  session  for  the  sales  staffs  of  the 
Atlanta  Newspapers.  At  the  blackboard  are  Jim  Stanford,  J.  C.  Murray,  and  Hobart  Franks. 


PR  sick,  AMA  may 
call  Dr.  Advertising 

By  Newton  H.  Fulbright 


What  can  a  doctor  do?  With 
Medicare  and  Medicaid  rolling 
up  costs  beyond  even  the  wildest 
fears  of  critics  —  with  doctors 
under  attack  because  of  alleged 
failures  and  excessive  fees  — 
what  can  the  medical  profession 
do  to  defend  itself?  Specifically, 
how  can  the  American  Medical 
Association  get  its  story  across 
to  the  American  people? 

One  answer  at  the  118th  an¬ 
nual  convention  of  the  AMA  in 
New  York  (July  13-17)  was  a 
decision  to  revamp  the  public 
relations  setup. 

On  the  basis  of  a  study  sub¬ 
mitted  on  the  subject,  the  AMA 
would  become  more  attentive  to 
politics  —  to  a  coordinated  effort 
to  tell  its  side  of  the  acrimonious 
confrontation  that  is  taking 
place  between  government  and 
medicine. 

Ck)nceding  that  there  will  be 
more  such  confrontations,  the 
AMA  would  back  programs  that 
are  “attainable”  —  would  sub¬ 
stitute  reason  for  emotionalism 
and  ignorance. 

“Politicians  will  promise  any¬ 
thing  in  order  to  get  elected,” 
was  the  phrase  heard  in  the 
Hotel  Americana  and  the  New 
York  City  Coliseum.  It  was  the 
idea  politely  expressed  in  pre¬ 
pared  speeches.  The  feeling 
among  the  physicians  was  that 
politicians  had  cooked  up  a 
hodge-podge  of  health  programs 
that  are  not  w’orking  but  are 
costing  the  taxpayers  an  enor¬ 
mous  sum — that  doctors  whose 
views  were  generally  disre¬ 
garded  are  blamed  for  some¬ 
thing  the  politicians  sold  to  a 
gullible  public. 

The  PR  study,  prepared  by 
the  Philip  Lesly  Company,  saw 
“a  discernible  shift  in  the  mood 
of  the  American  people”  as  re¬ 
flected  in  the  elections  last  No¬ 
vember. 

“The  people  have  expressed 
their  insistence,”  said  the  report, 
“that  the  disorganization  of  our 
society  be  halted.  But  they  do 
not  yet  have  a  clear  picture  of 
what  form  the  reorganization 
of  social  forces  should  take.” 

From  all  the  disorders,  the 
protests  and  disruptions  in  col¬ 
leges  and  on  the  streets,  the  re¬ 
port  concluded,  “has  come  a 
great  urge  for  stability  .  .  . 
However,  this  is  not  likely  to 
stop  at  just  a  stagnant  stability, 
and  is  unlikely  to  result  in  a 
reaction  against  efforts  to  pro- 
gre.ss.  Instead,  there  is  likely  to 
evolve  a  hunger  for  stability 


with  progress.” 

The  AMA,  in  its  new  public 
relations  program,  would  aim 
for  “stability  with  progress” — 
progress  toward  better  health 
for  all  w’ithin  the  limits  of  what 
is  attainable.  The  key  goal  would 
be:  “Helping  assure  a  con¬ 
stantly  advancing  health  care 
system  in  America  —  a  system 
based  on  incentives  and  freedom 
of  choice.” 

Effort  would  be  aimed  at  a 
“general  understanding  that  at¬ 
tainability  overrides  all  other 
considerations . ” 

Also — “A  general  understand¬ 
ing  must  be  achieved  of  the 
needs  for  balance  in  all  changes 
that  occur  in  the  health  care 
spectrum.  Massive  programs 
presented  as  panaceas  must  be 
forestalled  by  giving  the  public 
and  legislators  the  proper  back¬ 
ground  for  recognizing  their  in¬ 
validity  . The  public  and 

legislators  must  be  made  aware 
that  tremendous  advances  and 
developments  in  medicine  dur¬ 
ing  the  past  40  years  have 
resulted  in  a  geometric  expan¬ 
sion  of  what  the  profession  can 
do  for  people” — that  the  health 
care  capacity  is  based  on  human 
capacity  and  cannot  be  multi¬ 
plied  at  the  same  rate  of  in¬ 
crease  as  can  be  achieved  from 
machinery  and  factory  output. 

“It  seems  inevitable,”  says  the 
report,  “that  the  demand  factor 
will  continue  to  grow  geometri¬ 
cally,  while  even  with  the  great¬ 
est  predictable  increase  in  ef¬ 
ficiency  and  utilization,  the 
human  capacities  for  delivering 
care  can  at  best  grow  gradually. 

“This  means  that  if  the  public 
and  government  are  not  edu¬ 
cated  to  expect  this,  and  made 
aware  of  its  inevitability,  the 
criticism  of  the  profession  will 
increase  at  a  constantly  growing 
rate.” 

‘Awareness'  program 

The  “awareness”  program 
would  concentrate  on  the  big 
issue  and  would  rely  more  on 
television,  radio  and  other 
audio-visual  techniques.  It  would 
rely  on  a  bigger  and  better  paid 
public  relations  staff,  diversified 
and  flexible  in  ability  and  as¬ 
signment.  It  would  cut  down  on 
the  flow  of  leaflet  literature  and 
depend  more  on  large  news¬ 
papers. 

The  Lesly  report  states  that 
“mass  production  and  mass 
mailing  of  handout  and  releases 
is,  in  general,  the  most  ex¬ 


pensive  and  the  least  effective 
method  of  distribution.” 

Lesly  would  have  the  AMA 
rely  more  on  PR  wire  services 
for  general,  quick  distribution 
of  news  matter. 

The  report  found  too  much 
concentration  of  print  literature 
on  secondary  subjects  ranging 
from  “sun  tan,  baldness,  good 
grooming,  moles,  the  use  of  de¬ 
odorants,  medical  terminology 
and  the  like,”  and  on  “packaged 
exhibits”  used  largely  at  medi¬ 
cal  society  conventions.  The  re¬ 
port  observed  that  the  AMA 
was  spending  some  $83,000  a 
year  on  such  exhibits. 

Paid  advertising 

The  report  urged  the  immedi¬ 
ate  adoption  of  institutional  ad¬ 
vertising.  It  said: 

“Use  by  the  medical  profes¬ 
sion  of  paid  advertising  as  an 
added  means  of  communicating 
facts  and  ideas  about  health 
care  is  a  desirable  addition  to 
the  communications  program 
when  other  priorities  have  been 
met.  While  traditionally  the  pro¬ 
fessional  standards  of  medicine 
have  forbidden  advertising  in 
connection  with  medical  practice, 
we  believe  the  use  of  advertising 
as  a  general  communications 
technique,  not  related  to  the  pro¬ 
motion  of  medical  services,  to 
be  ethically  sound.” 

Lesly  said  he  had  been  re¬ 
tained  by  the  AMA  as  a  PR 
counsel  since  July  11,  1967,  and 
last  October  28  was  assigned 
the  specific  task  of  making  a 
study  and  drawing  up  recom¬ 
mendations  for  changes  in  the 
pr  setup.  His  report  was  sub¬ 
mitted  March  14  and  was  ac¬ 
cepted  without  dissent  by  a 
reference  committee  headed  by 
Dr.  Robert  B.  Hunter. 

It  had  been  “almost  10  years,” 
Lesly  said,  since  the  AMA  had 
reviewed  its  public  relations  set¬ 
up.  Having  no  direct  involve¬ 
ment  with  the  AMA  pr  bureauc¬ 
racy  had  permitted  him,  he  felt, 
to  give  the  members  a  frank  pic¬ 
ture  of  their  problems  and  rec¬ 
ommend  solutions. 

Lesly  said  his  counsel  was  di¬ 
rected  “toward  long-term  solu¬ 
tions  and  programs  rather  than 
to  day-by-day  functions  that 
lose  all  sight  of  ultimate  aims.” 
One  of  his  recommendations  had 
already  been  put  into  effect — 
changing  the  name  of  the  AMA 
News  to  American  Medical 
News. 

This,  his  report  said,  was  “an 
accurate  description  of  the  pub¬ 
lication’s  purpose  [to  publish 
general  medical  news]  and  will 
greatly  reduce  the  AMA  iden¬ 
tity,  which  now  deters  the  pub¬ 
lication’s  acceptance  among 
thousands  of  recipients  who  are 
most  important  to  reach  with  a 
balanced  treatment  of  what  is 


going  on  in  the  field.” 

The  Lesly  report  also  ailed 
for  close  staff  harmony  with 
mass  news  people  and  with 
women  who  were  regard -d  as 
prime  movers.  It  advised 
strengthening  of  the  AMA  pr 
staff  in  Washington  and  having 
them  report  to  the  main  office 
of  the  organization  in  Chicago. 

• 

Judge’s  plan 
insures  Hoe 
press  orders 

Orders  for  press  equipment  al¬ 
ready  on  the  books  of  R.  Hoe  4 
Co.  will  be  delivered  under  terms 
of  a  payment  program  worked 
out  this  week  between  the  cus¬ 
tomers  and  Federal  Judge  Syl¬ 
vester  J.  Ryan.  (E&P,  July  12). 

Several  million  dollars’  worth 
of  work  awaits  completion  at  the 
Hoe  factory  in  the  Bronx  but 
Judge  Ryan  explained  to  cus¬ 
tomers  at  a  meeting  July  17 
that  the  company  ne^s  at  least 
$3  million  in  ready  cash  to  keep 
going  for  the  next  60  days. 

In  that  period.  Judge  Ryan 
said,  the  trustee  he  has  ap¬ 
pointed,  John  J.  Galgay,  will 
make  a  study  of  the  firm’s  finan¬ 
cial  condition  and  evaluate 
prospects  of  reorganizing  it 
under  Chapter  X  of  the  Bank¬ 
ruptcy  Code. 

The  Hoe  company,  the  judge 
noted,  has  assets  in  excess  of 
liabilities  amounting  to  $21  mil¬ 
lion  but  has  liquid  assets  of  only 
$510,000.  On  his  urging,  James 
Talcott  Inc.,  a  financial  concern, 
advanced  $240,000  in  cash  to 
Hoe  in  the  past  week,  making 
its  total  loan  about  $12.2  mil¬ 
lion. 

Judge  Ryan  called  all  cus¬ 
tomers  to  a  meeting  Thursday 
to  consider  the  issuance  of  a 
formal  order  that  requires  those 
customers  whose  presses  are  ex¬ 
pected  to  be  completed  by  Sep¬ 
tember  8  to  pay  immediately  the 
amounts  due  in  their  contracts 
and  10%  additional  on  the  con¬ 
tract  price  when  the  press  is 
ready  for  delivery. 

On  the  list  are:  Orlando 
Sentinel  Star,  Charlotte  Newt 
and  Observer,  McClatchy  News¬ 
papers,  Newark  Star-Ledger, 
and  San  Antonio  Light,  as  well 
as  magazine  and  commercial 
printers. 

A  second  list  contains  64 
firms  that  expect  delivery  ot 
presses  after  September  8.  They 
would  be  allowed  to  negotiate 
prepayments  with  the  trustee. 
In  this  group  are  35  newspaper 
companies  in  the  U.  S.,  Swedes 
and  South  America. 
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EARLY  STORIES  about  Dr.  Robert  H.  Goddard's  proposals  for  a  rocket  trip  to  the  moon  were  pub¬ 
lished  by  the  Worcester  (Mass.)  Telegram,  in  connection  with  the  Apollo  II  flight.  Dr.  Goddard, 
often  called  the  father  of  modern  rocketry,  taught  at  Clark  University  in  Worcester  from  1914  to 
1930  and  conducted  early  experiments  in  the  area.  Dr.  Goddard  said  in  1929  that  a  moon  voyage 
was  theoretically  possible  but  economically  improbable.  The  Telegram  layout  reprinted  stories  from 
1920  in  which  Dr.  Goddard  described  plans  for  a  moon  voyage.  Col.  Charles  A.  Lindbergh  brought 
Goddard's  work  to  the  attention  of  Capt.  Harry  F.  Guggenheim,  present  president  and  editor  of 
_ Neswday,  who  gave  him  financial  support. _ 


P.O.  change 
would  bring 
higher  rate 

WASHINCTON 

Lawrence  P.  O’Brien  and 
Thriiston  B.  Morton,  co-chair¬ 
men  of  the  Citizens  Committee 
for  Postal  Reform,  told  a 
National  Press  Club  audience 
that  increased  postal  rates 
would  inevitably  follow  enact¬ 
ment  of  the  pending  bill  to 
transform  the  Post  Office  De¬ 
partment,  into  a  government — 
ownid  and  operated  corpora¬ 
tion. 

O’Brien,  former  Postmaster 
General  and  former  chairman 
of  the  Democratic  National 
Committee,  and  Morton,  former 
Senator  from  Kentucky  and 
former  chairman  of  the  Re¬ 
publican  National  Committee, 
predicted  that  the  bill  would 
pass. 

In  reply  to  a  question  as  to 
whether  second  and  third  class 
rates  would  go  up,  Morton  said 
that  “in  a  corporate  structure 
we  would  get  a  better  allocation 
of  costs  and  all  classes  of  mail 
would  bear  their  share.”  O’Brien 
volunteered  the  comment  that 
“you  will  have  substantial  in- 
crea.ses  in  rates.” 

Neither  speaker,  however, 
gavo  any  indication  of  how 
much  rates  would  be  increased 
but  each  insisted  that  a  cor¬ 
porate  structure  was  necessary 
to  provide  essential  public 
service ;  benefit  postal  employees 
by  a  labor-management  relation¬ 
ship  based  on  meaningrful  col¬ 
lective  bargaining;  provide 
meaningful  career  opportinities 
for  postal  employees,  and  pro¬ 
vide  the  postal  system  with 
adequate  funds  to  modernize  its 
plant  and  ensure  that  manage¬ 
ment  and  labor  are  paid  accord¬ 
ing  to  comparable  industries. 

Morton  said  that  in  the 
corporate  structure  postal  em¬ 
ployees  should  be  denied  the 
right  to  strike  and  should  be 
subject  to  compulsory  arbitra¬ 
tion  of  labor  disputes. 

• 

Zahn  opens  PR  office 

Leonard  S.  Zahn  has  resigned 
as  a  vicepresident  of  Hill  and 
Knowlton,  New  York,  to  form 
his  own  public  relations  agency, 
Leonard  Zahn  and  Associates, 
at  Great  Neck,  N.  Y.  A  public 
relations  professional  for  18 
years,  Zahn  formerly  was  night 
manager  of  the  Boston  Bureau 
of  United  Press  International. 
He  also  is  co-editor  of  the  News¬ 
letter  of  the  National  Associa¬ 
tion  of  Science  Writers  and  a 
freelance  writer. 


6  young  critics 
attend  institute 
to  review  plays 

With  a  grant  of  $14,333  from 
the  Ford  Foundation,  the 
Eugene  O’Neill  Memorial 
Theatre  Foundation  is  inaugu¬ 
rating  the  John  Mason  Brown 
Memorial  Critics  Institute  at  its 
Playwrights  Conference  in 
Waterford,  Conn. 

George  C.  White,  president  of 
the  O’Neill  Foundation,  said  he 
had  received  permission  for  the 
use  of  the  late  renowned  critic- 
lecturer’s  name  from  his  widow. 

The  faculty  of  the  Institute, 
which  is  dedicated  to  raising 
the  level  of  professional  criti¬ 
cism  in  the  arts,  will  consist  of 
Judith  Crist,  of  New  York 
magazine  and  the  Today  Show; 
Grover  Sales  of  San  Francisco 
magazine;  and  Ernie  Schier  of 
the  Philadelphia  Bulletin. 

Six  young  critics,  selected  by 
the  faculty  on  the  basis  of 
nominations  from  regional 
theatres  throughout  the  country, 
have  been  given  fellowships  by 
the  O’Neill  Foundation  to  work 
and  study  at  the  Institute 
through  August  6.  They  are: 


Anthony  Bannon,  Buffalo  Eve¬ 
ning  News;  Nathan  Fain,  Hous¬ 
ton  Post;  Louisa  Kreisberg, 
White  Plains  (N.  Y.)  Reporter 
Dispatch;  Dominique  Noth, 
Milwaukee  Journal;  Mike  Steele, 
Minneapolis  Tribune,  and  Rob¬ 
ert  Taylor,  Oakland  Tribune. 

The  critic  fellows  will  cover 
performances  of  the  15  new 
plays  that  are  being  presented 
at  the  Playwrights  Conference. 
Their  reviews,  written  under 
regular  opening  night  condi¬ 
tions,  will  be  reviewed  by  the 
faculty  and  discussed  the  fol¬ 
lowing  morning. 

The  O’Neill  Foundation’s 
project  director  for  the  institute 
is  F.  Bryan  Williams  and  the  in¬ 
stitute  director  is  Dan  Isaac, 
assistant  professor  in  the  Eng¬ 
lish  Department  at  Manhattan- 
ville  College. 

• 

Brigg»  in  PR  firm 

St.  Louis 

Robert  T.  Briggs,  formerly  on 
the  General  Offices  News  Serv’- 
ice  staff  of  Caterpillar  Tractor 
Co.,  Peoria,  Ill.,  has  joined  the 
staff  of  Fleishman,  Hillard, 
Wilson  &  Ferguson,  Inc.  Briggs 
has  served  as  picture  editor  and 
chief  photographer  of  the  St. 
Louis  Globe-Democrat. 


Kauffmann  appoints 
acquisitions  aide 

Edward  H.  Fawsett  wa.s  ap¬ 
pointed  assistant  to  the  presi¬ 
dent  of  the  Evening  Star  News¬ 
paper  Company  by  John  Hoy 
Kauffmann,  president.  Fa>\sett 
will  assist  the  officers  of  the 
company  with  their  continuing 
program  of  expansion  which  in¬ 
cludes  corporate  acquisitions. 

Fawsett  is  a  native  Washing¬ 
tonian  and  a  graduate  of  the 
University,  of  Florida.  His 
career  at  the  Evening  Star  be¬ 
gan  2r)  years  ago,  starting  as 
auditor  and  credit  manager. 

The  Washington  Star  Com¬ 
munications  Family  includes  the 
Washington  Star,  WMAL  Radio 
and  Television,  Washington; 
WLVA  Radio  and  Television, 
Lynchburg,  Virginia;  Wa.shing- 
ton  Star  Syndicate,  New  York 
City,  and  WCIV  Television, 
Charleston,  South  Carolina. 

• 

On  PR  accounts 

Neil  Shalin,  formerly  of  the 
Long  Island  Press,  has  joined 
the  writing  staff  of  Jay  DeBow 
and  Partners.  He  has  been  as¬ 
signed  to  the  Bankers  Trust, 
BankAmericard  and  Diebold  In¬ 
corporated  accounts. 
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Sympathy  for  teen-agers 

Editor  rims  a  dance, 
pays  loitering  fines 


Marblehead,  Mass. 

The  editor  of  a  weekly  news¬ 
paper  published  in  this  seaside 
town  just  north  of  Boston — a 
town  that  claims  to  be  variously 
“the  Birthplace  of  the  American 
Navy,”  “the  Yachting  Capital 
of  the  World”  and  the  perma¬ 
nent  home  of  the  original  paint¬ 
ing,  “The  Spirit  of  ’76” — did  his 
own  independent  thing  during 
the  Fourth  of  July  weekend. 

It  began  when  police  told 
teenagers  to  disperse  from  in 
front  of  the  Old  Town  House, 
a  municipally-owned  building.  A 
bench  in  front  has  become  a 
favorite  lolling  place  for  hippies. 

Pour  of  the  youths  refused  to 
move,  telling  police  they  had  a 
right  to  remain  on  public  prop¬ 
erty.  They  were  arrested  and 
fined  $50  apiece. 

Robert  Tiplett  ran  a  front 
page  announcement  in  his  paper, 
the  Marblehead  Reporter,  that 
the  Marblehead  Action  Com¬ 
mittee  a  new  group,  would 
sponsor  a  dance  in  the  hall  of 
the  Catholic  parochial  school 
July  5  to  raise  money  to  pay  the 
fines. 

Churrii  rounril 

The  announcement  caused  con¬ 
siderable  eyebrow  lifting,  es¬ 
pecially  among  older  residents. 
The  Catholic  rectory  was 
deluged  with  demands  for  ex¬ 
planations.  The  pastor,  the 
Right  Rev.  Msgr.  William  J. 
McCarthy,  did  not  budge.  A 
parish  council  was  recently 
formed  at  the  church. 

The  concert  brought  in 
enough  to  pay  the  four  $50  fines 
and  $10  expenses,  plus  an  addi¬ 
tional  $84,  which  was  turned 
over  to  a  Committee  for  a  Com¬ 
munity  Counselling  service. 

Triplet  and  his  wife  were 
chaperones  at  the  benefit  party. 

In  a  signed  editorial  in  the 
next  issue  of  The  Reporter, 
Triplett  wrote: 

"No  magic  happens  when  a 
guy  puts  on  a  police  uniform  or 
a  judge’s  robes  —  he  is  still  a 
guy,  and  he  can  be  as  wrong 
now  and  then  as  any  other  guy. 
And  if  he  is  wrong  in  any  of¬ 
ficial  action,  then  it  is  the  re¬ 
sponsibility  and  duty  of  citizens 
to  protest  the  action.  That  right 
and  duty,  inherent  in  the  Con¬ 
stitution,  is  the  only  thing  that 
separates  democracy  from  a  to¬ 
talitarian  police  state.  When  the 
time  comes  that  I  can  no  longer 
protest  and  seek  to  alleviate  an 


injustice,  I  might  as  well  move 
to  Czechoslovakia.  Such  action 
in  our  land  is  no  threat  to  law 
and  order.  It  is  a  proper  check 
and  balance  in  the  workings  of 
a  free  system  of  government. 

“It’s  about  time  someone  in 
this  town  showed  some  sym¬ 
pathy  for  our  children.  There  is 
mounting  evidence,  supported 
by  recent  public  statements  of 
our  police  chief  and  his  assist¬ 
ant,  that  the  police  do  not.  I 
challenge  the  police  department 
to  give  us  more  than  this  high¬ 
handed,  hard-nosed  attitude  to¬ 
ward  our  young.  In  a  town  that 
has  miserably  neglected  to  pro¬ 
vide  any  acceptable  facility  for 
the  young  to  gather,  why  must 
they  be  denied  the  use  of  our 
parks,  streets  and  beaches?” 

Two  letters 

Triplett  published  two  letters 
to  the  editor  in  his  “Forum  of 
Public  Opinion”  column  which 


Grafton,  Ill. 

A  Tennessee  newspaperman 
who  twice  was  the  target  of 
shotgun  blasts  and  was  beaten 
because  of  his  exposure  of  al¬ 
leged  political  corruption  has 
been  named  winner  of  the  1969 
Elijah  Parish  Lovejoy  Award 
for  courage  in  journalism. 

The  award  was  presented  to 
Dan  Hicks  Jr.,  editor  of  the 
Monroe  County  Democrat,  Madi- 
sonville,  Tenn.,  at  the  opening 
session  (July  13)  of  the  annual 
meeting  of  the  International 
Conference  of  Weekly  Newspa¬ 
per  Editors. 

Presentation  was  made  by 
Howard  R.  Long,  chairman  of 
the  department  of  journalism 
of  Southern  Illinois  University 
at  Carbondale,  which  sponsors 
the  award. 

Hicks  took  over  operation  of 
the  Madisonville  paper  in  Sep¬ 
tember,  1967,  and  his  editorials 
soon  involved  him  in  contro¬ 
versy.  He  was  outspoken  in 
print  against  secret  meetings 
by  local  officials,  the  political 
appointment  of  teachers,  the  Ku 
Klux  Klan,  alleged  abuses  in 
Medicare  administration  in  the 


appeared  in  the  same  edition. 

The  “anti”  writer  asked: 
“What’s  on  for  next  week,  a 
block  party  for  the  Brink’s  rob¬ 
bers,  or  maybe  a  shower  for 
Winnie  Ruth  Judd? . 

The  other  letter  was  signed 
by  one  of  the  four  young  men 
involved  in  the  incident.  A  col¬ 
lege  graduate,  he  is  currently 
serving  in  the  Navy.  He  wrote: 
“I  know  for  a  fact  that  Marble¬ 
head  police  have  consistently 
and  systematically  chased  young 
people  from  Marblehead’s 
public  parks  and  sitting  places, 
such  as  the  Old  Town  House  .  .  . 
If  the  citizens  of  this  town  don’t 
do  something  to  control  a 
fascistic-like  police  force,  then 
the  youth  will  find  their  own 

means . These  youths  are 

rebelling  against  a  society  that 
thrives  on  discrimination  and 
hypocrisy.” 

Police  denied  any  “harass¬ 
ment”  of  the  town’s  young 
people.  Lieutenant  Richard  G. 
Fullerton  said  men  of  the  de¬ 
partment  “go  out  of  their  way” 
to  be  friendly  and  cooperative 
with  youngsters.  He  said,  the 
actions  of  the  four  boys  ar¬ 
rested  “were  in  open  defiance  of 
a  police  order.” 


county,  and  other  issues. 

The  violence  against  him 
started  shortly  after  he  brought 
to  light  evidence  of  activities 
in  the  office  of  a  county  office 
holder,  which  caused  that  official 
to  resign.  (E&P,  November  16, 
1968). 

Hicks  was  graduated  in  1948 
from  Hiwassee  College  and  went 
on  to  study  journalism  at  the 
University  of  Tennessee.  His 
first  newsapper  job  was  on  the 
Clinton  (Tenn.)  Courier-News 
which  was  operated  by  Horace 
V.  Wells  Jr.,  a  Lovejoy  award 
winner  in  1957. 

During  his  newspaper  career, 
Hicks  also  has  worked  on  the 
Knoxville  News-Sentinel  and 
Knoxville  Journal,  the  Mary¬ 
ville  (Tenn.)  Enterprise,  and 
the  Norfolk  (Va.)  Ledger-Star. 
In  World  War  II  he  was 
awarded  the  Purple  Heart,  the 
Bronze  Star  for  Valor,  and  the 
Combat  Infantryman’s  Badge. 

The  Lovejoy  award,  begun  in 
1956,  is  nam^  in  honor  of  the 
pre-Civil  War  editor  of  Alton, 
Ill.,  who  was  murdered  by  a 
mob  in  1837. 


Tv  steps  u]> 
efforts  for 
local  sales 

Local  television  adver;  ising 
increases  in  1968  and  the  con¬ 
tinuing  expansion  potentials 
this  year  have  brought  about  an 
expansion  of  the  Television 
Bureau  of  Advertising’s  ix)cal 
Sales  Department,  according  to 
Norman  E.  Cash,  president. 

“More  and  more  local  ad¬ 
vertisers,  especially  retailers,” 
Cash  said,  are  “coming  to  TvB, 
asking  questions  about  television 
and  seeking  help  on  getting  into 
the  medium  or  expanding  their 
use  of  television.” 

This  resulted  in  two  changes. 
First,  added  manpower  at  TvB 
for  the  Local  Department  and 
now  a  change  in  the  res()onsi- 
bilities.  The  Local  Department 
came  into  being  in  1955  with 
Howard  P.  Abrahams,  who 
came  to  TvB  with  a  long  back¬ 
ground  of  retailing.  As  TvB’s 
Local  Vice  President,  he  con¬ 
tinued  to  guide  the  Bureau’s 
sales  activities  in  this  area. 

Abrahams  will  concentrate  on 
leading  retailers  and  retail 
groups  and  as  advisor  to  the 
TvB  Local  Department. 

Paul  Benson,  who  joined  TvB 
in  1967  as  Director  of  Local 
Sales,  was  recently  name  a  vice- 
president.  He  will  now  assume 
direction  of  TvB’s  Local  Sales 
Department. 

Director  appointed 

“This  change  in  TvB’s  or¬ 
ganizational  structure,”  Cash 
said,  “will  give  us  more  fluidity 
of  selling  action.  While  it  de¬ 
fines  areas  of  responsibility 
within  our  organization,  it  keeps 
open  one  of  the  Bureau’s  great¬ 
est  assets  —  a  high  level  of 
team  play.  This  is  true  not  only 
in  TvB’s  Local  Sales  and  in 
National  Sales,  but  through  our 
entire  organization. 

In  a  32-page  supplement  on 
July  14,  Women's  Wear  Daily 
surveyed  retailers’  “plunge”  in¬ 
to  television  and  reported  that 
many  large  stores  are  taking 
their  cue  from  Sears,  Roebuck 
which  has  made  “a  great  ex¬ 
penditure  of  time  and  money” 
in  the  tv  medium.  Trade  sources 
were  quoted  as  putting  the 
Sears  tv  figures  at  $12  million 
for  this  year — out  of  a  $140 
million  media  budget. 

WWD  took  notice  of  the  fact 
that  the  Washingfton  Post  sta¬ 
tion,  WTOP,  has  established  a 
retail  sales  department,  which 
offers  advertisers  production  fa¬ 
cilities  and  counseling  in  use  of 
tv. 


Victim  of  violence 

Citation  for  courage 
goes  to  Dan  Hicks  Jr. 
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Long  road  lies  ahead 

.Vntitrust  bill  takes 
a  small  step  forward 

By  Luther  A.  Huston 


Washington 

With  Senator  Philip  A.  Hart, 
its  chairman,  as  the  only  re¬ 
corded  dissenter,  the  Senate  Ju¬ 
diciary  Antitrust  and  Monopoly 
Subcommittee  reported  favor¬ 
ably  an  amended  Newspaper 
Preservation  Act  and  sent  the 
measure  to  the  full  Judiciary 
Committee.  By  agreement,  ap¬ 
prox  al  was  by  a  voice  vote  but 
Senator  Hart  requested  that  his 
opposition  be  recorded. 

No  meetings  of  the  full  com¬ 
mittee  to  consider  the  bill  have 
been  scheduled.  Officials  of  the 
subcommittee  expressed  doubt 
that  early  action  by  that  group 
was  likely. 

The  subcommittee’s  action  on 
July  10  came  as  a  surprise  be¬ 
cause  only  a  week  earlier,  on 
motion  of  Senator  Everett  M. 
Dirksen,  it  had  been  agreed  to 
postpone  a  report  until  after  a 
Federal  District  Court  in  Ari¬ 
zona  ruled  upon  a  plan  presented 
by  Tucson  Newspapers,  Inc.  to 
implement  a  decision,  upheld  by 
the  U.  S.  Supreme  Court,  that 
a  joint  operating  arrangement 
between  the  Arizona  Daily  Star 
and  the  Tucson  Daily  Citizen 
violated  the  antitrust  laws.  The 
Arizona  Court  is  not  expected 
to  act  until  the  Department  of 
Justice  files  its  views  on  the 
Tucson  plan.  The  Department 
has  until  August  25  to  submit 
its  opinions.  (E&P,  July  12). 

Dirksen  amendment 

Senator  Dirksen  reversed  him¬ 
self,  however,  and  induced  Hart 
to  call  a  subcommittee  meeting. 
He  had  obviously  employed  the 
interlude  to  draft  an  amended 
S.1520,  as  the  bill  is  numbered, 
for  which  he  obtained  committee 
approval. 

Thus  legislation  to  exempt 
from  the  antitrust  laws  certain 
combinations  and  arrangements 
deemed  necessary  for  the  sur¬ 
vival  of  failing  newspapers,  took 
a  step  toward  the  end  of  the 
long,  long  trail  that  began  on 
March  16,  1967,  when  Senator 
Carl  Hayden  of  Arizona,  since 
retired,  introduced  what  was 
then  known  as  The  Failing 
Newspaper  act.  The  end  of  the 
trail,  however,  is  not  yet  in 
right. 

The  amended  S.1520  proposed 
by  Senator  Dirksen  and  ap¬ 
proved  by  the  subcommittee,  be¬ 


gins  with  a  declaration  of 
policy  as  follows. 

“In  the  public  interest  of 
maintaining  the  historic  inde¬ 
pendence  of  the  newspaper  press 
in  all  parts  of  the  Unit^  States, 
it  is  hereby  declared  to  be  the 
public  policy  of  the  United 
States  to  preserve  the  publica¬ 
tion  of  newspapers  in  any  city, 
community,  or  metropolitan  area 
where  a  joint  operating  arrange¬ 
ment  has  been  or  may  be  entered 
into  because  of  economic  dis¬ 
tress.” 

Joint  arrangement 

The  bill  defines  a  joint  operat¬ 
ing  arrangement  as  “any  con¬ 
tract,  agreement,  joint  venture 
(whether  or  not  incorporated), 
or  other  arrangement  entered 
into  by  two  or  more  newspaper 
owners  for  the  publication  of 
two  or  more  newspaper  publi¬ 
cations,  pursuant  to  which  joint 
or  common  production  facilities 
are  established  or  operated  and 
joint  or  unified  action  is  taken 
or  agreed  to  be  taken  with  re¬ 
spect  to  any  one  or  more  of  the 
following:  printing;  time, 

method  and  field  of  publication; 
allocation  of  production  facili¬ 
ties;  distribution;  advertising 
solicitation;  circulation  solicita¬ 
tion;  business  department;  es¬ 
tablishment  of  advertising  rates; 
establishment  of  circulation 
rates  and  revenue  distribution.” 

The  bill  thus  would  preserve 
the  hard-core  features  of  the  22 
joint  arrangements  now  in  ef¬ 
fect  involving  44  daily  news¬ 
papers.  It  would  legalize  the  ad¬ 
vertising,  circulation  and  profit 
distribution  features  which  the 
highest  court  held  violative  per 
se  of  the  antitrust  laws.  The 
Department  of  Justice,  con¬ 
tended  in  the  Tucson  case,  and 
the  courts  sustained  the  conten¬ 
tion,  that  the  Tucson  agreement 
involved  price-fixing,  profit-pool¬ 
ing  and  territorial  allocation 
that  was  anticompetitive  and 
offensive  to  the  antitrust  laws. 

Assistant  Attorney  General 
Richard  W.  McLaren,  head  of 
the  Antitrust  Division,  testified 
before  the  Hart  subcommittee 
that  the  Justice  Department 
was  opposed  to  legislation  which 
would  legalize  those  practices. 

The  Dirksen  bill  specifically 
provides,  as  did  S.1520  as  intro- 
{Continued  on  page  28) 
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Bumbling  syntax 

By  Robert  Musel 

United  Press  International,  London 

“No  water — so  firemen  improvised.” 

— headline  in  Liverpool  newspaptr, 

«  *  * 

As  every  author — and  every  typesetter — knows,  the  re¬ 
printing  of  howlers  like  this  one  means  that  Denys  Par¬ 
sons  is  on  the  loose  again,  peering  gleefully  over  their 
shoulders. 

Let  there  be  a  misprint,  a  misplaced  modifier  or  clause 
and  Parsons  pounces  to  add  another  gem  to  a  collection 
that  has  already  filled  half  a  dozen  books.  His  latest, 
“Funny  Amusing  and  Funny  Amazing”,  has  just  been 
published,  an  amusing,  if  not  amazing  hobby,  for  a  scien¬ 
tist  of  his  attainments. 

Parsons  loves  all  bumbling  syntax,  thus  he  declines  to 
pick  his  personal  preferences  in  his  new  book,  but  these 
are  among  them: 

“Peers  Seat  Burns  All  Night” 

“Ancient  Pile  Destroyed” 

— headline  in  Wiltshire  paper. 

*  *  * 

“My  husband  took  an  accident  policy  with  your  company 
and  in  less  than  a  month  he  was  accidentally  drowned. 
I  consider  it  a  good  investment.” 

— testimonial  in  trade  paper. 

*  *  * 

“The  concert  was  a  great  success  .  .  .  Special  thanks 
are  due  to  the  Vicar’s  daughter  who  labor^  the  whole 
evening  at  the  piano,  which  as  usual  fell  upon  her.” 

— South  African  paper. 

*  *  * 

“The  lad  was  described  as  lazy  and  when  his  mother 

asked  him  to  go  to  work  he  threatened  to  smash  her  brains 
out.  The  case  was  adjourned  for  three  weeks  in  order  to 
give  the  lad  another  chance.” 

— Manchester  newspaper. 

*  *  * 

And  these  from  various  newspapers,  magazines  and 
advertisements: 

“Completing  an  impressive  ceremony  the  Admiral’s 
lovely  daughter  smashed  a  bottle  of  champagne  over  her 
stem  as  she  slid  gracefully  down  the  slipways.” 

“The  marriage  suffere<l  a  setback  in  1965  when  the 
husband  was  killed  by  the  wife.” 

*  *  * 

“It  is  with  regret  we  learn  of  the  sudden  death  of 
Donald  Everett  of  Durris  and  wish  him  an  early  and  com¬ 
plete  return  to  full  health.” 

«  «  * 

“A  member  of  the  African  Family  Planning  Association 
said:  ‘We  are  having  lots  of  trouble  with  pregnancy  in 
secondary  school  girls  and  this  represents  a  lot  of  man 
hours  wasted.’  ” 

*  *  * 

“Alderman  G.  Du<ldridge  said  it  was  no  use  holding 
a  post  mortem  on  something  that  was  dead.” 

«  * 

“The  font  so  generously  presented  by  Mrs.  Smith  will 
be  set  in  position  at  the  East  End  of  the  Church.  Babies 
may  now  be  baptized  at  both  ends.” 

«  *  « 

“They  thought  she  was  99  but  are  now  convinced  she 
was  a  centurion.” 

«  «  « 

“No  authenticated  case  has  been  known  in  which  sterile 
parents  have  transmitted  that  quality  to  their  offspring.” 


Ad  Coimcil^s  inflation  attack 


tells  people:  don’t  be  ‘piggy’ 


By  Craig  Tomkingon 


The  Advertising  Council’s  at¬ 
tack  on  the  problem  of  inflation 
tells  Americans,  “Let’s  all  be  a 
little  less  piggy.” 

Central  to  the  anti-inflation 
campaign  is  the  idea  that  each 
individual  is  responsible  in  some 


way  for  inflation.  Anti-inflation 
advertising  by  the  Council  will 
strive  to  tell  the  public  that  they 
should  live  within  their  means 
and  don’t  demand  excessive 
profits. 

Benton  &  Bowles  is  the  crea- 


4  out  of  5  Americans 
will  flunk  rills  piggy  test. 

1  I)o  you  demand  wages  that  you  know  are  more  than 

you’re  earning  h>'  the  job  you  do?  I I  i ; 

2.  Do  you  buy  more  items  on  credit  than  you  can  really  ~\ 
afford?  i  _  _ i 


3.  Are  you  an  impulsive  shopper  do  you  hoy  things  with¬ 
out  looking  around  for  the  best  pncr' 

4.  .ksabusinessman.do  you  keep  pnibts  up  just  by  raising 
pnoes’ 

5.  r>o  you  demand  moti-  government  serva-es  without  he 
ing  willing  to  pay  the  taxes  for  them? 


rj- 1 
u.  I 


If  you  answered  “yes"  to  any  of  the  alwve.  you're  helping  to  cause  a 
sermus  national  ^ihlem  intlatam 
lnfl.ition  can  he  stopped.  fX  course,  we  must  expeit  (aivemment  to 
do  Its  part  But  each  of  us  can  help.  l<«).  .  .by  being  a  little  less  jiiggy. 
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Inftelion  can  be  stopped.  Lets  aM  be  a  little  less  pigfly. 

WILL  YOU  FLUNK  the  pi99y  test?  “4  out  of  5  Americans  will 
flunk  this  pi99y  test"  claims  this  questionnaire  prepared  by  Benton 
&  Bowles  for  the  Advertisin9  Council's  anti-inflation  drive. 


AND  THIS  LITTLE  PIGGY  went  to  . .  .  aid  the  Advertisin9  Council's 
attack  on  inflation.  Benton  &  Bowles'  (the  ad  a9ency  working  with 
the  Council)  assistant  producer,  Henry  En9lish,  shows  a  pi99y  mask 
prepared  for  television  eds,  to  mana9ement  supervisor  Tom  Hooson, 
as  BftB  art  director,  Charles  Kornbar9er,  looks  on. 


Live  force  behind  the  anti-infla¬ 
tion  drive,  and  T.  S.  Thompson, 
senior  vicepresident  of  market¬ 
ing  and  development.  General 
Foods  Corp.,  is  the  volunteer 
coordinator. 

With  announcement  of  the 
campaign,  Robert  P.  Keim, 
president  of  the  Council,  noted 
that  this  is  the  fourth  anti-in¬ 
flation  effort  undertaken  by  the 
Council  in  the  last  20  years. 

The  difference,  he  said,  be¬ 
tween  former  campaigns  and 
the  current  one  is  that  the  latter 
assumes  the  public  is  not  inter¬ 
ested  in  learning  the  complexi¬ 
ties  of  the  economic  system  but 
must  be  educated  on  what  part 
each  one  plays  in  the  problem 
of  “the  shrinking  dollar.” 

Know  what  inflation  is 

Research  by  Campaign  per¬ 
sonnel  and  the  Joint  Council  on 
Economic  Education,  which  has 
provided  much  of  the  technical 
data  for  the  drive,  revealed  that 
80  percent  of  the  population  is 
aware  of  what  inflation  is  and 
who  it  affects,  but  only  15  per¬ 
cent  knows  that  individuals  con¬ 
tribute  to  the  national  dilemma, 
or  that  they  can  do  anything 
about  it. 

Victor  G.  Bloede,  president  of 
B&B,  in  outlining  his  firm’s  ap¬ 
proach,  said  that  a  two-part 
campaign  had  been  chosen.  The 
first  part  would  be  to  inform  the 
public  that  inflation  can  be 
stopped  and  to  tell  them  to  “cool 
it”. 

Pointing  the  finger 

“Now*  comes  the  hard  part.” 
he  went  on.  “We  have  to  point  to 
the  solution — curbing  excess  on 
everyone’s  part.  We  needed  a 
phrase  that  made  our  point 
vividly,  that  was  instructive 
without  being  boring,  that 
pointed  the  finger  at  everybody 
— government,  business,  labor, 
consumers  —  all  of  us.  We  fin¬ 
ally  hit  on  the  right  phrase  — 
‘Let’s  all  be  a  little  less  piggy’.” 

The  first  of  the  print  ads 
takes  the  form  of  a  short  “yes” 
or  “no”  questionnaire  headed  by 
a  picture  of  four  humans  with 
pigs’  heads  and  one  normal¬ 
looking  person. 

The  headline  beneath  reads, 
“4  out  of  5  Americans  will 
flunk  this  piggy  test.” 

B&B  selected  humanized  pigs 
instead  of  the  four-legged  barn¬ 
yard  swine  (the  type  used  in  a 
Council  anti-litter  campaign) 
because,  said  Bloede,  B&B 


“sought  to  take  the  insul  ing 
edge  off  the  word  ‘piggy’  but 
leave  the  bite  in  the  thought.’’ 

‘Demand  too  much* 

The  five  questions  under  the 
head  read:  “Do  you  den  and 
wages  that  you  know  are  more 
than  you’re  earning  by  the  job 
you  do?  Do  you  buy  more  items 
on  credit  than  you  can  really 
afford?  Are  you  an  impulsive 
shopper  ...  do  you  buy  things 
without  looking  around  for  the 
best  price?  As  a  businessman,  do 
you  keep  profits  up  just  by  rais¬ 
ing  prices?  And,  do  you  demand 
more  government  services  with¬ 
out  being  willing  to  pay  the 
taxes  for  them?” 

Following  the  questions  is  the 
statement,  “If  you  answered 
‘yes’  to  any  of  the  above,  you’re 
helping  to  cause  a  serious  na¬ 
tional  problem — inflation.” 

Followed  by,  “Inflation  can  be 
stopped.  Of  course  we  must  ex¬ 
pect  Government  to  do  its  part. 
But  each  of  us  can  help,  too  .  . . 
by  being  a  little  less  piggy.” 

The  ad  finishes  by  saying  that 
a  Joint  Council  booklet  entitled, 
“Inflation  can  be  stopped’’  is 
available  by  writing  away  for 
it. 

Coupled  with  the  print  adver¬ 
tising  will  be  tv  spots  with  the 
same  “piggies”  theme. 

The  Council,  Keim  said,  hopes 
for  as  much  as  $10  million 
worth  of  donated  advertising 
space  for  the  campaign,  which 
is  one  of  24  campaigns  under¬ 
taken  by  the  Council  this  year. 

• 

Oil  firms  sponsor 
Sunday  news  on  tv 

Standard  Oil  Company  (New 
Jersey)  and  its  principal  U.S. 
affiliate.  Humble  Oil  &  Refining 
Company,  will  sponsor  a  new 
Sunday  edition  of  the  CBS 
Evening  News  on  the  CBS  Net¬ 
work  beginning  next  January 
25.  CBS  News  Correspondent 
Roger  Mudd  will  anchor  the 
coast-to-coast  broadcast  in  color. 

With  the  addition  of  this 
Sunday  half-hour  broadcast,  the 
CBS  Evening  News  will  become 
the  first  network  news  seiies 
on  a  seven-day-a-week  schedule. 
Walter  Cronkite  is  the  anchor 
man  Monday  through  Friday, 
with  Roger  Mudd  the  Saturday 
anchor  man. 

• 

Salt  Palace  sections 

Salt  Lake  City 

The  Salt  Lake  Tribune  and 
the  Deseret  News  published 
identical  “Souvenir  Programs” 
in  the  form  of  60-page  tabloid 
sections  for  the  opening  of  a 
new  civic  auditorium  called 
“The  Salt  Palace”.  They  carried 
155  display  ads  ranging  in  ^  ise 
from  1”  to  double  trucks. 
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Can  *i  replace  copy  hoys 

Newsroom  designer  finds 
traditional  layout  works 

.3y  Craig  Tomkineon 


Pesumists  who  have  been 
predicdng  the  replacement  of 
nan  by  machines  will  take  heart 
to  learn  that  a  New  York  de¬ 
sign  firm  has  discovered  there 
is  little  mechanically  that  can 
be  introduced  into  the  newsroom 
to  make  it  run  more  efficiently. 

Evt-n  efforts  by  the  firm  to 
replate  copy  boys  with  some 
form  of  mechanical  conveyance 
met  with  failure. 

A  study  to  see  if  a  mechan¬ 
ical  conveyor  could  replace  the 
copy  Iwys  was  made  by  the  in¬ 
terior  design  firm  of  Freidin 
Studlcy  Ltd.  as  part  of  the 
firm’s  redesigning  of  the  ex¬ 
panded  New  York  Times  news¬ 
room. 

Jack  Freidin,  the  firm’s  head, 
credits  the  copy  boys  with 
“being  able  to  think”,  which  he 
says  proves  to  be  a  big  advan¬ 
tage  over  any  mechanical  con¬ 
veyor  system.  His  firm,  he  said, 
found  that  copy  boys  do  other 
things  besides  simply  moving 
copy — like  making  coffee  runs 
—and  there  isn’t  a  conveyor  to¬ 
day  designed  to  go  out  for  cof¬ 
fee. 

Expansion  of  the  Times  news¬ 
room  facilities  includes  use  of 
the  third  floor  of  the  adjacent 
Paramount  Building.  The  new 
newsroom,  with  80,000  square 
feet  of  space,  nearly  doubled 
the  area  which  accommodates 
the  work  of  360  reporters  and 
200  supporting  personnel. 

Freidin  Studley  has  also  de¬ 
signed  the  newly  expanded 
kitchen  facilities  for  Craig 
Claiborne,  the  Times’  food  edi¬ 
tor,  and  the  Times’  Washington 
bureau  newsroom. 

‘Most  complicated’ 

The  Times  project  was  the 
first  for  the  design  firm  in  the 
newspaper  field,  and,  Freidin 
admits,  “the  most  complicated” 
job  he  has  yet  undertaken.  His 
observations  of  the  business  are 
amusing  and  enlightening. 

For  instance,  he  says,  one  of 
the  first  things  Freidin  Studley 
Recovered  was  that  “paradox¬ 
ically”  everyone  in  the  news¬ 
room  wants  that  all  important 
visual  and  verbal  communica¬ 
tion  between  personnel,  but  at 
the  .same  time  wants  privacy. 

Freidin  Studley  experimented 
on  paper  with  semi-private  of¬ 
fices  for  the  reporters,  editors, 
and  other  newsroom  people,  but 


found  that  the  tried  and  proven 
open  area  design  best  suited  the 
needs  of  the  people  involved. 

“The  current  newsroom  lay¬ 
out  evolved  from  long  experi¬ 
ence”  and  it  works,  the  designer 
said. 

He  noted  that  his  firm  “had 
to  contend  with  the  image  of 
the  newsman”  in  designing 
work  areas. 

“The  Clark  Gable  image  of 
feet  on  the  desk,  a  bottle  of 
booze  in  the  desk  drawer,  and 
hat  on  the  head,  is  no  longer 
applicable.  Times  are  changing,” 
Freidin  said. 

“Reporters  we  found,”  he 
continued,  “are  now  on  a  par 
with  executives.  A  newspaper 
has  more  executives  per  square 
inch  than  any  other  business.” 

They  need  space 

He  maintains  that  while  the 
basic  open  design  of  the  news¬ 
room  works,  these  “executives” 
need  more  space  to  work.  “Years 
ago  they  worked  in  cramped 
quarters  and  their  writing  re¬ 
flected  it.  Now  there  are  new 
standards  and  we  had  to  com¬ 
pensate.” 

The  changes  made  by  Freidin 
Studley  at  the  Times,  Freidin 
describes  more  as  “refinements” 
than  major  alterations. 

As  an  example,  again  the  im¬ 
age  of  the  reporter,  each  re¬ 
porter  wanted  his  desk  out  of 
line  with  the  next  as  a  form 
of  personalization. 

Freidin  Studley  favored 
“pools”  or  “clusters”  of  desks 
over  the  conventional  line,  but 
space  in  the  New  York  office 
newsroom  prevented  application 
of  this  concept.  It  was  intro¬ 
duced  into  the  Washington  bu¬ 
reau. 

“We  could  not  improve  on 
the  face-to-face  communication 
found  in  the  standard  news¬ 
room.”  Freidin  notes.  Even  the 
system  where  each  person  has 
his  own  outside  direct  telephone 
line  Freidin  considers  unsuc¬ 
cessful  because  of  the  interrup¬ 
tion  of  verbal  communication 
made  by  the  noise  of  a  phone 
ringing  at  a  vacant  desk. 

Coming  through  a  switch¬ 
board,  ail  unnecessary  calls  are 
deadended  at  the  board  before 
they  enter  the  newsroom  where 
they  become  distracting  noises. 

In  the  Washington  bureau 
the  newsroom  was  laid  out  so 


that  90  percent  of  the  desks 
were  within  visual  reach  of  the 
switchboard  operator,  enabling 
her  to  tell  instantly  if  a  report¬ 
er  was  in  or  out. 

Round  copy  desk 

The  newly  designed  copy  desk 
for  the  Times  is  oval  and  has 
easy  access  to  personnel,  com¬ 
munications  and  reference  ma¬ 
terial. 

Standard  size,  bulky  type¬ 
writers  were  replaced  with  small 
flat  portables  that  pull  out  in 
drawer  fashion  at  the  desk  of 
copy  editors.  This  innovation 
resulted  from  the  discovery  that 
copy  editors  don’t  use  type¬ 
writers  enough  to  warrant  the 
inconvenience  of  a  bulky  model. 

Renovations  and  expansion  at 
the  Times,  Freidin  admits,  en¬ 
tailed  many  problems  peculiar 
to  the  newspaper  industry. 

Unlike  other  businesses,  he 
points  out,  the  newspaper  has 
a  daily  product  to  put  out.  “It 
is  a  daily  operation  and  cannot 
be  disrupted  for  any  amount  of 
time.” 

Customarily,  changes  in  an 
office  would  be  made  on  week¬ 
ends  or  off-hours,  he  says,  but 
a  newspaper  operates  all  the 
time  and  therefore  changes  have 
to  be  made  a  section  at  a  time. 

‘Marriage’ 

Daniel  Kelleher,  Freidin 
Studley’s  project  director,  said 
it  is  peculiar  to  the  newspaper 
business  that  it  represents  a 
“marriage”  of  industry  and  of¬ 
fices  in  one  building  and  in  one 
room. 

He  pointed  out  that  in  the 
basement  are  the  presses  or 
heavy  industry,  while  in  the 
newsroom  is  a  blending  of  ma¬ 
chinery  and  desk  or  office  areas. 

The  designer  made  most  of  the 
walls  at  the  Times  an  off-white 
color  with  visual  relief  obtained 
by  the  use  of  primary  colored 
accent  walls. 

This  same  visual  relief  is  ex¬ 
tended  to  the  lighting  where  the 
intensity  is  varied  from  desk 
top  to  aisle. 

Carpeting  was  installed  in  the 
newsroom  of  the  Washington 
bureau  but  because  of  press¬ 
room  ink  stain  problems,  tile 
was  used  in  the  New  York  plant. 

Freidin  suggests,  for  smaller 
papers  considering  renovation 
or  expansion,  that  each  of  the 
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editorial  and  other  functions  be 
defined,  and  areas  laid  out  for 
each. 

Each  of  these  should  have  the 
minimum  desk,  telephone,  files, 
and  handy  reference  materials, 
for  each  person.  He  stresses 
proper  use  of  space  as  being 
central  for  efficient  flow  of  ma¬ 
terial. 

Currently  Freidin  Studley  is 
also  designing  advertising  and 
executive  offices  for  the  New 
York  Post  in  the  former  Journal 
American  building  and  the  new 
offices  of  the  American  Banker. 


Confidence  case 
ruling  awaited 
in  Minnesota 

St.  Paul,  Minn. 

A  reporter  for  the  St.  Paul 
Pioneer  Press  is  appealing  to 
the  Minnesota  Supreme  Court  a 
contempt  citation  for  refusing  to 
reveal  confidential  sources. 

Donald  J.  Giese,  a  Pioneer 
Press  reporter  for  almost  11 
years,  received  the  contempt  ci¬ 
tation  and  a  90-day  jail  sentence 
for  refusing  to  disclose  sources 
of  information  for  stories  he 
wrote  on  the  Thompson  murder 
case.  Oral  arguments  have  been 
heard  in  the  appeal.  Sentence 
had  been  deferred. 

The  contempt  citation  came 
during  a  hearing  on  a  motion 
for  a  new  trial  on  behalf  of  T. 
Eugene  Thompson,  a  St.  Paul 
attorney  who  was  convicted  of 
the  hired  killing  of  his  wife 
Carol  in  1963. 

Thompson’s  attorney  contends 
Thompson’s  trial  was  prejudiced 
bv  police  and  members  of  the 
county  attorney’s  office,  who  al¬ 
legedly  leaked  information  to  the 
press. 

When  asked  about  this  during 
the  court  hearing,  Giese  replied : 

“I  refuse  to  answer  because  I 
feel  my  answer  would  tend  to 
deprive  me  of  my  right  to  con¬ 
fidential  news  sources  and  my 
right  to  maintain  them,  and 
further  it  would  tend  to  violate 
the  basic  ethics  of  the  journal¬ 
ism  profession,  and  tend  to  de¬ 
prive  me  of  my  property  with¬ 
out  due  process  of  law  under  the 
14th  Amendment.” 

District  Judge  Douglas 
Amdahl  directed  him  to  answer 
the  question,  nonetheless,  and 
Giese  still  refused.  The  judge 
then  held  him  in  contempt  of 
court  and  imposed  the  jail  sen¬ 
tence. 

However,  Judge  Amdahl 
stayed  execution  of  the  sentence 
and  agreed  to  certify  the  ques¬ 
tion  to  the  State  Supreme  Court 
as  being  “important  and  doubt¬ 
ful.” 
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Media’s  role  in  time  of  revolt  told 


Stanporo,  Calif. 

The  worldwide  campus  prob¬ 
lem  apparently  stems  from  a 
breakdown  in  communications, 
Professor  Irving  Howe  of  Hunt¬ 
er  College  told  a  national  gath¬ 
ering  of  newsmen  here  for  a 
study  of  the  current  American 
revolution. 

Participants  in  the  confronta¬ 
tion  style  of  politics  believe  the 
citizenry  has  been  brainwashed 
by  the  very  media  which  give 
them  publicity,  he  pointed  out 
at  a  session  conducted  by  Her¬ 
bert  Brucker,  director,  Stanford 
Professional  Journalism  Fellow¬ 
ships  program  which  sponsored 
the  week-long  seminar  here. 

They  claim  society  can  be 
shaken  into  change  only  by 


Current  conditions  may  cause 
some  professors  who  have 
sought  out  campus  calm  to  re¬ 
turn  to  the  comparatively  quiet 
city  rooms,  he  suggested. 

There  will  be  totalitarianism 
the  day  subordinate  clauses  are 
banned,  he  also  submitted  smil¬ 
ingly. 

In  another  report,  Edward  P. 
Morgan,  Public  Broadcast  Lab¬ 
oratory  official  and  onetime 
United  Press  division  head  in 
Mexico  City,  suggested  media 
embark  on  a  little  muckraking. 
The  alternative,  he  suggested, 
may  well  be  “noggin -headed  leg¬ 
islation  from  Congress  which  is 
very  serious.” 

Morgan  said  news  coverage 


objectivity  must  give  way  to  a 
certain  amount  of  subjectivity, 
adding:  “That’s  the  way  today’s 
news  must  be  interpreted.” 

Stanford’s  Professional  Jour¬ 
nalism  Program  hosted  53  mem¬ 
bers  of  the  working  press  at  this 
year’s  special  conference. 

• 

Bank  experts  aid  admen 

Stockton,  Calif. 

The  Stockton  Record  and  the 
Bank  of  America  joined  forces 
here  to  co-sponsor  a  retail  ad¬ 
vertising  seminar  attended  by 
75  retail  advertisers.  Robert  L. 
West,  advertising  and  promo¬ 
tion  manager  of  the  Record, 
described  the  clinic  response  as 
terrific. 


Guenther  is  editor 
of  House  Beautiful 

Richard  E.  Deems,  pre;  dent 
of  Hearst  Magazines,  has  an¬ 
nounced  the  appointment,  of 
Wallace  Guenther  as  editor  of 
House  Beautiful. 

Guenther,  39,  has  won  jour¬ 
nalism  awards  in  the  home  de¬ 
sign  and  decorating  fields  and 
has  been  editor  of  the  Home 
magazine  section  of  the  Lott  An¬ 
geles  Times  since  1964.  He 
joined  the  Times  in  1955  as  a 
copy  reader  and  subsequently 
was  promoted  to  assistant  maga¬ 
zine  editor,  travel  editor  and 
Sunday  entertainment  editor. 

Guenther  started  his  newspa¬ 
per  career  in  1948  as  a  copy 
boy  on  the  Los  Angeles  Daily 
News  while  he  was  attending 
college. 


Howe,  a  veteran  writer  as 
well  as  professor,  said  apparent¬ 
ly  only  a  few  leaders  in  the  rev¬ 
olution  which  has  brought  aVwut 
a  tragic  campus  disintegration 
read  deeply  the  people  whose 
names  they  invoke. 

While  hopeful  the  present  po¬ 
tential  for  violence  is  lessened 
and  mostly  rhetoric,  both  in  col¬ 
leges  and  in  ghettos,  Howe 
warned  that  the  SDS  move  to 
drive  a  wedge  between  plebian 
whites  and  the  blacks  must  be 
prevented  at  all  costs. 

Confrontations  reject  demo¬ 
cratic  rights,  he  also  pointed  out 
in  noting  how  a  New  York  Uni¬ 
versity  group  prevented  the 
speaking  appearances  of  both 
James  Reston,  New  York  Times, 
and  South  Vietnam’s  ambassa¬ 
dor. 
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Newspaper  edge 


Media  have  a  certain  respon¬ 
sibility  of  penetrating  beyond 
the  surface  responses  and  news¬ 
papers  have  an  advantage  in  full 
presentations,  Howe  said. 

“Yet  a  blowhard  gets  tremen¬ 
dous  attention  from  the  press,” 
he  added  when  discussing  the 
views  of  a  spokesman  who  pre¬ 
dicts  bloody  revolution.  To  his 
view,  this  will  be  avoided  al¬ 
though  “we  may  have  many 
years  of  very  bad  turmoil 
ahead.” 

There  is  something  inherent 
about  visual  media  which  en¬ 
courages  melodrama,  Howe  de¬ 
clared  in  criticizing  the  televi¬ 
sion  networks  for  simplifying 
and  dramatizing  student  con¬ 
flict. 

Head-cracking  displays  are 
more  interesting  than  panel  dis¬ 
cussions  and  television  believes 
viewers  would  rather  hear 
Stokely  Carmichael  than  Bay¬ 
ard  Russell,  he  submitted. 


Reading  lack 


SUMMER  SCHOOL^-City  Editor  Tarance  O'Rourka,  ri9l>t,  of  tha  ©ary  Pott-Tribuna  talks  v/ith 
college  students  who  are  working  in  the  journalism  training  program  on  Indiana  newspapers.  In  the 
group  are:  John  Amey,  Indiana  U.;  Carolyn  Garrett,  Boston  U.;  Monroe  Anderson,  Indiana  U.; 
Marilou  Loayza,  Gary  U.;  Keith  Bennett,  Indiana  U.;  Renee  Ferguson,  Indiana  U,;  Jackie  Embry, 

Indiana  U. 
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...we  often  wonder  what 
the  other  two  are  doing. 


The  active  ^ 
read  The  News. 
After  alLThe  News 
is  Buffdo. 
(that’s  leadership!) 

Buffalo 

Evening 

News 


Represented  nationally  by  Story  &  Kelly-Smith, 


CLASSIFIED  CLINIC 

Merchandise  linage 
waits  to  be  tapped 

By  Stan  Fineness 

(^AM,  Fruvident'f  Journal 


Where  is  the  big  bright  fu¬ 
ture  of  our  Classified  advertis¬ 
ing  sections? 

In  the  merchandise  classifica¬ 
tions. 

How  are  we  going  to  cash  in 
on  this  market?  By  following 
these  simple  steps: 

1.  The  decision  to  get  it. 

2.  Study  and  learn  the  prob¬ 
lems. 

3.  Make  the  investment  in 
what  is  needed  to  get  the  job 
done. 

4.  Work  on  one  part  of  the 
problem  at  a  time. 

5.  Work  at  it  every  day. 

6.  Set  up  performance  goals. 

The  speaker  is  Bill  Golding  of 

Parish  Associates.  For  me  it 
was  one  of  the  highlights  of  the 
ANCAM  convention  in  Port¬ 
land,  and  I'd  like  to  pick  out 
some  of  his  comments,  not  so 
much  for  CAMs’  but  for  other 
newspaper  executives  who  might 
be  listening  in — the  people  who 
might  want  to  dig  into  the 
problem,  who  might  ask  “why?” 
And  might  knock  some  of  the 
roadblocks  out  of  the  way. 

“I  believe  that  the  linage  and 
dollar  volume  potential  of  tran¬ 
sient,  or  family,  or  non-commer¬ 
cial  want  ads  exceeds  the  pres¬ 
ent  total  of  all  Classified  today. 
(And  this  year  through  May, 
all  Classified  is  running  at  an 
annual  rate  of  $1  billion  700 
million  plus). 

A  separate  division 

“Most  of  us  have  to  admit 
our  limited  annual  market  pen¬ 
etration  (measured  in  terms  of 
the  number  of  families  in  our 
markets  having  placed  at  least 


and  Bulletin 

one  ad  with  us  during  the  past 
12  months)  hardly  makes  most 
of  us  sensational  marketers  of 
this  ‘newspaper  exclusive’  part 
of  Classified. 

“I  wonder  what  would  happen 
if  transient  Classified  were  set 
up  as  a  separate,  autonomous 
division  with  the  major  stock¬ 
holder’s  son  (with  Master’s  de¬ 
gree  in  marketing)  as  the  man¬ 
ager  .  .  .  and  we  guaranteed  he 
would  be  publisher  when  he 
reached  30%  market  penetra¬ 
tion  with  the  same  ratio  of  earn¬ 
ings  to  sales  the  total  news¬ 
paper  now  earns? 

“There  are  approximately  1,- 
800,000  retailers  in  the  U.  S. 
We  could  make  a  mistake  and 
say,  ‘Retail  takes  care  of  them, 
so  Classified  isn’t  really  needed,’ 
and  we’ll  never  be  much  of  a 
merchandise  medium.  Daily 
newspaper  retail  does  a  big  job 
— like  $2  billion  800  million  dol¬ 
lars  last  year,  with  about  half 
coming  from  co-op  you  can  put 
your  finger  on,  but  to  say  that 
between  them  and  us  we  again 
didn’t  make  a  very  bright  show¬ 
ing  in  market  penetration  is  an 
understatement.  Stanford  Smith 
of  ANPA  told  CAMs  in  New 
York  last  year  that  only  1%  of 
retailers  used  newspaper  adver¬ 
tising. 

“I  don’t  have  to  convince  you 
that  we  need  strengthened 
merchandise  columns  to  make 
our  columns  of  more  interest 
and  service  to  our  readers — and 
add  the  stability  of  advertiser 
use  to  our  columns. 

“There  is  nothing  so  stupid  as 
competing  within  our  own 
newspaper  walls  for  ad  dollars 


we  already  have.  Not  when  local 
radio,  local  tv,  magazine  net¬ 
works  and  direct  mail,  and  in 
many  markets  shoppers  and 
weekly  newspapers,  are  all 
growing  percentagewise  faster 
than  daily  newspaper  Classified 
— and  more  than  twice  as  fast 
percentagewise  as  newspaper 
retail. 

Diversion  to  other  media 

“This  year,  when  total  news¬ 
paper  linage  is  rolling  great — 
the  department  store  classifica¬ 
tion  is  just  breaking  even.  And, 
an  ominous  point  here — the  na¬ 
tional  chains  are  gaining  in 
sales  fully  a  third  faster  this 
year  than  local  stores.  Frankly, 
their  dollars  are  being  diverted 
to  other  media.  They’re  experi¬ 
menting — and  we  can  get  in  on 
the  experiment. 

“Retailers  are  used  to  full 
display — in  your  newspaper,  in 
other  print  media  national  ads 
of  things  they  sell,  and  in  man¬ 
ufacturer’s  printed  material.  Re¬ 
stricted  Classified  display  turns 
them  off.  Why  do  we  do  it? 
Really,  why?  Last  week  I 
backed  a  publisher  into  a  corner 
— I  wrote  down  and  read  back 
to  him  all  the  reasons  he  gave 
for  restrictions,  and  he  said, 
‘Not  a  damn  one  of  them  makes 
sense!  From  now  on,  we  have 
one  display  advertising  policy, 
and  it  applies  to  all  display  ad¬ 
vertising.’ 

“Couldn’t  our  pages  be  attrac¬ 
tive,  exciting,  easier  to  sell,  and 
easier  to  read  with  attractive 
streamers  and  sectional  ized 
merchandise  classifications? 

“Think  new  and  different. 
There’s  a  CAM  who’s  going  to 
automatically  have  a  daily  3- 
line  ad  from  every  retail  con¬ 
tract  account  in  his  paper  soon! 
It’s  built  into  the  display  con¬ 
tract. 

“It  seems  only  natural  that 
after  taore  than  200  years  of 
newspapering  in  North  America 
we’ve  got  all  the  business  that’s 
easy  to  get.  The  big  space,  fast 
pay,  high  profit,  easy-to-handle 
guys  with  their  own  advertising 
departments  to  get  the  copy 
ready  are  already  in  our  papers. 
Now  are  you  and  your  manage¬ 
ments  ready  to  make  the  invest¬ 
ment  to  deepen  the  mine  for  this 
not-quite-so-pure  gold  that  will 
cost  more  to  get  and  refine?” 

Afraid  of  growth? 

I  think  Golding  makes  good 
.sense.  Let  me  add  a  point  or 
two. 

For  some  reason,  the  Classi¬ 
fied  business  doesn’t  seem  to  be 
able  to  really  communicate  to 
the  newspaper  business.  I  get 
the  feeling  that  newspapers 
want  all  the  Classified  business 
they  can  get,  but  they’re  still 
afraid  of  it.  Afraid  this  growth 


might  be  at  the  expense  o;'  the 
Retail  and  National  de  >art- 
ments. 

I  don’t  think  it’ll  work  that 
way,  because  Classified  c:.'n  be 
very  profitable  at  average  line 
rates  considerably  higher  than 
Retail.  Higher  than  most  of  us 
realize.  Advertisers  are  going  to 
gravitate  to  the  area  that  cre¬ 
ates  the  most  profit  for  them 
with  the  least  expense. 

Another  major  consideration 
is  the  reader.  He  runs  the  Clas¬ 
sified  section  anyway.  He’ll  turn 
to  it  if  it’s  interesting,  if  it 
saves  time,  if  it  has  what  he 
wants.  A  good  Classified  section 
is  just  like  a  major  shopping 
center  for  the  reader.  All  the 
ads  he’s  interested  in  are 
grouped  together  just  like  the 
stores  in  a  shopping  center.  He 
doesn’t  have  to  drive  all  over 
town,  and  this  is  exactly  why 
Classified  works  so  well.  It  offers 
variety,  price,  convenience  and 
saves  time.  This  is  why  classifi¬ 
cations  start  to  work.  This  is 
how  Classified  has  to  grow. 

If  we  don’t  actively  encourage 
and  foster  this  growth,  news¬ 
papers  might  be  heading  for 
trouble. 

• 

Big  New  Hampshire 
shopping  paper  fohls 

Manchester,  N.  H. 

Big  Town  Shopper,  a  weekly 
publication  which  was  distrib¬ 
uted  in  this  area,  has  gone  out 
of  business,  it  has  been  an¬ 
nounced  by  the  publisher,  Nor¬ 
man  Bailey. 

What  was  boasted  as  “New 
Hampshire’s  Largest  Weekly” 
started  as  a  primarily  advertis¬ 
ing  give-away,  but  branched  out 
into  some  local  news,  as  well  as 
contributions  by  local  and  syn¬ 
dicated  columnists. 

The  weekly  contained  a  large 
advertising  volume,  including 
double-page  ads,  as  well  as  a 
large  volume  of  one-dollar  clas¬ 
sified  ads  scattered  among  its 
many  pages,  but  Bailey  said  the 
reason  that  the  weekly  folded 
was  a  decrease  in  advertising. 

Bailey,  a  former  radio  and 
television  personality  here,  was 
the  executive  secretary  for 
former  Gov.  Wesley  Powell.  He 
purchased  Powell’s  weekly 
newspapers  some  time  ago. 

• 

Section  for  bridge 

Newport,  U.  I. 

The  Newport  Daily  Neui 
published  a  16-page  section  June 
28  dedicated  to  the  opening  of 
the  Newport  Bridge  across  Nar- 
ragansett  Bay.  The  News’  ad¬ 
vertising  director,  J.  L«o 
Deveau,  said  local  residents 
bought  copies  to  send  to  fri'jnds 
throughout  the  world. 
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More 

world  trekkers 

read  the  Bulletin 
than  any  other  paper 

in  Philadelphia 

They  go  to  foreign  lands  by  plane  and  ship,  train 
and  car.  They  go  for  business,  for  pleasure,  for  science 
and  scholarship.  They’re  Bulletin  readers,  and  they 
make  more  foreign  trips  than  readers  of  any  other 
Philadelphia  daily. 

Who  says  so? 

Simmons,  in  a  192-page  study  called  Philadelphia 
Market /Newspaper  Profile.  It’s  your  passport  to 
hundreds  of  facts  about  newspaper  readers  in  the 
Greater  Philadelphia  Market.  Like  number  and  des¬ 
tination  of  trips,  methods  of  travel,  amounts  spent  on 
vacation,  use  of  travel  agency.  Just  ask  us  for  a  copy. 

And  don’t  forget:  whatever  your  product  or 
service,  the  Bulletin  gives  you  nearly  a  million  more 
circulation  every  7  days  in  Greater  Philadelphia  than 
any  other  newspaper. 


Tiilk  to  the  Bulletin:  In  Philadelphia  nearly  ever)’body  reads  the  Bulletin. 

Writ*  to  Wm.  F.  C»rr,  n»tior>Ml  Md¥*ttuiry^  mtkrtm$*r  of  Th*  Fhitadmtphim  or  your  ntarvtf  Million  M»rk9t  N*w%pmp*r  off\c9in 

New  York,  Chiemgo,  Detroit,  Smn  Fr«ncifco  mnd  Lou  Ang*!**.  Th*  L*onmrd  Compmny  in  Miami;  Amarican  Fubtiuhuru*  /fapraaanfafirai  in  Toronto, 


Researcher  doubts 
ad  success  claims 

An  investigation  of  135  ad 
campaigfns  that  40  agencies  had 
publicly  stated  were  a  success 
shows  that  agencies  did  not,  in¬ 
deed  could  not,  know  whether 
the  campaigns  were  successful. 

Steuart  Henderson  Britt, 
writing  in  the  June  issue  of  the 
Journal  of  Advertising  Re¬ 
search,  claims  that  in  order  to 
judge  a  campaign,  it  must  have 
specific  objectives  which  include : 
the  basic  message  to  be  de¬ 
livered,  to  what  audience,  with 
what  intended  effect,  and  what 
specific  criteria  are  going  to  be 
used  later  to  measure  success 
in  meeting  these  objectives. 

Scarcely  any  campaign  met 
all  four  criteria.  And  almost 
seven  out  of  10  campaigns  did 
not  relate  proofs  of  success  to 
the  stated  objectives  of  the  cam¬ 
paign,  e.g.,  objectives  stated  to 
be  awareness,  but  success  stated 
in  sales;  more  than  one  objec¬ 
tive  stated,  but  success  given  in 
relation  to  only  one  of  them. 

• 

Bank  drive  uses 
‘Minority’  pregg 

San  Francisco 

Negro  and  Spanish-language 
newspapers  are  being  used  in 
a  Bank  of  America  drive  to 
place  $100  million  in  home  loans 
in  California  minority  areas. 
Radio  stations  directed  at  min¬ 
orities  received  spot  releases. 

The  loan  volume,  which  now 
exceeds  $11  million,  is  growing 
steadily  every  month  and  the 
advertising  program  should  in¬ 
crease  the  pace,  according  to 
R.  A.  Peterson,  president. 

The  funds  are  being  made 
available  to  spur  home  owner¬ 
ship  and  improvements  in  Cali¬ 
fornia  sections  classified  as  dis¬ 
advantaged  by  the  federal  gov¬ 
ernment. 

Advertising  was  placed  in  10 
Negro  and  three  Spanish- 
language  newspapers. 


Linage  Leaders . . .  First  5  Months 


1969 

Morning 


Lot  Angelas  Timas  .  28,715,852 

Miami  Harald  .  23,853,034 

Chicago  Tribuna  .  21,311,052 

Washington  Post  21,181,255 

Naw  York  Timas .  18,785,714 

San  Josa  Mercury  . .  17,528,881 

Houston  Post  .  ..  16,280,338 

Ntw  Orleans  Timas-Picayuna. .  15,888,382 

Dallas  News  .  15,885,788 

Santa  Ana  Ragistar  .  15,548,585 


Evening 

Houston  Chronicle  18,287,483 

Port  Lauderdale  News  .  18,377,812 

San  Josa  News .  17,488,500 

Toronto  Star  17,443,028 

Montreal  La  Prassa  .  17,108,375 

Atlanta  Journal  .  18,885,882 

Milwaukee  Journal  .  18,838,583 

Dallas  Times-Herald  .  18,272,588 

Detroit  News  .  15,830,842 

Minneapolis  Star  .  15,587,312 


Sunday 

New  York  Timas  .  18,358,438 

Los  Angelas  Times  .  18,188,014 

Philadelphia  Inquirer  .  11,174,327 

Miami  Harald  .  10,538,438 

Chicago  Tribune  ..  10,518,442 

New  York  News .  8,505,148 

Milwaukee  Journal  .  8,483,188 

Boston  Globe  .  8,106,410 

Cleveland  Plain  Dealer  .  8,535.358 

Minneapolis  Tribune  .  8,355,288 

Si«  and  Seven-Day  Totals 

Los  Angeles  Times  MS  .  48,803.888 

New  York  Times  MS  .  37,122,150 

Miami  Herald  MS  .  34,388,470 

Chicago  Tribune  MS  31,827,484 

Washington  Post  MS  .  28,511,825 

Houston  Chronicle  ES  .  28,273,848 

Milwaukee  Journal  MS  .  28,118,782 

Fort  Lauderdale  News  ES  . .  24.234,534 

Minneapolis  Star  t  Tribune  ES  23,852,578 

Atlanta  Journal  ft 

Constitution  ES  .  23,875,824 


1968 

Morning 


Los  Angeles  Times  .  28,801,852 

Miami  Herald  .  2I,8M,2S4 

Washington  Post  .  20,778,442 

Chicago  Tribune  .  20,018,488 

New  York  Times  .  18,787,801 

San  Jose  Mercury  .  17,023,815 

New  Orleans  Times-Picayuna...  15,781,015 

Dallas  News  .  15,008,185 

Houston  Post  14,782,037 

Santa  Ana  Register  .  14,304,871 


Evening 

Houston  Chronicle  .  17,345,088 

San  Jose  News  .  17,031,831 

Milwaukee  Journal  .  .  18,828,885 

Fort  Lauderdale  News .  18,005,374 

Montreal  La  Presse  .  15,822,838 

Dallas  Times-Herald  .  15,833,772 

Cleveland  Press  .  15,548,447 

Toronto  Star  .  15,387,575 

Atlanta  Journal  .  15,380,813 

Mineapolis  Star  .  14,843,457 


Sunday 

New  York  Times  .  17,800,442 

Los  Angeles  Times  .  17,278,088 

Philadelphia  Inquirer . 10,583,882 

Chicago  Tribune  .  8,844,857 

New  York  News . 8,584,872 

Milwaukee  Journal  .  8,852,881 

Miami  Herald  .  8,874,887 

Cleveland  Plain  Dealer  .  8,858,704 

Boston  Globe  .  8,838,851 

Minneapolis  Tribune  .  8,112,552 

Six  and  Seven-Day  Totals 

Los  Angeles  Times  MS  .  44,180,021 

New  York  Times  MS . 38,588,243 

Miami  Herald  MS  .  30,841,141 

Chicago  Tribune  MS  .  28,883,123 

Washington  Post  MS  .  28,780,508 

Milwaukee  Journal  ES  . . .  25,878.588 

Houston  Chronicle  ES  .  23,702,288 

Minneapolis  Star  ft  Tribune  ES  22,858,008 
Cleveland  Plain  Dealer  MS  . . .  22,873,834 

Columbus  Dispatch  ES  .  22,285,005 

Source:  Media  Records. 


New  real  egtate 
ad  pogt  ig  filled 

Chicago 

Gabe  Joseph,  vicepresident 
and  advertising  director  of  the 
Newspaper  Division  of  Field 
Enterprises,  announced  the  ap¬ 
pointment  of  Roy  Tabbert  to 
the  newly  created  post  of  real 
estate  manager  of  the  Chicago 
Sun-Times  and  the  Chicago 
Daily  News. 

Joseph  also  announced  six 
other  appointments:  Robert  R. 
Reese  to  assistant  retail  adver¬ 


tising  manager;  Paul  Skittone 
to  .sales  manager  of  regional  ad¬ 
vertising;  John  Lonergan — to 
division  manager,  north  region¬ 
al  advertising;  Joe  Sherman — 
to  divisional  manager,  south, 
from  general  advertising  sales¬ 
man;  Casey  Ladowski — to  divi¬ 
sional  manager,  west,  from 
salesman,  west  i*egional  adver¬ 
tising;  and  Clarence  A.  Eagan 
— to  assistant  division  manager 
department  store  advertising 
from  department  and  specialty 
.store  representative. 


Procter  &  Gamble 
hag  new  ad  chief 

Cincinnati 

Albert  N.  Halverstadt,  vice¬ 
president-advertising  of  the 
Procter  &  Gamble  Company,  will 
retire  July  31  after  38  years 
with  the  company. 

Effective  August  1,  Halver- 
stadt’s  responsibilities  will  be 
assumed  by  Edgar  H.  Lotspeich, 
who  was  appointed  general  ad¬ 
vertising  manager.  Lotspeich 
has  been  managing  director  of 
Procter  &  Gamble  Limited, 
Great  Britain. 

Both  men  have  spent  their  en¬ 
tire  business  careers  with  P&G 
here  and  abroad. 


Ad  men  gei«d 
Hygtoria  to 
many  landg 

Cleveiand 

Hystoria,  a  comic  ;itrip 
launched  three  years  ago  by  two 
Cleveland  advertising  men,  now 
appears  across  Europe  as  well 
as  North  America  and  is  en¬ 
joyed  in  a  half-dozen  languages. 

A  satirical  spoof  of  historical 
heroes,  landmarks,  legends  and 
sacred  myths,  the  product  is  the 
creation  of  Bob  Cohn  and  Tom 
Shephard. 

Nothing  is  sacred  to  either 
member  of  the  team,  not  even  a 
“strip  teaser.”  Their  chief 
character  is  designated  “J.  P.” 
and  this  is  significant  as  it  tells 
the  whole  story  of  what  Hystoria 
is  all  about  —  “Washington, 
Jefferson,  Jekyll  and  Hyde,  you 
and  men  —  Just  People,”  they 
explain. 

Global  spoofery 

Multiple  translations  show  a 
spoof  can  be  successful  globally 
and  in  many  languages,  they 
have  found.  Translations  are 
used  in  newspapers  in  Denmark, 
Sweden.  Norway,  Germany, 
Holland  and  Luxembourg. 

Shephard  is  art  director  and 
Cohn  is  chief  copy  writer  for 
the  Marcus  Advertising  Agency 
here.  Syndication  is  by  Adcox 
Associates,  San  Francisco. 

As  a  result  of  its  expansion 
abroad,  the  producers  added 
Biblical  times,  Greek  mythology 
and  ancient  history  to  the  U.  S. 
folk  heroes  introduced  when  the 
strip  was  first  announced  (E&P, 
Oct.  8,  1966). 

They  let  European  translators 
worry  about  their  slang  and  get 
a  bang  out  of  the  results,  which 
look  funny  even  though  not  al¬ 
ways  understandable.  The 
language  of  comedy  is  uni¬ 
versal,  and  zap  is  zap  all  over 
the  world,  they  have  found. 

As  for  jokes  about  famous 
people  —  they  don’t  backfire, 
they  catch  fire,  the  creators  of 
Hystoria  say. 


S.  F.  ‘reps’  elect 
chapter  officers 

San  Francisco 
States  Tompkins  (Cresiner, 
Woodward,  O’Mara  &  Ormsbee) 
is  newly  elected  president  of  the 
San  Francisco  Chapter,  Ameri¬ 
can  Association  of  Newspaper 
Representatives.  Garry  Lewis. 
(Ward-Grifiith)  is  vicepresi- 
dent,  with  Peter  W.  Johnson, 
(W-G)  treasurer,  and  Larry 
Oliveri,  (S-F-W)  secretary. 
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Kodak 


THE  KODAK  EKTAMATIC 
^^^^^Hp|^^#"'|>rocessor,  Model  214,<turns  out  a 
dependable  stabilized  print  in  just 
1 5  seconds.  Compare  that  with  the  half 
hour  needed  for  the  old  dip-and-dunk  method 
and  you  can  see  the  production  benefits  it  gains 
for  your  paper.  Hurry-prints  for  editor’s  approval. 
Quick  prints  for  your  platemaker.  Fast  proofs  for 
paste-ups.  More  free  time  for  photo  personnel  to  tackle 
other  duties.  Increased  output  all  along  the  line.  The 
EKTAMATIC  Processor  is  part  of  a  eystem  that  contains  a 
choice  of  custom-designed  Kodak  papers  and  chemicals. 

1AII  made  together  to  work  better  together 
today's  newspaper  production. 


Eastman  Kodak  Company,  Rochester,  N.  Y. 


•/ 


news-people 


INTERESTED  OBSERVERS — J.  Winton  Lemen  (left),  director  of  Sales  Development  for  Eastman 
Kodak  Co.,  and  John  G.  Morris,  picture  editor  of  the  New  York  Times,  discuss  a  picture  of  Leonard 
Bernstein  taken  by  Donald  Huntstein  of  Look  magazine.  The  photographs  were  shown  at  the  Pictures 
of  the  Year  exhibit  during  the  NPPA  convention  in  Milwaukee. 


Don  Zupan — from  sports 
editor  of  the  Missotila  (Mont.) 
Missoulan  to  sports  editor  of 
the  Walnut  Creek  (Calif.) 
Contra  Costa  Times. 

*  •  * 

J,  Gregory  Prior — promoted 
to  executive  women’s  editor  of 
the  Charleston  (S.  C.)  News 
and  Courier  and  Evening  Post. 

•  *  * 

Thomas  K.  Peck  Jr. — pro¬ 
moted  to  assistant  state  news 
editor  of  the  Charleston  (S.  C.) 
News  and  Courier. 

e  *  * 

Hunter  (Jooch,  northern  San 
Diego  County  correspondent,  for 
the  San  Diego  (Calif.)  Evening 
Tribune  —  to  International 
Harvester  Co.,  as  communica¬ 
tions  specialist. 

•  a  • 

William  Adams,  former  E&P 
staff  writer  and  assistant  city 
editor  of  the  Doylestown  (Pa.) 
Daily  Intelligencer — to  the  re¬ 
porting  staff  of  the  Princeton 
(N.  J.)  Packet  group. 

♦  *  * 

Norman  V.  Albeck,  account¬ 
ing  department  head  of  the 
Racine  (Wis.)  Journal-Times 
since  1950 — named  controller. 
John  S.  LePoidevin,  national 
advertising  manager  since  1955 
— to  new  post  of  community  re¬ 
lations  director. 

a  *  a 

Adolph  Bremer,  managing 
editor  of  the  Winona  (Minn.) 
Daily  News — appointed  editor- 
in-chief.  Gary  W.  Evans,  wire 
editor — to  news  editor.  Frank 
W.  Uhug — to  chief  editorial 
writer. 

a  a  a 

Mason  Rossiter  Smith — ap¬ 
pointed  director  of  press  at  the 
American  University  in  Cairo, 
Egrypt.  His  assignment  includes 
teaching  several  journalism 
cour.ses. 

a  a  a 

Robert  Lewis,  former  part 
time  reporter  for  the  Troy 
(Ala.)  Daily  Messenger  —  to 
managing  editor  of  the  Brun- 
didge  (Ala.)  Banner. 

a  a  a 

Robert  T.  Shepherd,  former 
editor  of  Conway  Publications 
in  Atlanta,  (Ja. — appointed 
Public  Information  Officer  for 
Fulton  County,  Georgia. 

a  a  a 

Russixl  Donnelly  —  named 
assistant  state  news  editor  of 
the  Worcester  (Mass.)  Tele¬ 
gram  and  Evening  Gazette. 

a  a  a 

Laura  White,  Boston  Herald 
Traveler — elected  president  of 
the  New  England  Women’s 
Press  Association. 


A.  L.  Glasmann,  publisher  of 
the  Ogden  (Utah)  Standard- 
Examiner  —  admitted  to  the 
Weber  County  Hall  of  Fame  at 
Ogden  for  his  contributions  in 
the  cultural  and  economic  prog¬ 
ress  of  the  community. 

a  a  a 

Virgil  P.  Foss — from  assist¬ 
ant  sports  editor  of  the  La- 
Crosse  (Wis.)  Tribune  to  sports 
editor  of  the  Grand  Forks 
(N.  Dak.)  Herald. 

a  a  a 

Edward  (Ned)  Cochrane  — 
named  co-publisher  of  Cochrane 
Newspapers.  He  has  been  as¬ 
sistant  publisher  of  the  Prince¬ 
ton  (Ind.)  Daily  Clarion  and 
Oakland  City  Journal  since 
March  1966. 

a  a  a 

Waldo  C.  Holden  Jr.,  former 
reporter  of  the  Worcester 
(Mass.)  Telegram  and  Gazette 
— named  advertising  and  sales 
production  assistant  for  the 
William  E.  Wright  Co.,  West 
Warren,  Mass. 

a  a  a 

Noel  I).  Bryce,  a  former  pro¬ 
motion  director  for  Brown 
Thomson  in  Hartford — to  adver¬ 
tising  promotion  manager  at  the 
Hartford  (Conn.)  Courant. 
a  a  a 

Robert  C.  Ballantine — from 
classified  advertising  manager 
of  the  Worcester  (Mass.)  Tele¬ 
gram  &  Evening  Gazette  to  re¬ 


tail  advertising  manager;  John 
T.  Mahoney — to  classified  ad¬ 
vertising  manager;  Richard  J. 
Lakus  to  circulation  manager; 
Donald  L.  Cosmo — to  circula¬ 
tion  sales  promotion  manager, 
a  a  a 

Charles  R.  Berg,  United 
Press  International  bureau 
manager  in  Lincoln,  Neb.  to 
Lansing  (Mich.)  UPI  manager, 
succeeding  William  Ketter, 
who  will  join  the  Central  Di¬ 
vision  regional  staff  at  Indian¬ 
apolis.  '  Michael  J.  Kaeser  -to 
the  Lincoln  UPI  post. 

a  a  a 

W.  Lynn  Engles,  UPI 
bureau  at  Helena,  Mont. — ap¬ 
pointed  manager  of  the  Salem 
(Ore.)  UPI  bureau,  succeeding 
Donald  C.  Jepson — reassigned 
to  the  Portland  bureau;  Clar¬ 
ence  Zaitz,  political  writer  for 
the  Portland  (Ore.)  Jotimal — 
to  the  state  capital  UPI  bureau 
at  Salem,  Ore. 

a  a  a 

Edward  DiPietro,  assistant 
UPI  manager  in  Columbus,  Ohio 
— named  Ohio  state  manager, 
succeeding  Dallas  Boothe,  who 
resigned;  Stephen  Morrow, 
manager  of  the  Baltimore 
bureau,  and  former  Newark 
(N.  J.)  Star-Ledger  staffer  — 
to  Cleveland  to  become  manager, 
replacing  Richard  DiLuciano, 
who  resigned. 


Russell  W.  Kane,  former 
city  editor  of  the  Cleveland 
Plain  Dealer — to  editorship  of 
the  P-D  Sunday  magazine,  re¬ 
placing  Allan  Arthur,  who  be¬ 
comes  assistant  editor. 

a  a  a 

B.  Maurice  Sparby,  retail  ad¬ 
vertising  manager  of  the  Duluth 
(Minn.)  Herald  and  Newt 
Tribune — appointed  adverti.sing 
director.  He  succeeds  J.  Roger 
Grier,  named  assistant  to  the 
associate  publisher.  Robert  E. 
Brissett,  classified  adverti.sing 
manager — to  retail  advertising 
director  and  Robert  H.  Wold- 
MOE,  national  advertising  man¬ 
ager — to  classified  advertising 
manager. 

*  *  * 

William  H.  Wild,  former  ex¬ 
ecutive  city  editor  of  the  Hunt¬ 
ington  (W.  Va.)  Herald  Dis- 
jnitch — to  assistant  city  editor 
on  the  Dayton  (Ohio)  Journal 
Herald. 

*  *  V 

Elizabeth  King,  woman’s 
editor  of  the  Longview  (Tex.) 
Journal  and  News  —  honored 
with  three  awards  from  the 
National  Federation  of  Press 
Women. 

*  *  * 

Patrick  J.  McLoughlin, 
formerly  with  Antelope  VdUey 
Press,  Palmdale,  Calif. — to  the 
advertising  staff  of  the  Fort 
Myers  (Fla.)  News-Press. 
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John  Brehl,  former  Wash-  Mankato  State  College,  Minne-  Bruce  L.  Newman,  has  been 

ingt' n  bureau  chief  for  the  sota.  appointed  to  the  sales  staff  of 

Toronto  Star — to  city  editor,  *  ♦  ♦  Parade,  the  Sunday  newspaper 

succi  eding  Frank  Kennedy,  Charles  R.  James,  production  magazine.  For  the  past  three 

who  has  moved  to  a  special  plan-  manager  of  the  retail  advertis-  years,  he  has  been  associated 

ning  department.  ing  department  of  the  Salisbjiry  with  This  Week  magazine  and 

*  *  *  (N.  C.)  Post,  will  be  guest  before  that  with  Kudner  Adver- 

J.  Clark  Samuel  —  retired  minister  of  music  at  Moak’s  tising  and  McCann-Erickson, 

after  21  years  as  editor  of  the  Creek  Baptist  Church,  Summit,  Inc. 

Foxhoro  (Mass.)  Reporter,  and  Miss,  in  July, 
hired  one  week  later  as  news  *  ♦  ♦ 

editor  of  the  Havre  de  Grace  Larry  W.  Fesperman,  of  the 
(Md.)  Record  near  his  retire-  Snlisbvrn  (N.  C.)  Post  retail 
ment  home.  advertising  department — elected 

*  *  *  alderman  of  Rockwell,  N.  C. 

William  T.  Lunsford  Jr.,  ♦  ♦  ♦ 

community  service  director  of  Owen  L.  Scott  retired  after 
the  Patriot-News,  Harrisburg,  more  than  30  years  as  executive 
Pa. — honored  by  the  Pennsyl-  editor  of  U.  S.  News  and  World 
vania  District  Exchange  Clubs  Rejwrt.  He  has  been  succeeded 
as  “Mr.  Exchangeite  of  1969.”  by  Howard  Flieger,  senior  as- 

*  *  *  sociate  executive  editor.  R.  D.  Haltiwanger,  advertis- 

Clarence  Shartzer  —  from  ♦  *  ♦  director  of  the  Columbia 

advertising  director  of  the  Mike  Getler,  national  editor  (S.  C.)  State  and  Record — re- 
Coeur  d’Alene  (Ida.)  Press  to  of  Space/Aeronnutics  magazine,  tired  after  46  years  with  the 
publisher  of  the  Pullman  has  been  appointed  director  of  company.  James  W.  Holton  — 
(Wash.)  Herald,  Richard  N.  the  mid-Atlantic  region  of  the  now  advertising  director. 
Budvarson  —  promoted  to  ad-  Aviation/Space  Writers  Associa-  *  ♦  * 

vertising  director  of  the  Press,  tion.  Stanley  Gower  —  named 

*  *  *  ♦  *  *  editor  emeritus  of  the  Clarks- 

Keith  B.  Joachim  —  named  Gene  Donner,  who  recently  inlle  (Tenn.)  Leaf -Chronicle. 

assistant  classified  manager  of  completed  a  Fulbright  Grant  as  He  has  served  on  the  staff — up 
the  Oakland  (Calif.)  Tribune,  Visiting  Professor  of  Journal-  to  executive  editor — over  the 
succeeding  Fred  Wetton,  who  ism  at  the  University  of  Kabul,  last  45  years, 
moves  to  retail  advertising  man-  Afghanistan,  has  just  joined  the  ♦  *  ♦ 

Richard  W.  LaFayette. 

*  *  *  as  copy  editor.  He  was  formerly  -  ,  j.  ... 

George  Bloomer — to  assistant  a  copy  editor  on  the  San  Fran-  %  7);  ^ 

,  \T  tu  ■  E’  of  the  Seattle  (Wash.)  Post-1  n- 

circulation  manager.  North  cisco  Examiner.  .  j  j  • 

Holh^ood  (Calif.)  Vallep  ...  *  marr;?^!"^ 

Times  and  RoBiaiT  Pack — to  a  Raymond  J.  Mitchell  has  ^Conn  ^  ^  ' 

eimiloY*  nrkcf  urifVi  fVio  14 Vu»pn  annninfpd  KiiQinpac  man.  * 


Robert  F.  Cutting,  formerly 
of  the  Boston  (Mass.)  Globe 
and  the  Portland  (Maine)  Sun¬ 
day  Telegram — named  news  edi¬ 
tor  of  the  Beverly  (Mass.) 
Times,  succeeding  Peti:r  Wat¬ 
son  who  resigned  for  the  as¬ 
sistant  editorship  of  the  One- 
Design  Yachtsman. 


MARIAN  McBRIDE  of  the  Mil¬ 
waukee  Sentinel  has  received  a 
citation  from  the  American  Bar 
Association  for  a  five- part  series 
on  women's  rights  under  Wis¬ 
consin  law.  The  stories  ran  in  the 
Sentinel  in  June,  1968,  and  were 
reprinted  in  a  booklet. 


IN  FOCUS— The  National  Press 
Photographers  Association  has 
conferred  a  special  citation  on 
John  S.  Savage,  Omaha  World- 
Herald  photographer  for  30  years, 
in  recognition  of  his  work  in  build¬ 
ing  up  the  membership  of  the  or¬ 
ganisation. 


AND  COMPANY 


NEWSPAPER 

SALES 

PURCHASES 


(tit)  lUOOII 
kaleigh,  n.c. 
i«7  McDonald  lane 


SUMMER  CROP  of  journalism  students  interning  at  the  Toledo  Blade  gathers  around  William  Shay, 
assistant  city  editor,  for  newsroom  class.  In  the  group  are:  seated,  Jennie  Mount,  Ohio  Wesleyan; 
Melissa  Matthews,  Albion;  William  Corbett,  Michigan;  standing,  Leonard  Walton  and  Paul  Collins, 
Bowling  Green;  John  Bergener  and  Barry  Stephans,  Toledo;  William  Moes,  Bowling  Green,  and 

Vicky  Preston,  Wayne  State. 
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r /index  DIRECTORY  Ol  PRESS  CONTACTS 


!  “PR/Index”  is  a  new  E&P  fea- 
!  ture  published  for  the  convenience 
^  of  editors  and  others  in  the  news- 
I  rooms  of  the  nation, 
j  Recognizing  the  role  of  public 
I  relations  contacts  for  business 
and  industry  in  providing  the 
press  with  current  information 
relating  to  news  and  features,  we 
are  confident  that  regular  weekly 
publication  of  such  a  directory 
will  prove  a  convenience  to  mem¬ 
bers  of  the  press.  We  are  sure, 
as  the  listings  grow,  that  they 
will  replace  the  hodge-podge  of 
cards  and  mimeographed  “con¬ 
tact"  lists  that  clutter  city  desks 
across  the  land. 

The  list,  indexed  by  subject 
matter,  is  published  as  advertis¬ 
ing  by  the  companies  and  or¬ 
ganizations  named,  on  a  13-con- 
secutive-week  basis,  and  Editor  & 
Publisher  appreciates  their  con¬ 
fidence  in  E&P’s  thorough  cover¬ 
age  of  newspapers  and  the  Press. 


_ AGRICULTURE _ 

FARM  FACTS  ft  PHOTOS— Photot.  slides,  mo¬ 
tion  footage,  background  information  on  farm 
equipment  and  mechanized  farming.  B&W 
prints  readily  available;  others  may  take  a  little 
longer.  Dept.  382-EP,  New  Holland  Div.  of 
Sperry  Rand,  New  Holland,  Pa.  17557.  (717-354- 
2121).  We're  never  too  busy  to  check  the  file! 


DATA  MANAGEMENT 
AND  DISPLAY  SYSTEMS 


ANDERS  ASSOCIATES,  INC. — Information  on 
data  management  and  display  systems  and 
computer  peripheral  equipment — the  fastest 
growth  segment  of  the  economy — and  how  they 
break  information  bottlenecks  in  more  than  20 
major  markets.  Ray  Hall,  PR  Manager,  95  Canal 
Street,  Nashua.  N.  H.  03060.  (603  )  885-2817. 

FRANCHISING 


GENERAL  BUSINESS  SERVICES,  INC.— Fran¬ 
chising  is  America's  new  glamor  industry.  GBS, 
in  45  states,  specializes  in  services  to  small 
businesses.  Franchise  facts,  leads:  Marvin  Meyn, 
GBS,  7401  Wise.  Ave.,  Washington,  D.C.  20014 
(301)  656-0123. 


HELICOPTERS 


COPY,  PHOTOS  AND  FEATURES  ON  BELL 
military  and  commercial  helicopters  in  use 
througnout  the  world.  Bell  is  world's  largest 
producer  with  more  than  12,000  units  delivered 
to  all  U.S.  Military  Services  and  civil,  business 
and  industry  users  in  the  U.S.  and  more  than 
50  Free  World  countries.  Write  or  call:  Larry 
M.  Hayes,  public  relations  director.  Bell  Heli¬ 
copter  Co.,  P.O.  Box  482,  R.  Worth,  Texas 
76101.  Phone  817-280-2425. 
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INSURANCE 


ALLSTATE  INSURANCE  COMPANIES— In¬ 
formation  on  automobile,  boatowners,  home- 
owners,  health,  life  insurance;  trafRc  safety, 
driver  education,  travel.  Contact  Raymond  P. 
Ewing,  Assistant  Public  Affairs  Director,  Allstate 
Plaza,  Northbrook,  III.  Phone  (312)  291-5086. 


INSURANCE  COMPANY  OF  NORTH  AMER- 

ICA — Information  on  insurance  coverages,  wilk 
particular  emphasis  on  innovations  in  the  areas 
of  rehabilitation,  MEND  and  the  INA  MEND 
Institute;  safety;  loss  prevention  control  and 
defensive  driving;  and  all  lines  of  property, 
liability,  life,  health  and  accident  insurance. 
Contact:  Stephen  R.  Lawrence,  Director  of 
Public  Relations,  1600  Arch  Street,  Philadelphia, 
Pa.,  19101. 


CONNECTICUT  GENERAL  INSURANCE  COR¬ 
PORATION  —  Background  on  latest  trends 
in  estate  planning,  mutual  funds,  variable  end 
guaranteed  income  pension  plans,  insurance 
"mass  marketing,''  individual  and  group  life 
and  health  insurance,  casualty  and  property  in¬ 
surance,  and  common  stock,  mortgage  and 
real  estate  investing.  Call  Richard  G.  Claeys, 
Supervisor,  Public  Relations  Hartford,  Conn. 
06115.  Phono  (203)  242-4422. 


INSURANCE  INFORMATION  INSTITUTE- 
Prompt,  authoritative  information  on  automobile, 
home  and  other  forms  of  property  and  liability 
insurance  through  a  network  of  twelve  offices 
located  around  the  country.  For  a  Fact  Bool 
about  insurance,  write  to  the  Institute  at  110 
William  Street,  New  York,  N.Y.  10038.  For 
answers  to  your  questions  about  property  and 
liability  insurance,  call  (212)  233-7650. 


TO:  Editor  &  Publislier 
850  Third  Ave.,  New  Yorl< 

Please  insert  the  following  copy,  beginning  in  the  next  issue,  for . 

(Minimum  13  consecutive)  weekly  issues,  in  PR/INDEX,  and  invoice  at 
the  lowest  appropriate  rate,  under  category  heading: . 

COPY: 


This  hereby  authorizes  EDITOR  &  PUBLISHER  to  publish  copy  indicated 
in  "PR/INDEX”  at  frequency  and  rates  indicated  below. 


NAME . COMPANY 

ADDRESS  . 


RATES;  Six-line  minimum  insertion  @  $3  per  line,  for  13  consecutive  issues,  $234. 
$2.90  per  line,  per  insertion  for  individual  listings  above  minimum  up  to  five 
inches.  $2.80  per  line,  per  insertion  for  additional  listings  of  more  than  five 
inches.  26-time  contract  earns  5%  discount  off  gross;  52-time  contract 
earns  10%  discount  gross  billing.  (6-lines,  13-time8,  $234;  6-lines,  26- 
times,  $444.60;  6-lines,  52-times,  $842.40.) 
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UP-TO-THE-MINUTE  GUIDE  TO  MAJOR  NEWS  SOURCES  TO 
PROVIDE  INFORMATION,  CHECK  NEWS  AND  FEATURE  RELEASES 


NATIONAL  ASSN.  OF  INDEPENDENT  INSUR¬ 
ERS-  Spokesman  for  largest  segment  of  auto 
insure  s  in  U.  S.  (480  affiliate  companies) 
Princir’al  source  of  information  on  all  facets  of 
business.  NAII  staff  and  member  company 
office,  provide  personal  service  to  news  media. 
Vestal  Lemmon,  Pres.,  Roger  Dove,  VP-PR;  30  W. 
Monrc.e  St.,  Chicago,  III.  60603.  Tel.  (312) 
263-60  3  8. 


THE  TRAVELERS  CORPORATION— Information 
on  financial  planning,  mutual  funds,  variable 
annuities,  all  personal,  business  insurance; 
mortgage,  real  estate  investing,  investment 
management,  data  processing  systems.  Paul  D. 
Schmanska,  Manager,  Public  Information  Dept., 
One  Tower  Square,  Hartford,  Conn.,  06115. 
(203)  277-2779. 


RAILROADS 


UNION  PACIFIC — news,  features  and  photos, 
b&w  and  color,  on  railroad,  industrial  develop¬ 
ment,  natural  resources  development  in  western 
U.  S.  Details  of  the  Golden  Spike  Centennial 
during  1969.  E.  C.  Schafer,  1416  Dodge  St., 
Omaha,  Neb.  68102.  Phone  (402)  271-3258. 


TRAVEL-TOURISM 


MONTREAL'S  MAN  AND  HIS  WORLD— news 
features,  photos  (b&w/Color)  35-nation  expo¬ 
sition  incl.  USSR,  France,  Czechoslovakia,  Aus¬ 
tria,  Spain — on  site  of  Expo  67.  Wolcott,  Carl¬ 
son  &  Co.,  485  Madison  Ave.,  New  York  N.  Y. 
10022.  Phone  (212)  755-5530. 


WESTERN  CANADA 


CITY  OF  EDMONTON,  Industrial  Develupniant 
Department — news,  features,  photos  (b&w/ 
Color)  on  economic  and  resource  development, 
travel,  sports  hunting,  fishing  in  the  fabulous 
North.  F.  J.  Hutton,  Publicity  Officer,  City 
Hall,  Edmonton  15,  Alberta,  Canada.  Phone 
(403)  424-0211. 


WOOD  PRODUCTS 


AMERICAN  WOOD  COUNCIL— Information 
on  all  wood  products  for  new  home  construc¬ 
tion,  remodeling,  home  projects.  Material  suit¬ 
able  for  real  estate,  home  furnishing,  special 
sections.  Jim  Plumb,  Burson-Marsteller,  866  Third 
Ave..  N.Y.C.  10022  (212)  752-8610. 


PUBLIC  RELATIONS  EXECUTIVES:  Shouldn't  your  company  be  listed  in  PR/ Index?  Write  E&P  for  complete  details  and  rates. 


Public  relations 
assignments 
and  accounts 

^  Edward  HofiFman,  a  reporter 
for  14  years  with  the  Bridge¬ 
port  (Conn.)  Poet,  opened  his 
own  public  relations  firm  in  Mil¬ 
ford,  Conn. 

x>  *  * 

Armond  Rotonda,  formerly 
director  of  public  relations  for 
Collins  &  Aikman  Corp.  and 
earlier  a  reporter  for  the  New¬ 
ark  (N.J.)  News,  has  been  ap¬ 
pointed  director  of  public  rela¬ 
tions  for  Southwest  Forest  In¬ 
dustries  in  Phoenix. 

*  *  « 

Marshall  Kandell,  a  former 
entertainment  editor  of  the  Lo$ 
Angeles  Herald-Examiner,  has 
been  promoted  at  Roger  Beck 
Public  Relations,  Sherman  Oaks, 
Cal.,  to  vicepresident. 

*  *  * 

Jack  M.  Birchhill  has  been 
named  manager  of  public  rela¬ 
tions  for  A.  0.  Smith  Corpora¬ 
tion. 

*  *  * 

Donald  A.  Waterhouse,  for¬ 
merly  news  bureau  editor  of 
Bentley  College  in  Waltham, 

Mass.,  has  been  appointed  di¬ 

rector  of  public  relations  there. 

*  *  V 

Jan  K.  Walker,  former 
Associated  Press  news  writer, 
has  been  appointed  information 
news  specialist  in  the  office  of 
Public  Relations  at  American 
National  Red  Cross  headquar¬ 
ters. 

*  *  * 

Richard  H.  Burnon,  former 
managing  editor  at  Geyer-Mc- 
Allister  Publications,  has  been 
appointed  product  publicity  co¬ 


ordinator  for  Celanese  Plastics 
Company  in  Newark,  N.J. 

*  *  * 

Steve  McGuire,  a  former 
writer-photographer  from  sta¬ 
tion  WBBH-tv  in  Fort  Myers, 
Fla.,  has  joined  Gulf  American 
Corporation’s  public  relations 
department. 

*  *  * 

Henry  N.  W.  Lienau,  a  former 
J.  Walter  Thompson  PR  staffer, 
has  joined  Farley  Manning  As¬ 
sociates  as  an  account  executive. 

*  *  * 

Williata  J.  Moran,  formerly 
assistant  director  of  corporate 
public  relations  at  TRW  Inc. — 
appointed  assistant  vicepresi¬ 
dent  of  public  relations  at  West¬ 
ern  Union. 

*  *  * 

Anne  Quinn — to  Doremus  & 
Company  as  an  assistant  ac¬ 
count  executive. 

*  *  * 

Ralph  S.  Pearson — appointed 
account  executive  for  Common¬ 
wealth  Counselling,  New  Eng¬ 
land  specialist  in  hospital  and 
school  public  relations  He  has 
been  a  reporter  for  the  Lynn 
Daily  Evening  Item  and  a  Bos¬ 
ton  Traveler  columnist. 

•  *  * 

Richard  C.  de  Brown,  a  former 
UPI  correspondent,  and  Gladys 
Sanders,  associate  editor  of 
Glamour,  have  joined  Carl  Byoir 
&  Associates,  New  York.  Join¬ 
ing  the  organization  in  Chicago 
were  Thomas  J.  Gradel,  former 
reporter  on  the  Philadelphia 
Bulletin,  and  Glenn  F.  Anderson, 
a  communications  manager  for 
Computer  Technology. 

*  *  * 

Sandra  Weiss,  assistant  edi¬ 
tor  of  McCall’s  magazine — to 
the  public  relations  department 
of  Borden  Inc. 
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Zel  Levin,  formerly  executive 
city  editor  of  the  Woonsocket 
(R.l.)  Call,  and  recently  a  sta¬ 
tion  manager  of  WWON-radio, 
Woonsocket,  has  resigned  to 
open  his  own  public  relations 
firm  in  Woonsocket. 

*  * 

Nancy  Lee  Hwastecki,  former 
assistant  editor  of  Business 
Week  in  Chicago,  has  joined  the 
Chicago  office  of  the  Griswold- 
Eshleman  Company  as  PR  ac¬ 
count  executive. 

*  *  « 

Nathan  N.  Perlstein,  a  former 
Pabst  Brewing  Company  direc¬ 
tor  has  been  appointed  execu¬ 
tive  vicepresident  of  Public  Re¬ 
lations  Network/International. 

*  «  * 

Lewis  &  Gilman  has  been  ap¬ 
pointed  to  handle  public  rela¬ 
tions  for  the  Clarke  Can  Com¬ 
pany,  and  for  Capital  Manage¬ 
ment  Corp.,  Philadelphia. 

V  *  « 

Gordon  Huffines — promoted  to 
vicepresident  of  Harshe-Rotman 
&  Druck  in  Los  Angele.s.  He  was 
previously  financial  PR  man¬ 
ager  of  North  American  Rock¬ 
well  Corp. 

*  *  * 

Robert  E.  Haine — named  di¬ 
rector  of  Zapata  Norness  Inc., 
in  Houston,  responsible  for  cor¬ 
porate  relations  planning  and 
communications  activities. 

*  *  * 

Robert  W.  Dorchester  rejoined 
Barlow/Johnson  Inc.  Public  Re¬ 
lations  following  service  as  an 
account  executive  with  Gris- 
wold-Eshleman,  Chicago. 

*  *  * 

C.  Read  Heydt — appointed  a 
field  representative  in  the  pub¬ 
lic  relations  office  of  United 
States  Steel  Corp. 


Changes  and  additions 
on  Texas  dailies'  staff 

Corpus  Christi,  Tex. 

Robert  M.  Jackson,  editor, 
the  Corpus  Christi  Caller- 
Times,  has  announced  the  fol¬ 
lowing  changes  in  the  editorial 
staff: 

William  “Bill”  E.  Duncan, 
Times  news  editor,  to  Times 
city  editor. 

'Tom  Gordon,  copy  editor,  to 
Times  news  editor. 

Norman  White,  night  editor 
of  the  Caller-Times  since  1965, 
the  additional  duty  of  city  ed¬ 
itor  of  the  Caller. 

Anne  Dodson,  to  general 
news  staff. 

A1  McCulloch,  from  editor 
the  Portland  (Tex.)  Post  to 
Sunday  Editor. 

James  Hollar,  U  of  T  Austin, 
ft)  copy  desk. 

Rob  Gale,  North  Texas  State 
University,  to  sports  staff. 

Miss  Michel  Smith,  Univer¬ 
sity  of  Missouri,  to  women’s 
news  staff.  . 

Miss  Chris  Davis,  U  of  T 
Austin,  to  copy  desk. 

Miss  Linda  Cover,  U  of  T 
Austin,  to  women’s  news  staff. 

Eflitor  returns  to  paper 

from  government  job 

Washington 

George  L.  Brand,  director  of 
information  for  the  Department 
of  Health,  Education  and  Wel¬ 
fare,  has  resigned  to  return  to 
his  post  as  editor  of  the  San 
Luis  Obispo,  (Calif.)  Telegram- 
Tribune.  His  leave  from  the 
newspaper  expires  August  1.  He 
said  he  derives  more  personal 
satisfaction  from  being  a  news¬ 
paper  editor  than  from  being  a 
‘  high-paid  bureaucrat.” 
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Antitrust  hill 

{Continued  from  page  15) 

duced  on  March  7  by  Senator 
Daniel  K.  Inouye  of  Hawaii 
with  34  co-sponsors,  that  noth¬ 
ing  in  the  Act  shall  “be  con¬ 
strued  to  exempt  from  any  anti¬ 
trust  laws  any  predatory  pric¬ 
ing,  any  predatory  practice,  or 
any  other  conduct  in  the  other¬ 
wise  lawful  operations  of  a  joint 
operating  newspaper  arrange¬ 
ment  which  would  be  unlawful 
under  antitrust  law  if  engaged 
in  by  a  single  entity.” 

This  conforms  to  recommen¬ 
dations  by  proponents  of  the 
legislation  that  joint  arrange¬ 
ments  be  given  the  .same  status 
as  mergers  in  which  the  laws 
now  permit  price-fixing  and 
profit-pooling  when  done  by  a 
single  owner. 

The  specific  antitru.st  exemp¬ 
tion  provided  in  the  Dirksen 
amended  bill,  reads  as  follows: 

“Sec.  4  (a)  It  shall  not  be  un¬ 
lawful  under  any  antitrust  law 
for  any  per.son  to  perform,  re¬ 
new  or  amend  any  joint  news¬ 
paper  operating  arrangement 
entered  into  prior  to  the  effec¬ 
tive  date  of  this  Act,  if  at  the 
time  at  which  such  arrangement 
was  first  entered  into,  not  more 
than  one  of  the  newspaper  pub- 
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lications  involved  in  the  per¬ 
formance  of  such  arrangement 
v/as  a  publication  other  than  a 
failing  newspaper. 

“Sec.  4.  (b)  It  shall  be  un¬ 
lawful  for  any  person  to  pro¬ 
pose,  enter  into,  perform,  or  en¬ 
force  a  joint  operating  arrange¬ 
ment,  not  already  in  effect,  ex¬ 
cept  with  the  prior  written  con¬ 
sent  of  the  Attorney  General  of 
the  United  States.  Prior  to 
granting  such  approval,  the  At¬ 
torney  General  shall  determine 
that  not  more  than  one  of  the 
newspaper  publications  involved 
in  the  performance  of  such  an 
arrangement  was  a  publication 
other  than  a  failing  newspaper; 
Provided,  however,  that  any 
publisher  may,  at  any  time,  pro¬ 
pose,  enter  into,  perform,  or  en¬ 
force  an  agreement  with  any 
|)erson  if  such  an  agreement  was 
not  prohibited  by  law  prior  to 
the  effective  date  of  this  Act.” 

This  section  had  been  pro¬ 
posed  as  an  amendment  by 
Senator  Dirksen  during  the 
hearings  before  the  Hart  com¬ 
mittee  but  had  been  oppo.sed  by 
both  Hart  and  McLaren.  Hart’s 
opposition,  shared  by  McLaren, 
was  because  the  Attorney  Gen¬ 
eral’s  finding  would  not  be  sub¬ 
ject  to  court  review  and  the  pro¬ 
vision  would  make  an  admin¬ 
istrator  of  price-fixing  agree¬ 
ments  out  of  an  official  who  was 
supposed  to  be  the  prosecutor  of 
any  antitrust  violators. 

Opp(»wed  by  Mrl.areil 

McLaren  said,  after  the  sub¬ 
committee’s  report  of  the  bill 
was  announced,  that  he  had  not 
changed  his  position  and  would 
not  accept  the  amended  bill  un¬ 
less  the  price-fixing,  profit¬ 
pooling  and  territorial  alloca¬ 
tion  provisions  were  eliminated. 

The  provision  in  the  amended 
bill  which  is  certain  to  stir  up 
strong  opposition,  however,  is  a 
section  that  would  void  suits  for 
triple  damages,  either  pending 
or  prospective.  That  section 
reads: 

“Section  .5.  (a)  Any  civil  ac¬ 
tion  in  a  district  court  of  the 
United  States  in  which  a  final 
judgment  or  decree  has  been 
entered,  under  which  a  joint 
newspaper  operating  agreement 
has  been  held  to  he  unlawful 
under  any  antitrust  laws  shall 
be  reopened  and  reconsidered 
upon  application  made  to  such 
court  within  90  days  after  the 
date  of  enactment  of  this  Act 
by  any  party  to  the  contract, 
agreement,  or  arrangement  by 
which  such  joint  operating 
agreement  was  placed  in  effect, 
whether  or  not  such  party  was 
a  party  to  such  action.  Upon  the 
filing  of  any  such  application 
with  respect  to  any  such  action, 
any  final  judgment  or  decree 
thereto  entered  therein  shall  be 


vacated  by  the  court.  The  pro¬ 
visions  of  section  4  shall  apply 
to  the  determination  of  such  ac¬ 
tion  by  such  court  upon  recon¬ 
sideration. 

“(b)  The  provisions  of  sec¬ 
tion  4  shall  apply  to  the  de¬ 
termination  of  any  civil  or 
criminal  proceeding  pending  in 
any  district  court  of  the  United 
States  on  the  date  of  enactment 
of  this  Act  in  which  it  is  alleged 
that  any  such  joint  operating 
agreement  is  unlawful  under 
antitrust  law.” 

A  suit  for  treble  damages  has 
been  filed  by  the  City  of  Tucson 
and  an  advertiser  against  the 
Tucson  newspapers.  It  would  be 
voided  if  S.1520  became  law.  One 
estimate  is  that  the  Section  6 
provision  of  the  Dirksen  bill 
could  endanger  triple  damage 
claims  totalling  as  much  as 
$250,000,000  by  advertisers 
claiming  over-charges. 

Rrealliing  spell 

Publishers  who  are  parties  to 
joint  arrangements  are  prom¬ 
ised  a  breathing  spell,  however, 
in  the  matter  of  possible  anti¬ 
trust  action  by  the  Justice  De¬ 
partment  to  break  them  up.  Mc¬ 
Laren  has  indicated  that  he  will 
abstain  from  any  further  prose¬ 
cutions  until  the  Tucson  issues 
are  settled.  Passage  of  S.1520, 
of  course,  would  bar  the  Depart¬ 
ment  of  Ju.stice  from  prosecution 
of  existing  agreements,  or  ar¬ 
rangements  that  might  be  en¬ 
tered  into  hereafter. 

The  proposal  to  exempt  joint 
operating  arrangements  from 
the  antitrust  laws  has  travelled 
a  rugged  path  since  it  was  in¬ 
troduced  by  Senator  Hayden. 
The  Hart  subcommittee  held  22 
days  of  hearings  between  July 
12,  1967  and  April  16,  1968. 
Three  hearings  were  held  in 
June  of  this  year.  It  could  be 
that  the  full  judiciary  com¬ 
mittee  might  desire  to  hear  wit¬ 
nesses  before  sending  the  bill  to 
the  Senate  floor,  although  there 
has  been  no  announcement  to 
that  effect. 

The  long,  long  trail  would 
not  end  with  final  Senate  action. 
In  the  House,  Representative 
Ed  Edmondson  of  Oklahoma  has 
introduced  HR  8765  which  now 
has  90  sponsors.  No  hearings 
have  been  held  on  the  House 
side  and  none  is  scheduled  but  if 
the  Senate  sends  over  a  bill,  or 
even  if  it  doesn’t.  Chairman 
Emmanuel  Celler  of  the  House 
Judiciary  Committee  has  discre¬ 
tion  to  hold  hearings  or  call 
committee  meetings  to  consider 
hills  referred  to  it. 

As  one  official  who  has  been 
involved  in  all  the  proceedings 
thus  far  remarked,  the  Paris 
peace  talks  might  be  over  be¬ 
fore  the  Newspaper  Preserva¬ 
tion  Act  runs  its  full  course. 


Field  papers 
ban  presents 
to  the  staff 


CHICAGO 

The  Chicago  Sun-Times  and 
the  Chicago  Daily  News,  pub¬ 
lished  by  Field  Enterprises, 
have  declared  a  total  ban  on  the 
acceptance  of  Christmas  gifts 
by  staff  members. 

Emmett  Dedmon,  vicepresi¬ 
dent  and  editorial  director  of 
the  Newspaper  Division,  signed 
the  announcement  which  stated; 

“It  has  been  the  policy  of  the 
Field  newspapers  for  several 
years  to  restrict  stringently  the 
presents  which  could  be  accept¬ 
ed  by  the  staff.  Now  we  wish  to 
stop  this  practice  altogether. 
The  time  has  come  to  end  a 
tradition  which  no  longer  has 
any  relevance  either  to  our 
needs  or  to  our  position  as  pro¬ 
fessionals.” 

Letters  stating  the  new  policy 
were  sent  to  members  of  public 
relations  and  publicity  or¬ 
ganizations  in  the  Chicago  area 
and  to  firms  and  individuals  who 
have  sent  gifts  in  the  past. 

Dedmon  said  in  the  letters, 
“The  purpose  of  making  the 
announcement  at  this  time  is  to 
spare  those  concerned  any  un¬ 
necessary  expense  or  embarrass¬ 
ment  in  planning  ahead  for  the 
next  Christmas  season.” 


Shelby  Star  plans 
modernized  plant 

Shelby,  N.C. 
Now  past  the  15,000  circula¬ 
tion  plateau,  the  75-year-old 
Shelby  Daily  Star  is  getting 
ready  to  move  into  a  new  build¬ 
ing  and  convert  to  offset  print¬ 
ing  on  a  Goss  Urbanite.  The 
new  plant  is  downtown,  not  far 
from  the  building  where  the 
Star  has  been  published  since 
1941  on  a  press  that  is  more 
than  40  years  old. 

Publisher  Henry  Lee  Weath¬ 
ers  said  the  present  plant  will 
be  sold  but  it  will  Im*  used  for 
all  but  the  press  operations 
until  the  new  plant  is  com¬ 
pleted. 

• 

Heads  srliof)!  board 

Washington 
John  A.  Goldsmith,  Publish- 
ers-Hall  Syndicate  columnist, 
was  unanimously  elected  chair¬ 
man  of  the  Fairfax  County, 
Virginia,  school  lioard.  His  first 
action  was  to  call  for  prompt 
discussion  of  whether  to  permit 
each  of  the  county’s  160  schools 
to  set  individual  codes  for  stu¬ 
dent  dress  and  grooming. 
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Suddenly  a  City  of  36,000 


That  makes  a  big  splash  in  any  man’s  mar¬ 
ket.  It’s  happening  at  Farragut  State  Park,  49 
miles  northeast  of  Spokane.  Suddenly  36,000 
Boy  Scouts  of  America  arrived  this  week  for 
their  7th  National  Jamboree.  They  came  by 
plane,  train,  and  bus  with  six  million  pounds 
of  baggage. 

The  Spokane  dailies  are  there,  reporting 
every  exciting  minute,  giving  this  national  event 


the  local  coverage  our  readers  expect  and  get 
from  the  Spokane  newspapers.  Speaking  of 
coverage,  here’s  how  these  dailies  cover  the 
big  Spokane  Market:  95+%  of  all  •households 
in  metro  Spokane,  85%  in  16  market  counties 
(minimum  50%  each  county,  521,400  popula¬ 
tion  ) ,  and  44%  in  the  total  36-county  market  of 
1.1  million  folks.  That  kind  of  advertising  pene¬ 
tration  is  good  news  for  any  advertiser. 
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NEWSPRINT  BY  THE  CARLOAD 

The  Weekly  Editor 


The  Ulysses  News’  offset 
plant  announced  its  new  look 
and  capacity  as  a  central  print¬ 
ing  plant  for  weeklies  by  in¬ 
viting  editors  and  publishers  in 
Western  Kansas  to  its  open 
house  recently.  The  Ulysses 
News  is  one  of  the  first  in 
Kansas  to  convert  to  a  central 
printing  facility. 

Visitors  to  the  plant  noticed 
extensive  changes  in  the  front 
office.  But  that  was  just  the 
start  of  the  seven-month  con¬ 
version  from  letterpress.  In¬ 
cluded  in  the  conversion  was  an 
extension  of  the  building  40 
feet  to  provide  a  50x100  foot 
building  to  house  the  offset 
press  and  lithographic  camera 
and  plate  burning  equipment. 

The  first  complete  offset  issue 
set  and  printed  in  the  News 
shop  was  that  of  February  27, 
and  the  central  printing  work 
l)egan  with  the  May  8  issue  of 
the  Huffoton  Hermes.  Hermes 
pages  are  made  up  at  Hugoton 
and  photographed  and  printed 
in  the  News  printing  plant  in 
Ulysses. 

The  new  facility  is  the  result 
of  some  two  years  of  study  by 
publisher  Don  Waterman,  visits 
to  see  other  plants,  and  actually 
seven  months  of  building  and 
changing  equipment. 

New  or  rearranged  equipment 
leaves  only  the  personnel  largely 
the  same  but  in  new  places  and 
roles.  All  staff  members  are  in¬ 
volved  to  varying  degrees  in  the 
paste  up  process  and  two  em¬ 
ployes  have  learned  the  IBM 
.Selectric  Compositor  operation. 
Pressmen  were  trained  to  op¬ 
erate  the  Thatcher  web-fed 
offset  press  purchased  out  of 
Washington  state  from  the  In¬ 
land  Newspaper  Machinery 
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Corp.  Before  conversion,  the 
Ulysses  News  w'as  printed  on  a 
1900  model  Miehle  hand-fed 
flatbed  press. 

For  the  first  time  in  the  78 
years  of  the  Ulysses  New's,  it 
buys  newsprint  rolls  and  buys 
them  in  carload  quantities. 

The  Thatcher  press  will 
handle  spot  color  and  duo-tones. 
It  prints  on  a  32-inch  w’eb  at 
general  operating  speeds  of 
10,000  to  12,000  impressions  an 
hour.  The  10-horsepower  motor 
can  be  revved  to  a  maximum  of 
18,000  copies,  however.  With 
the  old  Miehle  press,  a  complete 
run  of  a  20-page  issue  took  the 
News  15  hours.  With  the 
Thatcher,  the  same  press  run 
takes  only  45  minutes. 

“We  feel  that  the  conversion 
to  offset  will  be  of  value  to  the 
community  since  it  will  allow  us 
to  hire  some  unskilled  labor  and 
centralized  printing  will  be  a 
benefit  to  the  Southwest  Kansas 
area,”  Waterman  said. 

Don  and  Mary  Waterman  also 
publish  a  monthly  irrigation 
farming  newspaper  that  covers 
the  14  counties  of  the  Southwest 
Kansas  Irrigation  Association 
and  the  four  counties  in  North¬ 
west  Kansas  in  the  Western 
Plains  Irrigation  Association. 

*  *  * 

TPA  PRE.SIDENT 

G.  Donald  Brookhart,  editor 
and  publisher  of  the  Crossville 
Chronicle,  the  new  president  of 
the  Tennessee  Press  Association, 
is  a  third-generation  publi.sher 
of  the  Cumberland  County 
weekly  newspaper.  Born  in 
Crossville,  his  infancy  was 
spent  in  an  apartment  above  the 
nev/spaper  plant.  At  a  very 
tender  age  he  began  helping 
around  the  newspaper  plant  and 
continued  learning  the  trade 
until  he  left  home  to  attend  the 
University  of  Tennessee  at 
Knoxville. 

After  spending  three  years 
with  an  engineer  combat  bat¬ 
talion  during  World  War  II,  he 
returned  to  East  Tennessee  and 
in  1948  purchased  an  interest  in 
the  Crossville  Chronicle  from 
his  grandfather,  the  late  S.  C. 
Bishop,  who  was  a  long-time 
historian  for  the  press  associa¬ 
tion. 

For  15  years  he  and  his 
father,  George  F.  Brookhart, 
operated  the  newspaper  under  a 
partnership.  In  1963  he  pur¬ 
chased  controlling  interest. 

Brookhart  married  the  former 
Jane  Anne  Hedgecoth,  also  of 
Crossville,  in  1943.  They  have 
one  daughter,  Laura  Jane,  16. 


RATE  GAP  CXOSED 

Chicago 

The  weekly  Near  North  News 
is  raising  its  advertising  rates 
for  the  first  time  since  No¬ 
vember  1960.  The  differential  be¬ 
tween  national  and  local  display 
rates  is  being  eliminated. 

Effective  August  1,  the  open 
display  rate  will  be  30  cents  per 
agate  line,  the  same  as  the 
previous  national  rate  and  5 
cents  higher  than  the  previous 
local  display  rate. 

Classified  advertising  rates 
are  being  raised  10  cents  a  line. 
One-time  classified  ad  rates  will 
be  60  cents  per  line. 

The  single  copy  newsstand 
price  of  the  weekly  will  be 
raised  5  cents,  to  15  cents  per 
copy.  A  year’s  subscription  will 
be  $5.  The  old  rate  of  $3  was  in 
effect  since  June  21,  1957. 

Publisher  Arnie  Matanky  said 
the  Near  North  News  has  an 
average  weekly  circulation  of 
7,000. 

«  *  « 

STUDENTS’  SECTION 

Thomaston,  Conn. 

The  largest  issue  in  the  96- 
year  history  of  the  weekly 
Thomaston  Express  was  pub¬ 
lished  June  19.  The  issue  con¬ 
sisted  of  the  regular  tabloid 
section  of  24  pages  and  a  two- 
part  44-page  section  produced 
by  24  journalism  students  of  the 
University  of  Connecticut. 

The  students  were  supervised 
by  Prof.  Evan  Hill  of  the  Jour¬ 
nalism  Department  and  Instruc¬ 
tor  John  Breen.  Their  articles 
were  impressions  of  the  small 
industrial  town  and  human  in¬ 
terest  features  of  people. 

• 

Jounialisin  moved 
to  School  of  Arts 

Dallas 

The  Department  of  Journal¬ 
ism  at'  Southern  Methodist 
University  has  been  transferred 
from  the  School  of  Humanities 
and  Sciences  into  the  Meadows 
School  of  the  Arts.  Journalism 
will  be  a  department,  along  with 
Broadcast-Film,  in  the  Division 
of  Communication  Arts. 

To  succeed  E.  L.  Callihan, 
who  retires  at  the  end  of  the 
summer  session  as  depart¬ 
mental  chairman,  Associate 
Professor  Jay  Milner  of  Texas 
Christian  University  will  be¬ 
come  acting  chairman  of  the 
department.  Milner  worked  on 
the  New  York  Herald  Tribune; 
was  managing  editor  of  the 
Delta  Democrat  -  Times  in 
Greenville,  Miss.,  and  worked  a 
year  for  United  Press. 

Callihan  has  been  Journalism 
chairman  at  SMU  for  23  years, 
after  serving  as  chairman  at 
Drake  University  five  years  and 
at  Baylor  University  one  year. 


Nevada  City  holds 
Independent’s  Day 

Nevada  City,  C  Uif. 

“Rejoice!  It’s  Independ  nt’s 
Day”  screamed  the  eagle  atop 
page  one  as  the  Nevada  City  In¬ 
dependent  began  publication 
July  3  as  a  biweekly  newspaper, 
“Independent  in  name  and  in 
fact.” 

Paul  Webster  and  Robert 
(Bob)  Wykoff  shun  titles  in 
announcing  their  venture  in  this 
mountain  country  once  laden 
with  gold  but  confess  they  do 
pack  a  professional  punch. 

Webster  once  a  staff  writer 
and  photographer  for  the  Sacra¬ 
mento  (Calif.)  Bee,  is  a  former 
weekly  newspaper  editor.  Wyck- 
hoff,  who  began  on  the  Redwood 
City  (Calif.)  Tribune,  was  for  a 
time  part  owner  and  editor  of 
the  Downieville  (Calif.)  Moun¬ 
tain  Messenger. 

The  two  plan  to  continue  in¬ 
definitely  if,  by  the  end  of  Sum¬ 
mer,  the  new  paper  is  considered 
worth  the  community’s  effort 
and  money.  Meanwhile  subscrip¬ 
tions  are  being  sold  for  10  is¬ 
sues.  The  initial  edition  con¬ 
tained  several  “space  available” 
advertising  announcements. 

The  Independent  frankly 
stated  it  will  be  unpretentious 
in  size  at  first,  adding:  “If  it 
grows  at  all,  it  will  do  so  be¬ 
cause  it  fills  a  need  for  reader 
and  advertisers  alike.”  The  of¬ 
ficial  publisher  is  the  Independ¬ 
ent  Publishing  Co,,  home  owned 
and  controlled,  associated  with 
the  DeCrepit  Press  and  Sierra 
Services,  the  masthead  states. 

The  pre-holiday  edition  pre¬ 
dicted  that  within  24  hours  pro¬ 
cessions  would  be  held  in  the 
public  streets,  flags  would  be 
displayed  children  dance,  men 
would  fire  guns  and  d5mamite 
and  women  would  exclaim  with 
delight. 

“Thank  you  for  this  splendid 
reception,”  the  announcement 
added. 

• 

Ed  Seiieff  purchases 
2  Washington  papers 

Washington 

The  Georgetown  Spectator 
and  the  Capitol  Hill  Spectator, 
biweekly  community  news¬ 
papers,  established  in  1962, 
have  been  purchased  by  Edw.-ird 
H.  Seneff  from  Financial  Times 
Inc.  W.  B.  Grimes  and  Com¬ 
pany,  media  brokers  in  Wash¬ 
ington,  handled  the  transaction. 

Seneff  has  been  active  in  the 
weekly  newspaper  field  in  Mary¬ 
land,  Delaware  and  Pennsyl¬ 
vania  for  12  years.  For  the  past 
two  years  he  has  been  managing 
ditor  of  the  Publishers  Auxili¬ 
ary,  official  publication  of  the 
National  Newspaper  Associa¬ 
tion. 


EDITOR  at  PUBLISHER  for  July  19,  l‘>69 


30 


Win  the  race  for  better  markets 

...  IN  NEWSPAPER-READING  NEW  ENGLAND 


S(  Uing  is  clear  sailing  now  in  New  England!  Never  before  has  the 
business  barometer  been  so  high.  Industrial  expansion  in  the  cities— 
and  into  previously  non-industrial  rural  areas— has  brought  employment 
and  incomes  to  new  highs  throughout  the  region.  In  addition 
New  England  is  on  the  receiving  end  of  a  constant  fiotv  of  dollars 
from  visitors  who  come  to  ski,  sail,  swim,  tour  scenic  or  historic 
sj)ots,  or  just  relax  at  world-famous  vacation  resorts.  In  19&7 
this  tourist  revenue  totaled  an  estimated  4.6  billion  dollars! 


What’s  the  best  way  to  reach  that  rich  prize,  your  share  of 
the  New  England  consumer  dollar?  Newspapers,  of  course!  In-the- 
kiiow  marketers  are  wise  to  the  fact  that  advertising  dollars  go 
further  in  New  England  newspapers  .  .  .  with  the  highest  per- 
household  coverage  in  the  nation! 


Advertising  gets  results  in  these  leading  New  England  newspapers: 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E&S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


MASSACHUSETTS 


Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 
Fall  River  Herald  News  (E) 
Fitchburg  Sentinel  (E) 

Gardner  News  (E) 

Lawrence  Eagle-Tribune  (M&E) 
Lynn  Item  (E) 


North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 
Springfield  Republican  (S) 
Tauton  Gazette  (E) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 


New  Bedford  Standard-Times  (E&S)  Worcester  Gazette  (E) 


NEW  HAMPSHIRE 

Nashua  Telegraph  (E) 

VERMONT 

Barre-Montpelier  Times-Argus  (E) 
Burlington  Free  Press  (M) 
Rutland  Herald  (M) 


Where  the  photographer  stands 
in  the  change-to-offset  picture 

By  Tom  Warren 

Photographer,  Corvallis  (Ore.)  Gazette-Times 


Conversion  to  offset  has  re¬ 
ceived  reams  of  wordage  on 
just  about  every  subject  but  one. 
Retraining  of  composing  and 
stereo  personnel,  cost  changes, 
advantages  in  display  advertis¬ 
ing,  the  morgue,  changing  old 
concepts  of  thinking,  cleanliness 
of  plant,  ad  infinitum. 

Sitting  unnoticed  in  the  back¬ 
ground  is  the  staff  photog¬ 
rapher,  He’s  the  guy  they  are 
talking  about  when  the  plan¬ 
ning  staff  says,  “We’ll  use  a 
lot  more  pictures,”  or,  “There 
will  be  no  limit  on  the  color 
pictures  we  can  produce!” 

The  author  now  finds  himself 
as  one  of  these  silent,  somewhat 
apprehensive  individuals. 

Former  stereo  personnel  are 
to  be  converted  to  a  photog¬ 
rapher  of  sorts.  The  staff  pho¬ 
tographer  is  forewarned,  it 
will  take  close  cooperation  be¬ 
tween  himself  and  the  plate- 
makers  to  produce  a  good 
product.  Somewhere  in  this 
preplanning  stage  of  the  two* 
departments,  in  the  staff  pho¬ 
tographer’s  mind  creeps  the 
question,  “WHO  DOES 
WHAT?”  Asked  in  another 
way,  “Where  does  the  staff 
photographer’s  duties  end,  and 
the  platemaker’s  take  over?” 

This  article  was  prepared 
to  help  other  newspapers  in  the 
pre-conversion  stage  to  offset. 

At  a  personnel  meeting  of 
the  Corvallui  Gazette-Time’s  we 
all  heard  the  announcement, 
“We  will  in  the  near  future  be 
an  offset  newspaper.”  The 
speaker  was  Arthur  Lowe, 
business  manager  of  the  paper. 

I  can’t  relate  what  was  in  the 
minds  of  my  fellow  workers, 
but  as  the  only  photographer 
on  the  staff  my  thoughts  were, 
“France  finally  has  gotten  rid 
of  DeGaulle  and  now  I  shall  be 
liberated  from  the  Scan-A- 
Graver !” 

Picture-taking  time 

My  introduction  to  photo¬ 
journalism  began  almost  eight 
years  ago.  The  job  description 
read  as  follows:  Take  news 
pictures  and  some  advertising 
photos.  Develop  and  print  film 
taken  by  reporters.  String  for 
UPI  newsphotos  in  your  area, 
(later  when  we  changed,  to 
Associated  Press)  and  make  en¬ 
gravings  on  the  Fairchild 
Scan-A-Graver. 


Small  dailies  welcome  out¬ 
side  revenue.  My  newspaper  is 
no  exception,  hence  we  also 
print  the  Barometer,  college 
newspaper  for  Oregon  State 
University,  and  the  local  high 
school’s  four  to  eight  pager. 
Prints  for  both  of  these  papers 
must  also  be  engraved  by  the 
photographer. 

In  eight  years  things  change; 
your  newspaper  either  grows, 
or  goes  out  of  business.  Our 
newspaper  grew,  and  with  its 
growth  I  quickly  learned  as  in 
the  case  of  the  one-armed-slot 
machine,  the  Scan-.4-Graver  is 
seldom  beaten  by  the  photog¬ 
rapher!  An  old  Chinese  proverb 
adequately  describes  this  pho¬ 
tographer/engraver  relation¬ 
ship.  “MAN  WITH  LEGS 
SPREAD  WIDE  APART  CAN 
NOT  WALK.”  With  an  outside- 
the-plant  photo  assignment,  as 
the  door  slams  behind  the  pho¬ 
tographer,  he  is  dropping  be¬ 
hind  on  the  box  marked, 
“PICTURES  TO  BE  EN¬ 
GRAVED!” 

This  is  not  intended  to  be  a 
vendetta  with  the  Scan-A- 
Graver.  It  is  a  photo/mechani- 
cal  marvel  of  the  machine  age, 
but  like  its  similar  cousins  of 
other  manufacture,  IT  TAKES 
PICTURE  TAKING  TIME 
AWAY  FROM  THE  PHOTOG¬ 
RAPHER. 

Being  an  evening  paper  this 
time  adds  up  to  the  entire  morn¬ 
ing,  and  in  most  cases  at  least 
half  of  the  afternoon!  Hire  a 
full  time  engraver?  This  may 
not  be  feasible  on  the  paper’s 
budget. 

With  the  going  to  offset,  a 
mental  syllogism  immediately 
occurs  in  the  mind  of  manage¬ 
ment.  This  theory  of  logic 
based  on  the  triangle  and  ap¬ 
plied  to  newspaper  photog¬ 
raphy  goes  something  like  this. 
If  “A”  stands  for  Going  Offset 
and  “B”  means  better  picture 
quality,  therefore  “C”  must 
equal,  “WE  SHOULD  RUN 
MORE  PICTURES!” 

Bigger  &  better  pictures 

What  photographer  on  a  let¬ 
terpress  paper  wouldn’t  jump 
for  joy  with  this  theory?  Better 
photo  reproduction,  bigger  pic¬ 
tures,  and  in  any  size  and  shape 
your  imagination  may  run.  All 
of  this  is  offered  by  offset  re¬ 
production.  You  say  to  your¬ 


self,  “I  wasn’t  hired  to  be 
chained  to  an  engraving  ma¬ 
chine,  I  want  to  take  pictures, 
and  at  last  I  shall.”  My  burning 
enthusiasm  had  hardly  cooled 
when  I  was  to  receive  my  first 
jolt.  It  occurred  in  a  harmless 
conversation  with  our  Stereo 
Department,  soon  to  be  known 
as  the  platemakers  in  the  offset 
change  over. 

Our  Stereo  Department  has 
always  been  my  favorite  group 
to  josh,  therefore  while  speak¬ 
ing  to  their  number-two  man  I 
said,  “At  last  you  guys  will 
have  to  learn  something  about 
photography!”  Number-two 
countered  with,  “At  least  some¬ 
body  will  THEN  KNOW  some¬ 
thing  about  photography  around 
here!”  I  must  confess  number- 
two  was  ahead  in  the  conversa¬ 
tion  at  this  point,  so  I  figured 
I’d  give  him  my  number-two 
punch.  “You  clowns  realize  that 
all  the  handouts  such  as  wed¬ 
ding  pictures,  fuzzy  box  camera 
stuff  etc.  will  have  to  be 
screened  by  your  department, 
I  trust?”  With  this  parting  shot 
I  started  to  leave.  Stereo  per¬ 
sonnel  from  years  of  shouting 
while  the  presses  are  running 
have  developed  strong  vocal 
cords,  I  heard  number-two  shout, 
“Oh!  No,  SCREENING  IS  THE 
JOB  OF  THE  PHOTOGRA¬ 
PHER.” 

90  papers  arc  poUc^l 

It’s  funny  how  a  thought 
can  linger  in  one’s  mind.  Was 
the  screening  of  every  picture 
tho  job  of  the  photographer? 
If  so,  I  would  lose  the  Scan-A- 
Graver  shackle  only  to  be 
locked  up  in  the  darkroom  with 
endless  hours  of  screening 
other  people’s  photo  efforts! 

To  this  point  I  had  only  a 
sketchy  report  regarding  the 
procedures  used  by  offset  new's- 
papers.  Some  I  was  told  have 
the  photographer  screen  every¬ 
thing  that  comes  in,  while 
others  placed  the  task  upon  the 
platemakers.  A  third  group 
used  the  half-and-half  method, 
the  platemakers  screening  the 
hand  outs  while  the  photog¬ 
rapher  screened  his  local  shots. 
It  became  obvious  that  what  I 
needed  was  the  answer  to  which 
METHOD  WAS  THE  BEST? 

My  clue  to  the  solution  was 
the  majority  vote.  Why  not  try 
my  own  personal  survey  of  off¬ 
set  newspapers?  I  selected  a 


total  of  90  offset  newspji  lers 
with  a  hope  of  finding  at  l.^ast 
one  from  each  of  the  50  st  rites. 

Summary  of  replies 

Based  On  42  Answers  Here 
Are  My  Findings: 

yes  no 

(a)  Do  you  take  all  local 

and  advertising  pictures?  22  20 

(b)  Same  question.  One 

Photographer  Staff  1  14 

(c)  Do  you  take  all  after 

5  P.M.  assignments?  20  16 

(d)  Same  question  One 

Photographer  Staff.  !!  11 

(e)  Part  time  photogra¬ 

pher  for  after  5  P.M.  as¬ 
signments?  1.2  24 

(f)  Are  you  required  to 

screen  all  local  prints?  7  35 

(g)  Are  you  required  to 

take  large  numbers  of 
used  car  pictures?  Houses 
for  real  estate  would  also 
apply.  At  least  15  or 
more.  4  38 

(h)  Does  your  newspa¬ 
per  charge  extra  for  ad¬ 
vertising  photos?  Taken 

by  staff  photographer.  22  15 

(i)  Do  you  have  a  sep¬ 
arate  darkroom  for  color?  7  35 

(j)  Do  the  platemakers 

screen  the  final  page 
makeup?  43  1 

(k)  Do  platemakers 

screen  all  handout 
prints?  Includes  wedding, 
freelance,  TV  and  other 
canned  prints.  37  5 

Conclusions  from  the  numbers 

Answers  for  (f)  and  (k) 
make  it  obvious  that  the  pre¬ 
ferred  method  is  to  have  screen¬ 
ing  done  by  the  platemakers. 

Nearly  50%  of  the  newspa¬ 
pers  charge  extra  when  the 
staff  photographer  is  required 
to  take  advertising  pictures. 

With  an  overwhelming  NO 
VOTE  (37)  to  large  number  of 
one-time  published  used  car 
pictures,  the  conclusion  is  in 

the  form  of  questions.  (1) 
Lack  of  enough  photographers? 
(2)  Discouraged  by  paper  due 
to  work  load  involved  by  sev¬ 
eral  departments?  (3)  Papers 
charging  extra  for  pictures  re¬ 
gardless  of  size,  have  little  call 
for  this  service  by  advertisers? 

Questions  (a)  through  (dl 
supply  the  answer  to  HOW 
MUCH  HORSEPOWER  can 
you  expect  from  your  photog¬ 
raphers  !  A  one-photographer 
staff  still  relies  heavily  on  re¬ 
porters  and  advertising  sales¬ 
men  taking  some  of  the 
pictures. 

What  do  newspapers  charge 
for  advertising  photography? 
The  highest  was  $7.50  per  j»ic- 
ture,  plus  mileage!  Others 
charged  by  the  hour,  the  high¬ 
est  being  $10.00.  The  average 
per  picture  rate  ranged  from 


$2.50  to  $3.00. 

EDITOR  flC  PUBLISHER  for  July  19,  1969 


32 


^automated 
mailroom  is  easy 


F  Just  start  with  the  world's  finest  stacker 
and  then  get  a  complete  system  to  match. 


Ernie  Verre,  Manager  of  Marketing  Services 


KIV  layout  fhrough  lof  1 

Ip  equipment  installa-  f 

^  tion  and  start-up.  | 

Sta-Hi  Mailroom  Systems  are  avaiU-  . 
able  with  the  particular  degree  of 
automation  you  need,  from  the 
simplest  to  the  most  sophisticated. 

_ Give  your 

Sta-Hi  Regional 
M  Manager  a  call. You’ll  find 
*  I  ^  rl  he  talks  your  language. 


Now  you  can  get  stream  conveyor  to 
\  loading  dock  high-speed  newspaper 
\  handling  equipment 
n  -HtH  from  a  single  -••J  1 

manufacturer.  Sta-Hi  Mail- 
room  Systems.  Sta-Hi  offers  you 
the  finest  equipment  available 
plus  the  ease  of  single  source 
buying  and  service.  Our  experienced  mailroom 
engineers  work  with 

you  from  ■  original  plant 


STA-HI  CORPORATION 

2601  Campus  Drive,  Newport  Beach,  California  92663  (714)833-1000 


Arnold  workshop  changes 
old  ways  of  doing  things 


ON  ADVERTISING — Edmund  Arnold,  journalism  professor  af  Syra¬ 
cuse  University,  addresses  advertising  staffers  of  the  Reno  Evening 
Gazette  and  Nevada  State  Journal  and  some  of  the  advertisers. 


Bv  Mimi  LaPlante 


Ned  Doyle  to  retire; 
DDB  buys  his  stock 


In  order  to  have  shares  avail¬ 
able  for  the  company’s  acqui¬ 
sition  program.  Doyle  Dane 


Reno,  Nev.  long  ago  down-style  heads  were  Doyle  Dane  Bernbach  Inc.  an-  Bernbach  has  agreed  to  pur- 
“It  has  given  us  new  attitude,  no  good.  But  just  for  the  heck  nounced  that  Ned  Doyle,  who  chase  from  Doyle,  his  wife,  cer- 

asking  why  we  do  everything,”  of  it,  I  pulled  a  page  proof  of  will  be  67  in  October,  has  elected  tain  family  trusts  and  Doyle 

reflected  Richard  J.  Schuster,  up  and  down-style  and  found  I  to  retire  on  October  31,  which  Foundation,  a  total  of  173,389 
publisher  of  the  Reno  Evening  liked  down  better.”  So  did  all  is  the  end  of  the  company’s  shares  of  common  stock  at  less 

Gazette  and  the  Sevada  State  sub  editors.  current  fiscal  year.  He  relin-  than  market  price.  The  sale  will 

Journal.  The  Journal,  the  morning  and  quished  the  office  of  chairman  be  consummated  before  July  31. 


Journal.  The  Journal,  the  morning  and  quished  the  office  of  chairman  be  consummated  beiore  July  Jl. 

“It  has  given  us  new  ap-  Sunday  new’spaper,  is  consider-  of  the  executive  committee  on  Doyle  will  continue  to  hold  a 
proaches  to  typography,  adver-  ing  six-column  front  and  main  July  1,  and  Maxwell  Dane  as-  substantial  block  of  company 


Using  and  content.” 

“It”  was  a  two-week  work¬ 
shop,  conducted  for  the  news¬ 
papers  by  Edmund  C.  Arnold, 
a  journalism  professor  at  Syra¬ 
cuse  University. 

Schuster  decided  to  sponsor 
Arnold  as  a  consultant  in  con¬ 
junction  w’ith  his  participation 
in  workshops  at  the  University 
of  Nevada’s  Department  of 
Journalism.  Arnold  conducted 
workshops  at  the  university 
each  morning  for  tw’o  weeks  and 
for  the  Gazette  and  Journal  in 
the  afternoons. 

For  a  w'eek,  Arnold  urged  ad¬ 
vertising  staffers  and  72  adver¬ 
tisers  to  clean  their  copy,  and 
keep  their  ads  simple.  Several 
advertisers  have  changed  copy 
and  format  to  meet  his  sug¬ 
gestions. 

He  met  with  editorial  person¬ 
nel  and  printers  during  the 
second  week. 

He  suggested  that  Gazette 
Managing  Editor  Warren  Le- 
rude  switch  to  down-style  head¬ 
lines. 

“He  w’as  convincing  in 
prompting  people  to  re-think,” 
said  Lerude  who  ordered  the 
change  two  days  later  after 
examining  mockups  of  the  down 
style. 

“While  I  like  to  think  of  my¬ 
self  as  innovative,  I  decided 


local  pages. 


sumed  that  date. 


PORTRAIT  OF  A  PROFESSOR — N.  S.  Hayden,  left,  publisher  of  the  Athens  (Ga.)  Banner-Herald  and 
Daily  News,  presents  an  oil  portrait  to  John  E.  Drewry,  retiring  dean  of  the  Henry  W.  Grady  Srhool 
of  Journalism  at  the  University  of  Georgia.  The  porWait  appeared  also  on  the  cover  of  a  special 
section  published  by  the  newspapers  to  honor  Dean  Drewry.  In  the  foreground  are  Mr.  and  Mrs.  Oth 
A.  Brumby  Jr.  of  Marietta.  He  is  president  of  the  Atlanta  chapter  of  Sigma  Delta  Chi.  The  newly 
chartered  Northeast  Georgia  chapter  made  the  presentation. 
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How  come  heart  transplants 
are  big  news? 

Actually,  the  mechanics  of  the  surgery  have  been  well- 
defined  for  years.  Why,  then,  did  it  take  until  now  to  try? 
Obviously,  as  you  have  already  noted  in  stories  that  have 
come  across  your  desk,  the  major  problem  has  been  that  of 
creating  the  right  environment  for  the  acceptance  of  the  new 
organ.  Probably  one  of  the  most  dynamic  research  projects 
in  the  history  of  medicine  is  in  progress  right  at  this  moment: 
the  search  for  immunosuppressive  agents  which  will  make 
the  host’s  rejection  less  likely.  Many  major  pharmaceutical 
companies,  ourselves  included,  are  involved. 

Another  major  factor  contributing  to  a  hopeful  future 
for  this  operation  has  been  the  availability  of  antibiotics  to 
stave  off  infection  when  it  counts  the  most.  Lederle,  inciden¬ 
tally,  is  a  pioneer  in  this  area. 

Heart  transplants,  dramatic  as  they  are  today,  only  sug¬ 
gest  the  sophistication  of  how  life  may  be  sustained  in  the 
future.  Meanwhile,  giving  a  man  new  heart  to  live  must  be 
considered  good  news. 


t.IRCULATlON 

ICMA  chiefs  are  activists 
in  newspaper  sales  efforts 


By  (ierald  B.  Healey 

Full  use  of  available  research 
and  the  preparing  of  projections 
for  circulation  activity  as  much 
as  10  years  ahead  are  two 
things  that  circulation  man¬ 
agers  should  pay  a  great  deal  of 
attention  to,  in  the  opinion  of 
Frank  J.  Pruitt,  new  president 
of  the  International  Circulation 
Managers  Association. 

Also  important,  in  his  estima¬ 
tion,  is  educating  non-newspaper 
reader  to  the  desirability  of 
having  the  daily  newspaper  as 
a  part  of  his  life.  He  believes 
the  circulation  director  can  be 
an  educator  in  aiming  at  new 
reader.ship,  along  with  the  edi¬ 
torial  side. 

On  Pruitt’s  paper,  the  Abilene 
(Tex.)  Reporter-News,  of  which 
he  is  circulation  director  and  a 
vicepresident,  the  circulation 
and  editorial  departments  work 
closely,  with  every  news  and 
circulation  promotion  designed 
to  get  new  readers. 

The  publisher,  A.  D.  Shelton, 
and  Ed  Wishcamper,  the  editor, 
are  fully  in  accord  with  Pruitt’s 
thinking,  the  new  ICMA  presi¬ 
dent  said. 

Pruitt  believes  the  circulation 
executive  must  have  the  free¬ 
dom  of  theorizing,  of  experi¬ 
menting,  and  of  being  idealistic 
about  the  future.  Then  he  must 
translate  these  theories  into 
practical  daily  application,  in 
sales,  distribution,  and  collec¬ 
tion.  He  must  be  sensitive  to  the 
public’s  buying  tastes,  read¬ 
ing  preferences,  and  economic 
status. 

Pruitt  is  in  favor  of  the  circ¬ 
ulation  manager  becoming  more 
aggressive  in  discovering  and 
initiating  new  methods  for 
building  circulation. 

Another  of  his  opinions  is  that 
the  majority  of  alert  youth  want 
the  opportunity  for  individual 
expression  in  a  compensatory 
manner.  This  is  why  he  is  a  firm 
believer  in  the  future  of  the 
carrier  system. 

He  also  thinks  the  newspaper 
must  be  sold  to  today’s  populace 
on  a  broader  scope  than  ever 
before  and  that  efforts  should  be 
unified  through  research  and 
“creative  readership’’  to  reach 
an  ever-expanding  population. 

Pruitt,  who  has  a  considerable 
financial  stake  in  the  gp-owth  of 
the  News-Reporter,  has  been  in¬ 
strumental  in  the  growth  of  the 
new.spaper  to  its  present  65,500 
circulation. 


Pruitt  Middleton 


He  has  been  with  the  Harte- 
Hanks  group,  of  which  the 
News-Reporter  is  a  member,  for 
30  years,  working  in  the  Rio 
Grande  Valley  with  the  Edin¬ 
burg  (Tex.)  Riview  and  the 
Valley  Morning  Star  at  Harl¬ 
ingen.  He  has  carried  news¬ 
papers  and  sold  classified  adver¬ 
tising.  He  also  spent  some  time 
in  the  newsroom  but  decided 
that  circulation  was  where  he 
wanted  to  follow  a  career. 

He  is  a  sometimes  golfer  and 
an  avid  hunter.  He  and  his  wife 
Edith  reside  in  Abilene.  They 
have  two  daughters,  who  live 
in  Dallas  and  Houston. 

• 

Paraile  will  receive 
Gavel  Awards  honor 

Chicago 

The  American  Bar  Associa¬ 
tion  announced  that  Parade 
magazine  has  been  selected  to 
receive  the  “Certificate  of 
Merit’’  in  the  Association’s  1969 
Gavel  Awards  competition. 

The  award  goes  to  Parade 
for  Jack  Harrison  Pollack’s 
feature  article,  “An  Arresting 
Course  for  Police,”  which  de¬ 
scribes  a  pioneering  course 
sponsored  by  Michigan  State 
University  to  inform  police 
about  the  latest  rulings  on  ar¬ 
rest,  search,  and  seizure.  The 
purpose  of  the  educational  pro¬ 
gram  is  to  safeguard  the  legal 
rights  of  persons  arrested  or 
questioned  in  connection  with 
crimes. 

• 

Tuenday  in  Houston 

Chicago 

The  Houston  Post  becomes  the 
19th  newspaper  to  distribute 
Tuesday  magazine  monthly,  it 
was  announced  by  W.  Leonard 
Evans  Jr.,  Tuesday’s  president 
and  publisher.  Evans  said,  this 
will  bring  circulation  of  the 
Negro-oriented  supplement  to 
two  million. 


When  an  associaton  president 
moves  ahead  to  the  position  of 
chairman  he  usually  turns  over 
most  of  the  group’s  work  to  the 
new  president. 

It’s  not  likely  this  will  be  true 
in  the  case  of  Roy  Middleton, 
circulation  director  of  the 
Hamilton  (Ont.)  Spectator,  who 
stepped  down  as  president  of 
the  International  Circulation 
Managers  Association  recently. 

Middleton  thrives  on  work. 
He  proved  it  during  his  year’s 
tenure.  And  he’ll  very  likely  be 
a  working  chairman  before  he 
moves  aside  permanently  as  an 
ICMA  officer. 

He  has  encouraged  the  adding 
of  more  international  flavor  to 
the  circulation  managers’  group 
and  has  done  a  lot  of  the  “leg” 
work  while  president,  visiting 
numerous  foreign  countries  and 
interesting  them  in  the  ICMA 
program. 

He  has  shown  great  concern 
about  the  lack  of  good  text 
books  on  circulation  matters  and 
encouraged  the  ICMA  board  to 
underwrite  the  cost  of  reprint¬ 
ing  C.  K.  Jefferson’s  book, 
“Carrier  Leadership.”  Many 
newspapers  have  used  this  book 
as  a  standard  text  for  new 
district  managers. 

He  also  helped  establish  a 
committee  to  prepare  a  “circula¬ 
tion  appreciation”  text  for  use 
in  journalism  schools  to  help 
future  advertising,  editorial  and 
management  personnel  better 
understand  the  purposes  and 
functions  of  the  circulation  de¬ 
partment. 

He  is  now  developing  a  third 
project  to  design  a  basic  how-to- 
do-it  text  for  newcomers  in  the 
circulation  field  who  are  asking 
for  more  background  on  their 
responsibilities  and  methods  of 
approach. 

Born  and  educated  in  Hamil¬ 
ton,  Middleton  was  a  carrier 
supervisor  for  the  Pictorial  Re¬ 
view,  later  became  Canadian 
circulation  representative  for 
the  Hearst  Corporation.  He  re¬ 
turned  to  Hearst  after  a  war 
career  and  joined  the  Spectator 
as  a  circulation  district  manager 
in  1951.  In  1963,  Middleton  was 
given  the  responsibility  of  di¬ 
recting  the  promotion  depart¬ 
ment  of  the  newspaper,  in  addi¬ 
tion  to  his  circulation  duties. 

For  many  years  he  was  a  well- 
knowm  soloist  in  Ontario,  having 


played  leading  stage  rol'g  in 
musical  comedy.  He  also  /as  a 
church  soloist.  His  dau.rhter, 
Marta,  plays  piano  and  ungt, 
and  has  entertained  on  vnriouj 
occasions  before  groups  of  circ¬ 
ulation  managers.  Mrs.  Middle- 
ton — Grace — also  is  an  accom¬ 
plished  singer  and  she  and  her 
daughter  are  in  the  choir  of  the 
United  Church  of  Canada  in 
Toronto. 

• 

Carrier  and  father 
featured  in  an  ad 

Kevin  Kirschner,  13,  a  news-  [ 
paperboy  for  the  Whittier  ' 
(Calif.)  Review,  is  being  fea¬ 
tured  in  an  advertisement  which 
will  appear  in  more  than  300 
newspapers  —  all  becau.se  his 
father  wrote  a  letter. 

The  ad  shows  Kevin  and  his 
father,  Daniel  Kirschner,  a 
deputy  probation  officer,  who 
-sent  a  letter  to  the  Review  to 
express  his  “surprise  and  am¬ 
azement”  that  a  newspaporboy 
insurance  claim  check  his  son 
received  had  been  accompanied 
by  a  wish  for  speedy  recovery. 

The  good  wishes  were  from 
Darrell  Westcott,  circulation 
manager  of  the  Review.  Kevin 
had  fractured  a  wrist. 

The  ad  copy  tells  the  value  of 
newspaper  route  management  to 
a  boy. 

The  ad  w/is  prepared  by 
Hickey-Mitchell  Company,  St 
Louis,  with  an  assist  from  Wil¬ 
liam  H.  Austin,  Review  business 
manager. 

• 

Sunday  Forum  feature 
carried  to  daily  page 

Portland,  Ore. 

Forum,  a  Sunday  section  of 
the  Sunday  Oregonian  for  four 
years,  made  its  debut  as  a  daily 
page  in  the  Oregonian  July  1. 
With  an  open  six-column  for¬ 
mat  for  Forum  and  the  op¬ 
posite  Editorial  Page,  the 
double-page-spread  look  stands 
out  in  the  regular  eight-column 
paper  Monday  through  Friday. 

Editorial  page  editor  Herbert 
Lundy  said  reader  demand  to 
print  more  letters  plus  a  need 
for  background  articles  about 
fast-developing  scientific,  social 
and  economic  new’s  spurred 
space  for  a  daily  Forum  ]>age. 
The  spread  allows  for  staff 
written  articles,  more  cartoons, 
illustrations  and  syndicated 
columns  as  well  as  the  eclitor- 
ials. 

Error  in  name 

The  newly  formed  comjiany, 
Graphex  Inc.,  is  a  wholly  o'vned 
subsidiary  of  the  Imagex  Ck>r- 
poration  and  not  of  the  Imax 
Corp.  as  was  mistakenly  re¬ 
ported  in  E&P  recently. 
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i  THE  SHERIDAN  72-P 
I  STUFFING  MACHINE  WITH 


A  HOLE 
IN  THE 


The  new  Sheridan  72-P  newspaper  stuffing  machine  has  13  hop¬ 
pers  feeding  72  pockets  up  to  13,500  cycles  per  hour.  That’s  four 
hoppers  more— faster— than  any  other  machine  you  can  buy. 
^  ^  m  also  a  perfect  example  of 

I  leadership  in  the  field  of  news- 

■Wl  I  B  J  B  J  B  paper  mailroom  equipment. 

B  Since  the  72-P  is  circular,  you 

can  use  space  that  was  once  unproductive  . . .  like  installing  the 
72-P  around  a  pillar,  pole,  column  or  post . . .  and  at  the  same 
time  it  is  only  4  feet  larger  in  diameter  than  Sheridan’s  48-P 
model.  It’s  simple,  easy  to  operate.  Just  load  folded  sections 
onto  the  hoppers.  The  72-P  automatically  jogs  each  section,  feeds 
them  into  a  rotating  system  of  pockets,  counts  and  delivers  news¬ 
papers  fold  first. 

For  added  flexibility,  the  72-P  is  available  for  single  or  double 
operation.  The  increased  number  of  hoppers  permits  feeding 
additional  sections.  Heavy  or  hard-to-feed  sections  can  be  fed 
from  dual  hoppers. 

One  more  thing.  The  72-P  is  not  only  flexible,  but  dependable 
and  reliable.  We  designed  it  after  our  other  proven  models. 

For  details,  write  The  Sheridan  Company,  a  Division  of 

Harris -Intertype  Corpora-  mmrnnm  0IJ!CO#O/l  A# 
tion.  Box  283,  Easton,  Penn-  DBBS 

sylvania  18042.  jBHHg  ^  division  of  harris-intertype 


WA  SHERIDAN 

BBBHB  A  DIVISION  OF  harris-intertype 
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LAYOUT  AND  DESIGN 


‘A  flair  for  layout . . .  ’ 


/turn  \ip  Hnitvs.  O'n  lxeSiUC...2  C 


By  HoHar<l  B.  Taylor 

Editorial  (x>n«ullaiil,  Copley  International  Corp. 

Jim  Mac  Donald,  executive  sports  editor  of  the 
Orlando  (Fla.)  Sentinel  and  Evening  Star  writes; 

“These  pages  are  the  work  of  Steve  Vaughn, 
Sentinel  sports  editor.  He  is  a  young  (25)  man 
keenly  interested  in  makeup  and  with  a  flair  for 
layout. 

“He  never  is  shy  about  trying  something  different, 
something  he  feels  will  make  the  pages  more  attrac¬ 
tive  to  the  reader. 

“I’m  interested  in  knowing  what  we  are  doing 
that  is  good,  or  bad,  and  how  we  can  improve  our 
sports  pages.  What  do  I  have  to  do  to  obtain  your 
comments?” 

Well,  Mr.  Mac  Donald,  we  should  encourage  young 
Steve  Vaughn  to  continue  trying  something  differ¬ 
ent.  He  has  an  imaginative  eye  for  orderly  format 
and  appealing  day-to-day  variation. 

The  Sentinel  is  morning  and  Sunday,  114,984  in 
a  city  of  103,735.  Its  sister  paper  has  35,983.  Jim 
Mac  Donald  sent  six  tearsheets.  We  can  reproduce 
only  two  of  them  here,  but  the  same  kind  of  layout 
variety  you  see  in  these  was  evident  in  each  of  the 
others.  Each  was  subtly  different  within  the  overall 
six-column,  open  format. 

That  is  the  way  to  do  it.  You  have  a  general 
approach.  It  never  varies.  But  you  do  vary  the  ele¬ 
ments  within  that  overall  approach,  so  that  today’s 
section  doesn’t  look  like  yesterday’s.  It’s  easier  to 
say  it  than  to  do  it. 

The  page  in  upper  left  is  an  example.  It  con¬ 
tains  two  color  spots.  The  flag  and  the  cross-refer¬ 
ence  line  to  the  Braves  game  is  boxed  in  red.  The 
two  pieces  below  the  box,  heads  dropped  into  the 
stories  instead  of  being  placed  atop,  are  yellow. 

V _ _ _ 


Lee  Trevino’s  fracaso  at  the  U.  S.  Open  golf 
tournament  in  Houston  is  covered  in  three  pieces  of 
art,  two  of  them  on  a  bias.  W’hat  makes  this  good  is 
that  Trevino,  U.  S.  Open  champ,  carded  a  75  in  the 
second  round  here  and  didn’t  even  qualify.  The  art 
depicts  him  going  down,  down  and  out. 

Maybe  that  yellow  hunk  is  too  much  color  spot. 
Perhaps  we  need  only  the  box. 

Color  is  used  more  effectively  in  the  page  in  upper 
right.  Too  bad  it  won’t  reproduce  here.  The  kickers 
beginning  “Young  Team”  and  “Old  Team”  are  blue. 
Kicker  and  head  are  encased  in  red  boxes,  open  at 
the  lead  of  the  two  stories. 

The  Morning  line  on  Baseball,  below  the  fold,  is 
a  reverse  on  blue.  This  department  has  inveighed 
against  reverses.  It  still  does.  But  if  you  must  use 
them,  handle  them  like  this  one. 

The  Mac  Donald  mug,  by-line  and  credit  line  are 
on  a  Ben  Day  screen.  The  elements  would  be  cleaner 
without  the  Ben  Day. 

Across  the  top,  notice  that  the  caption  is  beside 
the  art.  Some  editors  would  be  unable  to  resist  an 
urge  to  put  a  six-column  head  atop  the  art,  spread¬ 
ing  the  caption  beneath  the  picture  in  two  or  three 
joints  of  type.  Don’t  do  it.  Resist  that  urge.  This 
way  is  better. 

Lead-in  lines,  in  bold  face  caps,  are  used  instead 
of  subheads  as  t3rpebreakers.  For  one  thing,  a  six- 
column  format  reduces  the  need  for  subheads.  For 
another,  lead-ins  like  this  look  better  than  subhead.s 
in  such  layout. 

• 

(Mr.  Taylor  writes  this  department  exclusively  for 
E&P.  Correspondence  should  be  addressed  to  him  at 
Copley  headquarters,  7776  Ivanhoe  Avenue,  La  Jolla. 
California  92037.) 
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Public  Relations  Executives: 


If  you  mail 

press  contact  lists’ 


Here’s  the  solution  to  one  of  your  most  serious 
public  relations  problems,  keeping  editors 
and  newsmen  on  1,750  U.S.  dailies,  wire 
services,  Canadian  and  foreign  newspapers, 
suburban  and  weekly  papers,  news  magazines, 
syndicates  and  broadcast  newsmen,  informed 
about  who  to  contact  at  your  company,  and 
where  they  can  be  reached. 


to  newspapers 


Your  listing  in  PR/INDBX  can  also  include 
information  about  your  news  and  picture  services 
and  other  communications  aids.  PR/INDEX 
answers  your  press  contact  problems  at  low 
cost,  too  .  .  .  less  expensive  than  regular 
mailings  of  press  lists. 

Minimum  six-line  listings  may  be  contracted 
for  13  consecutive  times  for  only  $3 
a  line.  Special  discounts  for  longer  listings 
or  frequencies  are  available. 


Editor  &  Publisher’s 


Write  now  for  a  complete  kit,  or 
complete  rates  and  information  to: 

Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.Y.  10022 
Phone  (212)  752-7050 
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ANY  BLANKETS  TODAY? — Joe  Hagberg,  salesman  for  J.  Thomas 
McHugh  Co.  of  Indianapolis,  and  Tom  McHugh,  himself,  stop  for  a 
picture  with  Frank  Wicks,  presuroom  supervisor  at  the  Jacksonville 
newspapers,  and  Clyde  H.  Apple  of  the  Johnson  City  (Tenn.) 
Press-Chronicle,  during  the  ANPA/RI  conference  in  Chicago.  The 
McHugh  firm  sells  press  blankets  and  other  items. 

Fast  inserter  demand  great; 
manufacturers  are  tuned  in 


U.S.  funds 
for  pollution 
control  study 

Pittsburgh 

A  $62,766.75  matching  grant 
has  been  awarded  the  Graphic 
Arts  Technical  Foundation  by 
the  National  Air  Pollution  Con¬ 
trol  Administration  of  the  U.S. 
Department  of  Health,  Educa¬ 
tion  and  Welfare. 

GATF’s  executive  director, 
William  H.  Webber,  said  the 
federal  grant  is  in  support  of 
the  first  part  of  a  two-phase 
program  to  study  air  pollution 
in  the  graphic  communications 
indu.stries. 

Total  cost  of  the  ten-month, 
first  phase  program  is  $83,689. 
The  Federal  funds  are  being 
awarded  on  a  three- to-one 
matching  basis,  with  industry’s 
share  totaling  $20,922.25.  An 
additional  $7,000  is  required 
from  industry  to  acquire  instru¬ 
mentation  and  equipment  not 
covered  under  the  Federal 
award.  GATF  is  now  underway 
in  an  industr>’  fund-raising  ef¬ 
fort  to  acquire  the  $27,922.25 
needed  for  the  program. 

The  first  phase  of  the  pro¬ 
gram,  Webber  said,  includes  a 
study  of  the  types  of  printing 
processes,  relating  ink  and  sol¬ 
vent  consumption  to  the  proc¬ 
esses.  It  also  includes,  he  added, 
a  study  of  material  transfor¬ 
mation  and  emission  quantities 
in  relationship  to  geographical 
areas  of  the  U.S.  Finally,  he 
said,  the  first  phase  will  include 
a  study  of  methods  of  measur¬ 
ing  emissions  to  discover  or  de¬ 
velop  simple  yet  reliable  tech¬ 
niques  for  measuring  effluents 
from  the  printing  processes. 

GATF  established  a  Pollution 
Information  Center  at  its  Pitts¬ 
burgh  Technical  Center  in  mid- 
1967.  GATF  expanded  upon  the 
Pollution  Information  Center 
concept  in  1968  by  developing 
an  Air  Pollution  Control  Pro¬ 
gram.  A  six-point  program  was 
established  under  the  guidance 
of  a  34-man  Air  Pollution  Con¬ 
trol  Advisory  Committee,  con¬ 
sisting  of  in<lustry  representa¬ 
tives. 

• 

Ludlow's  catalog 
adds  Karnak  font 

Ludlow  Typograph  Company 
has  released  the  fourth  in  its 
new  series  of  typeface  catalogs 
— this  one  on  Ludlow  Karnak. 
The  16-page  catalog  incorpo¬ 
rates  specimen  sheets  on  each 
of  the  11  Karnak  fonts  avail¬ 
able  in  Ludlow  matrices,  and 
examples  of  type  usage  in  a 
variety  of  print^  materials. 


A  recent  survey  indicates  that 
a  possible  467  daily  newspapers 
are  in  the  market  for  a  60,000- 
plus  speed  inserter  and  report¬ 
edly  equipment  manufacturers 
are  hurrj'ing  to  meet  the  de¬ 
mand. 

The  survey,  which  took  the 
form  of  a  mailed  questionnaire, 
was  circulated  jointly  by  the  In¬ 
ternational  Circulation  Man¬ 
agers’  Association  and  the 
ANPA  Research  Institute  to  a 
cross-section  of  newspapers. 

The  467  figure  projection  was 
made  by  George  R.  Cashau, 
technical  supervisor,  explora¬ 
tory  research,  ANPA/RI,  on  the 
basis  of  the  return  of  the  first 
135  questionnaires. 

The  results  of  the  survey 
showed  that  68  or  half  of  the 
returned  questionnaires  showed 
interest  in  the  purchase  of  an 
inserter  at  an  indicated  price 
of  between  $75,000  and  $1.50,000. 

The  greatest  interest  in  the 
high  speed  in.serters  was  ex¬ 
pressed  by  daily  papers  under 
.50,000  circulation.  Eighty-eight 
percent  of  this  group  indicated 
they  would  accept  weekday  in- 
.serts  if  the  insertion  machinery 
w’ere  available. 

10  to  58  men  average 

Currently  there  are  no  in- 
.serters  in  the  60,000-plus  cate¬ 
gory.  The  average  inserter  used 
by  papers  now  has  a  speed  of 
between  8,000  and  13,000  in¬ 
serts  per  hour,  and  are  off-line. 

Few  smaller  afternoon  daily 
papers  bother  with  inserts  now 
becau.se  of  the  limited  time 
available  for  handling  of  in¬ 
serts. 

The  survey  revealed  that  the 
average  time  spent  on  inserting 
to  between  58  and  794  hours  per 
week  for  everyday  inserts,  and 


involved  between  10  and  58  men. 

Larger  newspapers  average 
136  inserts  per  year  while 
smaller  papers  averaged  79  per 
year  for  weekday  inserts. 

Of  the  135  which  replied  to 
the  survey,  one-third  noted 
plans  to  buy  new  press  equip¬ 
ment  within  the  next  five  years 
and  two-thirds  had  plans  to  buy 
an  inserter  (including  current 
models  on  sale)  within  the  same 
time  period. 

The  ICMA  noted  that  some 
manufacturers  of  inserter  type 
equipment  have  expressed  the 
belief  that  adaptations  could  be 
made  on  equipment  now  in  the 
planning  .stages  in  order  to  meet 
the  need.  Still  others  reportedly 
said  they  planned  to  research 
the  development  of  high-speed 
inserters. 

There  is  the  possibility  of  the 
prototype  model  being  intro¬ 
duced  within  the  next  two  years, 
according  to  Cashau. 

The  major  problem  of  de¬ 
veloping  a  high-speed  inserter 
is  that  of  moving  a  section  from 
a  stopped  position  to  a  speed 
fast  enough  to  meet  the  speed 
of  a  conveyor  moving  papers  off 
the  press. 

• 

Pressroom  ‘super’ 

William  Jaeger  has  been 
promoted  to  pressroom  super¬ 
intendent  of  the  Record,  the 
Morning  Call  and  the  Sunday 
Record  Coil  (Hackensack  and 
Paterson,  N.J.).  The  appoint¬ 
ment  was  announced  by  Herbert 
E.  Cox,  vicepresident  and  pro¬ 
duction  director.  Jaeger  began 
his  career  as  a  pressroom  ap¬ 
prentice  at  the  New  York  World 
Telegram  &  Sun  in  1946. 


Shaver  charged 
with  fouling  air 

POTTSTOWN,  Pa. 

Charges  of  air  pollution  were 
leveled  against  Uie  Pottst  >ton 
Mercury  because  of  lead  dust 
reportedly  being  discharger!  by 
the  paper’s  Premier  Rotary 
Shaver. 

According  to  Ellis  Rietzel, 
Mercury  publisher,  a  State  De¬ 
partment  of  Health  industrial 
hygienist  said  the  system  was 
failing  to  remove  an  adequate 
amount  of  the  lead  dust  from 
the  air  before  recirculating  it 

The  official  has  instructed  the 
Mercury  to  “vent  the  local  ex¬ 
haust  system  on  the  shaver  to 
the  outside  atmosphere.” 

Rietzel  has  suggested  to  other 
publishers  to  be  alert  to  possible 
defects  in  their  installations. 

• 

Forecast  on  *fax* 
goes  back  to  *35 

San  Diexk) 

Assigned  to  speak  on  the 
newspaper  of  1970  by  the  Cali¬ 
fornia  Newspaper  Advertising 
Executives  Association,  Charles 
Gould,  publisher  of  the  San 
Francisco  Examiner,  pointed  to 
the  latest  announcement  of  fac¬ 
simile  transmission. 

In  this,  RCA  stated  the  com¬ 
plete  delivery  of  Sunday  news¬ 
papers  by  this  method  will  be 
possible  soon,  Gould  said.  The 
same  company  forecast  early 
development  of  facsimile  trans¬ 
mitted  papers  in  1948  and  also 
in  1935,  Gould  added  in  describ¬ 
ing  the  timing  difficulties  in  pre¬ 
dicting  the  future.  He  was  a 
featured  speaker  at  the  annual 
CNAEA  convention. 

• 

Two  openings  left 
in  law-ethics  class 

Stanpx)rd,  Calif. 

Two  openings  remain  for 
young  journalists  at  the  Stan¬ 
ford  Institute  on  Law  and 
Ethics  here  August  4-22. 

The  three-week  program  is 
designed  to  help  young  journal¬ 
ism  educators  and  newspaper 
and  broadcast  reporters  to 
understand  better  the  workings 
of  the  judicial  and  legal  sys¬ 
tems.  In  addition,  the  institute 
will  concentrate  on  selected 
problems  of  press  performance, 
responsibility  and  ethics. 

Any  news  organizations  or 
journalists  interested  in  one  of 
the  vacancies  should  write  to 
Prof.  William  Rivers  (at  the 
Department  of  Communicati  m, 
Stanford  University,  Stanford, 
Calif.,  94305).  There  is  a  tuition 
charge  of  $300,  plus  room  nnd 
board. 
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Reporter’s  probing 
creates  summer  jobs 


Washington  the  Board’s  prog 
Su'  imer  jobs,  the  Washing-  summer  jobs 
ton  Daily  News  found,  are  a  sector, 
hot  i:  sue,  even  in  the  nation’s  The  Board  hj 
capital  where  hot  issues  grow  on  4,700-job  goal 
trees.  managed  to  tur 

The  News  jumped  into  the  by  the  time  its  d 
problem  with  a  series  of  articles  13.  Before  ty  ( 
after  it  found  that  public  and  final  day,  Weir 
private  efforts  to  find  summer  to  the  job  done 
jobs  for  needy  youths  was  sadly  The  Nations 

lagging  and  without  apparent  Businessmen  si 
direction.  Board  of  Trad 

“Nobody  seemed  to  really  Program  as  “on 
care.  As  in  years  past,  it  was  ‘b®  nation, 
nothing  more  than  a  token  ef-  Confc 

fort,  even  though  the  times 
called  for  something  better  than  In  the  midst 
that,’’  reporter  Alex  Bilanow  News’  editors  f 
observed  when  the  series  began  in  the  role  of 
May  19.  The  campaign  was  con-  “coordinating’’  r 
ceived  and  directed  by  Man-  in  the  newspaj 
aging  Editor  David  Stolberg  and  room  and  it  b 
City  Editor  Stan  Felder.  all  those  concei 

Between  probing  what  private  effort  for  the  fir 
agencies,  the  Federal  and  pants  included 
District  governments  were  do-  Washington,  Cit 
ing,  and  not  doing,  and  talking  dent  Gilbert  Hs 
to  needy  youths  themselves,  Stanley  Anderi 
there  was  no  dearth  of  lively  ficials,  black 
story  material  over  a  five-week  leaders  and  ini 
period.  •  A  follow-uj 

Additional  punch  was  given  subsequently  h< 
through  front-page  editorials  by  trict  Building,  V 
As^.ociate  Editor  Nicholas  hall. 

Blatchford.  Other  develop 

The  Scripps-Howard  tabloid  •  A  subcom 

put  its  precious  space  where  its  House  District  ( 
mouth  was,  too,  by  devoting  all  hearing  to  publi 
of  Page  7  each  weekday,  and  a  lem  of  summer 
much  of  its  youth  page  each  is  now  engaged 
Saturday  to  the  community  dated  procedur 
service  project.  Scores  of  local  youths  obtain  v 
and  Federal  leaders  took  pen  correct  deficienr 
in  hand  to  praise  the  campaign.  The  News. 

I  “Summer  Jobs — 69’’  had  the  •  The  Labor 

I  whole  town  talking.  found  an  extn 

funds  to  sup] 
Immediate  response  Neighborhood  f 

After  one  article  told  young-  grams,  which  a 
sters  about  U.  S.  Employment  ployer  of  youth 
procedures  and  where  to  call  This  actioii  cam 
about  a  job,  for  example,  agency  several  articles  ^ 
officials  said  they  got  “more  NYC’s  woeful 
phone  calls  than  at  any  time  thru  interviews 
in  our  history.”  USES  youth  directors  and  lej 
employment  director  Robert  L.  •  When  the. 

Williams  termed  the  response  that  no  funds  \ 
“fantastic.”  yo'ith 

He  used  the  same  word  to  de-  eral  installatic 
acribe  the  response  he  got  from  Maryland  and 
Pedertd  and  District  agencies  $54,000  sudder 
after  another  article  revealed  available  by  D.< 
agency  personnel  officers  were  result,  more  tha 
failing  to  place  their  job  orders  the  bus  tran 
with  the  employment  service.  needed. 

Osby  L.  Weir,  president  of  the  O  er  13 

Metropolitan  Washington  Board  '' 

of  Trade  and  top  Sears,  Roe-  Overall  job  { 
buck  and  Co.  executives  in  now  found,  wa 
Washington,  praised  the  News  Without  “Sum 
M  being  the  “sparkplug”  behind  everyone  agreed 
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the  Board’s  program  to  seek  out 
sununer  jobs  in  the  private 
sector. 

The  Board  had  set  a  modest 
4,700-job  goal  for  itself,  but 
managed  to  turn  up  5,849  jobs 
by  the  time  its  drive  ended  June 
13.  Before  tv  cameras  on  the 
final  day,  Weir  gave  full  credit 
to  the  job  done  by  the  News. 

The  National  Alliance  of 
Businessmen  singled  out  the 
Board  of  Trade’s  job  finding 
program  as  “one  of  the  best  in 
the  nation.” 

Conference 

In  the  midst  of  the  series. 
News’  editors  found  themselves 
in  the  role  of  activists.  One 
“coordinating”  meeting  was  held 
in  the  newspaper’s  conference 
room  and  it  brought  together 
all  those  concerned  in  the  job 
effort  for  the  first  time.  Partici¬ 
pants  included  Mayor  Walter 
Washington,  City  Council  Presi¬ 
dent  Gilbert  Hahn,  Councilman 
Stanley  Anderson,  USES  of¬ 
ficials,  black  neighborhood 
leaders  and  inner  city  youths. 

•  A  follow-up  conference  was 
subsequently  held  at  the  Dis¬ 
trict  Building,  Washington’s  city 
hall. 

Other  developments: 

•  A  subcommittee  of  the 
House  District  Committee  held  a 
hearing  to  publicly  air  the  prob¬ 
lem  of  summer  jobs.  The  group 
is  now  engaged  in  revising  out¬ 
dated  procedures  under  which 
youths  obtain  work  permits,  to 
correct  deficiencies  disclosed  by 
The  News. 

•  The  Labor  Department 
found  an  extra  $1  million  in 
funds  to  support  the  city’s 
Neighborhood  Youth  Corps  pro¬ 
grams,  which  are  a  prime  em¬ 
ployer  of  youths  age  14  to  16. 
This  action  came  in  the  wake  of 
several  articles  which  pinpointed 
NYC’s  woeful  lack  of  money 
thru  interviews  with  program 
directors  and  leading  clergymen. 

•  When  the.  News  reported 
that  no  funds  were  available  to 
bus  needy  youths  to  jobs  at  Fed¬ 
eral  installations  in  nearby 
Maryland  and  Virginia,  some 
$54,000  suddenly  was  made 
available  by  D.C.  officials.  As  a 
result,  more  than  800  youths  got 
the  bus  transporation  they 
needed. 

Over  13,000  jobs 

Overall  job  generation,  Bila¬ 
now  found,  was  above  13,000. 
Without  “Summer  Jobs-^9” 
everyone  agreed,  the  total  would 


have  fallen  well  below  that 
mark. 

Federal  and  D.  C.  officials, 
along  with  private  business 
leaders,  also  agree  that  next 
year’s  summer  job  push  will 
have  to  get  under  way  a  lot 
sooner,  this  fall  rather  than 
next  May,  as  happened  this 
year.  A  fulltime  coordinator  may 
be  appointed  by  the  Mayor  to 
handle  “Summer  Jobs — 70” 
right  from  the  beginning. 

The  Washington  Daily  News 
offered  101  jobs,  most  of  them 
in  its  circulation  department. 

• 

Benton  &  Bowles  joins 
partnership  in  Mexico 

In  its  first  venture  south  of 
the  border,  Benton  &  Bowles, 
New  York-based  advertising 
agency,  has  joined  with  Maria 
Eloisa  Alvarez  del  Real  and 
Raul  Horta  to  form  Horta-Al- 
varez  del  Real/ Benton  &  Bowles 
SA. 

Senorita  Alvarez  has  been  a 
vicepresident  of  the  Noble 
agency,  largest  advertising  firm 
in  Mexico.  Before  that,  she  was 
in  charge  of  marketing  for 
Procter  &  Gamble  in  Cuba  and 
other  Caribbean  countries.  Se- 
nor  Horta  is  owner  and  chief 
executive  officer  of  Central  del 
Relaciones  Publicas,  a  public  re¬ 
lations  orgranization. 
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Charleston  Daily  Mail 
editors  are  promoted 

Charleston,  W.  Va. 

Lyell  B.  Clay,  publisher,  an¬ 
nounced  promotions  for  five  men 
on  the  editorial  staff  of  the 
Charleston  Daily  Mail.  They 
are: 

J.  D.  Maurice,  to  editor-in- 
chief  from  editor,  a  post  he  has 
held  since  1950. 

Vint  Jennings,  to  associate 
publisher  from  managing  editor, 
where  he  has  served  since  1950. 

Robert  Mellace,  from  political 
editor  to  associate  editor. 

Charles  Connor,  from  assist¬ 
ant  to  the  managing  editor  to 
managing  editor. 

Rex  Woodford,  from  city  edi¬ 
tor  to  executive  news  editor. 

• 

Rep  chapter  elects 

Detroit 

Detroit  Chapter,  American 
Association  of  Newspaper  Rep¬ 
resentatives,  has  elected  the 
following  officers :  President — 
Dick  Krug  (Philadelphia  In¬ 
quirer);  vicepresident  —  Jerry 
Benson  (Detroit  News);  vice- 
president  —  Norman  Richards 
(Branham-Moloney),  treasurer 
— Roy  Blackfield  (Sawyer-Fer- 
guson  &  Walker) ;  secretary 
Vince  Walker  (Million  Market 
Newspapers). 
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JOURNAUSM  RESEARCH 


Familiarity  breeds  contentment 

By  Jack  B.  Haskins,  Ph.D. 

John  Ben  Snow  Research  Professor,  Syracuse  University 

One  of  the  best  documented  findings  about  animal  and 
human  behavior  is  the  almost-universal  preference  for  fa¬ 
miliar  things,  all  else  being  equal.  This  has  important  impli¬ 
cations  for  newspapers  and  mass  communication.  There  are 
dozens  of  studies  supporting  this  general  principle;  here  are 
just  a  few  recent  reports  on  it. 

Fact:  One  investigation,  using  an  eye-movement  camera 
as  adults  looked  at  photographs  and  paintings,  revealed  that 
the  picture  areas  getting  most  attention  were  those  ranking 
high  on  familiarity.  (Mackworth  &  Millikan,  Psyckonomic 
Bulletin,  1967) 

Fact:  Another  study  found  that  highly  familiar  words 
were  judged  more  interesting  than  less  familiar  words  under 
conditions  of  brief  exposure.  (Crandall,  Journal  of  Verbal 
Learning  and  Verbal  Behavior,  1967) 

Fact:  Then  there  is  the  phenomenon  known  as  “imprint¬ 
ing”.  There  is  a  crucial  time  in  the  early  stage  of  animal  life 
(including  humans)  when  preferences  for  familiar  objects 
become  firmly  established.  For  example,  baby  chicks’  prefer¬ 
ences  for  either  green  balls  or  blue  balls  can  be  established 
by  repeated  exposure  to  one  or  the  other  at  “imprinting 
time”. 

Fact:  Harry  Harlow  has  demonstrated  the  influence  of 
familiarity  most  dramatically.  He  has  found  that  baby 
monkeys  will  become  just  as  attached  to  a  wire-and-terry- 
cloth  artificial  mother  as  to  a  real  mother. 

Other  studies  have  shown  that  preferences  established  in 
early  years  become  harder  and  harder  to  change  the  older 
one  gets. 

Familiarity  with  violence  in  the  media 

One  implication  of  all  this  is  that  whatever  children  be¬ 
come  familiar  with  through  the  mass  media,  they  tend  to  at 
least  accept  and  perhaps  even  become  “addicted”  to  in  later 
life,  psychologically  if  not  in  behavior. 


S.  H.  Lovibond  studied  the  effect  of  violent  comic  bo<  <s 
on  the  attitudes  of  adolescent  boys.  He  concluded  that  ex¬ 
posure  to  the  comic  books  created  acceptance  of  the  viob  nt 
values  therein.  On  a  more  hopeful  note,  he  found  that  <  x- 
posure  to  “constructive  moral  influences”  would  overco.ne 
to  some  extent  the  comic  books’  effects.  (Social  Problens, 
1967) 

Familiarity  vis-a-vis  newspapers  and  television 

So,  if  people  are  more  attracted  to  familiar  than  to  un¬ 
familiar  things,  how  does  anyone  ever  expose  himself  to  new 
information  or  get  a  new  idea  or  attitude?  Forced  exposure 
is  one  method.  Dale  Berg  found  that  after  forced  exposure  to 
particular  kinds  of  advertising,  teen-age  girls  were  mure 
receptive  to  and  more  likely  to  perceive  that  kind  of  advc*r- 
tising  later.  (Journal  of  Applied  Psychology,  1967) 

How  does  this  relate  to  the  role  of  newspapers  and  tele¬ 
vision?  Well,  exposure  to  newspapers  and  other  print  media 
(in  the  normal  reading  situation)  is  more  self-selective  than 
television — unfamiliar  and/or  unliked  things  are  avoided. 
Television  has  greater  opportunity  for  “forcing”  or  sneaking 
in  unfamiliar  stimuli  imbedded  in  things  that  are  familiar 
and  liked.  This  leads  to  the  logical  conclusion  that  television 
has  a  greater  potential  for  teaching  new  and  undesirable 
values,  attitudes,  concepts,  etc.,  than  does  the  newspaper. 

In  short,  the  non-constructive  portrayal  of  violence  and 
other  undesirable  concepts  can  create  acceptance  of  violence 
and  reinforce  existing  pro-violent  attitudes,  particularly  over 
television. 

Implications  of  the  familiarity  principle 

When  the  newspaper’s  purpose  is  persuasion,  as  in  the 
case  of  political  editorials,  or  advertising,  certain  conclusions 
seem  clear. 

(1)  To  gain  acceptance  of  something  new,  it  should  be 
presented  in  the  context  of  something  old,  familiar, 
liked. 

(2)  Changing  readers’  attitudes  is  a  tough  proposition. 
Creating  acceptance  of  change,  particularly  beneficial 
social  change,  must  fight  natural  tendencies  to  resist 
change. 

(3)  Young  people  are  more  capable  of,  and  more  receptive 
to,  change  than  older  people. 
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U.  of  Virginia  will  scan 
ethical  press  behavior 


Charlottesville,  Va. 

The  University  of  Virginia 
is  establishing  a  center  to  ex¬ 
plore  applications  of  ethics  to 
public  and  private  sectors, 
whether  in  the  marketplace, 
law,  medicine,  government  or 
the  press. 

The  Center  for  the  Study  of 
Applied  Ethics  will  study  ethi¬ 
cal  standards  related  to  these 
and  other  fields  and  will  exam¬ 
ine  ethical  principles  and  fair¬ 
ness  on  the  organizational  and 
personal  levels,  said  its  execu¬ 
tive  director.  Dr,  Alexander  B. 
Homiman.  The  center  will  be  an 
arm  of  the  University’s  Gradu¬ 
ate  School  of  Business  Adminis¬ 
tration. 

Dr.  Homiman  said  that  “there 
has  been  considerable  public 
concern  in  recent  years  about 
standards  of  behavior  in  busi¬ 
ness  and  the  professions  and 
the  University  center  will  seek 
to  identify  contemporary  ethi¬ 
cal  issues.  One  way  it  will  do  this 


is  “to  collect  and  synthesize  the 
numerous  codes  and  ethical 
statements  by  which  organiza¬ 
tions  and  professions  regulate 
themselves.” 

The  center  is  programmed  to 
“go  where  the  action  is,  regard¬ 
less  of  the  field,”  Dr.  Homiman 
said. 

If  two  groups  are  in  disagree¬ 
ment  over  an  approach  to  an 
ethical  problem,  the  center  will 
provide  “neutral  ground  for  dis¬ 
cussions  highlighting  the  nature 
of  the  controversy,”  he  said. 

Many  groups,  including  jour¬ 
nalists,  would  profit  from  being 
exposed  to  this  kind  of  healthy 
disagreement,  he  said. 

Leaders  from  government, 
churches,  various  professions, 
business  and  industry,  will  be 
invited  to  present  their  opinions 
on  ethical  questions.  Dr.  Homi¬ 
man  added.  “We  hope  to  inter¬ 
est  some  of  these  men  into  visit¬ 
ing  secondary  schools  and  col¬ 
leges  to  present  their  ideas  to  a 


variety  of  audiences.” 

Original  impetus  for  the  cen¬ 
ter  and  continuing  financial  sup¬ 
port  dates  from  1966  with  the 
creation  of  a  trust  fund  by  Mrs. 
Signe  M.  Olsson  of  West  Point, 
Va.,  whose  family  has  had  a 
longstpiding  interest  in  the 
graduate  business  school.  She  is 
the  widov/  of  Elis  Olsson,  found¬ 
er  of  Chesapeake  Corporation. 

Her  object  was  to  “enhance 
public  awareness”  of  the  “enor¬ 
mous  importance  of  integrity  in 
human  adfairs”  and  to  generate 
efforts  to  improve  standards  of 
behavior  in  public  and  private 
business. 


Playwright  and  actor 

Edmond  M.  Stevens,  former 
reporter  for  the  Burlington 
(Vt.)  Free  Press,  Rutland 
(Va.)  Herald  and  Hartford 
(Conn.)  Times  has  sold  a  play- 
script  for  1970  production  in 
New  York.  As  an  actor,  recently 
married  to  film  actress  Martha 
Mohn  Friedrich,  he  will  have  a 
major  role  in  a  film  based  on 
a  work  by  James  Joyce,  with 
filming  due  to  begin  in  Europe 
next  year. 


Television  Office  ad 
polls  readers’  views 

A  page  advertisement  in  the 
New  York  Times  and  the  Wash¬ 
ington  Post  (July  1  or  2),  placed 
by  the  Television  Information 
Office,  invited  reader  participa¬ 
tion  with  the  question,  “Should 
television  cover  it,  or  cover  it 
up?”  The  ad  included  nine 
varied  news  photos,  under  each 
of  which  were  the  question  and 
boxes  for  the  reader’s  answer. 

This  is  the  second  advertise 
ment  inserted  in  newspapers  by 
TIO,  which  is  supported  by  the 
National  Association  of  Broad¬ 
casters,  the  three  commercial 
networks  and  a  number  of  local 
stations  and  groups.  In  March 
an  ad  headlined  “The  next  time 
you  get  mad  at  a  television  news 
report,  keep  this  in  mind”  fea¬ 
tured  quotations  on  freedom  of 
the  press  by  Washington,  Jeffer 
son.  Justices  Charles  Evaiu 
Hughes  and  Learned  Hand, 
Herbert  Hoover,  Walter  1-ipp- 
mann,  Alexis  de  Tocqueville  and 
others.  That  ad  has  been  widely 
reprinted  by  broadcasters,  in 
mailing  pieces  and  in  newspaper! 
and  magazine  space.  i 
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IT'S  FASHIONABLE  Tor  women  To  be  the  pece-ietters  in  the  ad¬ 
vertising  industry.  Here  are  two  who  have  received  recognition 
for  their  accomplishments:  At  left — Jane  Trahey,  named  "Advertis¬ 
ing  Woman  of  the  Year"  by  the  American  Advertising  Federation, 
and  Paula  Kent,  designated  for  the  honor  in  her  home  city  and 
also  awarded  a  trophy  by  the  National  Federation  of  Press  Women 
for  best  public  relations  effort.  Miss  Trahey  is  president  of  Trahey/ 
Wolf  Advertising  agency  and  Miss  Kent  is  promotion  director  of 
the  San  Diego  Union  and  Tribune. 


Journalism  teacher 
heads  training  shop 

Rochester,  N.Y. 

Malcolm  W.  Applegate,  an  as¬ 
sistant  journalism  dean  from 
the  University  of  Kansas,  has 
been  appointed  as  manager  of 
recruiting  and  training  for  the 
Gannett  Company,  it  was  an¬ 
nounced  by  George  J.  Dastyck, 
director  of  employe  relations. 

Applegate,  82,  will  have  head- 
<|uarters  in  Rochester.  He  suc¬ 
ceeds  A.  Vernon  Croop,  now  re¬ 
tiring,  as  chief  of  Gannett  re¬ 
cruiting  and  training. 

Applegate  has  worked  for 
United  Press  International  and 
S8  reporter  and  editor  on  the 
Saliva  (Kan.)  Journal  and 
I  Uoys  (Kan.)  Daily  News. 


Machine  idled,  but 
newsprint  goes  out 

Catawba,  S.C. 

The  new  newsprint  machine 
at  Catawba  Newsprint  Company 
has  been  idled  since  July  9  by 
an  accident  which  occurred  dur¬ 
ing  a  routine  change  of  the 
Fourdrinier  wire. 

Catawba  Newsprint  Company 
is  located  adjacent  to  Bowaters 
Carolina  Corporation.  Bowater 
stated  there  would  be  no  inter¬ 
ruptions  of  newsprint  deliveries 
to  its  Catawba  customers  since 
Bowater  operates  four  large 
mills  in  North  America  and,  as 
a  consequence,  machine  closures  \ 
of  this  limited  duration — three  j 
to  five  weeks — can  be  handled 
from  mill  inventories. 


1776  news  event 
re-enacted  again 

Hartfx)RD,  Conn. 

More  than  1,000  persons 
gathered  at  the  Courant’s  door¬ 
step  July  4  to  see  history  re¬ 
enacted. 

Each  year,  on  Independence 
Day,  a  Courant  postrider  travels 
eight  miles  from  Rocky  Hill  to 
Hartford  to  deliver  a  copy  of 
the  Declaration  of  Independence. 
The  ride  commemorates  a  day  in 
July  1776  when  a  postrider  came 
from  Philadelphia  to  the 
Courant  to  spread  the  news  that 
the  American  colonies  were 
breaking  ties  with  the  British 
Crown. 

This  year,  postrider  Everett 
H.  Kandarian  delivered  the  copy 
to  Editor  and  Publisher  Bob 
Eddy. 

As  Kandarian  rode  he  passed 
out  nearly  1,500  copies  of  the 
Declaration  which  was  printed 
on  a  colonial  press.  The  copies 
were  authentic  reproductions  of 
the  Courant’s  July  15,  1776  edi¬ 
tion  which  carried  the  independ¬ 
ence  story. 

*  «  * 

ANTIOCH  ACTION— “You 
can  bet  your  sweet  bippy  there’s 
Antioch  action  of  the  sock-it- 
to-mo  type,’’  according  to  a 
“laugh-in”  format  eight-page 
promotion  tabloid  developed  by 
the  Antioch  (Calif.)  Daily  Ledg¬ 
er.  The  idea  of  a  special  pro¬ 
motion  piece  for  agencies  and 
advertisers  was  developed  by 
publisher  Keith  Emenegger  and 
ad  manager  Zack  Horrell.  The 
tab  reports  a  50-percent  popu¬ 
lation  surge  since  1960;  80-per¬ 
cent  retail  sales  increase  in 
seven  years,  $70-million  annual 
payroll  and  100-percent  circu¬ 
lation  gains  since  ’60.  Com¬ 
munity  growth  photos  included 
the  newspaper’s  own  new 
plant. 

*  «  * 

STUDENT  SALUTE— The 
12,000  top  students  of  10 
Southern  California  counties 
were  saluted  in  a  scholastic 


recognition  program  sponsored 
by  the  Los  Angeles  Times  and 
the  Los  Angeles  Dodgers. 

The  names  of  junior-senior 
and  senior  high  school  students 
with  an  “A”  average  of  3.6  to 
4.0  in  academic  studies  were  run 
in  a  special  52-page  Times 
section  Sunday,  June  15. 

Each  student  returning  a 
verified  application  received 
three  pairs  of  reserved  seat 
tickets  to  Dodger  games  this 
summer. 

• 

Philadelphia  suburbs 
growth  is  reported 

Philadelphia 

A  study  of  estimated  popula¬ 
tion  growth,  1960  through  1968, 
in  municipalities  in  the  14- 
county  Philadelphia  Retail 
Trading  Area  shows  that 
Cherry  Hill,  N.  J.,  experienced 
the  largest  gain  of  all.  Since 
the  last  census,  inhabitants  of 
the  Camden  County  community 
have  increased  by  approxi¬ 
mately  22,660,  for  a  total  ex¬ 
ceeding  54,000. 

In  Montgomery  County,  Pa., 
now  the  area’s  largest  and  fast- 
est-g:rowing  suburban  county 
with  619,979  residents,  no  single 
municipality  came  close  to  an 
increase  the  size  of  Cherry  Hill. 
However,  only  five  communities 
failed  to  record  a  gain. 

These  and  other  statistics 
have  been  compiled  in  a  new 
publication,  “Population  and 
Household  Estimates  for  Small 
Areas:  Year  End  1968,”  by  the 
Research  Department  of  the 
Philadelphia  Inquirer. 

• 

Student  counsellors 

Detroit 

Three  newspapermen  have  ac¬ 
cepted  appointment  to  the  new 
Board  for  Student  Publications 
et  the  University  of  Michigan. 
They  are:  John  H.  O’Brien,  as¬ 
sociate  editor  of  the  Detroit 
News;  Kurt  Luedtke,  assistant 
city  editor  of  the  Detroit  Free 
Press;  and,  Philip  H.  Power, 
publisher  of  Observer  News¬ 
papers  at  Plymouth. 
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11  mm  process.  For  a  journalist  ac- 

fellows  get  to  see  '"nx/ieCrtStJ 

help  draft  and  promote  some- 

•  *1  1W  T _ 1_  •  ^  ■ _ _  thing  like  consumer  legislation 

inside  W  flsninffton  brings  a  heady  w^ff  of  fi^- 

dom,  even  though  he  knows  the 

By  Gerald  D.  Sturges  and  nays  likely  won’t  be 

counted  till  long  after  the  Fel- 
Washington  same  office,  because  of  the  many  lowship  ends. 

For  first-hand  study  and  variables  of  personal  taste  and  This  exposure  to  the  nation’s 
work  in  the  U.S.  Congress,  background,  office  needs  and  capital  has  confirmed  one 
hardly  anything  can  sui^ass  personalities,  and  legislative  thing  for  me:  A  lot  of  good 
appointment  as  a  Congressional  pace.  For  example,  a  committee  stuff  is  written  in  and  about 
Fellow  of  the  American  Politi-  can  lie  dormant  for  months,  Washington,  but  not  nearly 
cal  Science  Association.  then  como  alive  with  money  enough  of  it.  The  journalist 

Oh,  actual  membership  in  and  mission,  or  a  legislative  Fellows  have  found  wide  agree- 
Congress  confers  more  money  activist  can  buzz  for  weeks  ment  among  colleagues  and 
and  privilege,  of  course,  but  drafting  and  introducing  bills.  Congressional  aides  and  observ- 
winning  it  is  costly  and  difficult  then  settle  down  to  await  their  ers  that  not  enough  information 
and  even  then  leaves  the  Mem-  placement  on  a  committee  and  analysis  leaves  Washingfton 
ber  ignorant  of  the  other  agenda.  each  day,  but  no  agreement 


By  Gerald  D.  Sturges 


This  exposure  to  the  nation’s 


ber  ignorant  of  the  other  agenda. 
House.  Congressional  Fellows 
work  both  sides,  and  learn  soon 
enough  that  two  houses  do  not  in  j 
make  a  home.  needs  i 


Meet  with  the  pros 


why  this  is  so  or  how  to  remedy 
it. 

There  is  the  separate  prob- 


enough  that  two  houses  do  not  in  general,  Capitol  Hill  There  is  the  separate  prob- 
mako  a  home.  needs  the  journalist  and  his  lem  of  information  that  gov- 

Sponsored  by  APSA  since  standard  kit:  Curiosity,  irrev-  ernment  seals  off  from  public 

1953,  the  program  is  designed  erence  (needed  more  than  wel-  view. 

to  improve  the  Fellows’  under-  corned,  perhaps),  gall,  ability  to  The  other  journalist  Fellows 
standing  of  the  national  legis-  maintain  a  confidence,  facility  are: 

lature  in  particular  and  poll-  with  English,  and  wide-ranging  Paul  G.  Hayes,  reporter,  Mil- 
tics  and  public  affairs  in  knowledge.  Because  of  the  pro-  waukee  Journal;  ’ James  E.’ Hor- 
general.  After  a  six-week  onen-  gram’s  stature  on  the  Hill,  the  ner,  reporter,  Cincinnati  Post 
tation  period  starting  in  mid-  supply  of  Fellows  rarely  meets  and  Times-Star;  John  K.  Igle- 
November,  Fdlows  join  Con-  demand  for  them.  hart,  assistant  night  editor  and 

gre^ional  offices  of  their  in  addition  to  the  official  in-  reporter.  Associated  Press,  Chi- 
choice,  spending  about  four  terview-seminar  schedule,  the  cago;  David  M.  McNeely,  for- 
months  in  the  House  and  four  nine  journalists  have  met  in-  mer  capitol  reporter,  Houston 
in  the  Senate.  formally  with  such  nrofes-  Chr-nninte  •  Thnmaa  w  Pow 


in  the  Senate.  formally  with  such  profes-  Chronicle;  Thomas  W.  Pew, 

.  .  .  sionals  as  Robert  Novak,  editor  and  associate  publisher. 

National  competition  Douglass  Cater,  Don  Oberdor-  Troy  (Ohio)  Daily  News;  John 

A  PSA  each  year  conducts  a  ^f^tik  Mankiewicz  and  Max  B,  Torinus,  managing  editor, 

national  competition  for  Fel-  Frankel,  and  plan  to  continue  Twin  City  (Wise.)  News  Rec- 
lowship  awards  in  journalism,  series  through  summer.  ord;  Bertram  G.  Waters  III, 

law  and  political  science.  Fed-  A  delightful  bonus  is  the  tern-  education  reporter,  Boston 
eral  executives,  meanwhile,  are  porary  freedom  of  advocacy  Globe;  Douglas  C.  Wilson,  re¬ 
nominated  for  Fellowships  by  that  goes  with  the  legislative  porter.  Providence  Journal. 
their  agencies  and  departments 
under  an  affiliate  arrangement 
with  the  U.S.  Civil  Service 
Commission,  and  scholars,  jour¬ 
nalists  and  government  officials 
from  abroad  are  recommended 
for  participation  by  other  af¬ 
filiate  sponsors. 

It’s  home-stretch  time  in  the 
1968-69  program,  and  the  Fel¬ 
lows — including  nine  journalists 
and  seven  political  scientists — 
have  SA%’itched  to  newly  negoti¬ 
ated  office  or  committee  assign¬ 
ments.  I  started  with  Sen. 

William  Proxmire,  and  am  now 
working  on  freedom  of  informa¬ 
tion  for  the  Moss  subcommittee. 

These  are  among  the  offices 
taken  by  other  journalists: 

Representatives  O’Hara,  Rie- 
gle,  Rumsfeld  and  Udall;  Sen¬ 
ators  Church,  Metcalf  and 
Nelson,  plus  the  Senate’s  Select 
Committee  on  Nutrition  and 
Human  Needs,  and  Employ¬ 
ment,  Manpower  and  Poverty 
Subcommitt^.  (Rep.  Udall  and 
Senators  Metcalf  and  Proxmire 

will  each  have  had  two  journal-  THE  SHOES  ARE  ON  OTHER  FEET  at  members  of  the  Office  and 
ist  Fellows  )  Profettional  Employees'  International  Union  picket  in  front  of  the 

headquarters  of  the  International  Typographical  Union  at  Colorado 
No  two  Fellows  have  the  Springs.  Local  64  OPEIU,  which  it  seeking  a  pay  raise,  charged 

same  experiences,  even  in  the  ITU  with  unfair  labor  practices.  A  hearing  was  set  for  August  12. 
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7  Congressmen 
are  asking  for 
USIA  review 

washiN(;ton 

Representative  Jack  Edvards 
of  Alabama  has  introduc'd  a 
bill  which  would  establi.'^h  a 
nine-member  commission  to  con¬ 
duct  a  review  of  U.S.  foreign 
information  programs  in  their 
conception  and  execution.  Six 
other  Congressmen  are  co-spon¬ 
sors  of  the  bill. 

In  offering  the  bill  in  the 
House,  Edwards  said  it  was  “an 
effort  to  conduct  a  full  and 
complete  examination  of  all  in¬ 
formational,  educational,  cul¬ 
tural,  psychological,  and  polit¬ 
ical  objectives  of  U.S.  programs 
of  public  information  in  other 
countries.”  The  commission,  he 
said,  if  established,  would  “take 
a  hard  look  at  the  role  of  for¬ 
eign  public  information  con¬ 
siderations  in  the  formulation 
and  execution  of  U.S.  foreign 
policy.” 

Edwards  declared  it  was 
necessary  in  the  interests  of 
the  national  welfare  to  inject 
'  “new  directions,  new  dimensions 
new  duties  and  new  emphasis 
'  into  our  foreign  information 
'  programs.”  His  main  purpose 
'  was  to  let  Congress  and  the 
^  public  know  “what  the  USIA 
'  is  doing,”  and  how  it  is  carry- 

■  ing  out  its  role  in  the  formation 
'  and  execution  of  foreign  policy. 
'■  The  Congressman  noted  that 

■  “the  question  of  U.S.  programs 
of  foreign  public  information 
has  a  history  of  complexity  and 
even  controversy,  going  way 
back  to  World  War  I  days  when 
George  Creel  was  making  this 
country’s  beginning  efforts  in 
this  field.”  He  thought  it  was 
time  that  Congress  resolved 
some  of  the  complexity. 

• 

1 9  teachers  shaping 
high  school  course 

Lincoln,  Neb. 

Nineteen  high  school  journal¬ 
ism  teachers  are  combining  pra^ 
tice  with  theory  to  improve  their 
instructional  techniques  at  the 
University  of  Nebraska  Jour¬ 
nalism  Teachers  Workshop. 

Those  attending  are  writing 
news  stories,  reviewing,  receiv¬ 
ing  ideas  to  match  their  pro¬ 
grams,  and  developing  a  sug¬ 
gested  course  for  high  school 
journalism,  according  to  Dr. 
Thomas  E.  “Gene”  Harding,  as¬ 
sistant  professor  of  journi'lisa 
and  secondary  education. 

The  participants  were  selected 
from  100  applicants.  Among 
those  attending,  15  are  receiv¬ 
ing  grants  from  the  Newsj  aper 
Fund  Fellowship. 
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Comic  strip 
readership 
scores  high 

There  has  been  little  or  no  de¬ 
cline  in  the  readership  of  comic 
strips  and  cartoons  despite  the 
compi'tition  for  reader’s  atten¬ 
tion.  Evidence  is  shown  in  a 
read)  I  ship  of  comic  strips  and 
cartoons  conducted  recently 
among  adults  and  high  school 
students  by  the  South  Bend 
Tribune, 

The  survey  reveals  that  at 
least  one  comic  strip  or  cartoon 
in  the  daily  Tribune  was  read  by 
95.89o  of  the  men;  95.0%  of  the 
boys  and  98.9%  of  the  girls.  At 
least  one  comic  strip  or  cartoon 
in  the  Tribune’s  Sunday  colored 
comic  section  was  read  by  92.1% 
of  the  men;  91.6%  of  the  wo¬ 
men;  97.8%  of  the  boys  and 
99.1%  of  the  girls. 

The  top-ranked  daily  comic 
strip  was  read  by  70.8%  of  the 
men;  59.4%  of  the  women; 
89.4%  of  the  boys  and  90.4%  of 
the  girls.  Top-ranked  Sunday 
comic  strip  was  read  by  69.6% 
of  the  men;  60.0%  of  the 
women;  89.9%  of  the  boys  and 
92.2%  of  the  girls. 

Readership  of  youth  pages  al¬ 
so  scored  high  in  the  survey.  In 
answer  to  the  question:  “Do 
you  read  “The  Next  Generation’’ 
(high  school  pages)  in  Sunday’s 
South  Bend  Tribune?’’,  41.9% 
of  the  boys,  and  84.8%  of  the 
girls  said  they  read  the  feature 
every  Sunday;  35.9%  of  the 
boys,  and  18.5%  of  the  girls  said 
they  read  it  occasionally. 

The  Tribune’s  survey  included 
901  high  school  students  (453 
boys,  448  girls)  and  1002  adults 
(428  men,  674  women.)  Both 
signified  their  preferences  by 
filling  out  ballots  which  listed 
all  Tribune  comics  and  cartoons. 
High  school  students  filled  out 
the  ballots  in  their  classrooms. 
They  also  were  asked  about 
their  readership  of  “The  Next 
Generation,’’  a  Sunday  feature 
which  contains  student-written 
news  of  all  high  schools  in  the 
Tribune’s  circulation  area. 
Adults  voted  their  preference  on 
ballots  distributed  to  their 
homes. 

The  survey  was  conducted  in 
April,  1969. 

Column  on  money 

Washington 
Peter  Weaver,  Forbes  maga- 
une  Washington  Bureau  man¬ 
ager,  will  leave  the  magazine 
to  W’rite  a  syndicated  column, 
“Mind  Your  Money’’,  for  the 
Los  .\ngeles  Times  Syndicate. 


Ralph  Duna9in 


Dunagin  panels 

Ask  the  average  artist  to 
draw  his  idea  of  the  clean-cut 
young  American  male  and  the 
end  result  would  probably  look 
a  lot  like  ex-Marine-turned- 
cartoonist  Ralph  Dunagin, 
whose  daily  cartoon  has  just 
been  launched  in  more  than  100 
newspapers  under  the  banner  of 
Publishers-Hall  Syndicate. 

Dunagin  calls  his  panel  “Tell 
It  Like  It  Is.’’ 

He  lives  as  close  to  “coun¬ 
try  style’’  as  possible,  a  dozen 
miles  outside  of  Orlando,  Flor¬ 
ida,  in  the  midst  of  the  haunt¬ 
ing  whisper  of  Australian  pines 
and  on  the  edge  of  a  limpid  lake 
which  has  become  a  watery, 
wild-duck  pit-stop. 

He  and  his  wife,  Mildred, 
seem  to  have  communications 
with  the  Younger  generation 
well  in  hand,  to  judge  from  the 
polite  obedience  of  his  two  pre- 
teen  daughters,  (if  only  the 
youngest,  a  red-headed,  round- 


John  Hudson  retires; 
Whitman  in  his  place 

■  Phoenix,  Ariz. 

A  farewell  cartoon  Friday, 
June  27,  on  the  editorial  page 
of  the  Phoenix  Gazette  marked 
the  retirement  of  John  Hudson, 
syndicated  political  cartoonist. 

Before  coming  to  Phoenix  nine 
years  ago,  he  was  a  cartoonist 
with  the  Cleveland  News,  and 
before  that  he  worked  for  the 
Columbus  Citizen  and  Toledo 
Blade. 

Bert  Whitman  of  the  Stock- 
ton,  (Calif.)  Record,  replaces 
Hudson  on  the  Gazette  staff. 


good  for  laughs 

faced,  be-freckled  imp  named 
Terry,  wouldn’t  keep  bringing 
snakes  into  the  house). 

Amidst  all  this  serenity,  how 
does  a  Hattiesburg,  Mississippi, 
farm  boy  gets  sophisticated 
ideas  for  a  newspaper  laugh 
panel? 

Part  of  the  reason  for  his  in¬ 
sight  is  that  Ralph  Dunagin 
has  worked  at  the  Orlando 
Sentinel  for  more  than  eight 
years. 

The  other  part  is  a  talent  for  | 
getting  to  the  heart  of  the 
matter  and  telling  it  “Like  it 
is,”  whether  the  cuting  edge  of 
his  wit  nicks  the  younger  or 
mature  generations,  the  estab¬ 
lishment  or  the  anti-establish¬ 
ment. 

• 

Helps  blood  drive 

Boston 

Paul  Robbins,  news  editor  of 
the  United  Press  International, 
Boston,  received  a  certificate 
from  the  Massachusetts  Red 
Cross  Blood  Program  for  out¬ 
standing  service  to  the  state¬ 
wide  blood  recruitment  effort. 
The  UPI  last  winter  alerted  the 
residents  of  Massachusetts  to 
the  severe  blood  shortage  that 
existed,  encouraging  residents 
to  donate  more  th.an  20,000  pints  j 
of  blood — a  peacetime  record — ■  | 
during  January. 

• 

Prof  behind  camera 

Toledo 

James  Gordon,  photojournal¬ 
ism  professor  at  Bowling  Green 
University,  is  working  in  the 
photo  department  at  the  Toledo 
Bbide  for  the  summer. 
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Gandar  is  punished 
for  prison  crusade 


SCHOLARSHIP  WINNER— Steven  Dale  Mitchell,  left,  with  Bir. 
mingham-Southern  College  President  Charles  Hounshell,  center, 
and  Birmingham  News  Publisher  Clarence  B.  Hanson  Jr. 


Carrier  wins  scholarship 
but  heHl  keep  his  route 


The  eight  and  a  half  month 
trial  of  Laurence  Gandar,  edi¬ 
tor-in-chief  of  the  Rand  Daily 
Mail,  and  Benjamin  Pogrund, 
a  reporter,  ended  last  week  in 
Johannesburg  with  their  convic¬ 
tion  on  charges  of  having  pub¬ 
lished  information  on  prison 
brutality  without  having  veri¬ 
fied  the  source. 

A  third  defendant,  the  South 
African  Associated  Newspapers, 
which  owns  the  Mail,  was  found 
guilty  on  the  same  charge. 

The  charges  stemmed  from  a 
series  of  articles  written  by 
Pogrund  four  years  ago.  The 
.series  claimed  that  three  South 
African  prisons  were  riddled 
with  brutality,  sodomy,  electric 
shock  treatments,  and  other 
sordid  conditions. 

The  articles  were  written  on 
the  basis  of  sworn  statements 
by  two  former  wardens  and 
three  former  prisoners.  All  five 
are  currently  faced  with  jail 
sentences  on  charges  of  perjury 
and  allowing  the  publication  of 
fal.se  information. 

Judge  Petrus  Cillie  fined 
Gandar  a  total  of  $280  on  both 
counts  and  gave  Pogrund  a 
three-month  suspended  jail  sen¬ 
tence.  The  newspaper  was  fined 
$420,  although  it  is  estimated  it 
had  spent  about  $280,000  in  de¬ 
fense  of  the  two  newsmen  and 
the  informants. 

Worldwide  attention 

The  trial  drew  worldwide  at¬ 
tention  from  press  and  diplo¬ 
matic  circles.  Proceedings  were 
observed  by  members  of  the  In¬ 
ternational  Commission  of  Jur¬ 
ists  and  the  International  Press 
Institute.  Many  felt  that  free¬ 
dom  of  speech  under  the  current 
South  African  government  was 
the  real  issue  at  stake. 

Gandar’s  lawyers  directed 
their  case  to  the  freedom  of 
speech  issue  but  it  was  the  con¬ 
tention  of  the  State  that  the 
matter  concerned  violation  of  a 
law  rather  than  the  free  speech 
principle. 

The  statute  the  journalists 
allegedly  violated  was  Clause 
44  (f)  of  the  Prisons  Act  which 
is  aimed  at  protecting  the  iden¬ 
tity  of  prisoners. 

Gandar  said  it  was  his  news¬ 
paper’s  purpose  to  let  the  people 
know  about  prison  conditions  re¬ 
gardless  of  whether  the  informa¬ 
tion  is  pleasant  or  unpleasant. 

During  the  trial,  the  political 
leanings  of  the  journalists  came 
under  scrutiny  by  the  court. 
Gandar  is  known  to  be  an  op¬ 
ponent  of  apartheid. 

After  his  conviction  Gandar 


returned  to  writing  editorials  in 
his  paper,  quoting  Thomas  Jef¬ 
ferson  on  freedom  of  the  press. 

Gandar  was  quoted  as  saying, 
“I  am  glad  at  least  one  more 
stage  of  this  miserable  affair 
is  over.  I  hope  it  will  now  go  to 
appeal.” 

About  200  persons  crowded 
the  courtroom  on  the  day  sen¬ 
tence  was  given,  while  another 
400  waited  outside.  The  two 
newsmen  were  cheered  heartily 
by  the  crowd  as  they  left  the 
court  house. 

In  April,  1966,  the  American 
Newspaper  Publishers  Associa¬ 
tion  Foundation  conferred  its 
World  Press  Achievement 
Award  on  the  Rand  Daily  Mail. 
The  paper’s  managing  director, 
Lycester  H.  Walton,  came  to 
New  York  to  accept  it  and  dur¬ 
ing  his  remarks  he  declared : 

“Although  (South  African) 
politicians,  including  some  at 
high  level,  make  threatening  re¬ 
marks  about  the  press,  there  is 
reluctance  to  tamper  with  one 
of  the  basic  democratic  rights  — 
that  of  free  speech.” 

• 

Book  on  management 
of  newspapers  updated 

Ames,  Iowa 

The  best  methods  and  prac¬ 
tices  used  by  publishers  in  pro¬ 
ducing  and  promoting  news¬ 
papers  are  outlined  in  a  new  edi¬ 
tion  of  “Newspaper  Organiza¬ 
tion  and  Management,”  pub¬ 
lished  by  the  Iowa  State  Uni¬ 
versity  Press.  Frank  W.  Rucker 
and  Herbert  Lee  Williams  are 
the  authors. 

The  book  provides  informa¬ 
tion  on  the  most  modern  and 
practical  equipment  used  in  pub¬ 
lishing  a  newspaper,  and  de¬ 
scribes  floor  plans  of  newspaper 
plants  designed  to  provide  max¬ 
imum  efficiency,  proper  flow  of 
work,  and  speed  and  economy 
in  production. 

A  new  chapter  deals  with  the 
use  of  computers  and  photo- 
electronic  equipment  in  all  de¬ 
partments  of  a  newspaper  plant. 

The  book  cites  practical  advice 
on  how  to  cut  costs,  build  cir¬ 
culation  and  advertising  volume, 
improve  work  flow,  and  boost 
employee  morale.  It  includes 
studies  and  discussions  on  every 
phase  of  newspaper  manage¬ 
ment,  from  the  newsroom  to  the 
business  office. 

“Newspaper  Organization  and 
Management”  is  available 
through  bookstores  or  from  the 
Iowa  State  University  Press 
here  at  $10.50. 


Birmingham,  Ala. 

Delivering  newspapers  can 
pay  off  in  more  ways  than  one 
— like  providing  a  boy  a  college 
education. 

Example:  Steven  Dale 

Mitchell,  who  delivers  the  Bir¬ 
mingham  News  to  270  homes 
every  day. 

Before  making  his  rounds  one 
day  last  week,  Mitchell  stopped 
by  the  News  to  accept  a  scholar¬ 
ship  to  Birmingham-Southern 
College.  It  was  the  third  annual 
grant  made  by  the  News  and 
Post-Herald  to  one  of  their  car¬ 
riers. 

Clarence  B.  Hanson  Jr.,  pub¬ 
lisher  of  the  News,  made  the 
award  to  the  recent  high  school 
graduate  who  has  been  a  carrier 
four  jfears. 

Paiiticipating  in  the  presenta¬ 
tion  was  Dr.  Charles  Hounshell, 
president  of  Birmingham-South¬ 
ern,  where  Steve  will  begin  his 
studies  this  fall. 

Hounshell,  whose  two  sons 
were  both  newspaperboys,  ex¬ 
pressed  the  appreciation  of  the 
college  to  both  papers  for  spon¬ 
soring  the  scholarship. 

The  scholarship  Steve  re¬ 
ceived  provides  tution,  fees, 
books  and  supplies,  and  is  re¬ 
newable  for  each  of  his  four 
years  in  college. 

Totaling  nearly  $60,000,  the 
scholarship  fund  was  established 
by  the  papers  in  1967  and  will 
continue  for  14  years. 

Mitchell,  whose  father  also 
was  a  news  carrier,  plans  to 
continue  his  paper  route  while 
he  attends  Southern. 

“You  can  learn  a  lot  about 
people  from  just  collecting  their 
newspaper  money,”  he  said. 


“Former  paper  boys  are  my 
best  subscribers.” 

Mitchell  graduated  20th  in  a 
class  of  337  at  Shades  Valley 
High  School,  where  he  was  a 
member  of  the  National  Honor 
Society.  He  maintained  an  A 
average.  He  plans  to  major  in 
physics  and  minor  in  math. 

• 

Fallon  sees  Vietnam 
gettlement  far  off 

Berlin,  Conn. 

John  N.  Fallon,  United  Press 
International  foreign  editor, 
has  predicted  a  negotiated  set¬ 
tlement  of  the  Vietnam  War— 
possibly  years  from  now. 

Speaking  at  the  16th  annual 
meeting  of  the  UPI  Connecticut 
Newspapers  Association  here  re¬ 
cently,  Fallon  said,  “The  only 
settlement  of  the  Vietnam  War 
will  be  negotiated,  not  neces¬ 
sarily  in  Paris,  and  it  is  many 
months,  if  not  years,  away.” 

Eugene  Martin,  executive  edi¬ 
tor  of  the  Waterbary  Re/jub- 
lican  and  the  Waterbary  Ameri¬ 
can,  was  elected  president  of  the 
association.  John  Reilly,  city 
editor  of  the  Norwalk  Hour, 
was  named  vicepresident.  The 
secretary-treasurer  is  A.  E.  V. 
Gustafson,  managing  editor  of 
the  Middletoam  Press. 

• 

Rooky's  press  aide 

Albany,  N.  Y. 

Ronald  Maiorana,  a  former 
New  York  Times  reporter,  hw 
moved  into  the  top  spot  on 
Governor  Rockfeller’s  presi 
staff.  As  press  secretary  he  will 
receive  $33,175  a  year. 
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erasing  the  businesses,  electing 
the  presidents,  making  the 
mo!  ?y,  spending  the  money,  and 
rur.  ling  the  country.  About  the 
onl.  time  older  America  hears 
from  the  marketers  is  when  it  is 
told  what  it  really  wants  is  to 
be  young  again.” 

/Jams  said  that  as  a  market¬ 
ing  man  who  occupies  the  middle 
ground  between  the  youth 
market  and  the  mature  market 
(MacManus,  John  &  Adams’  top 
account  is  the  Pontiac  Division 
of  (leneral  Motors  Corporation) 
he  is  in  a  good  position  to  look 
at  both  markets  with  some  de¬ 
tachment.  He  pointed  out  some 
broad-gauge  facts: 

•  The  under-30  segment  ac¬ 
counts  for  only  about  25%  of 
all  spending  in  the  United 
States.  The  ‘thirty-to-go’  seg¬ 
ment  spends  some  50%  of  all 
U.  S.  dollars. 

•  Only  14%  of  all  U.S.  house¬ 
holds  are  headed  by  a  member 
of  the  under  30  market — 56% 
by  the  thirty-to-go  market. 

•  Incomes  over  $10,000  are 
relatively  rare  under  30  —  but 
nearly  one  in  three  in  the  over 
46  group  earns  more  than  $10,- 
000. 

Teenagers  drive  used  cars 

•  Households  headed  by  per- 
Kns  under  30  account  for  only 
7.8%  of  the  spending  in  the 
United  States  and  the  under-30 
bracket  is  responsible  for  only 
a  third  of  all  furniture  and  ap¬ 
pliance  buying.  Of  the  80  million 
cars  on  the  road,  teenagers  own 
a  mere  1.5  million  —  most  of 
them  second-hand. 

•  A  far  higher  percentage  of 
the  far  greater  income  in  the 
over-46  market  is  available  for 
discretionary  spending  —  when 
the  children  are  no  longer  at 
home  and  the  mortgage  has 
been  either  eliminated  or  re¬ 
duced.  The  older  market  travels 
more,  lives  better,  and  purchases 
higher  quality  products. 

•  While  the  under-30  market, 
measured  by  heads  of  house¬ 
holds,  will  enjoy  great  growth 
between  now  and  1976,  it  will 
then  top  out.  It  will  represent  a 
peak  total  of  only  13%  of  all 
U.  S.  households  and  will  do 
only  12%  of  the  nation’s  total 
spending. 

A  full  16%  of  all  couples  over 
65  have  assets  in  excess  of  $15,- 
000 — as  well  as  incomes  that  are 
largely  tax-exempt  and  almost 
entirely  discretionary.  This  top 
of  the  mature  market  is  increas¬ 
ing  at  a  rate  of  300,000  a  year, 
now  totaling  almost  20  million, 
witli  a  purchasing  power  of 
more  than  40  billion. 


Adams  urged  advertising 
people  to  “give  this  some 
thought  the  next  time  you’re 
about  to  cast  the  usual  teeny- 
bopper  for  your  ad.  Unques¬ 
tionably,  the  thirty-to-go’s  are 
a  force  to  reckon  with  and  I  be¬ 
lieve  they  need  more  recogni¬ 
tion  and  attention  from  all  of 
us.” 

Retailing  experiment 

Acceptance  of  the  evidences 
of  the  inescapable  influences  of 
radio  and  television  on  our  so¬ 
ciety  encourages  susceptibility 
to  its  still  uncertain  sales  promo¬ 
tions  values,  Herbert  A.  Leeds, 
president  of  Gimbels,  Pitts¬ 
burgh,  told  the  INAE. 

“Conditioned  as  retailers 
have  been  to  media,”  he  said, 
“we  find  ourselves  unpracticed 
in  the  realms  of  audio  and  video 
and  entirely  at  the  mercy  of 
their  agencies  and  producers. 

“Conditioned  as  they  are  to 
advertisers  and  sponsors  of 
short  or  one  product  lines  or 
services,  their  confined  experi¬ 
ence  does  not  benefit  depart¬ 
ment  stores,  in  my  opinion.  What 
fails  to  come  across  effectively 
is  the  character  of  the  store  as 
its  primary  salesman  in  present 
radio  and  tv  usage.  Yet,  as  in 
printed  media,  there  is  a  prag¬ 
matic  need  to  use  radio  and 
tv  variedly  for  product  selling 
as  well  as  institutional  selling. 

“Abnormally  high  production 
costs  of  tv  almost  eliminate 
product  selling,  and,  compara¬ 
tively  'national  advertisers  do 
this  more  professionally. 

“Witness  the  fact,  neverthe¬ 
less,  that  there  are  almost  no 
national  sponsors  for  most  de¬ 
partment  store  products  other 
than  household  appliances,  cos¬ 
metics  and  other  generic  items. 
Yet  more  than  half  of  the  aver¬ 
age  department  store’s  sales 
volume  comes  about  from  fash¬ 
ion  merchandise  sold  to  both 
sexes  in  all  age  groups  and  not 
promoted  on  radio  or  tv  by 
anyone. 

At  best,  Leeds  said,  the  broad¬ 
cast  media,  as  contemplated  and 
used  by  retailers,  is  still  largely 
experimental. 

Sales  ideas 

Arthur  H.  .  Motley,  president 
of  Parade  Publications,  said  the 
successful  newspaper  utilizes 
the  best  advertising  lubricant 
there  is,  news.  He  indicated  that 
news  is  not  just  a  “sometimes 
thing”  with  new’spapers  and 
that  is  where  newspapers  have 
an  advantage  over  other  media 
in  which  news  is  merely  an  ad¬ 
junct  to  other  material. 

Claude  Lathrop,  retail  adver¬ 
tising  manager,  Miami  (Fla.) 
Herald  and  News,  emphasized 
the  necessity  for  early  planning 
of  Christmas  advertising  since 


Christmas  this  year  than  there 
were  in  1968. 

The  Miami  newspapers  and 
their  advertisers  started  last 
August  to  recognize  their  prob¬ 
lems,  Lathrop  said,  and  as  a  re¬ 
sult  moved  up  one  week  the  com¬ 
pletion  of  Christmas  decorations 
and  the  arrival  in  department 
stores  of  Santa  Claus.  Looking 
ahead  resulted  in  a  74,000-line 
increase  over  1967  last  No¬ 
vember  and  a  361,000-line  in¬ 
crease  in  December  over  the 
previous  year. 

Eldward  Dooley,  South  Bend 
(Ind.)  Tribune,  said  the  Letter- 
flex  plastic  plate,  in  use  by  his 
newspaper  the  last  few  months, 
is  considered  by  the  advertising 
department  to  be  a  selling  tool 
for  color  advertising. 

Lee  Templeton,  vicepresident, 
chain  and  department  store 
sales.  Bureau  of  Advertising, 
said  good  rapport  can  be  estab¬ 
lished  between  the  paper  and  the 
advertiser  if  “the  paper  will  say 
‘yes’  to  the  advertiser  every  once 
in  a  while.” 

He  also  advised  tighter  “edit¬ 
ing”  of  advertising  copy,  for 
“anything  you  can  do  to  hold 
down  mediocre  advertising  will 
be  doing  yourself  a  favor.” 


Past  week’s  range 


of  stock  prices 


JulyT 

July  14 

(Naw  York  Stock 

Eschanga) 

19'A 

Borkay  Photo  . 

.  25'/, 

Boisa  Caicada 

.  MVi 

55% 

Capital  Citiat  Bdcttg 

MH 

32'A 

Cowles  Communicetions 

12 

II 

Crowall  Colliar 

Sk'A 

32% 

Crown  Zallarbach 

51% 

34'A 

Cutlar  Hammar 

38 

35% 

Oayco  Corp.  . 

43 

39% 

Eaitman  Kodak 

77 

74'A 

2»'A 

29% 

Fairchild  Camara 

. 

59'/, 

Foota,  Cona,  Balding 

12% 

12 

Gannatt  Co.  . 

37'/, 

35'/, 

Gaorgia  Pacific  . . 

41% 

52% 

Graat  Northarn  Papar 

59 

S3 

Harrii  Intartypa  . 

..  *8% 

55% 

Inmont  . 

.  21'/, 

I9'A 

Intarnational  Papar 

371/, 

35'/, 

53'A 

Kimbarly  Clark  . 

Miahla-Gosi-Da>tar 

.  *3% 

24i/a 

25 

Tima  Inc . 

50 

41% 

TImai  Mirror  . 

44 

43'A 

(Amarican  Stock 

Eichanga) 

Digital  Equipmant  ... 
Oomtar  . 

..  M% 

.  12% 

Ehranralch  Photo  . 

11% 

29% 

Milgo  Elactronict  .... 

..  25 

22% 

Naw  York  Timat 

52'/, 

49% 

Papart,  Koanig  Lois  ... 

..  22% 

2I'A 

Wood  Industrial  . 

..  14% 

13'/, 

(Ovar  tha  Countar) 

Booth  Nawspapars 

41 

40 

Boston  Harald-Travalar 

30 

30 

Cincinnati  Enquirar 

34 

35 

Dow  Jonas  . 

123 

121 

Downa  Comms  . 

.  23 

14 

Dovla,  Dana,  Barnbach 
Faaaratad  Publications 

.  24'/4 

22 

44 

44 

Gray  Advtg 

Hurfatron 

14 

B'A 

15'/, 

V/4 

Knight  Nawspapars 

34'/, 

i9i4 

33 

Laa  Entarprisas 

If/i 

Ogiivy,  Mat.iar 

24 

20'A 

Photon  . 

20'A 

18 

Post  Corp.  (Wis.) 

.  17'/, 

14 

Richmond  Nawspapars 

..  33'A 

33 

(Canadian  Enchangas) 
Abitibi  . 

•% 

B.  C.  Forast . 

■  W/j 

31% 

MacMillan,  Bloadal 

...  11% 

30% 

Southam  Kass  . 

.  59% 

40'A 

thomson  Nawspapars  . 

.  .  17 

17 

buys  newspaper 
in  New  England 

Attl£Boro,  Mass. 

The  publishers  of  the  Kenosha 
(Wis.)  News  have  purchased 
the  Attleboro  Sun,  an  evening 
daily  with  13,000  circulation,  it 
was  announced  this  week  by 
Guy  S.  DeVany,  publisher  for 
10  years,  who  becomes  president 
of  the  new  corporation. 

DeVany  said  that  he,  Robert 
V.  Olson  and  Gerald  E.  Riley 
will  be  directors  of  the  Attle¬ 
boro  Sun  Publishing  Co.,  affili¬ 
ated  with  United  Communica¬ 
tions  Corp.  Riley  will  be  vice- 
president  and  Eugene  W. 
Schulte,  business  manager  of 
the  Kenosha  News,  will  be  secre¬ 
tary-treasurer. 

Other  principals  in  the  Keno¬ 
sha  firm  are  Willis  H.  Schulte, 
president,  and  Howard  J. 
Brown,  publisher.  The  News  has 
a  circulation  of  29,000. 

Willis  Schulte  has  been  as¬ 
sociated  with  Kenosha  News  for 
more  than  50  years,  rising  from 
carrier  boy  to  head  of  the  firm. 
He  will  be  senior  vicepresident 
and  a  director  of  the  Attleboro 
Sun. 

Howard  Brown  will  be  execu¬ 
tive  vicepresident  and  a  di¬ 
rector. 

Prior  to  becoming  the  major 
stockholder  of  the  Kenosha 
News,  Brown  was  associated 
with  Ottaway  Newspapers- 
Radio  Inc.,  publishers  of  news¬ 
papers  in  Connecticut,  Massa¬ 
chusetts,  New  York  and  Penn¬ 
sylvania. 

• 

'Deaths 

Julio  Mesquita  Jr.,  77,  pub¬ 
lisher  of  O  Estado  de  Sao  Paulo, 
Brazil  for  41  years;  president 
of  the  Inter  American  Press  As¬ 
sociation  iri  1967;  July  12. 

«  «  * 

Jan  Gunnar  Lindstrom,  57, 
director  of  information  of  the 
United  Nations  European  Of¬ 
fice  at  Geneva;  former  acting 
director  of  the  UN  center  in 
Washington;  July  10. 

•  *  * 

Howard  L.  Gossage,  51,  Cal¬ 
ifornia  advertising  agency  chief 
and  copy  writer;  July  9. 

«  *  * 

Glen  Neish,  69,  circulation 
manager  with  the  San  Fran¬ 
cisco  Chronicle  and  a  staff  mem¬ 
ber  for  38  years;  June  23. 

*  •  * 

Ann  Russell,  63,  Cincinnati 
Enquirer  religious  e<iitor,  after 
42  years  with  that  paper,  and 
her  only  job;  July  2. 
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$74  million  in  shares 

Herald  closes  deal 


for  Perth 


Perth,  Australia 

A  transaction  involving  pay¬ 
ment  of  $66  million  Australian 
($74  million  U.  S.)  was  closed 
July  9  for  West  Australian 
Newspapers  Ltd.  The  purchaser 
is  the  Herald  &  Weekly  Times 
Ltd.  of  Melbourne,  the  country’s 
largest  newspaper  group.  (E&P, 
July  12). 

(The  price  is  comparable  to 
that  paid  by  Lord  Thomson  of 
Fleet  for  the  Brush-Moore 
Newspapers  of  the  U.  S.  in 
1967.) 

Two  ordinary  Herald  shares 
will  be  exchanged  for  every  or¬ 
dinary  W.  A.  N.  share,  or  about 
$7.70  Australian  per  share. 

The  West  Australian  group 
owns  and  operates  the  West 
Australian,  Perth’s  only  morn¬ 
ing  paper;  the  Daily  \ews,  the 
city’s  only  evening  paper;  the 
Weekend  News,  the  Country¬ 
man,  and  Sports  Review. 

Included  in  the  sale  w’ere,  the 
44  percent  interest  W.  A.  N. 
owns  in  Perth’s  Channel  7  tele¬ 
vision  station,  all  the  shares 
W.  A.  N.  owns  of  W'.  A.  Broad¬ 
casters  Pty.  Ltd.,  which  operates 
several  radio  stations. 

W.  A.  N.  also  has  consider¬ 
able  holdings  in  Advertiser 
Newspapers  Ltd.,  the  Herald  & 
Weekly  Times,  Queensland  Press 
Ltd.,  and  Macquarie  Broadcast¬ 
ing. 

End  of  a  battle 

The  sale  of  W.  A.  N.  in¬ 
terests  to  the  Herald  &  Weekly 
Times  brought  to  an  end  a  con¬ 
test  by  various  media  groups. 
The  original  offer  came  from 
Sir  Frank  Parker,  chairman  of 
(Consolidated  Press  Holdings  of 
Sydney.  He  would  have  bought 
2,300,000  shares  (25%)  of 
W.  A.  N. 

Rupert  Murdoch,  chairman  of 
News  Ltd.,  of  Australia,  made 
an  offer  to  exchange  “certain” 
assets,  resulting  in  News  Ltd. 
obtaining  a  “substantial  but 
minority  interest  in  W.  A.  N. 
The  latter’s  shareholders  could 
have  retained  control  of  the 
company. 

The  third  offer  came  from 
Sir  John  Williams,  chairman  of 
Herald  &  Weekly  Times  Ltd. 

MetaU  boom  area 

Perth  is  the  capital  of  a  state 
which  exceeds  in  size  Texas  and 
Florida  together,  and  lies  at  the 
center  of  the  world’s  largest 


properties 

base-metals  “boom”  also  in 
Western  Australia.  Melbourne 
is  1,600  miles  to  the  East. 

The  Herald  &  Weekly  Times 
Ltd.  publisshes  the  Melbourne 
Herald,  the  only  evening  paper 
in  the  city,  and  the  Sun  News 
Pictorial,  a  morning  paper. 

In  addition,  the  group  owns 
the  Weekly  Times,  Sporting 
Globe,  Home  Beautiful,  the 
Australian  Post,  and  85  percent 
interest  in  a  Melbourne  tv  sta¬ 
tion. 

Sarcastic  editorial 

Murdoch’s  view  of  the  sale 
was  expressed  in  the  Australian 
on  July  10.  The  editorial  sar¬ 
castically  took  a  dim  view  of  a 
socalled  “Western  newspaper” 
being  bought  out  by  Eastern  in¬ 
terests. 

It  “congratulated”  Sir  John 
Williams,  “the  distinguished  and 
judicious  chairman  of  the 
Herald  &  Weekly  Times  Ltd., 
for  having  appeared  to  have 
conquered  the  far  West  with 
Ea.stern  inticements  and  the 
patriotic  funds  of  his  many 
thou.sands  of  shareholders.” 

The  editorial  went  on  to  “con¬ 
gratulate”  the  “valiant  board  of 
Western  Australian  News¬ 
papers  Ltd.,  which  has  fought 
(albeit  with  pillows)  for  the 
right  of  Westerners  to  own  their 
own  newspapers,  and  which  so 
gn’aciously  (albeit  ‘reluctantly’) 
has  agreed  to  accept  Eastern 
gold.” 

And  finally,  “congratulations” 
were  given,  “the  brave  and 
proud  people  of  Western  Aus¬ 
tralia  in  having  been  invited  to 
join  the  admirable  hegemony  of 
the  biggest  communications  octo¬ 
pus  in  this  great  commonwealth 
of  ours.” 

Triangle  buys  site 
for  research  center 

Philadelphia 

Triangle  Publications  Inc., 
parent  company  for  the  Phila¬ 
delphia  Inquirer  and  Phila¬ 
delphia  Daily  Ne.ws,  has  pur¬ 
chased  a  7-acre  tract  at  East 
W’indsor  Township,  about  10 
miles  east  of  Princeton,  N.  J. 

It  was  announced  that  Tri¬ 
angle’s  trade  division,  which 
publishes  the  Morning  Tele¬ 
graph  in  New'  York  and  the 
Daily  Racing  Form  in  Chicago, 
plans  to  build  a  research  and 
development  center  on  the  site. 


HALF  OF  A  JUMBO  CYLINDER,  we!9hing  over  three  font,  was 
made  to  look  like  a  lull  size  model  by  the  use  of  a  mirror  at  the 
Koenig  &  Bauer  exhibit  during  the  ANPA/RI  Production  Manage¬ 
ment  Conference  in  Chicago.  The  cylinder  uses  four  90-degree  plates 
around  instead  of  two  180-degree  plates.  This,  plus  design  of  the 
cylinder  to  take  six  plates  across,  serves  to  reduce  the  number  of 
webs  per  unit. 


Bar  schedules 
forum  on  news 
media  rights 

Chicago 

The  American  Bar  Associa¬ 
tion  Section  of  Individual  Rights 
and  Responsibilities  has  sched¬ 
uled  a  program  on  “Mass  Media 
— Rights  of  Access  and  Reply” 
during  the  annual  meeting  in 
Dallas. 

Dean  Jefferson  B.  Fordham  of 
the  University  of  Pennsylvania 
Law  School  will  moderate  the 
section’s  afternoon  session 
(August  11)  in  Dallas  Memor¬ 
ial  Auditorium.  He  said  the  dis¬ 
cussion  would  explore  all  phases 
of  the  legal  and  moral  responsi¬ 
bilities  of  both  broadcast  and 
print  mtdia  to  cover  all  sides 
of  public  issues.  The  discussion 
also  is  expected  to  deal  with  the 
rights  of  individuals  and  organ¬ 
izations  to  answer  criticism  or 
charges  carried  by  mass  media. 

The  session  will  open  with 
talks  by  Commissioner  Kenneth 
A.  Cox  of  the  Federal  Commun¬ 
ications  Commission ;  Richard 
W.  Jencks  a  vicepresident  of  the 
CBS  Television  Network;  and 


Clifton  Daniel,  managing  editor 
of  the  New  York  Times. 

Commenting  on  these  presen¬ 
tations  will  be  William  B.  Dick¬ 
inson,  executive  editor  of  the 
Philadelphia  Bulletin;  Corydon 
B.  Dunham,  general  counsel  of 
the  National  Broadcasting  Co., 
and  Daniel  Walker,  author  of 
the  Walker  Commission  report 
on  Chicago’s  confrontations  a 
year  ago. 

• 


Mehaflfey  purchases 
weekly  in  Missouri 

Crystal  City,  Mo. 

The  Jefferson  County  Press- 
Times  has  been  sold  to  Sub¬ 
urban  Media  Inc.  it  was  an¬ 
nounced  July  11  by  Emily  C. 
Reber  and  her  son,  Bert  J. 
Reber,  editor.  The  Press-Times 
publishes  a  weekly  and  does  job 
work. 

The  new  publisher  and  editor 
is  John  A.  Mehaffey.  He  and  his 
family  have  moved  to  Crystal 
City  from  Owego,  N,  Y. 

Jefferson  County  has  one 
daily,  the  Festus  Daily  News 
Democrat,  and  weeklies  in 
Crystal  City,  DeSoto,  and  Hills¬ 
boro, 


j  ANNOUNCEMENTS 

Appraisers— Consultants 

APPRAISALS  FOR  ESTATE.  TAX, 
{  partnership,  loan  and  insurance  pur- 
i  poses*  Sensible  fees.  Brochure.  M.  R. 
<  Krehbiel*  Box  88.  Norton,  Kans.  67664. 


ANNOUNCEMENTS 

I  Business  Opportunities 

START  OFFSET  PAPER  or  shopi'er 
with  our  equipment  on  rent-lease  bnsis 
if  you  have  know-how  and  modest 
capital.  NAPSCO.  Berlin,  Wise.,  nnd 
1  18  W.  22nd  St.,  New  York.  N.Y.  10010. 
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CASH  >X>R  ACQUISITIONS— Highly- 
ntcd  lient  firm  seeks  daily  news¬ 
papers.  radio,  TV  and  CATV  in  top 
5t0  m  rkets.  Must  be  profitable  and 
will  p  y  i>eat  price.  Principals  write 
in  complete  confidence.  AH  replies 
anfwend.  Box  1255,  Editor  &  Pub¬ 
lisher. 


FARM  MAGAZINES 
Southc'St  publishing  house.  Top 
(Towtb.  No  printing  equipment.  Gross 
will  hit  $520,000  this  year  with  $75,000 
before  tax  net  after  publisher’s  $42,000 
lalary.  Priced  at  $600,000.  State  fi¬ 
nance.-.  write  fully  to: 

J.  N.  WELLS  &  COMPANY 
(43  VV .  Roosevlt  Rd.,  Wheaton,  III. 


Newspaper  Brokers 

BILL  MATTHEW  COMPANY 
Cbnducts  professional,  confidential  ne- 
lotiations  for  sale  and  purchase  of 
bluest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (AC  813)  446-0871  day¬ 
time:  (AC  813)  73.3-8053  nights;  or 
write  Box  3364,  Clearwater  Beach, 
Floridii  33515.  No  obligation,  of  course. 

The  DIAL  Agency,  1503  Nazareth,  Kal¬ 
amazoo.  Mich.  49001.  Ph:  349-7422. 
“America’s  No.  1  Newspaper  Broker." 

IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  'This 
if  why  we  insist  on  i>ersonBl  contact 
telling. 

LEN  FEIGHNER  AGENCTY 
Box  189,  Mount  Pleasant,  Mich.  48858. 

HARRIS  ELLSWORTH.  Licensed  Bkr., 
Serving  the  Pacific  Northwest 
Box  509,  Roseburg,  Oregon  97470 

SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALES.  SERVICES.  MANAGEMENT 
134  S.  Panama  St.,  P.O.  Box  7267 
Montgomery,  Ala.  (205)  262-2411. 

VERNON  V.  PAINE 
Dfily  papers — Nation-wide  service 
305  Taylor,  Claremont,  Calif.  91712 

CONFIDENTIAL  INFORMA’HON 
Daily  Newspaper  Proi>erties 
W.  H.  Glover  Co.,  Ventura,  Calif.  93001 

MEL  HODELL 

Hazen  Co,,  191  N.  Euclid  Ave., 
Upland.  Calif.  91786  714-982-1595 

HEGOTIATORS  for  transfer  of  news¬ 
paper  properties  —  sale  or  purchase. 
Dixie  Newspapers,  P.O.  Box  490,  Gads¬ 
den.  Ala.  36902.  Ph:  (AC  205)  646-3357. 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
in  Eastern  states 
W.  B.  GRIMES  &  CO. 
National  Press  Building 
Wsishington,  D.C.  20004 
(AC  202)  NAtional  8-1133 


ANNOUNCEMENTS 


Newspapers  For  Sale 


EXCLUSIVE  10-12  PAGE  county  offi¬ 
cial  newspaper,  over  $45,000  gross. 
2,450  paid  subscriptions,  flood  equip¬ 
ment.  Town  of  2.000.  By  owner. 
Promoter,  Stanley,  N.  D. — 68784. 


IF  YOU  HAVE  29%  down  payment 
for  $100,000  plus  gross  weekly  in  boom¬ 
ing  Southern  industrial  area,  write 
all  R.K.T.  Larson  &  Associates,  Inc., 
P.O.  Box  111,  Culpei>er,  Va. — 22701. 

WESTERN  NEWSPAPER  GROUP, 
offset;  executive  markets;  profitable; 
sound  rural  economy.  $90,000  down. 
Send  proof  of  financial  ability.  Joseph 
A.  Snyder,  Newspaper  Bkr.,  2234  E. 
Rnmneya  Dr.,  Anaheim,  Calif. — 92806. 

PROMISING  LA.  WEEKLY.  Owner- 
editor  earne<I  $11,000  last  year.  $5,000 
down  and  terms.  Box  1171,  Editor  & 
Publisher. 

CALIFORNIA  SEACOAST  WEEKLY, 
(lerfect  climate;  offset ;  1968  gross  $55,. 
000.  Requires  vigorous  publisher.  Only 
$10,000  down.  J.  A.  Snyder,  News¬ 
paper  Bkr.,  2234  E.  Romneya  Dr,, 
Anaheim,  Calif. — 92806. 

EASTERN  CANADIAN  DAILY,  es- 
tablishe<l ;  40,000  circulation;  record 

of  progress;  recent  renovations;  new 
buildings  and  equipment.  One  owner¬ 
ship  for  60  years.  Total  gross  sales 
$216,000  plus.  Financial  analysis  and 
appraisals  available.  Box  1181,  Editor 
&  Publisher. 

WISCONSIN  NEWSPAPER:  $12-$14,- 
000  gross;  progressive  community  near 
Twin  Cities,  $94,000  gross;  unopposed 
county-seat  weekly:  6M  subscriptions: 
solid  brick  building.  Attractively 
priced.  LIBBY  AGENCY.  2716  Nicol¬ 
let  Ave.,  Minneapolis,  Minn. — 55408. 

’THREE  WEEKLIES  in  Zone  2.  Ex¬ 
cellent  growth  possible  under  aggres¬ 
sive  management.  Operates  in  the 
black.  One  paper  covers  section  of 
large  city ;  two  serve  growing  subur¬ 
ban  areas.  Printed  offset  by  contract. 
Box  1176,  Editor  &  Publisher. 

WISCONSIN  OFFSET  WEEKLY  with 
letterpress’  plant.  Should  gross  $50,000 
-f-  this  year.  Priced  $45,000  with  build¬ 
ing.  Krehbiel-Bolitho,  Box  133,  Em¬ 
poria.  Kans. — 66801. 

DAILY  NEWSPAPER  IN  CANADA— 
2,700  circulation  and  growing ;  gross 
over  $105,000;  in  own  modern  offset 
plant.  Only  principals  with  resources 
to  make  cash  deal  need  apply.  Price : 
$1’0,000.  Box  1227,  Editor  &  Publisher. 

UNOPPOSED  ARIZONA  WEEKLY  I 
grossing  $120,000;  price  $145,000  cash  { 
— includes  real  estate.  Also,  freethrow 
weekly  in  California— $200,000.  Nevada 
county-seat  weekly — $55,000;  small 
Colorado  weekly,  $24,000,  including 
real  estate;  Phoenix  printing  plant 
$60,000;  New  Mexico  printing  and 
stationery  company — $60,000.  John 
Hogue,  Bkr.,  1416  E.  University  Dr., 
Mesa.  Ariz,— 85201. 


oeya  Dr.,  Anaheim,  Calif. — 92806. 


ANNOUNCEMENTS 


Publications  For  Sale 


STEP  RIGHT  UP  I  50%  (for  more)  in¬ 
terest,  established  monthly  tabloid  in 
hottest  resort  area  in  West.  Gross  up 
110%  in  1968.  Could  go  weekly.  Com¬ 
petition  light.  Choice  mountain  area — 
top  potential.  Minimum  $10,000  cash 
required.  Reply  Box  1222,  Ixlitor  & 
Publisher. 


- - r;-" - ^ - SUCCESSFUL  WEEKLIES 

Newspapers  For  Sale  Canada  .  $325,000 

^  ^  _  Georgia  .  70,000 

CALIFORNIA  SEMI-WEEKLY  in  best  New  York  .  100,000 

locale,  best  climate;  rapid  growth  pat-  Maine  .  145,000 

tarn:  offset;  $50,000  down  to  excep-  Utah  .  67,500 

Uonally  qualified  buyer.  Joseph  A.  Montana  .  80,000 

Ssyder,  Newspaper  Bkr.,  2234  E.  Rom-  Iowa  . '. . .  65,000  A  80,000 


Nebraska  .  70,000  A  126,000 

Illinois  .  100,000  A  125,000 

JKEKLY  buys  —  ’Texas:  gross  State  cash  first  letter;  29% 

w60M,  $4IM  down.  Louisiana:  gross  cash  down  buys  any  of  these 

I190M.  $61M  down;  gross  $50M,  Others — tell  hs  what,  where,  sise 

II1.6M  down:  gross  $30M,  $6.5M  down.  MARION  R.  KREHBIEL 

Write?  Newspaper  Ser.  Co.,  216  Curtis,  Box  88  Norton.  Kans.- -67654 

Jennings,  La.  Ph:  (318)  824-0476.  — - - - -  - 

"  ■  COLORADO  WEST  SLOPE  weeklies 
regional  COUNTY-SEAT  DAILY  grossing  $44,000 — top  $.50,000  this  year. 
I»lated,  growing  college  city;  good  Letterpress.  Sell  $40,00  with  terms, 
plant;  6,000  circulation;  i^rmlsive  Krehbiel-Bolitho,  Box  133,  Emimria, 
terms  to  qualified  buyer.  Send  proof  of  Kans. — 66801. 

wtancial  ability.  J.  A.  Snyder,  News-  - 

paper  Bkr..  ,2234  E  Romneya  Dr.,  WEEKLY -SHOPPR’R 

^eim,  Calif.— 92806.  _ _  Also  job  plant  in  S.  E.  Wisconsin. 

‘  ■  Nice  area.  Ideal  family  operation. 

WESTintN  MASH.4CHUbETT8  WEEKLY  Offset,  letterpress.  $180,000  with  terms, 
(seal  for  husband-wife  team.  No  print-  Write  fully  to: 

•»g  plant.  Good  potential.  Attrac-  J.  N.  WELLS  A  COMPANY 

[byly  pricedi  Box  1136,  Editor  A  Pub-  (H’erkl\  S'ewspaper  Difisiim) 

'"Per.  643  W.  Hotisevelt  Rd.  Wheaton.  HI. 

editor  &  PUBLISHER  for  July  19,  1969 


NEWSPAPER  SERVICES 

Features  Acailable 

THE  MADZIWILL  PAPERS  make 
everything  else  seem  outdated.  Lively 
new  syndicate  includes  6  cols — love- 
slant,  teen-slant,  politics-left,  wild 
humor,  fortune-teller.  Write  T^  Crail 
News  Council,  940  Lincoln  Road,  Miami 
Beach.  Fla.— 33139. 

’’NEWSBEAT’  ideas  for  active,  enter¬ 
prising  newsrooms.  Over  600  use  it  I 
Twice  monthly.  $2.25-a-month.  News- 
features  Associates,  1312  Beverly,  St. 
Louis.  Mo.— 63122. _ 

EDI’TORS  OP  OFFSET  WEEKUES 
put  “ELIJAH" — only  cartoon  panel  of 
its  kind  on  your  editorial  page:  4- 
week’s  free.  Write:  Sharpe  Cartoon 
Syndicate,  2313  E.  Tth  St.,  Anderson, 
Ind.— 46012. _ 

’THE  BOOKSHELF’ — Lively  reviews. 
Book  news.  Weekly.  Free  sample.  Box 
1168,  Kailua-Kona,  Hawaii — 96740. 

ADD  SOME  VARIETY  to  your  paper: 
two  book  reviews  and  column  on  na¬ 
tional  politics — $2  i>er  week.  Written 
by  newspaperman  with  college  teach¬ 
ing  and  political  background.  Box  1173, 
Editor  A  Publisher. _ 

WEEKLY  EDITORIAL  CARTOON  by 
our  staff  cartoonist:  professional;  cur¬ 
rent:  $1.50-a-week.  North  Baton  Rouge 
Journal,  Baton  Rouge,  La. — 70805. 

“OFF  AND  ON’’— World’s  finest 
amusement  column.  Guaranteed  to 
drive  your  readers  crazy  with  laughter. 
Write  Box  1228.  hxiitor  A  Publisher. 


Press  Engineers 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING  | 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 

55-59  Fourth  Street 
Brooklyn.  N.Y.  11231 
(AC  212)  JAckson  2-6106 _ 

PRESS  ERECTION  UNLIMITED 
Are  you  buying  a  new  or  used  press  T 
I  can  move  it  for  you  and  train  your 
personnel  to  run  it.  I  have  13  years’ 
experience  as  an  erecting  machinist  in 
Web  offset  and  letterpress,  excluding 
double  width.  I  have  twinned  and 
modified  offset  and  letterpress.  Ken¬ 
neth  Langley,  6217  Lamar.  Mission, 
Kans.— 66202.  (AC  913)  432-8276.  I 


Press-Time  Available 

WEB-OFFSET  press-time  available.  Up 
to  16  pp.  broadsheet  or  32-page  tab 
collect.  Inserter  available  for  larger 
page  capacity.  Color  available,  as  is 
colored  papers.  (AC  218)  761-3710.  Ask 
for  Mr.  Williams  or  Mr.  Reeves. 
Bemidji,  Minnesota. 


MACHINERY  &  SUPPLIES 
Composing  Room 
ALL  MODELS 

Linotypes — Intertypes — ^Ludlows 
PRINTCRAhT  REPRESENTATIVES 
136  Church  .Street.  N.Y..  N.Y.  10007 

JUSTO  WRITERS — ^Large  selection  of 
excellent  trade-ins  for  rent-lease,  or 
for  sale;  easy  terms,  NAPSCO,  Berlin, 
Wise.,  and  18  W.  22.,  N.Y.C.— 10010. 

JUSTOWRITERS,  rebuilt  by  Friden 
trained  personnel.  Ixirge  selection  of 
tyiie  styles.  Flexowriters — Input  units 
for  computers.  KHN  Business  Products, 
1500  Kings  Highway,  Cherry  Hill,  N.J. 
—  080.34.  (AC  609)  428-3223. 


MACHINERY  &  SUPPLIES 


Composing  Room 


(1)  VARITYPER,  hardly  used:  no 
fonts:  model  610,  S#  480— $300.  Write 
or  call:  Graphic  Arts  Rubber  (jo,,  Inc., 
109  W.  21st  St.,  Indianapolis.  Ind. — 
46202. 


FOTOSETTER  -  IN’TERTYPE  #482-S/ 
023199FS.  6  magazines,  6  pt. — 72  pt. 
Price  is  $10,000.  In  fine  condition,  (jan 
lie  seen  at  Banning  A  Beaumont,  Cali¬ 
fornia  Record-Gazette.  (Contact  P.  F. 
Buckner,  131  Mercer  St..  Seattle,  Wn, 
—98109.  h:  (206)  284-0946. 

FOTOSETTER — Can  be  seen  at  Palatka 
Daily  News.  Palatka,  F’la.  Write:  J.  M. 
Welch.  P.O.  Box  1119,  DeLand,  Fla. — 
32720. 

TTS  ALLO’TTFR  consisting  of:  Trans¬ 
mitter  Distributors  with  Rub  out  de¬ 
leter,  reperforator  and  table.  Make 
offer.  Box  1157,  Editor  A  Publisher. 

COMET,  top-notch  condition,  Fairchild 
operating  unit.  Shaffstall  mat  de¬ 
tector,  mat  glide  system,  etc.  Main¬ 
tained  with  TLC.  Contact :  S.  Mac- 
Laughlin,  Union  Leader,  35  Amherst 
St.,  Manchester,  N.  H.-^3101. 

F’OREMOST  NEWSPAPERS  mat  85- 
100  line  series  with  jm. Duralumin 
B)uie.  Jack  Moore.  R/1,  Me4lina,  Ohio. 

LUDIXIW  TYPOGRAPH.  excellent 
condition.  Late  mn<lel  .#11,554.  14 

fonts,  tempo  series,  nine  sticks,  cab¬ 
inet — $38,000  ca.sh. 

INTERTYPE  G,  #21676,  4  molds, 

quadder,  saw.  mixer,  five  90  channel 
mags.,  4  splits,  8  fonts,  mats  six  to 
thirty.  Cash,  terms — $53,000. 

Wm.  MacKnight,  South  Idaho  Press. 
P.O.  Box  190,  Burley.  Idaho-  83318. 
(AC  208)  678-2201. 


CLASSIFIED 

Advertising  Rates 

“SITUATIONS  WANTID" 
Ifoyebla  with  erdarl 

4-wMks . $1.00  p«r  lint,  per  Itiuc 

)-wttlis . Sl.lO  per  lint,  per  liiuc 

Z-weekt . $1.20  per  line,  per  Ituw 

I  wttk  . $1.30  per  lint. 

Count  6re  artregt  words  per  lino 
3  lintt  nilnlnaim 
(No  abbrerlations) 

Add  SOc  for  box  service 
Alr-mall  service  on  box  numbers  also 
available  at  $1.00  extra. 

» 

Hesitant  about  answtrina 
a  blind  ’help  wanted’  Mf 
Respondents  desirini  to  avoid  send- 
inp  a  rtsumi  ta  specific  newspapers 
or  arpaniations  can  still  da  sa  by 
placina  saaw  In  an  invelopt  ad¬ 
dressed  ta  "ClassIRtd  OepartaNnt” 
alonp  with  a  note  llstinp  tha  taai- 
panies  you  do  not  wish  your  appli¬ 
cation  to  reach.  We  will  screen  the 
cutter  for  you. 


“AU  OTHH  CLASSIFICATIONS’* 

4-weehs  .  $1.50  per  Hat.  per  Issue 

3-wccks .  $1.60  per  line,  per  Issue 

2-wetks .  $1.70  per  Ihn.  per  Issue 

l-week  .  $1.S0  per  line. 

DISPLAY - CLASSIFIED 

Tha  use  of  borders,  boldface  type,  cuts 
or  other  decorationt,  chanpts  your  dassl- 
6(d  ad  ta  display.  The  rate  for  display- 
classified  is  $3.15  per  apate  line — $44.10 
nor  column  inch  mmimum  space. 

WEEKLY  CLOSINO  TIME 
Taotday,  4:30  PM 

Box  numbers,  which  are  auiled  each  day 
as  they  are  received,  are  valid  far  l-ycar. 

Editor  &  Publisher 

B50  Third  Avo..  N.  T.,  N.  T.  10023 
(AC  21t)  Ploxa  2-7PM 
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MACHINERY  &  SUPPLIES 

Engraving  Equipment 

FAIRCHIU)  Cadet  ensravinK  machine, 
completely  reconditioned  by  factory 
technician.  Available  immediately. 
$67t.00  or  offer.  Write  or  call  John 
Ty^ret.  Production  Mttr.,  South  Bay 
Daily  Breeze.  6215  Torrance  Blvd.. 
Torrance,  Calif. — 90509.  (AC  213)  370- 
5511. 


Mailroom  Equipment 

STA-HI  STACKER 
Metro  Style 
Good  condition 
Available  at  once 
Good  saving  I 

Located  Detroit,  Michigan 
Offered  exclusively  by 
INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  St.,  Kansas  City,  Mo.  64108 
Phone  (816)  221-9060 


MACHINERY  &  SUPPLIES 

Perforator  Tape 

NOW  STATIC-FREE  perf  Upes  at  our 
same  prices — lowest  in  USA.  All  colors. 
Top  Quality. 

Call  or  write 

PORTAGE  (216)  PO  2-3666 
25  E.  Exchange  St.,  Alcron,  Ohio  44308 


PreMeg  &  Machinery 


'  SCOTT  PRESSES  (1948) 

{  6  or  7  unite;  21 inches;  Color  Cylin¬ 
ders;  Heavy  Duty  3/2  Folders;  C-H 
,  Conveyors:  Reels  A  Pasters;  Trackage 
'  A  Turnables. 

Located:  N.Y.  Post 
Available:  Now! 

Priced:  Most  attractively 
BEN  SHULMAN  ASSOCIATES 
,  60  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4590 


SHERIDAN  HEAVY-DUTY  TYER— 
32*  model  30  ties  per  minute,  maximum 
size  22*  X  18*  or  21*  x  19"— S#22064 :  ; 
good  condition.  Price  $975.  Call  or 
write:  Ronald  P.  Linden,  Assistant  ' 
Production  Mgr.,  Dow  Jones  A  Co.,  \ 
11501  Columbia  Pike,  Silver  Springs, 
Md.— 20910.  Ph:  (301)  622-2900. 


(2)  8-POCKET 
SHERIDAN  STUFFERS 
Top  A-1  quality 
Available  this  fall 
A  real  bargain 

Located  Detroit,  Michigan 
Offered  exclusively  by 
INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  St..  Kansas  City,  Mo.  64108 
Phone  (816)  221-9060 

Material  For  Sale 

SAVE  MONEY  on  Headliner  paper  and 
litho  films.  Order  from  Nafl.  Publish¬ 
ers"  Supply  (NAPSCOi,  Berlin.  Wise., 
and  18  W.  22  St.,  N.Y.,  N.Y.  10010. 

Migcellaneoug  Machinery 

PROOF  PRESS 
(This  is  a  beauty) 

I — Full  page  Vandercook  Proof  Press, 
Model  825-A— 220  volt,  bed  is 
24*  X  36".  Full  power  operation, 
excellent  shape  .  $3,000 

ELRODS 

(Buy  all  for  $3,450.00) 

1 — Elrod — ^rial  F-4690.  electric  220 

pot.  Margach  Feeder  .  $1,500 

I — Elrod — Serial  F-3610E,  electric  220 
pot,  Margach  Feeder  .  $1,200 

1 —  Elrod — Serial  F-1406,  gas  pot, 

Margach  Feeder  .  $1,050 

$3 — Assorted  Mold  for  above  Elrods  to 

36  point . each  $35 

$ — Tons  Assorted  Spacing  Material 

and  Rules — Elrod  made  _ lb.  .26 

DUPLEX  EQUIPMENT 

2 —  Duplex  Tubular  Plate  Routers — 

not  enclosed  .  $  600 

1 — Duplex  Tubular  (Shipping  Block 

.  $60 

I — Duplex  Tubular  Casting  Box  with 

Gas  Pot  of  3000  lbs . $2,000 

I — Tubular  Plate  Finishing  Machine — 

22*.  cut-off  .  $1,000 

No  reasonable  offer  refused 
Subject  to  prior  sale 
Write  or  call: 

AMERICAN  PUBLISHING  COMPANY 
1442  Brush  St.. 

Detroit.  Mich. — 48226 
(313)  WO  2-3703 
Shown  by  appointment 


BURROUGHS  accounting  machine  set 
up  for  newspaper  bookkeeping.  Will 
handle  payroll,  display  advertising 
utles  and  classified  contract  advertis¬ 
ing  sales.  Will  automatically  compute 
aales  by  salesman  and  sales  by  news¬ 
paper  for  a  combination  sell  within  a 
group  of  newspapers.  Machine  can  also 
be  modified  to  handle  accounts  pay¬ 
able.  Sample  of  all  forms  available. 
Burroughs  E2I00  accounting  machine 
with  100  totalizers.  Available  now! 
Economist  Newspapers.  5959  S.  Har¬ 
lem,  Chicago.  (AC  312)  586-8800.  ext.  2. 
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GOSS  HEADLINERS 

223^"  cut-off 

Superimposed  color  half 
decks 

Offered  as  4,  S,  6  or  8-unit 
presses 

Tension  plate  lockup 
Reels,  tensions  and  pasters 
A.  C.  drive 

Located: 

Atlanta  Newspapers 
Atlanta,  Ga. 

Offered  exclusively  by 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry,  Kansas  City.  Mo.  64108 
Phone  AC  816  221-9060 


MACHINERY  &  SUPPLIES 


Preggeg  &  Machinery 

TUBULAR  PRESS  OWNERS 
Unbelievably  Low  Prices 
1  Balloon  (Upper)  Former,  complete. 
Goes  manufacture.  Offered  delivered 
and  installed. 

1  4-P.  Dek-A-Tube  Unit. 

1  8-P.  Dek-A-Tube  Top  Deck. 

1  8-P.  Top  Deck  for  Standard  Tube. 

4  Goss  Unitube  Units. 

4  Duplex  Unitubular  Units. 

Also  miscellaneous  pieces 
of  stereo  equipment 

INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  St.,  Kansas  City.  Mo.  64108 
Phone  (816)  221-9060 


HELP  WANTED 

Administrative 


FOR  SALE:  HOE  PRESS,  64  pages. 
Available  Nov.,  Dec.  this  year.  Actual¬ 
ly  run  only  12  years.  In  excellent  con¬ 
dition.  Perfect  for  new  Letterflex 
plates.  New  controls.  Can  he  seen  in 
operation.  Write:  George  W.  Bauer, 
Herald-Tribune,  Sarasota,  Fla. — 33678. 


Stereotype  Equipment 

STA-HI  MASTER  FORMERS 
New  Style 

TEFLON  SCREENS— 22%"— AC 
BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4690 


PRESS  PARTS  I 

OR  THE  WHOLE  PRESS 

What  do  you  need  7  Gears,  cylinders, 
color  hump  or  color  units?  Or  would  i 
you  like  the  whole  6-unit  double  width  ' 
press? 

Available  now!  Hoe  straight  pattern  , 
press  #1975.  Vintage  1920's.  22%  cut¬ 
off.  Four  straight  pattern  units.  1  full 
super  imposed  unit,  1  color  cylinder 
and  1  reverse,  double  folders  with  skip 
slitter.  Two  units  have  Hoe  ink  pumps, 
others  have  fountains  and  ductors. 
Three  Capco  portable  fountains.  Com¬ 
pression  lock-up  with  single  screw 
Hassell  backs.  Two  100  HP  DC  motors 
and  controls.  Press  is  end  fed  from  roll 
stands. 

i  Take  all  or  any  parts,  units,  cylinders, 
gears,  compensators,  etc.  Any  offer 
considered.  Southtown  Economist.  5969 
S.  Harlem,  Chicago.  Illinois — ^60638. 
(AC  312)  586-8800,  ext  2. 


HOE  COLORMATIC  (1968) 

Four  units — one  color  cyl. — tensionplate 
lockup — heavy  duty  8/2  folder — AC  unit 
type  drive — reels  and  fully  automatic 
pasters — rated  70.000  hour.  Available 
in  one  year  at  considerable  savings. 

Stereo  to  rr-atch 
BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4690 


WOOD  DUAL  PLATE  ROUTER 
I  23A" — Dual  Spindles — AC  Motors 

Self-contained  Air  Supply 
'  BEN  SHULMAN  ASSOCIATES 
j  60  E.  42nd  St.,  N.Y.  17.  N.Y.  OX  7-4690 

I 

WOOD  PONY  AUTOPLATES 
I  211/4  —  22%  —  23A 

I  BEN  SHULMAN  ASSOCIATES 
!  60  E.  42nd  St.,  N.Y.  17.  N.Y.  OX  7-4690 


Wanted  To  Buy 

2-UNIT  GOSS  COMMUNITY  or  any 
offset  with  at  least  this  capacity.  Box 
1139.  Editor  &  Publisher. 


MODEL  F-4  INTERTYPES  with  saws 
and  quadders.  State  model  number; 
quote  price.  Box  1229,  Editor  &  Pub¬ 
lisher. 


Ill 

=  Want  to  be  a  ^ 

Florida 

Publisher? 


Having  recently  acquired  a  group 
of  Florida  weekly  newspapers, 
several  unusual  opportunities  are 
open  immediately  to  qualified 
newspapermen. 

If  you’d  like  to  live  and 
play  in  Florida,  get  re¬ 
warded  for  outstanding 
results,  this  is  for  you! 

You  might  not  be  a  pul)- 
lisher  now,  but  think  you 
are  capable  of  becoming 
one. 

j  You  may  be  stymied  in 

I  your  present  position,  like 

a  challenge  and  a  change 
j  of  scenery,  want  opportun¬ 
ity  and  growth. 

Must  know  all  phases  of 
offset  operation,  have  good 
character  and  personality. 

If  you're  ready — we  are 

Call  or  write: 

Bill  Matthew  Co., 

P.  O.  Box  3364, 
Clearwater  Beach, 
Florida-33515 

I  Ph;  (AC  813)  446-0871  I 
=  or;  (AC  813)  733-8053  | 


GO.SS  UNIVERSAL  PRESS.  6  unit*. 

2  color  humps,  installed  1967.  Wood  < 
Pony,  2  mat  formers,  plate  router.  All 
perfect.  Available  July  I.  1969.  Will  sell 
as  whole,  or  break  up.  Tri-Cities  News-  j 
papers,  Inc..  21  n  W.  Tennessee  St.,  I 
Florence,  Ala. — 36630. 


,  GOSS  OFFSET  Suburban  Folder.  No. 
j  S-1106,  4  years  old.  24  page  Broad 
!  Sheet  or  48  page  Tabloid  capacity, 

;  Half  fold  or  quarter  fold,  2300  p.p.h. 
$7,600.00. 

I  Inter  City  Press,  Inc.,  46586  Grand 
:  River  Ave..  Novi.  Mich. — 48060.  Ph: 

I  I -3 13-849-5990. 


PACIFIC  N.  W.  UNIVERSITY  seeks 
editorial  journalism  teacher/student 
newspaper  adviser.  M.  A.  required; 
experieniw  desired.  Box  1204.  Editor 
&  Publisher. 


Administrative 

Production 

ENGINEER 

ANPA  Research  Institute 
Staff  Position  New  York  Office 

Prefer  college-educated  person  capable 
of  evaluating  newspaper  production 
department  costa,  equipment.  methn<ls. 
etc.  Must  have  ability  to  write  effec¬ 
tively.  Moderate  travel  requirwl. 

The  position  offers  interesting  and 
diversified  work  and  excellent  career 
opportunity  for  Qualified  person. 

Write  to- 

Peter  P.  Romano.  Dir.  Production  Dept. 
ANPA-RI 

760  8rd  Ave..  New  York.  N.Y.— 10017 

Furnish  full  particulars  of  education, 
experience  and  salary  requirements.  All  1 
replies  will  be  held  in  strict  confidence.  ; 

GENERAL  MANAGER  for  weekly. 
Open  shop  newspaper  in  Southwest. 
Must  be  strong  in  advertising  with 
some  knowledge  of  finance  and  editor-  I 
iai.  Opportunity  for  advancement.  Send  'I 
complete  resum4  and  reefrences  to  Box  | 
1245,  Editor  A  Publisher. 


HERE'S  AN  OPPORTUNITY  to  come 
to  Alaska  where  there's  lots  of  excite¬ 
ment.  The  Anchorage  Times  needs  a 
controller  who  can  take  full  charge 
of  department  with  IBM  1130  book¬ 
keeping.  Please  submit  full  resum4  a 
experience  with  references  and  present 
earnings.  Bob  Atwood,  Box  40,  Anchor- 

age,  Alaska — 99601. _ 

(XJMPU’TER  PROGRAMMER  now;  de¬ 
partment  manager  when  hardware  ar¬ 
rives.  360-20  Disk  RPG.  Must  be  ex¬ 
perienced  in  all  faceta  of  newspaper 
and  probably  No.  2  man  in  EDP  de¬ 
partment.  Southern  Calif,  paper  with 
good  salary  and  fringe  benefits.  Box 

1192,  tkiitor  A  Publisher. _ 

AGGRESSIVE  GM  for  three  weeklies 
grossing  over  $200,00  per  year.  Zone  2. 
(Complete  control  and  responsibility.  Po¬ 
tential  participation  in  ownership. 
Furnish  detaiM  resumd  and  salary 
desired.  Box  1209,  Editor  A  Publisher. 


Circulation 


Opening  for  experienced 
CIRCULATION  MAN 

Do  yourself  a  favor  and  call 
between  9 :30  a.m.  and  4 :30 
p.m.  (collect) 

615-246-8121 

Ask  for  Don  LaFerney 
(or)  E.  J.  Heiberger 

We'll  tell  you  why  you  should 
make  your  move  now. 


Next  month 
you  did. 


you'll  be  gla<! 
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areer  Opportunities 


THE  lEST  JOI  OPENINGS  IN  THE  NEWSPAPEE  AND  RELATED  FIELDS 


Circulation 


L.ATION  MANAGER  for  10- 
i'.  m*  2  a.m.  HarketinK  and  lales 
as  well  as  cost-consciousness 
mportant  than  extensive  expert- 
‘'omplete  authority  and  resi>onsi- 
for  circulation  development,  op- 
i.s  and  distribution.  Bonuses 
ipon  circulation  irrowth  and  cost 
:  !nance ;  must  be  cai>able  of  bud- 
'  both  and  meeting  KOals.  Send 
to  Box  11S5,  ^itor  &  Pub- 


LARC.B  midwest  daily  and  Sun¬ 
day  in  competitive  market  has  ixwi- 
tioDS  available  for  home  delivery  sales 
■upenisors.  Men  selected  will  assume 
rasponsibility  for  leading,  motivating 
tad  training  of  approximately  12  Dis¬ 
trict  Managers,  focellent  opportunity 
(or  men  who  can  produce  results.  Good 
biiMfits,  good  salary  (open)  and  ex¬ 
pense  allowance.  Send  resumi  in  com¬ 
ply  ronfldence  to  Box  1210,  Editor  A 
Publisher. 


CONNECTICUT'S  LARGEST 
EVENING  NEWSPAPER 
IS  EXPANDING  ITS 
CIRCULATION  DEPT. 


The  Hartford  Times  has  exceptional 
opportunities  for  experienced  circu- 
l^ion  personnel  who  are  eager  to 
join  a  leading  newspaper  in  the 
rapidiy-expanding  Gannett  News, 
paper  Group.  We  are  seeking  *‘go- 

Caters”  who  are  looking  for  a  chal- 
nge  and  the  opportunity  to  move 
shrad  with  a  circulation  manage¬ 
ment  team. 


Circulation 


Ditplay  Advertising 


Country 


Supervisors  and  District  Managers 
—with  experience  in  home  deiivery, 
dealer  sales  and  motor  route  man¬ 
agement. 


Supervisors  and  District  Managers 
—with  background  in  "Littie  Mer- 
chant"  program  and  counselor  sys¬ 
tem. 

Please  send  complete  resumd  in¬ 
cluding  salary  requirements  to: 

Mr.  John  M.  Slocum 
Personnel  Manager 
THE  HARTFX>RD  TIMES 
10  Proqpeet  St. 

Hartford,  (^nn.  06101 

All  replies  confidential 


CIRCULATION  MANAGEMENT 

Promotions  have  created  circulation  op¬ 
portunities  for  two  experienced  men 
*Ik>  are  looking  for  a  professional 
usoriatlon  with  The  Chicago  Tribune. 

You  should  have  sales  interest  and 
ability.  You  must  be  able  to  deal  ef- 
l^ively  in  all  aroas  of  circulation. 
You  should  have  6  to  10  years’  experi- 
•nce  in  circulation  as  director  or  ter¬ 
ritorial  supervisor.  Perhaps  you  are 
No.  1  (maybe  the  only  one)  on  a  small 
■>ewsi>ai>er.  Prefer  college  graduate, 
but  combination  of  experience  and 
•ducat  ion  o.k. 

As  a  leader  in  our  industry.  The  Tri¬ 
bune's  growth  will  create  many  op¬ 
portunities  for  personai  and  profession¬ 
al  development.  If  you  are  interested, 
please  send  a  complete  resumd  with 
rtary  requirements,  in  strict  con- 
■dsnre,  to:  H.  E.  Hay,  Chicago,  Tri¬ 
bune.  Room  634,  436  N.  Michigan  Ave., 
CUcago.  III.— 60611. 


RAPIDLY-GROWING  DAILY  (60,000 
class)  in  Mid-West  is  seeking  a  young, 
experienced  Assistant  Circulation  Man¬ 
ager.  Must  be  hard  worker  and  ex¬ 
perienced  in  field  work.  This  is  a 
permanent  position  with  exceilent  op¬ 
portunity.  P'ull  company  benefits.  For¬ 
ward  resumd  to  Box  1183,  Editor  & 
Publisher. 

DISTRIBUTION  MANAGER  or  trainee, 
large  weekly.  Box  1194,  Editor  A 
Publisher. 

EXPANSION  PROGRAM  provides  for 
two  additional  Supervisors  and  one 
Area  Manager  for  new  territories.  Ad¬ 
vancement  op(K>rtunities  are  exceilent 
if  you  are  ‘take-charge’  men  who  can 
produce.  Box  1259,  Editor  A  Publisher. 

CTRCULATION  PROMOTION 
Chicago  Company  wants  Account  Ex¬ 
ecutive  to  service  existing  newspaper 
customers  and  seil  new  ones. 

This  permanent  job  requires  knowl¬ 
edge  of  circulation  and  carrier  promo¬ 
tion — with  emphasis  on  designing  and 
running  carrier  sales  campaigns. 
Travel  required  as  well  as  ability  to 
make  sales  presentations  to  newspaper 
management. 

Good  salary  with  bonus,  life  insurance, 
retirement  plan,  health  insurance,  etc. 
Excellent  opi»rtunity  for  the  future. 
Send  information  covering  a^,  job 
experience  and  salary,  family  situation 
and  personai  history. 

BOX  1250 

EDITOR  A  PUBLISHER 


Classified  Advertising 


If  you’re  a  top 
CLASSIFIED  AD  MAN 

DO  YOURSELF 
A  FAVOR I 

Pick  .  up  the  ’phone  between 
9  a.m.  and  6  p.m.  and  call 
(collect)  1-616-246-8121 

Ask  for  John  E.  Fry 

I’ll  tell  you  why  you  should 
make  your  move  now. 

Next  month  you  could  be  a  lot 
happier  than  you  are  today. 


SALES  MANAGER  or  Assistant 
Classified  Manager  to  join  large  metro 
paper  in  Zone  6.  Exceiient  opportun¬ 
ity  to  advance  to  manager’s  position. 
Send  complete  resum4  and  salary  re¬ 
quirements.  Strictly  confidential.  Box 
1184,  ^itor  A  Publisher. 

NAME  YOUR  PRICE! 

SALES  MANAGER  —  Sales  Personnel 
—  If  you  are  interest^  in  instant 
prestige,  money  and  position,  you  must 
have  the  guts  to  piece  your  ability  on 
the  line  against  the  odds  of  great  com¬ 
petitive  factors  in  Southern  California. 
Suburban,  shopper-type  and  daily  news¬ 
paper  experience  imperative.  Age  un¬ 
important.  Write  us  fully.  Your  first 
letter  will  reveal .  your  intentions  and 
our  response  ditto.  Write  Phil  Turner. 
Hollywood  Citizen-News,  Hollywood, 
Calif.— 90028. 


Display  Advertising 

CENTRAL  TEXAS  6-DAY  DAILY  (ex¬ 
panding  to  Sunday  a.m.  in  September) 
needs  another  top-notch  adman  ...  a 
real  proposition  for  a  real  producer. 
Call  or  write:  Ray  Townsend,  Herald, 
P.O.  Box  1800,  Killeen,  Tex.— 76641. 
(AC  817)  634-2126.  Do  It  today  I 


ADVERTISING  DIRECTOR 
Dynamic,  aggressive  ad  salesman-di¬ 
rector  (or  Sunday  only  newspaper,  near 
Boston.  Must  be  self-starter.  Age  no 
factor.  Good  opportunity  for  right 
person.  Box  1162,  Editor  A  Publisher. 


ADVERTISING  SALESMAN  to  Uke 
full  responsibility  for  department. 
Standard  size  metropolitan  B^ton  off¬ 
set  weekly,  establish^  1901,  average  24 
pages.  Write  full  particulars  to:  Frank 
E  Schueler,  Sr.,  Pres.,  Melrose  Free 
Press,  40  W.  Foster  St.,  Melrose,  Mass. 
—02176. 


Want  to  Move  to 

FLORIDA? 

Immediate  openings  in  display 
advertising  on  weekly  and 
daily  newspapers.  We  need 
real  "pro’s" — people  who  want 
challenge,  opportunity,  and 
who  like  to  be  rewarded  for 
results.  Could  lead  to  a  step 
up  to  a  publisher's  spot. 

If  this  sounds  good  to  you, 
write  or  call: 

BILL  MATTHEW  CO. 

P.  O.  Box  3364 
Clearwater  Beach 
Florida — 33515 
Ph:  (AC  813)  446-0871 
or;  (AC  813)  733-8053 


DISPLAY  SALESMAN,  expsrisneed. 
needed  for  36,000  offset  daily.  Good 
salary  -f-  incentive  and  fringe  benefits. 
Pleasant,  modern  plant.  Excellent 
family  living  with  variety  of  recrea¬ 
tion  surrounding  area.  Resumd  to: 
Personnel,  Yakima  Herald-Republic, 
Yakima.  Wash. — 98901. 


Display  Advertising 


ADVERTISING  SALESMAN  —  Need 
sharp  young  iady  who  is  anxious  tor 
a  challenging  future  with  security  and 
high  pay.  Top-fight  weekly  newspapers 
in  Zone  2.  Box  1208,  Editor  A  Pub¬ 
lisher. 

ADVERTISING  DIREtrTOR  —  Daily 
newspaper  in  the  fastest-growing 
suburten  market  in  the  U.S.  seeks 
Ad  Director  who  has  had  exi>erience 
directing  people  and  selling  metropol¬ 
itan  department  stores  and  agencies. 
Top  salary  and  bonuses.  We  are  seek¬ 
ing  a  man  who  can  be  promoted  to  a 
general  managership  within  3  years. 
Puil  details  first  letter.  Write  Box 
1205,  Editor  A  Publisher. 

ADVERTISING  SALESMAN  ^h 
newspaper  display  experience.  We  ne^ 
a  man,  a  self-starter  with  a  good 
capabie  potentiai  and  ability  to  move 
up.  Let’s  discuss  your  future.  Send 
resumd  to  Mr.  Sjrner,  913  S.  Fiorida 
Ave.,  Lakeland,  Fla.— 33803  or  ’phone 
(813)  686-8888  today. 

ADVERTISING  MANAGER— Take  full 
responsibility  4-man  department  major 
offset  weeklies  in  choice  Zone  2  area. 
Exciting  challenge.  Beautiful  subur¬ 
ban  area.  Excellent  salary  plus  in¬ 
centive,  fringe  benefits.  Box  1175,  Ed¬ 
itor  A  Pubiisher, 

LEADINU  NEW  JER8EY  XEWSI’APER 
Seeks  to  expand  its  retail  advertising 
staff.  We  are  looking  for  two  men. 
One  should  have  at  least  5  years’  ex¬ 
perience  in  selling  advertising  space  to 
retail  accounts,  and  should  have  put  in 
most  of  his  time  in  the  daily  news¬ 
paper  field,  although  solid  experience 
in  the  weekly  field  is  also  acceptable: 
the  other  man  should  have  1-2  years’ 
experience  in  either  the  daily  or  weekly 
field.  Both  men  should  have  copy  and 
layout  ability  and  be  ready  to  share 
in  the  excitement  and  renumeration 
that  comes  from  working  with  a  grow¬ 
ing  newspaper. 

Piease  send  resu.nd  in  strict  confidence, 
so  that  we  can  get  together  and  discuss 
all  the  pertinent  details.  Box  1257, 
Editor  A  Publisher. 

YOUNG  AD  SALESMAN  with  manage, 
ment  ambitions  (or  growing  12.000 
daily  in  Hawaii.  Must  have  2-3  years’ 
experience  and  be  strong  on  iayout 
and  copy.  Send  compiete  resumd  and 
references  to  General  Manager,  Hawaii 
Tribune-Herald.  Box  767,  Hilo.  Hawaii 
96720. 


E&P  Employment  Zone  Chart 


Use  zone  number  to  Indicate  location  without  specific  Identification 
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HELP  WANTED 

HELP  V*  ANTED 

HELP  WANTED 

HELP  WANTED 

DUplay  Adrertiaing 

Display  Advertising 

Editorial 

Editorial 

AWARD-WINNING  WEEKLY  in  Mid¬ 
west  is  seeking  a  young,  experienced 
advertising  manager-salesman  to  work 
on  weekly  as  well  as  recreation  mag¬ 
azine.  Outstanding  opportunity,  top 
I>ay  and  benefits.  We’re  in  the  heart 
of  Northern  Michigan’s  vacationland— 
year-around  recreational  activity.  Will 
consider  only  exr>erienced,  creative 
sales  pers<»n.  Call  collect  James  Grisso, 
Herald  Times.  Gaylor,  Mich. — 49735. 

(AC  617)  732-5144. 

REAL  OPrOR’TUNITY 
Advertising  Manager  sought,  capable 
of  selling,  directing  all  phases  of  sales 
program  to  grow  with  small  daily 
(.5-day)  newsjmper.  Great  potential. 
Under  new  ownership.  New  offset  plant 
in  Eastern  portion  of  Zone  4.  Send 
complete  resume,  references  and  salary 
expectations.  Box  1235,  Editor  &  Pub¬ 
lisher. 

Magazine  Space  Sales  Opportunity 
Two  openings  on  New  York  space 
sales  staff  of 

COSMOPOLITAN 

One  senior  and  one  junior 
Call  Roger  Barnett  at  CO  5-7300  be¬ 
tween  9  and  10  a.m.  daily  for  an 
appointment. 


AI)  SALESMAN  to  service  established 
accounts  for  3  weeklies  in  suburban 
Washington,  D.C.  Knowledge  of  layouts 
and  area  preferred.  Must  have  good 
appearance,  ^nd  resume  to  Maryland- 
Dela.-D.C.  Press  Assn.,  Dept.  53.  9  W. 
Chase  St.,  Baltimore.  Md. — 21201. 

Detail  advertising  manager 

staff  of  eight.  Chart  Area  2 — 25,000 
daily.  Strong  leader  with  creative  abil¬ 
ity.  Elxcellent  benefits.  $10,000  plus, 
f^ll  us  in  your  letter.  Box  12.56,  Ed¬ 
itor  &  Publisher. 


Editorial 

FOOD  EnilTOR  to  handle  creative  f<^ 
section  and  write  food-oriented  stories 
for  women’s  section.  Opening  has  un¬ 
usual  oportunities  for  future.  Top  bene¬ 
fits.  outstanding  company,  exciting  lo¬ 
cation.  Zone  4.  Write  immediately 

Box  1092,  Editor  St  Publisher. _ 

MANAGING  EDITOR/REPORTER,  ex¬ 
perienced,  for  4,000  circulation  offset 
suburban  weekly  .  .  .  one  of  three 
published  in  new,  modern  plant.  De¬ 
lightful  community,  excellent  opportun¬ 
ity  and  future  for  responsible,  right 
man.  All  fringes  and  profit-sharing. 
Stephen  Neal,  1955  Faculty  Dr.,  Win¬ 
ston-Salem,  N.C. — 27106. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


-Zip  Code 


Classification. 


□  Aulgn  a  box  number  and  mall  my  replies  dally 


To  Run: 


Till  Forbidden 


Mail  to: 

EDITOR  A  PUBLISHER  •  tSO  Third  Avenue  •  New  York,  New  York  1002; 


FLORIDA  GULF  COAST  DAILY  under 
new  ownership  expanding  its  news  op¬ 
eration.  Need  area  editor,  news  editor, 
Sunday  editor  and  reporters  in  all  de¬ 
portments.  Good  openings  for  hard¬ 
working,  hustling  newsmen  in  com¬ 
munity  of  75,009  with  strong  circula¬ 
tion  in  several  area  counties.  Box  1122. 
Editor  &  Publisher. 

IMMEDIATE  general  reporter’s  posi¬ 
tion  oi>en  on  Kentucky  daily.  Good 
working  conditions.  Forward  resum4 
to  Box  1169,  Editor  &  Publisher. 

COPY  EDITORS 

Two  openings  on  metroimlitan.  6-day 
evening  newspaper  in  heart  of  mid- 
South.  Top  pay,  benefits.  Give  full 
resume.  Box  1168,  Editor  &  Publisher. 

WRI’TER  IN  WOMEN’S  INTERESTS 
and  social  on  large  weekly  newspaper 
in  Penna.  Splendid  opportunity  for 
recent  J-grad.  Send  full  details,  refer¬ 
ences,  and  salary  requirements  to  Box 
1148,  Eklitor  &  Publi^er, 

SCIENCE  WRITER  interested  in  med¬ 
ical  magazine,  circulating  to  all  practic¬ 
ing  physicians  in  U.S.  Send  resume. 
Reply  to  Personnel  Office,  Modern  Med¬ 
icine  Publications,  4015  W.  65th  St., 
Minneapolis,  Minn. — 56435. 

COPY  EDITORS-REPORTERS 
Large  mid- west  daily  has  oi>enings  for 
copy  editors  and  reporters.  Some  col¬ 
lege  background  required,  preferably 
Journalism  graduates.  Experience  an 
asset.  Excellent  salary,  working  condi¬ 
tions,  and  benefits.  Opportunity  for  ad¬ 
vancement.  Write  Box  1152,  ^itors  & 
Publisher. 

REPORTER  for  10,000  circulation  p.m. 
daily  in  13,000  population  college  town. 
Familiarity  with  camera  helpful  but 
not  essential.  Opportunity  for  recent 
J-school  grad  or  returned  veteran. 
Please  detail  training  and  experience  in 
first  letter  to  R.  S.  Marvin,  Beatrice 
Daily  Sun,  P.O.  Box  847,  Beatrice, 
Nebr.  68310. 

CXIPYREADERS  for  evening  and  night 
shifts  of  fast-growing  New  England 
daily.  At  least  year’s  experience  re¬ 
quired.  Box  1160,  Editor  &  Publisher. 

W^’mEN'S  editor 

Unusual  opportunity  on  upstate  New 
York  P.M.  in  25-30,000  circulation 
class  for  young  person  with  the  im¬ 
agination,  drive  and  talent  to  produce 
sparkling  women’s  and  family  pages: 
should  be  a  good  writer,  familiar  with 
page  layout  and  a  constant  source  of 
ideas  for  this  small  but  excellent  staff. 
Superb  area  in  which  to  live  and  work. 
Easily  accessible  to  all  major  Elastern 
resort  areas.  Congenial  staff  and 
atmosphere.  Salary  conunensurate  with 
experience.  All  fringe  benefits.  Send 
complete  resumd  and  samples  of  work 
to  Box  1166,  Eklitor  &  Publisher. 

COPYREADER  —  Professional  copy- 
reader  for  major  morning  daily 
locate<l  in  Zone  2.  Circulation  over 
500,000.  Minimum  of  two  years'  ex¬ 
perience.  Send  resumd  outlining  edu¬ 
cation,  background  and  work  exi)eri- 
ence,  in  confidence,  to  Box  1221,  Eki- 
itor  &  Publisher. 

CAPABLE  REPORTER  for  general 
news  coverage  on  award-winning  news¬ 
paper  of  nearly  5,600  circulation  in 
progressive  Northeastern  Indiana  ctiy 
of  8,500  population.  Very  top  pay, 
hospital  and  surgical  plan  paid  while 
sick ;  liberal  Lincoln  National  Life  In¬ 
surance  group  life  insurance  and  pen¬ 
sion  plan — both  fully  company-paid. 
Ideal  working  conditions  in  modern 
equipped  and  air-conditioned  plant.  Two 
weeks  paid  vacation.  We  pay  moving 
expenses.  Ideal,  modern  gas-heated  8- 
bedroom,  well-located  home  in  nice 
neighborhood  ready  for  you  to  move 
into:  modest  rent.  Details  strictly  con¬ 
fidential.  Evening  News-Banner  Corp., 
Bluffton,  Indiana — 46714.  Ph:  James 
Barbierl  (AO  219)  824-0322. _ 

fXJPY  EDI’TORS — San  Francisco  Bay 
Area ;  2  to  8  years'  experience  for 
day  or  night  shift.  Box  1220,  Editor 
&  Publisher. 

WIRE  EDITOR  for  progressive  small 
daily  In  Connecticut.  Eixcsilent  pay  for 
experienced  man.  Box  1185,  Eklitor  ft 
Publisher. 


ZONE  5  DAILY  needs  society-  oatun 
editor  who  can  do  column  in  U'lditioc 
to  regular  beat.  Eixperience  iiA  in. 
portant  if  willing  to  work.  Imuiediste 
oiiening.  Write  Box  1207,  Editor  t 
Publisher. 

ROOM  AT  THE  TOP  awaits  thm 
hard-to-find  newsmen  (or  gab)  wk 
think  young,  have  the  savvy  of  an  old 
pro.  Staff  expansion  at  our  21,()W 
a.m.  daily  creates  openings  for  sporti 
writer,  reporter  and  bureau  chief. 
Comiwtitive  salaries,  attractive  fringt 
benefits,  congenial  staff  and  a  grest 
town  (take  the  word  of  a  recent 
transplant  from  California).  Write  to¬ 
day  to:  Curt  Babcock,  Eixecutive 
itor.  Temple  Telegram,  Bo.\  868, 
Temple,  Texas — 76501, 

SOUTH  E'LORIDA  PM  DAILY  ex- 
iwnding,  needs  reporters,  desk  man  and 
women’s  writer.  Wire  knowleilge  or 
experience  required  for  desk  spot.  Giv< 
full  details  on  background,  salary  re¬ 
quired,  references,  in  first  letter  to 
Box  1195,  Eklitor  &  Publisher. 

EXECUTIVE  EDITOR 
We  are  seeking  an  Ebcecutive  Eklitor 
to  take  over  direction  of  the  news 
staff  of  an  expanding  medium-sized 
daily  in  Zone  1. 

The  man  we  want  must  be  a  ’’take 
charge”  type  of  person  to  direct  the 
talents  of  a  young  staff.  He  will  re¬ 
port  directly  to  the  Publisher  of  this 
family-owned  newspaper. 

Send  a  complete  resumd  of  your  per¬ 
sonal  background  and  experience  to 
Box  1200,  Editor  ft  Publisher. 

PRIZE-WINNING  OKLAHOMA  newe 
paper  needs  experienced  news  editor. 
Growing  university  city  with  plenty  of 
near-by  recreation.  Elxcellent  spot  for 
the  right  person.  Competitive  salary- 
excellent  benefits.  Send  full  resumi 
and  salary  expected  to  Jane  Bryant 
Managing  Eklitor,  The  Norman  ’Tran¬ 
script,  P.O.  Drawer  1058,  Norman, 
Okla.— 73069. 

COPY  EDITOR  for  large  metropolitan 
7-day  a.m.  daily  in  Area  1.  Salary, 
benefits  the  best.  E'uture  unlimitod. 
Write  Box  1202,  ^itor  ft  Pubiisher. 

NIGHT  EDITOR — Young  man  with  re 
porting,  editing  and  layout  experience 
to  head  skeleton  night  crew,  produce 
a  prize-winning  morning  paper  with 
imagination,  initiative  and  drive.  32,- 
000  morning,  evening  and  Sunday  daily 
in  proigressive  mountain  city.  Write 
Managing  Eklitor,  Kingsi>ort  (Tens.) 
Times-News. 

COPY  DESK  CHIEF 
For  prize-winning  13,000  p.m.  daily 
in  growing  area,  desirable  location.  If 
you’re  the  right  person,  2-3  years'  ex- 
iwrience  may  be  enough.  Contact  Bill 
Rives,  Denton  (Texas)  Record-Chron¬ 
icle. 

GENERAL  REPORTER  —  If  you’re 
twice  as  good  as  you  think  you  are, 
you’re  half  as  good  as  the  person  we 
want,  write:  Bill  Williams,  The  Ga¬ 
zette,  Gastonia,  N.  C. — 28052.  An  Un¬ 
equalled  Oppoidunity  Employer! 


WOMEN’S  PAGE 
REPORTER 

Excellent  opportunity  in  mcxlern-ap- 
proach  women’s  department  on  N.  J. 
daily  (circulation  54,000)  that  stresses 
news  that  really  interests  women 
readers  rather  than  routine  weddings, 
engagements  and  recipes.  Must  be  able 
to  write  good  features,  profilen.  snd 
dig  into  i>roblems  that  concern  to¬ 
day’s  woman  reader;  some  layout.  Csr 
essential.  Excellent  pay — best  fringes. 
Opportunities  for  advancement.  Write 
Kenneth  Michael,  News  Tribune. 
Perth  Amboy,  N.  J. — 08862. 

REPORTER-PHOTOGRAPHK'B 
Word  and  picture-conscious  editor 
wants  likewise-minded  reporter- photo 
grapher  for  special  feature  smsignmmt 
purposes.  Salary  up  to  $200  for  rigbt 
man.  Will  not  servo  in  general  phots 
operation  but  will  strecialize  ir  !<■' 
ture-photo  assignments.  Send  i-euar 
and  examples  of  work  (clips)  to  Btf 
1188,  Editor  ft  Publisher. 
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HELP  WANTED 

Editorial 


HEI.P  W  ANTED 

Editorial 


HELP  W  ANTED 

Editorial 


HELP  W  ANTED 

Editorial 


M  KAGING  EDITOR  for  old  estab- 
Uk  technical  maicazine  for  printing 
im.'istry.  Practical  exiierience  in  print- 
ini.-  and  writing  ability  necessary. 
Wi.ithinKton,  U.  C.  Good  salary — ex¬ 
cel  ent  frinire  benefits  and  workinK 
conditions.  Box  1190,  Editor  &  Pub¬ 
lisher. 


Nl'VVS  DEISK — Midwest  Metropolitan 
P.tl.  Top-skilled  copyreader  for  rim, 
or  good  copyreader  with  picture  desk 
ex;<erience  .  ,  ,  a  real  opimrtunity 
to  advance.  Please  sumbit  resume  to 
Box  1178,  Editor  &  Publisher. 


.\SSISTANT  MANAGING  EDITOR 
Alert  young  newsman  wanted  for  As¬ 
sistant  Managing  Editorship  of  a  grow¬ 
ing  medium-size,  6-day  a.m.  Experi¬ 
ence  in  writing  sharp,  creative  heads 
anil  strong  in  layout  a  must.  We  offer 
a  teal  opportunity  for  such  a  man  in 
a  friendly,  progressive  community  with 
excellent  schools  and  recreational 
facilities.  Give  us  all  the  facts  in  a 
letter  to;  Personnel  Dept.,  Herald-Mail 
Co..  Hagerstown,  Md. — 21740. 


16.(M)0  ZONE  5  DAILY  needs  sports 
editor.  Will  take  enthusiasm,  hard 
work  in  place  of  experience.  Must 
write  Major  League  sports,  cover  local 
area  college  and  high  schools ;  do  daily 
column.  Immediate  opening.  Write  Box 
1172,  Editor  &  Publisher. 


DISERVE  PROMOTION?  If  you  are 
a  bright  young  reporter  who  knows 
something  about  editing  copy,  a  small 
New  England  daily  will  train  you  as 
wire  editor.  Box  1198,  Editor  &  Pub¬ 
lisher. 


TO  FURTHER  INCREASE 
OUR  LOCAL  COVBSIAGE— 

IVe  need:  Two  exiierienced  reporters; 
one  should  be  experienced  In  county 
government  beat  and  court  reporting. 
Also  needed:  experienced  women’s  ed¬ 
itor.  Contact  Bill  Maddox,  Texarkana 
Gazette  &  Daily  News,  P.O.  Box  621, 
Texarkana,  Tex. — 76601. 


WANTED:  SPORTS  WRITER:  some 
exiierience.  for  growing  26,000  after- 
mxin  daily.  Stable  university  town. 
Write:  Managing  Elditor,  Daily  Adver- 
.'Iwr,  Lafayette,  Louisiana — 70601. 


REPORTER  WANTED  for  interpretive 
urban  affairs  and  government  writing 
for  Midwest  capital  city  daily — p.m., 
46,000  :  Sunday  60,000.  Experienced 
Midwesterner  preferred.  J-School  grad¬ 
uate  desired ;  strong  English  major 
with  experience  considered  for  position 
in  160,000  population  university  city. 
High  salary  dependent  upon  ability. 
Apply  through:  Bill  Kreifel,  City  Ed¬ 
itor,  The  Lincoln  Journal,  Box  688, 
Lincoln,  Nebr. — 68601. 


SELF-STARTING  REPOR'TER  with 
Initiative  and  aggressiveness  to  staff 
1-man  (or  woman)  bureau,  principally 
covering  government  news  in  large  Ited- 
room  suburbs  of  Milwaukee.  One  year's 
daily  newsside  experience  is  minimum. 
Pay  is  good.  No  sacred  cows.  21,000 
daily  newspaiier.  Send  resumd  and  best 
clips  (we’ll  return  them)  to  John 
Millmer,  Waukesha  Freeman,  200  Park 
PI..  Waukesha,  Wise.— 63186. 


EDITOR  WITH  PRIDE  WHO 
WANTS  TO  MAKE  MONEY 
We  are  the  leading  business  publica¬ 
tion  of  the  fashion  industry,  but  we 
only  talk  fashion  in  terms  of  business. 
We  are  looking  for  a  young  man  who 
can  think  logically — write  sharply — 
anri  still  get  along  with  very  smart 
people. 

We  are  looking  for  someone  who  wants 
to  be  an  editor  not  only  in  title  but 
also  In  take-home  pay.  If  you  want  to 
earn  big  dollars,  plus  profit-sharing, 
send  a  letter  telling  me  why  you 
think  you  can  fill  the  job,  aong  with 
a  resumd. 

Contact  Lewis  Kaplan,  Prads,  Inc., 
47  Eaat  44th  St.,  New  York,  N.Y. — 
10017, 


SOUTH  FLORIDA 

Growing  a.m.  daily  In  dynamic  area 
nep<ls  reporters  and  copy  editors  who 
can  demonstrate  their  ability  to  ad¬ 
vance.  Resumd  and  salary  requirements 
to  Box  1264,  Editor  A  Publisher. 

EDITOR  ac  PUBLISHER 


I 


I  If  you’re  a  siiortswriter  now,  why 
not  be  our  SPORTS  EDITOR?  We’ll 
give  you  freedom  to  improve  an  al¬ 
ready  fine  sports  page  on  our  6-day 
p.m.  in  a  sports-minded  and  outdoor 
recreation-crazy  resort  town  on  the 
scenic  shores  of  Lake  Michigan.  Send 
complete  resume  and  salary  required 
with  samples  of  your  work  to:  Man¬ 
aging  Editor,  South  Haven  (Mich.) 
Daily  Tribune. 


ASSISTANT  EDITOR  for  monthly 
business  magazine.  Responsible  for  ad¬ 
vertising  production,  news  writing, 
Mme  features.  Background  in  business 
journalism  preferred.  Rapid  advance¬ 
ment  to  managing  editor  for  right 
person.  Box  1262,  Editor  &  Publisher. 


PUBLIC  OPINION  RESEARCH 
Leading  position  svith  nationally  re¬ 
spected  Minnesota  Poll,  now  in  its  26th 
year. 

Opportunity  offers  work  on  all  phases 
of  survey-taking  from  question  design 
to  report  writing.  Work  has  strong 
computer  support. 

You  must  be  college  graduate,  have 
strength  in  statistics  and  writing  abil¬ 
ity;  some  survey  experience  is  a  must. 
Tell  us  aiwut  yourself.  Write:  Em¬ 
ployment  Manager,  426  Portland,  Min¬ 
neapolis,  Minn. — 66416. 

MINNEAPOLIS 
STAR  AND  TRIBUNE  CO. 

An  Equal  Opportunity  Employer 

SPORTS  WRITER 

Join  a  3-man  staff  on  a  Pennsylvania 
daily  where  you’ll  take  your  turn  cover¬ 
ing  events  writing  columns,  handling 
the  desk  and  layouts  and  writing 
st>ecials.  Heavy  local  scholastic  college 
and  amateur  sports  plus  "pros”  in 
nearby  metropolitan  area.  Send  resum4 
in  complete  confidence  to  Box  1260, 
Editor  A  Publisher. 


EXPERIENCE  ISN’T  EVERYTHING, 
but  we  would  like  to  have  it  in  our 
City  Editor.  If  you’re  interested  in 
directing  our  professional  staff  of  6, 
tell  us  about  your  experience  or  sell 
us  on  your  ability  as  a  young  man  who 
can  do,  the  job  for  a  12,000  daily  in 
a  growing  area  of  Kentucky.  The  ex¬ 
cellent  starting  salary  is  negotiable 
and  we  pay  retirement  and  major 
medical  insurance.  Send  resume  and 
references  to  Box  1232,  Editor  A  Pub¬ 
lisher, 


FLORIDA  DAILY  —  7,000  circulation 
—  needs  immediately  experienced  shirt¬ 
sleeve  managing  e<litor  competent  in 
editorial  writing  and  make-up  to  super, 
vise  staff  of  six.  Call  Morgan  Welch. 
Publisher,  Del-and  Sun  News  (904) 
734-3661,  or  write  Box  1119,  DeLand, 
Fla.— 82720. 


MANAGING  EDITOR  for  Pennsylvania  | 
p.m.  daily,  under  20,000  circulation,  in 
one  of  the  state's  finest  communities.  ! 
Good  opportunity  for  aggressive,  ex-  I 
perienc^,  young  newsman.  Write  fully  | 
to  Box  1230,  Editor  A  Publisher. 


GROUP  OF  DAILIES  in  Southwest 
seeking  various  personnel  to  fill  posts 
created  by  expansion,  Octenings  for: 
sports  writers,  wire  editors  and  general 
reporters.  Send  resume  and  salary  re¬ 
quirements  to  Charles  H.  Fischer, 
News-Journal,  Clovis,  N.  Mexico  — 
88101. 


CITY  EDITOR 

Afternoon  daily  in  Zone  1.  We  seek 
immediate  top  qualified  newsman 
ready  for  executive  position  as  city 
editor  at  top  pay  plus.  Box  1234,  Ed¬ 
itor  A  Publisher. 


WOMAN’S  MAGAZINE  EDITOR  — 
New  woman’s  magazine  with  over 
100,000  paid  circulation  and  destined 
to  be  one  of  nation’s  largest  in  near 
future.  Previous  experience  on  woman’s 
magazine  preferred.  Modest  salary  with 
regular  raises  and  unlimited  future 
salary.  Zone  6,  Box  1238,  Editor  A 
Publisher. 


NEWS-FEATURE  WRITER  for  12,500 
student  Michigan  university.  Excellent 
growth  potential,  stimulating  and 
diverse  assignments,  freedom  on  young 
staff  for  self-starting  "pro”  or  bright 
new  grad.  Good  pay,  fringes.  Send 
resume,  samples,  salary  requirements. 
Box  1240,  Editor  A  Publisher. 


POLICE-COURTS  REPORTER 
Are  you  in  a  rut  and  looking  for  a 
dynamic  change?  If  so,  read  on. 

We  are  looking  for  a  Newsman  to  be¬ 
come  a  part  of  our  award-winning 
news  team,  which  has  earned  18 
awards  in  the  last  10  years. 

If  you  aren’t  afraid  of  hard  work, 
which  will  be  recognized  with  good  pay, 
exceptional  benefits  and  excellent  work¬ 
ing  conditions,  then  this  opportunity 
may  be  for  you.  Chart  Area  1  and  2 
applicants  preferred. 

The  Herald,  located  in  central  Con¬ 
necticut  halfway  between  Boston  and 
New  York,  has  a  growing  circulation 
of  more  than  34,000  and  is  published 
six  evenings  a  week. 

Come  where  the  ACTION  is,  write  to¬ 
day  to:  Richard  F.  Conway,  Managing 
Editor,  T^e  Herald,  New  Britain,  Conn. 
—  06050. 


DEKKMAN/REPORTER  for  growing 
12,000  Hawaii  daily,  2-3  years’  experi¬ 
ence,  including  copy  editing  and  make¬ 
up.  College  preferred.  Send  resume  and 
references  to  General  Manager,  Hawaii 
Tribune-Herald,  Box  767,  Hilo,  Hawaii* 
96720. 


B  H  &  G  Editor- 
New  Products 

Editor  wanted  for  New  Products  Department  of 
Better  Homes  &  Gardens  magazine  in  Des  Moines, 
Iowa.  Should  be  aware  of — and  fascinated  by — new 
developments  affecting  a  wide  range  of  male  interest 
consumer  products,  including  building  materials,  tools, 
garden  equipment,  auto  accessories,  hardware,  ad¬ 
hesives,  electronic  gear,  sporting  goods,  etc.,  etc. 

Writing  ability  essential.  Excellent  salary  and  benefits 
on  a  congenial  editorial  staff.  Write  and  include  salary 
requrements. 

Charles  McDonald 

Meredith  Corporation 

1716  Locust  Street 
Des  Moines,  Iowa  50303 

An  Equal  Opportunity  Employer 


for  July  19,  1969 


SOUTHWESTERN  OREGON 
COMMUNITY  COLLEGE 
on  the  Oregon  Coast 
has  an  opening  for: 

COORDINATOR  OF 
COMMUNITY  SEKVICF.S 
Person  in  this  t>o8ition  will  be  re¬ 
sponsible  for  informing  the  com¬ 
munity  of  activities  at  the  college 
through  the  news  media.  Will  have 
editorial  responsibilities  for  college 
publications,  such  as  catalogs,  bro¬ 
chures.  Will  have  responsibility  for 
informing  the  community  of  s(>ecial 
public  events. 

QUALIFICATIONS: 

(1)  Must  have  ability  to  write  news 
releases;  (2)  Must  have  ability  to 
design,  lay  out,  and  coordinate  writ¬ 
ing  of  college  publications:  (3)  Must 
have  ability  to  meet  the  public:  (4) 
Must  have  ability  to  take  photo¬ 
graphs;  (5)  College  degr^  or  pro¬ 
fessional  experience  in  journalism 
desirable  but  not  mandatory, 

SALARY: 

$8,000  to  $9,000  annually 


John  Rulifson,  Dean  Of  Instruction 
SOUTHWESTERN  OREGON 
COMMUNTY  COLLEGE 
Coos  Bay,  Oregon — 97420 


night  wire  editor  wantetl  by 
small,  established  Indiana  a.m.  recently 
purchas^  by  chain  with  reputation 
for  quality.  Must  be  schooletl  in  make¬ 
up  and  editing;  job  calls  for  man  with 
imagination  and  enthusiasm.  E.xcelient 
salary  plus  paid  hospitalization.  Good 
community  with  fine  recreational  facil¬ 
ities,  located  within  30-minutes  of  Big 
Ten  university.  ConUct  Raymond  Mos- 
cowitz.  Morning  Times,  Frankfort,  Ind. 
—46041.  (317)  659-3311. 


EDITOR— BUSINESS  PAPER 
Tabloid  news  magazine  seeks  skilled 
reporter-editor  with  marketing  or  pack, 
aging  background.  Send  resume  and 
salary  requirements  to  Box  EP  1969, 
125  VV.  41  St.,  New  York,  N.Y. — 10036. 


EXPERIENCED  W’RITER-EDITOR 
sought  for  serious  radical  newsweekly. 
New  York.  Left  imlitics  essential. 
Journalistic  ex|>erience  necessary.  Long 
hours,  low  pay.  Guardian,  197  E.  4th 
St.,  New  York,  N.Y. — 10009.  (212) 

OR  3-3S00. 


GENERAL  NEWS  REPORTER 
looking  for  responsibility 
and  promotion  opportunity 
Small  up-state  N.Y.  daily  needs  am¬ 
bitious  young  reporter  willing  to  trade 
best  efforts  on  local  news  beat  for 
honest  salary,  good  fringe  benefits,  plus 
consideration  for  eilitorial  position  now 
open.  Camera  ability  helpful.  Career 
interest  essential. 

Possible  opening  for  husband.^wife 
team  if  lioth  qualifie<l. 

Write  giving  full  tmrticulars,  experi¬ 
ence,  references  and  salary  require¬ 
ments  to  Box  1035,  Editor  A  Publisher. 


IVEWSWRtTERS 


For  #1  Market 
Radio  Station 

Immediate  openings  for 
Newswriters;  broadcast  or 
print  background.  Send  re¬ 
sume  to 

BOX  1258, 

EDITOR  &  PUBLISHER 
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HELP  WANTED 

Prettmen — Stereotyper$ 


HELP  WANTED 

Printers 


HELP  WANTED 

Promotion 


ARE  YOU  THIS  MAN?  Are  you  a  PRESSMEN:  We  will  train  you  to  be  COMPOSING  ROOM  FOREMAN  for  D  v  \a/  D  i  T  c  o 

Keneral  assignment  reporter  or  a  desk  ERECTING  MACHINISTS.  Travel,  progressive  daily.  Chart  Area  2  Pres-  COPY  W  R  I  T  E  R 

man  who  is  itching  to  turn  his  carMr  high  wages,  liberal  expenses  and  bene-  ently  hot-metal  with  eye  toward  cold-  frir 

in  an  upward  direction?  Can  you  write  fits.  An  Equal  Opportunity  Employer,  type  operatioiu  TTS.  Justane  and  Pho. 

sharp  heads,  make  up  bright  pages  Write  Box  338.  Editor  A  Publisher.  ton  now  in  use.  Previous  management  THE  WASHINGTON  POST 

and  bring  a  new  alertness  to  our  city  - - - - - - -  experience  a  must  with  UaHarakin  . „•  u.  . 

staff?  We  aren't  liking  for  a  miracle  EXPERIENCED  LEITERPRES^EN  qualification,  to  run  a  smooSh^SSSa-  IS^newspS^r  copy  Jlter  ’ 
worker  but  a  bright  newsman  who  can  to  work  m  combination  shop.  EbcceU  tion  while  keeninf  coetw  in  lin*  TT^inn  •iSaaa"  *  ■pn^r  copy  writer.  &ai<.py. 

be  city  editor  now  and  look  towards  lent  working  conditions,  waffes  and  shop  This  UanaU^-^^^ 

the  opportunity  of  becoming  managing  fringes  in  fast-growing  community  ex-  Ing  exceptional  opportunity  to  the  ** 

editor  or  editor.  If  you  think  you  are  pending  facilities  in  new  piant.  Call  ri^ht  m“n.  cSod  JXJy  and  tenefiU  nh»«.  of 

the  man  we  are  looking  for.  write  us  collect  (507)  288-2441.  or  write  stating  Wri.«  i  P?“«e»  of  craft  including  __preparat ion 


the  man  we  are  looking  for.  write  us  lovfi  vr  wrive  siAuuii  write  tfox  ii2m  js  'PtiKiiahAw>  - 'z 

and  tell  us  about  yourself  ...  your  qualificaUons.  Rochester  Post-Bulletin*  -  ^  ii^litor  A  Publisher.  jnpaper.  radio,  tv  and 

talenU.  your  skills,  your  ambitions  18  First  Avenue,  S.  E.,  Rochester,  ttpramt'tv  vf\x>vnjiA\i  •  w  a.  o  ^ 

and  how  much  money  you  want  to  be-  Minn. — S5901.  ^  FOREMAN  for  MAS.  versed  inwriti^  copy  for  booklets  .and 

gin.  We’ll  reply  and  tell  you  our  _  ^  experience  In  super-  sales  letters.  Three  week’s  vacation. 

story.  Box  1242.  Editor  A  Publisher.  PRESS  ROOM  SUPERINTENDENT  trmning  in  Urj^ite  mfUn-  inaurance  and  profit-sharing.  Send  com- 


coll«t  (607)  28^2U1.  or  wriU  stating  Write  Box  1128,  Editor  A  Publisher, 
qualifications.  Rochester  Post-Bulletin. - - - - 


miu  Muw  (uucii  yvu  waiiv  w  w  ninn.—— 999Vi.  a.  u  a  » - .  .  —  - - - - 

gin  We’ll  reply  and  tell  you  our  _  ^  experience  In  super-  sales  letters.  Three  week’s  vacation. 

»tory.  Box  1242,  Editor  A  Publisher.  PRESS  ROOM  SUPERINTENDENT  "><*  trmning  in  Urbanite  main-  insurance  and  profit-sharing.  Send  com- 

-  i  for  large  M-E-S  letterpress  operaUon.  A"**  - 

MODERN  OFFSET  WEEKLY  wants  1  This  job  require,  a  very  strong  man  ^  A"'pSM5hS‘*‘''  Washington,  D.C.-2000B. 

experienced  writer-photographer.  You'll  who  can  find  and  build  a  good  team  _ .  Box  938,  ISditor  A  Publisher. - 


experienced  writer-photographer.  You'll 
like  ‘"The  Land  Of  Ejden."  News,  Eiden, 
N.C.— 27288. 


of  men  to  help  run  the  room.  The  job 

is  big  and  tough  and  the  rewards  will  WORKING  FOREMAN  for  6-machine 
be  great.  If  you  are  interested  in  a  ho^type  daily,  averaging  11  -f-  pages 


PROMOTION  MANAGER 


EDITOR,  or  present  newsman,  for 

promotion  to  head  4-person  steff  Mon-  pu5ii.j,gr. '  '  ^  '  Open  shop.  Zone  8. '^x  969,  Editor  of  making  it  his  life's  work.  The  po- 

day  through  Eriday  p.m.  off  jet.  Modern  I  - -  A  Publisher.  <>•«»*  *o».  requires  the  widest  possible 

ir»''*  F,^rture  rtSf  ROTARY  LETTERPRESS  - — -  knowledge  of  the  newspaper  industry 

getting  local  news,  pf^uce  attractive  |  combination  d^  OFFSET  FORBMAN-Production  Man- 

makeup  with  minimum  AP  copy.  Per-  i  ^rtment  with  6-unit  Goss  Universal,  ager  want^  on  daily  about  to  convert  "  Pro™of‘0"- 


challenging  future  with  a  growing  or-  daily.  Equipment  mint  condition.  Help-  We  are  looking  for  someone  to  join 
lur  I - . — —  ..  i  f..i  if  .nr>ii..,..  :-  . — — I - 1  —  «  c  I  our  Chicago  firm  with  the  intention 


ganization,  write  Box  770,  Editor  A  ful  if  applicant  is  experienced 


ROTARY  LETTERPRESS 


manent.  References.  E'rankiin  Yates, 
Times-Gazette,  Shelbyville,  Tenn.  — 
37 160. 


Free  Lance 


“iifi  *"  be  able  to  Mp  decide  The  man  we  need  must  be  willing  to 

(317  629-lUl  Couner-Times,  New  on  necessary  equipment  and  assist  m  work  with  newspaper  executives  and 

Castle,  ind.— 47364, _ _  ^ning  present  crew  to  new  methods,  our  twenty-five  salesmen  to  expedite  all 

u;irn  RRirocMAiu  rA4ri”*Sj^  *^*^*5“;  .*?“•  promotion  activity.  He  should  be  in- 

WEB  .  OFFS^  PRESSMAN  producing  1006,  Editor  A  Publiriier.  terested  in  marketing,  directing  layout 


u;irn  RRirocMAiu  rA4ri”*Sj.  *^*^*5“;  promotion  activity.  He  should  be  in- 

WEB  OFFS^  PRESSMAN  producing  1006,  Editor  A  Publiriier.  terested  in  marketing,  directing  layout 

- - -  “rtists  and  Working  with  printers  to 

terp're..  S%dJSing  our  dSily  newspaper.  FOREMAN  —  Mode™  composing  cr»te  complete  newspaper  sales  cam- 


- I  nrrtHMrinir  Aitr  a*ilw  ni*w«n«ni»r  r ~  OTOaem  composing  crvni«  vumpiete  iivwBpupvr  aaivs  tain- 

THOUGHT  OF  MOONLIGHTING?  I  36-hour  week;  fSlI  fringe  benefiu  ini 

"Consumer  Confidential"— a.  naUonal  i  eluding  sick  pay,  retirranent  and  three  •nce’^record  The  salary  for  this  responsible  in 

n.nnthlv  nrnfectinn  news.  wnof.  v.otinn  .fter  <hr»>  veers.  importance.  BOX  hi. 


monthly  consumer  protection  news-  week's  vacation  after  three  years,  .(.oi:  Sif„-  i  ^.ST.h„ 
paiier,  is  looking  for  top-notch  ex-i>o-  Pleasant  community  with  year-round  o.  m  tor  s  ruDlisner. 
ses,  photos  and  cartoons.  Wo  do  a  lot  recreational  opportunities.  Contact: 


dividual  depends  upon  his  background 
and  capability.  In  addition  to  moving 
expenses  and  salary  advancement,  ex- 


of  Ralph  Nader-type  of  material — and  I  Mrs.  C.  Crother.  Personnel  Dept.,  COUNTY-SEAT  LP  WEEKLY  wants  cellent  benefits  include;  pension  pro¬ 
need  more.  We  want  stories  of  a  local,  '  Santa  Barbara  News-Press  Drawer  NN  working  foreman.  Must  be  all  ’round  gram,  life  insurance,  three  week’s 


state  or  national  nature  that  wilt  be  '  Santa  Barbara.  Calif. — 98102. 
of  interest  to  the  lay  reader  and  con-  i - 


man  capable  of  hiring  and  training  vacation,  new  offices,  etc. 
own  help.  Two  linos.  Ludlow,  Elrod, 


sumer,  and  deals  with  frauds,  rackeU,  I  OFFSET  PRESSMAN-CAMERAMAN,  Hoe  16-page  press.  Pay  above  daily  Please  send  resum6  including  family 
etc.  Names  are  a  must.  Pay  is  good,  experienced.  Write  fully.  Wick  News-  Write:  Howard  Cooper,  Clay  status,  stte.  present  and  exp«:ted  sal- 


Write  to:  CONSUMER  CONFIDES-  papers,  .8827  E.  Marlette,  Scottsdale, 
TIAL,  3660  N.  Lombard,  Franklin  j  Ariz.— 86261.  Ph.  (602)  966-9263. 

Park,  III.— 60131. 


County  Crescent,  Elox  678,  Green  Cove  sfy  end  job  history.  Box  1226,  Editor 
Springs,  Fla. — 32043.  A  Publisher. 


- - - - - -  :  Printers  Production 

MiscManeous  |  - - -  - - - - - - 

-  1  FOREMAN— Web  Offset— Job  Shop  MAINTENANCE  SUPERINTENDENT 

OPENINGS  IN  PENNSYLVANIA— all  I  Offset— Letterpress;  supervisory  experi-  f»r  metropolitan  M  A  S  in 

types.  With  Pennsylvania  Newspaper  I  ence  essential.  Excellent  opportunity  in  ^ne  6.  Must  be  familiar  with  all 
Publishers'  Ann.,  2717  N.  Front  St.,  I  growing  Northern  New  Engiand  com-  Phases  of  n^spaper  production  and 


Zone  6.  Must  be  familiar  with  all 
phases  of  newspaper  production  and 


Harrisburg,  Pa. — 17110. 


Operators— Machinists 


munity.  Send  resumi  and  salary  re-  ^uipment.  Requires  knowledge  of 
quirements  to  Box  1211,  Editor  A  Pub-  both  mechanical  and  electrical  opera- 


lisher.  All  replies  confidential. 


tions  in  all  production  and  non-pr^uc- 
tion  areas  of  the  newspaper.  Excellent 
starting  salary  plus  full  benefits.  Send 


.  .  COMPOSING  ROOM  FOREJtAN  starting  salary  plus  full  benefits.  Send 

V,  1  General  foreman  for  cold-type  com-  complete  rMum4  and  salary  require- 

PHOTON  OPERATOR  Newspaper  op-  i  posing  room  on  Zone  2  daily.  Cur-  ments  to  Box  1164,  Editor  A  Pub- 
eration  in  San  Francisro  Bay  »re».  86  '  rently  changing  from  mixed  hot,  cold  Usher. 

per  hour^xcellent  frinw  .nj  strikeon  to  all  photocmnp.  Need - - 

Write  to  Box  1072^  EAtor  ^Publisher,  j  „  leaderoWp  to  man w  and  m^  PRODUCTION  MANAGER  -  Growth 

1  tivaU  approximately  30  people.  Total  uoaition  in  maior  Noriharn  N®w  Fn*r- 
LINOTYPE  OP^TOR^A  real  o^  d«i'y-  Kri^ncl^  hSt  ^nd  rold- 

portunity  for  the  right,  person.  Scale:  |  aging  and, budgeting  all  areas  of  com-  .  essential.  Must  know  entire  oo- 


portunity  for  the  right  person.  Scale: 


PRODUCTION  MANAGER  —  Growth 
position  in  major  Northern  New  Ehig- 
land  daily.  Experience:  hot  and  cold- 
type  essential.  Must  know  entire  op- 


|16p-a-w«ek.  but  we  will  pay  over  ^  position:  bosses  bs^  on  ^rform-  nation  from  composing  to  press;  laSi^ 
scale  for  someone  with  n^inist  s  abil-  ance.  ITU.  ^nd  resumi  to  Box  1140,  relations  experience  necessary.  Include 
ity,  or  who  rwlly  .h^dle  a  mixer  Editor  A  Publisher.  resumi  and  salary  reouiremenU.  All 

for  ad  wort.  Suburban  ^ly  pa^r  near  „  _  -  ,,  replies  confidential.  Box  1180,  Editor 

big  city.  Excellent  working  and  living  ,  FOREMAN  for  compoaing  room  of  17,-  ^  Publisher. 

conditiona.  Non-union.  Wa  will  pay  j  000  p.m.  daily  in  Area  4.  Hot  metal.  _ ] _ 

part  of  moving  expenre.  Box  1077,  !  Non-union  shop.  Salary  in.  accordance 

Editor  A  Publi^r.  i  with  experience.  Write  Box  966,  Editor  PRODUCTION  (XIORDINATOR 

- A  Publisher,  giving  experience  and  on.  r,  n  m  •  vi  u  . 

T,  .....  .  i  iwraonal  data.  Dallas  Morning  News  has  an  Im- 

M A CHINIST— Permanent  situation  in  j  * - - - - -  mediate  opening  for  an  experienced 

union  shop.  Background  in  Fairchild  COLLBGEi-ORIE34TED  PRINTER  to  Production  Co^inator  who  will  be 
TTS,  Elektron  and  Justape  preferred,  administer  print  shop  of  small  private  responsible  for  supervising  the  Mechan- 
Write  details  to  Carey  D.  Guichard,  college.  Must  be  familiar  with  all  as-  ical  Departments  in  all  phases  of  news- 


PRODUCTION  CXJORDINATOR 
The  Dallas  Morning  News  has  an  im¬ 
mediate  opening  for  an  experienced 


union  shop.  Background  in  Fairchild  '  COLLBGEi-ORIE34TED  PRINTER  to  Production  Co^inator  who  will  be 

TTS,  Elektron  and  Justape  preferred,  administer  print  shop  of  small  private  responsible  for  supervising  the  Mechan- 
Write  details  to  Carey  D.  Guichard,  college.  Must  be  familiar  with  all  as-  ical  Departments  in  all  phases  of  news- 
Business  Manager.  Record-Searchlight.  I  pects  of  printing;  able  to  utilize  and  paper  production.  Applicants  must  be 

P.O.  Box  2897,  Redding,  Calif.  96001.  j  supervise  college  students  as  part-time  completely  familiar  with  newspaper 

-  ^  I  workers.  Salary  $6,600  to  $8,000.  Send  production  operations  and  supervisory 

PHOTON  200  OPERATOR— Immediate  i  complete  resume,  reference  listing,  etc.,  techniques.  This  position  requires  a 
opening:  nble  to  do  own  markup;  open  Preei^nt:  Northland  College,  Aah-  person  who  has  a  degree  in  Engineer- 

shop;  2  machines;  fast-growing  offset  lend,  Wisconsin  54806. _  ing,  IndustHal  Management,  or  com- 

plant:  top  wages,  ^uthem  California  i  COMPOSING  FOREMAN  _  Rapidly-  parable  on-the-job  experience.  Out- 

location.  Write  Box  364,  ^itor  A  ^rowing  EASt  Coast  suburban  paper  ■landing  working  conditions  and  excel- 
Publisher.  I^eeks  management-minded  Ckimposing  lent  mploye  benefits.  Send  resumd  in 

- - '  Room  Foreman  who  may  eventually  confidence  or  apply  immediately  to: 

COMPOSING  ROOM  MACHINIST  —  1  grow  into  a  business  manager  or  gen-  Employe  Relations  Dept.,  4th  FI. 

Union  shop;  night  shift;  permanent  oral  manager.  The  iierson  we  are  look-  THE  DALLAS  MORNING  NEWS 
situation.  Must  be  experienced  in  TTS.  ing  for  is  probably  in  the  80's  and  the  Communications  Center 

Electrons,  Comets  and  Linotjrpe  Mixers.  >  assistant  foreman  at  a  larnr  plant  Dallas,  Texas— 76222 

Two  shifts  as  machinist,  three  shifts  '  now.  Top  salary  and  benefits.  Non-  I  An  Equal  Opportunity  Employer 

TTS  monitoring.  Scale:  $166.10  for  85  j  union.  We  pay  moving  expense,  and  I  _ _ 

hours,  plus  many  fringe  benefits.  Send  '  will  pay  coat  of  your  coming  to  see  » 

resume  to  EXrl  Svendsen.  Head  Ms-  I  us  for  an  interview.  F)ill  details  first  GROWTH  OPP(>RTUNr^  for  an  «- 


Employe  Relations  Dept.,  4th  FI. 
THE  DALLAS  MORNING  NEWS 
Communications  Center 
Dallas,  Texas— 76222 
An  Equal  Opportunity  Employer 


chinist.  Statesman-Journal  Co.,  280 
Church  Street,  N.  E.  Salem.  Oieg. — 
97308. 


letter.  Write  Box  1068,  Editor  A  Pub-  Bressive, 

Usher.  newspaper  production  experience.  Our 

-  Metro  daily,  MB  A  S,  in  chart  Zone 

E'OREMAN  for  modern  cold-tjrpe  offset  6  is  looking  for  an  Assistant  Produc- 


individual  with 


I  daily  plant.  Equipment  includM  Lino-  tion  Manager.  If  you  have  the  back- 
journeyman  LINOTYPE  MACHINIST  film  and  Photon  products.  Union  shop,  ground  and  the  desire  to  move  ahead 
for  immediate  opening  on  night-shift.  ,  Must  be  able  to  run  smooth  shop  for  with  a  top  newspaper  organization. 


Public  Relations 


PUBLIC  RELATIONS  MANAGER 

to  assist  in  planning  and  man¬ 
agement  of  effective  informa¬ 
tion  programs. 

Knowledge  of  modern  public 
relations  techniques,  graphics, 
and  communications  research 
essential.  Experience  in  news¬ 
paper  eilitorial  or  public  re¬ 
lations  department  required. 

Must  be  a  skillful  writer. 

Position  in  New  York  City 
with  leading  trade  association. 
Excellent  opportunity  to  ad¬ 
vance  for  man  with  executive 
potential. 

Submit  resume  and  sample  of 
work  to  Box  1261,  Editor  A 
Publisher. 


...FIBERS  . 
_ INDUSTRY 

Leodiaq  notional  firm  seeks  self¬ 
starter  beginner  interested  In 
client  pnbllcity.  J-degree  and  ex¬ 
perience  desirable.  Excellent 
chance  ter  career  growth.  Out¬ 
standing  benefits.  New  York  In- 
cation. 

loi  1144,  Editor  &  Publiihor 


35-hoar  week  and  full  fringe  benefits,  highest 


Contact  Mrs.  Crother,  Drawer  NN. 
Santa  Barbara.  CaliL — 93102. 


Kofman,  we'd  like  to  hear  from  you.  Send 


Timea-Star,  1616  Oak  St..  Alameda,  your  resumi  in  confidence  to  Box  1283, 


Calif.- 94601. 


Editor  A  Publisher. 


EDITOR  8C  PUBLISHER  for  July  19,  1*69 


P<»rsonnel  Availsble 

IN  ALL  NEWSPAPER  DEPARTMENTS  AND  ALLIED  CRAFTS 


Adminigtralite 


PUBL:  mER-GENERAL  MANAGER. 
Two-fi  ted,  hard-hittiiiK,  newspaper¬ 
man!  >Vot  70unK,  not  old.  Can  do  the 
job  V  latever  the  odds.  Not  cheap  I 
ATsilable  due  to  sale  October  1st. 
to  lt56,  Editor  &  Publisher. 

PUBLiSHElR,  editor,  advertising  and 
public  relations  agency  executive,  44, 
person.ible,  experienced,  responsible, 
enter n-oriented,  seeks  publisher's  po- 
lition  with  weekly  or  small  daily  in 
Ctort  Areas  8  or  9.  Box  1191,  Editor 
k  Publisher. 

PRODUCTION  and  R  &  D 
MANAGER 

Experience : 

URtVY  NF,WSl>.tPHIl  PROn.  MOMT. 

PKiiK.  SY.STKMS  RESEARCH 

DIR  SYSTE.MS  DEVta.OPMl'lXT 
OCR  Page  Reader  & 
Computer  Applications 
Box  1243,  Editor  &  Publisher 


Circulation 

TROXES  CIRCULATOR  on  metro, 
imall  daily  and  weekly  seeks  CM  on 
10,000-25,000  daily;  second  spot  or 
department  head  on  larger  daily  con- 
lidereil.  Under  40,  family  man ;  top 
references:  college  degree;  15  years’ 
experience.  Call  (AC  813)  676-2175  or 
write  Box  1224,  Editor  &  Publisher. 


Editorial 


15  YEARS’  very  competitive  experi¬ 
ence.  over  3  as  CM.  Seeking  No.  1 
or  No.  2  position  with  future.  Not  a 
job  hopper.  I  am  a  32-year-old  family 
man  seeking  a  permanent  position. 
Excellent  references.  Presently  em¬ 
ployer!.  Box  1249,  Editor  &  Publisher. 


Digplay  Adrertiging 

CREA’nVE  ADMAN.  56.  widely  ex¬ 
perienced.  Write  Box  1158,  Editor  & 
Puc.iiaher. 


STRONG  AD  BACKGROUND:  Seeking 
Ad  Director's  post  small  daily,  or  Classi- 
lied  Managership  50  to  80,000.  Zones 
S.  4  or  5.  Box  1141,  Eilitor  &  Pub- 
liiher. 


ASSl.STANT  AD  DIRECTOR  with  top 
record  in  sales  and  promotion  seeks 
position.  Prefer  Area  9.  Robert  R. 
Carey,  2821  Rhonda  Way,  Sacra¬ 
mento.  California — 95821. 


10  YEARS’  OF  PROVEN  ABILITY 
lO-year-old  college  graduate  seeks  man- 
airement  opportunity  on  promotional- 
minded  daily.  Employed,  responsible, 
mature  family  man.  Prefer  Areas  3. 
4  or  6.  Kesumd  upon  reciuest.  Box 
1239,  Editor  &  Publisher. 


Editorial 

GENERAL  ASSIGNMENT  REPORTER 
St,  resourceful,  capable,  competent, 
fait  worker;  desk  experience.  Box  1146, 
Editor  &  Publisher. 

CITY  EDITOR,  26,  J-grad.  4  years’  ex- 
psrience  feature  and  hard-news  writ- 
Isf,  wants  job  with  newspaper  or  mag- 
uine  in  Oklahoma,  California  or  Ari- 
RMia.  Box  1147,  Eiditor  A  Publisher, 


CHALLENGE  SOUGHT— A  ward-win- 
sing.  circulation  building  editor  seeks 
publisher  who  respects  quality,  ability, 
integrity  and  sobriety.  Experienced  all 
dq>artments,  including  editorial  page. 
Top  references.  Box  1215,  EditOT  A 
Nblisher. 

TOP  REPORTER.  36.  Master’s  degree, 
■Mks  position  newspaper  or  periodical, 
Eone  3  or  4.  Box  US’?,  Editor  A  Pub¬ 
lisher. 

J-GRAD.  kappa  TAU  alpha,  look¬ 
ing  for  position  in  or  sround  N.Y.C. 
Box  1218,  Editor  A  Publisher. 


VETERAN  EDITORIAL-PAGE  Editor 
seeks  executive  editorship  on  California 
daily  needing  creative  editor  to  re¬ 
juvenate  staff  and  build  new  community 
resiiect.  Box  1214,  Editor  A  Publisher. 

EDITOR,  medium-sixe  metro  daily, 
seeks  to  relocate  in  Zone  1,  2.  Youth, 
experience,  ability,  hard  work.  State 
particulars.  Box  1216,  Editor  A  Pub¬ 
lisher. 


REPORTER,  experienced  in  City  Hall 
and  imlitics,  seeks  job  on  Northeast 
metro.  Box  1186,  Elditor  A  Publisher. 

EX-NEWSMAN  for  major  papers  seeks 
relief  from  humdrum  PR  job.  Wants 
writing  or  editing  job  in  Boston  area. 
Asking  $13,000,  Box  1213,  ^itor  A 
Publisher. 

CITY  EDITOR.  9  years’  experience  in 
all  phases  of  reporting,  desk  work, 
seeks  editorial  position  on  small, 
medium  daily  or  large  weekly.  Age 
34,  married.  Box  1183,  Editor  A  Pub¬ 
lisher. 

WRITBR/BDITOR,  BA  —  14  years’ 
world-wide  military  journalism — wants 
house  organ,  weekly,  PR  spot.  Zones 
8,  9,  Available  Oct.  Box  1179,  Editor 
A  Publisher. 


1969  J-GRAD  seeks  general  reporting 
or  women’s  page  position  on  daily 
newspaper  outside  the  Midwest.  Miss 
Rose  Ann  Pearce.  106  Plum  St.,  Carmi, 
Ill.— 62821. 


FEMININE  yet  aggressive  woman  re¬ 
porter  wants  to  cover  general  assign¬ 
ments  on  daily  in  San  Francisco  area; 
very  exiieriencexl :  will  move  immediate¬ 
ly.  Box  1189,  Elditor  A  Publisher. 

NEWSMAN — experienced  10  years’ — 
wants  general  news  reporting  job, 
medium-sized  daily  and  Sunday.  Box 
1193,  Etiitor  A  Publisher. 

NEWS  EDITOR  on  30,000  +  daily 
p.m.  wants  editing  or  writing  job  on 
larger  p.m.  Experience  in  editing, 
layout,  writing,  photography.  Box  1201, 
Editor  A  Publisher. 

IS  THIS  THE  YOUNG  REPORTER 
YOU’RE  LOOKING  FOR? 

Two  years’  ex|)erience :  now  with 
metro  daily;  ex-Peace  Corps  (Latin 
America);  knows  Spanish,  Latin  Amer¬ 
ica’s  urban  pniblems;  27,  A.B.  Will 
work  anywhere.  Box  1219,  Editor  A 
Publisher. 

WOMEN’S  EDITOR  wants  West  C,onst. 
Now  directing  large  award-winning 
staff.  Top  experience  in  layout,  picture 
e<liting  (including  color),  story  ideas, 
copy  e<liting,  departmental  administra¬ 
tion  and  feature  writing.  Best  refer¬ 
ences.  Box  1241,  E<litor  A  Publisher, 

NEWSWOMAN,  7  years’  experience  in 
features,  hani  news,  wants  to  leave 
major  news  agency  for  feature  writing. 
e<litorinl,  or  pr.  Box  1246,  Editor  A 
Publisher. 

SPORTS  EDITOR  now  No.  2  man 
large  combination  —  seeks  medium  daily 
post.  Considerol  one  of  top  layout 
talents  in  business.  Provocative  colum¬ 
nist.  stnmg  lender.  College,  vet.  mar¬ 
ried.  34.  Need  $10,000  year.  Box  1248, 
Editor  A  Publisher. 

SPORTS  WRITER  AVAILABLE  n.m. 
and  p.m.  exfierience;  know  layout  and 
office  work  ;  covere<l  schoolboy  and  pro 
events:  specialists:  tennis,  basketball, 
baseball.  Prefer  Northeast  daily.  Age 
24.  veter-n.  Box  1226,  Etlitor  A  Puli- 
lisher. 

EDITOR  WRITEHt,  OR  EDITOR:  26 
years’  newspaper  experience.  18  as 
editorial  writer.  Forceful,  in-<iepth 
writer  across  broad  siiectrum:  govern¬ 
ment,  politics,  urban  problems.  e<lurn- 
tion,  national  affairs.  Holds  commun¬ 
ity,  state  civil  awards ;  university  de¬ 
gree  in  journalism.  Married:  two  chil¬ 
dren:  age  47.  Summary,  top  references 
available.  Salary  negotiable.  Box  1253. 
Eilitor  A  Publisher. 


Editorial  \ 

CITY  DESK-EDITORIAL  WRITING 
veteran  seeks  challenging  position  in 
over  100,009  class;  M.A.,  age  41.  Box 
1231,  Editor  A  Publisher. 


TWO  EXPERIENCED 
WRITERS-EDITORS 
Man,  6  years’  medium  daily — manag¬ 
ing  editor,  city  editor,  sports  editor. 
Wife,  4  years’  medium  daily — Sunday 
magazine  editor,  society  editor,  news 
writer.  Both  college  grads,  under  30 ; 
presently  editorial  staffs  national  mag¬ 
azines  one  year.  Wish  to  relocate  in 
East,  Southeast.  Box  1251,  Editor  A 
Publisher. 

TOP-NOTCH  NEWS  EXECUTIVE— 
Pulitzer  nomineee,  make-up  prize-win¬ 
ner — returns  from  news  trip  abroad 
July  21.  Now  living  Southern  Cal¬ 
ifornia.  Box  1247,  Editor  A  Publisher. 

INEXPERIENCED  CUB  .SEEKS  JOB 
WITH  EXPERIENCED  EMPLOYER 
Metropolitan  New  York,  Boston,  or 
Pittsburgh  areas  preferred.  Write  Box 
1237,  Eiditor  A  Publisher. 


EDITOR  with  management  experience 
and  specialization  in  suburban  com¬ 
munity  journalism  seeks  gooil  position 
with  an  established,  growing  firm.  13 
years’  of  experience.  11  in  eiliting 
capacity.  Aren  5.  Top  references.  Box 
1236,  &litor  A  Publisher. 


F  ree— Lance 

FEIATURES,  interviews,  travel  and 
trade  publication  articles  with  photos 
and/or  illustrations.  ROBEJR’T  A. 
KOLBE.  IS  Pleasant  St..  Rockport, 
Mass.— 01966.  (617)  546-6997. 


WANTED:  Newspaper-magazine  as¬ 

signments  in  Iran.  Will  be  teaching  for 
two  years  in  Shiraz.  Iran.  Presently 
with  weekly.  Comt>etent  photographer 
13.5mm).  James  Kerr.  1236  Yorkshire 
Rd.,  Grosse  Pointe,  Mich. — 48230.  Ph: 
(313)  886-0147. 

EXPERIENCED  free-lance  reimrter- 
feature  reitorfer  on  Vietnam  War,  Mid¬ 
dle  East  crisis-  -on  location  Aug.  28, 
'69.  Box  1223,  Eklitor  A  Publisher. 


Operators— Machinistg 

ANY  SOUTHERN  NEW  ENGLAND 
day  job  with  Saturday  and  Sunday 
off :  hot-metal  Lino  Operator-EToor 

Man.  Monitor.  Cold  metal,  pasteup, 
perforator  for  Compugraphic  on  either 
straight  matter  or  ails-printer.  News- 
pai»er  or  lMH>k  work.  Box  945,  Editor 
A  Publisher. 

PHOTON  200  OPERATOR,  and  main¬ 
tenance.  7  years’  exiierience.  ITU. 
Premium  pay.  Box  936,  Editor  A  Pub¬ 
lisher. 


Photography 

PHOTO  JOURNALIST  with  16  years’ 
industrial  publications  experience  avail¬ 
able  now  I  Creative  writer,  excellent 
photographer,  national  awards-winner 
In  industrial  editing.  Box  1121.  E<litor 
A  Publisher. 

PRO  WRITER-PHOTOGRAPHEm,  25 
years’  world-wide  news-photo-feature 
experience.  Own  lab.  Will  travel.  Ralph 
Jones,  2007  E.  Broadway,  Se<Inlia.  Mo. 
—6.5301. 


Preggmen—Stereotyperg 

L.P.  PRESSROOM  SUPERVLSOR.  46 
— 16  years’  supervising  5-unit  Hoe 
newspaper  press,  16  cylinder  Hoe  Pan¬ 
coast  Color  press-  both  1923  vintage — 
seeks  similar  position.  No  preference 
as  to  location.  Box  741,  Editor  A  Pub¬ 
lisher. 

.STEREOTYPER,  in  30’s.  with  same 
company  more  than  a  decade,  seeks 
Midwest  job  at  minimum  $3.25  an 
hour.  Box  475,  ICditor  A  Publisher. 
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Preggmen—Stereotyperg 


PRESSROOM  E'OREMAN  for  past  10 
years  seeks  foreman’s  position  on  eve¬ 
ning  daily  of  50  to  100,000  circula¬ 
tion.  Experienced  on  Goes  and  Color- 
matic.  Box  906,  Eklitor  A  Publisher. 


ROTARY  PRESS  FOREMAN,  present¬ 
ly  employed,  seeks  similar  position  with 
a  progressive  organization,  newspaper 
preferred.  No  zone  preference.  Box 
1097,  Eklitor  A  Publisher. 


PRES.SMAN  -  STEROTYPER  needs 
work.  Write;  Dean  Haas,  154  Buchanan 
St..  Twin  E'alls.  Idaho— 83301. 


THE  CLOSING  of  a  printing  operation 
in  Chart  Area  4  has  made  immediately 
available  a  number  of  journeymen  and 
apprentice  pressmen  skilled  and  ex¬ 
perienced  in  both  letterpress  and  off¬ 
set.  Detailed  information  about  each 
available  worker  supplinl  upon  re¬ 
quest.  Write  Box  1174,  Editor  A  Pub¬ 
lisher. 


Printerg 


Superintendent 
COMPOSING  ROOM 

Computers.  cold-tyi)e.  hot-type,  offset; 
some  press  and  stereo.  Cost-Conscious. 
Resume.  Available  immediately!  Box 
1021,  Editor  A  Publisher. 


OFFSET  PRINTER,  or  cameraman, 
wants  to  relocate  in  Western  Area  7 
or  Northeastern  Area  9.  Have  some 
R.O.P.  color  experience.  Prefer  small 
a.m.  daily  or  second  cameraman  in 
commercial  plant.  Eligible  for  union. 
Non-drinker.  Box  987,  Editor  A  Pub¬ 
lisher. 


THE  CLOSING  of  a  printing  operation 
in  Chart  Area  4  has  made  immediately 
available  a  number  of  printing  crafts¬ 
men  skilletl  in  all  aspects  of  hot- 
metal,  cold-type,  engraving,  camera 
work,  color  separation,  art  and  paste¬ 
up.  Detailed  information  about  each 
available  worker  supplied  upon  request. 
Write  Box  1203,  Editor  A  Publisher. 


Pntduction 

OFFSET  PRODUCTION  MANAGER 
Well-rounded  background  including 
changeover.  Years’  of  hot -metal  in¬ 
clude.  Box  1149,  Editor  A  Publisher. 

OFFSET  EXPERT  seeks  supervisor’s 
position.  Last  four  years  spent  instal- 
Igig,  training-supervising  world’s  larg¬ 
est  web  offset  installation.  Considered 
by  many  as  the  top  man  in  this  field. 
Experience  in  all  phases  composing, 
camera  color  through  press.  Can  furn¬ 
ish  top  references  and  recommendat  ions. 
Reply;  P.O.  Box  697.  Seattle,  Washing¬ 
ton— 98111. 


Public  Relationg 

MSJ  and  MBA  plus  12  years’  Navy  and 
industrial  experience.  Strong  marketing 
orientation.  Writer,  editor,  photo¬ 
grapher,  printer.  Working  knowledge 
all  media.  34-years-old .  Looking  for 
challenge,  responsibility.  oportunity 
to  manage.  Make  offer.  Box  1117,  Ed¬ 
itor  A  Publisher. 

EDITOR-WRITER;  B.A..  5  years’ 

newsi>nper  and  publications  experience. 
Veteran.  32.  Seeks  collegc/business  PR 
poet.  Zones  6,  8.  or  9.  Box  1143,  E<litor 
A  Publisher. 

MAKE  YOUR  NEWS  COUNT 
MS-J,  former  trade  association  PR 
director,  with  solid  news-feature  ex¬ 
perience  on  consumer,  trade  prees.  will 
write  press  releases  for  companies,  in¬ 
dividuals,  on  "one-shot”  or  retainer 
basis.  Retailing,  real  estate  are  spe¬ 
cialties.  Box  1196,  Editor  A  Publisher. 

COLLEGE  PR  POST  SOUGHT  by 
Californian.  II  years’  reinirter-photo- 
grapher,  3  years'  college  PR;  some 
teaching.  M.S.  in  Journalism,  teaching 
cmlential.  Box  1244.  Eilitor  A  Pub¬ 
lisher. 
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He  declines  the  air  time 

Ex-newsman  satisfied 
with  fairness  ruling 

By  Don  Maley 


On  June  9th  the  Supreme 
Court  affirmed  unanimously  the 
constitutionality  of  the  Federal 
Communications  Commission’s 
“Fairness  Doctrine”  and  the 
authority  of  the  Commission  to 
promulgate  rules  to  implement 
it.  The  court  had  received  the 
case  because  a  writer  from  a 
little  town  on  the  New  Jersey 
shore  shot  off  an  angr>'  letter 
to  the  FCC. 

Fred  J.  Cook,  the  formerly 
angry  writer,  wrote  a  book  en¬ 
titled  “Goldwater — Extremist  on 
the  Right,”  which  was  attacked 
by  the  Rev.  Billy  James  Hargis 
in  November  1964.  Not  only  did 
Hargis  attack  the  book  but  he 
attacked  Cook  as  well,  accusing 
him,  among  other  things,  of 
working  for  a  Communist  af¬ 
filiated  publication,  attacking  J. 
Edgar  Hoover  and  the  Central 
Intelligence  Agency  and  writing 
a  book  to  “smear  and  destroy 
Barry  Goldwater.” 

Cook,  erstwhile  Sew  York 
B’orW  Telegram  &  Sun  report¬ 
er,  concluded  that  he  had  been 
|)er.sonally  attacked  in  violation 
of  the  fairness  <loctrine  and  de 
manded  free  reply  time.  The 
Red  Lion  Broa<icasting  Co.,  of 
Red  Lion,  Pa.  (one  of  the  chain 
of  stations  that  aired  the  Hargis 
broadcast)  refused  to  let  Cook 
roar  his  rebuttal.  In  subsequent 
proceedings,  the  FCC  ordered 
Red  Lion  to  provide  free  time 
and  the  courts  sustained  the 
onler. 

The  decision  of  the  highest 
court  was  written  by  Justice 
Byron  White  and  in  it  the 
FCC’s  position  and  rules  were 
upheld  as  constitutional  and  a 
proi>er  exercise  of  the  Commis¬ 
sion’s  authority. 

“I  would  never  have  known 
about  the  Hargis  broadcast,” 
said  the  .58-year-old  newspaper¬ 
man-turned-author,  “if  a  St. 
Louis  station  hadn’t  followed 
the  FCC’s  guidelines  and  sent 
me  a  transcript  of  what  was 
.«aid  by  Hargis  and  asked  me 
to  reply  to  his  remarks.” 

The  initial  shock  wore  off 
after  reading  the  transcript  and 
Cook  checked  and  discovered 
that  the  Hargis  harrangue  was 
broadcast  over  more  than  300 
radio  stations.  “He  took  a  blast 
ct  me,  saying  I  was  a  wayward 
guy  who  wrote  for  The  Sation 
and  that  I’d  been  fired  by  the 
W’orld  Telegram.  In  essence  it 
was  a  personal  attack  and  not 


an  analysis  of  the  Goldwater 
book  itself.  In  effect  Hargis  told 
his  listeners  that  Cook  should 
be  discredited  because  he’s  a 
bastard.” 

(Cook  was  discharged  from 
the  World  Telegram  in  Novem¬ 
ber  1959  after  he  wrote  a  story 
of  an  alleged  bribe  attempt 
made  by  a  New  York  City  of¬ 
ficial  to  a  fellow  staffer.  The 
allegations  were  never  proven 
and  both  Cook  and  the  other 
newsman  were  fired.  New  York 
City  District  Attorney  Frank 
S.  Hogan  wrote  Cook  on  De¬ 
cember  9,  1964  stating  he  was 
exonerated  from  any  charges  of 
wrongdoing.) 

With  the  help  of  his  daughter. 
Cook  sent  out  letters  to  the  sta¬ 
tions  that  had  access  to  the 
Hargis  material,  which  was 
syndicated.  (He  discovered  later 
that  the  broadcast  was  aired 
on  Sundays  as  well  as  week¬ 
days,  thus  compiling  the  poten¬ 
tial  amount  of  material  used 
against  him).  Cook  queried  the 
.stations  who  subscribed  to  the 
Hargis  syndicate,  asking  them 
if  they  carried  the  Hargis  pro¬ 
gram  and  if  so  would  they  give 
him  equal  time  to  answer  the 
charges  made  against  him. 

Records  aren’t  kept 

“Many  of  the  stations  didn’t 
know  if  they  even  used  the 
Hargis  tape,”  commented  Cook. 
“Others  sent  the  tape  back  with¬ 
out  using  it  while  others  prob¬ 
ably  didn’t  get  it  at  all.  Many 
radio  stations  don’t  keep  rec¬ 
ords  of  the  programs  they  air 
and  it  was  difficult  to  track 
down  the  stations  that  did  use 
it.” 

“Forty  or  fifty”  stations 
agreed  to  give  Cook  free  air 
time  to  answer  the  charges 
made  against  him  and  he  made 
15  tapes  which  he  mailed  them. 
“But  there  was  a  hard  nut  of 
from  eight  to  10  stations  that 
wouldn’t  go  along  with  this,” 
he  said.  “They  sent  me  rate 
schedules  saying  I  should  buy 
air  time  the  same  as  Hargis 
did.” 

Sometime  in  “the  Spring  of 
’65”  Cook  sent  his  letter  to  the 
FCC,  listing  the  stations  that 
told  him  he’d  have  to  buy  air 
time  to  answer  the  Hargis 
charges.  He  attached  a  copy  of 
Hogan’s  exonerating  letter  as 
proof  of  his  innocence.  “In  es¬ 
sence,”  he  said,  "this  was  ^ 


case  of  blackmail.  All  a  300- 
station  network  has  to  do  to 
smear  someone  is  to  blast  him 
over  the  air  and  then  make  him 
buy  air  time  to  answer  the  al¬ 
legations  made  against  him. 
Who’d  ever  be  able  to  afford 
it?” 

Disitenters 

“The  thing  dragged  on,”  he 
continued,  “and  the  FCC  finally 
issued  an  order  to  grant  me 
equal  time.  Only  two  stations 
kicked  about  the  equal  time 
business,  one  in  Phoenix  and 
the  other  in  St.  Louis.  In  the 
end  all  of  the  stations  yielded, 
except  the  one  in  Red  Lion,  Pa.” 

But  the  Supreme  Court  took 
care  of  WGCB,  Red  Lion,  Pa. 

“Now,”  said  Cook,  who’s 
weary  of  it  all,  “four-and-one- 
half  years  later  they  agree  to 
give  me  15  minutes  equal  time 
to  answer  Hargis’  wild  charges 
(which  the  minister  says  he 
found  in  a  Time  magazine  ar¬ 
ticle)  and  I  don’t  know  if  I 
even  want  to  bother.  It’s  some¬ 
thing  that  should  have  been 
done  a  long,  long  time  ago.” 

Thus  far  the  reaction  has 
been  strongly  pro-Cook.  “I’ve 
gotten  a  lot  of  mail  about  it,” 
he  said,  “and  it’s  mostly  all  been 
favorable.  One  broadcaster 
wrote  saying  there  were  a  lot 
of  decent  people  in  the  broad¬ 
cast  industry  who’ll  be  more 
than  happy  to  give  me  equal 
time.  And  the  vast  majority  of 
them  don’t  go  along  with  what 
Hargis  has  done.” 

Dulcet  luncK 

If  the  Rev.  John  N.  Norris, 
owner  of  WGCM,  Red  Lion,  Pa., 
should  ever  broadcast  Cook’s 
tape  he’ll  hear  the  former  news¬ 
man’s  dulcet  tones  quoting  Har¬ 
gis  briefly,  and  then  he’ll  hear 
Cook’s  cool  logic.  “On  the  tape 
I  say  that  he  has  every  right 
to  criticize  my  book  and  on  that 
point  I  won’t  protest.  But  he 
adopted  the  tactic  of  the  radi¬ 
cal  right  by  not  looking  at  the 
facts  and  smearing  me  personal¬ 


ly.  It  was  nothing  more  than 
a  smear  attack  and  he  ( Hi  rgis) 
didn’t  meet  the  facts  heaj  on. 
If  Hargis  had  taken  the  trouble 
to  contact  Hogan  he  would  have 
found  I  was  cleared  of  all 
charges  and  allegations.” 

But  chances  are  Norris  will 
never  air  it  as  Cook  wrote  the 
Red  Lion  station  declining,  with 
thanks,  the  offer  of  free  time  to 
answer  the  aging  attacks. 

Cook  sent  a  copy  of  the  letter 
to  the  FCC  and  he  expr  essed 
his  thanks  to  the  commission 
and  its  staff  “for  seeing  that  I 
received  equal  time  in  this  case 
and  for  fighting  the  case  to  the 
Supreme  Court.” 

Cook  cited  the  passage  of 
time.  “I  cannot  see  much  point 
at  this  late  date  in  raking  up 
and  rehashing  the  entire  epi¬ 
sode,”  he  said.  He  also  noted 
that  the  other  stations  that  had 
carried  the  Hargis  broadcast 
had  long  since  provided  him 
equal  time. 

• 

18  blacks  accepted 
at  Columbia  school 

The  Columbia  University 
Graduate  School  of  Journalism 
is  doubling  its  black  enrollment 
for  next  year. 

“We  had  more  Negro  appli¬ 
cants  this  year  than  ever  before 
— 26  compared  with  last  year’s 
13,”  Richard  T.  Baker,  acting 
dean,  said.  “It  was  the  feeling 
of  our  student-faculty  com¬ 
mittee  advising  on  admissions 
that  we  should  take  as  many  of 
the  black  applicants  as  possible. 
We  have  accepted  18  black 
students  for  next  year,  com¬ 
pared  with  this  year’s  9,  and 
we  have  raised  the  school’s  total 
enrollment  from  103  to  110.” 

A  few  years  ago.  Dean  Baker 
said,  the  school  annually  received 
applications  from  about  five 
Negroes  and  accepted  one. 

There  will  be  more  than  $46,- 
000  in  aid  earmarked  for  black 
students  at  the  school  next  year. 
This  includes  special  fellow.ships 


Everything  in  Baltimore  revolves  around  The  Sun 


•  ••  why  In  Baltimore 
airline  advertisers 
place  80%  of  their  ^ 
newspaper  advertising 
InThe  Sunpapers  S 
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How  to  grow 
prize  zinnias 
with  a 

greasy  thumb. 


He  didn’t  plan  it  that  way,  but  Humble  dealer 
Walter  Johnson  in  West  Trenton,  New  Jersey, 
ended  up  a  prize  gardener. 

Humble’s  landscaping  program  gave  him  the 
idea.  He  invested  in  some  flower  seeds  and  a 
little  spade  and  trowel  work  between  waiting 
on  customers. 

Next  thing  he  knew,  the  ladies  from  the  West 
Trenton  Garden  Club  were  handing  him  an 
award. 

Naturally,  we  don’t  expect  all  our  dealers  to 
win  awards,  but  lots  of  them  are  participating  in 
our  beautification  program.  Many  are  helping 
new  stations  to  fit  gracefully  into  the  local  scene. 


Others  are  giving  older  stations  a  facelift  by  the 
addition  of  trees  and  borders  of  greenery  and 
flowers. 

We’re  glad  Humble  can  help  keep  America 
green. 

Because  we’ve  learned,  as  we  go  about  our 
business  of  making  good  products  and  a  fair 
profit,  that  there’s  added  satisfaction  in  doing 
something  more  for  our  neighbors. 

Humble  is  doing  something  extra. 

HUMBLE 

Oil  &  Refining  Company  Where  you  get  aM  the  extras. 


Labor 

This  is  one  of  25  “State¬ 
ments  of  Principles  and 
Policies”  adopted  by 
Scripps-Howard  Editors  and 
Editorial  Executives  at  a 
conference  late  in  1968. 


The  right  to  organize  has 
been  established  among 
employees  in  private  . 
industry. 

In  addition,  we 
recognize  the  right  of 
public  employees  to 
bargain  collectively  with 
regard  to  their  wages  and 
working  conditions,  but 
the  protection  of  the 
health,  safety  and  welfare 
of  the  public  and  the 
education  of  our  children 
must  always  remain 
paramount. 

All  pension  plans  for 
employees,  including 
those  operated  by  labor 
unions  and  professional 
societies,  should  be 
properly  supervised  by  an 
official  agency  and 
periodically  audited  to 


make  certain  that  no 
individual  is  deprived  of 
any  benefits  due  him. 

In  the  interests  of  law 
and  order,  labor  as  well  as 
business  should  be 
required  to  abide  by  its 
contractual  obligations. 

For  the  protection  of  the 
public,  the  anti-trust  laws 
should  apply  to  Big  Labor 
as  well  as  Big  Business. 

All  labor  unions  should 
eliminate  discriminatory 
membership  practices 
based  on  race,  creed,  color 
or  national  origin.  And 
those  which  fail  to  act 
voluntarily  should  be 
compelled  to  do  so." 

SCRIPPS-HOWARD 

NEWSPAPERS 
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